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Sparks 


Westward Ho! 
Palace Packs "Em 
Special Shows Draw 
This Social Life 
Back to Youth 
-—»_eooe 


By 


Chris Sinsabaugh 


Hotel Lexington, 
New York, Nov. 138 


HE COLUMN breaks camp to- 
day. It’s a case of “Good-bye, 
Broadway; Hello France”—it’s 


annual automobile show, like New 
York’s, also in its 36th year, opens 
tomorrow. 
is a big hegira tonight of fac- 
tory folk who, after three days 
at the Palace, find it necessary to 
be in Chicago. So the column 


conductor, too, moves west and| 


expects to open headquarters at 
the Hotel Stevens. 


* « * 


success of the national show here, 
which has five days more to run. 


The first three days here have} 


proved this. The Palace has been 
packed at all times with the heavy 
play coming in the evening. The 
outside displays, 
Astor, General Motors at the Wal- 


dorf and the Chrysler salon in the} 
Chrysler Bldg. add big quotas to} 


the total attendance. It’s yet too 
early to get a line on sales but my 


observations are that they will run | 
proving | 


much heavier than usual, 
that the new models have regis- 
tered in a big way with the 
populace. 
* £ x 

ALL OF US agree that 
trailer display at the Palace is a 
magnet that attracts unusual 
crowds to the fourth floor, where 
the homes on wheels hold forth. 
While trailers have been displayed 
at previous New York shows, this 
is the first time they had a sec- 
tion all their own. Here I find 
more dealers than on the other 
ficors, for automobile dealers, the 
natural outlets for trailers, are 

(Continued on Page 67, Col. 1) 





ADN icine during 
the Chicago show will be at 
Suite 2205-2206 in the 
Stevens Hotel. Representa- 
tives will be George Slocum, 
publisher; Chris Sinsabaugh, 
editor; Mel Adams and Dick 
Klein, editorial representa- 
tives; Willard Cotton, west- 
ern advertising manager, 
and Jack Weed, editor of 
ADN Trailer Trade section. 





In consequence there | 


jand a musical 


THERE IS no doubting the| 


like Ford at the| 


the | 





Bil of ee 
Pageant to Add 
Color at Chicago 


Car, Track “ Trailer 
Exhibits Reach 


Record Size 
By MEL ADAMS 
CHICAGO.—Set to hang 


|up new highs in attendance 


and sales, the 37th annual 
Chicago automobile show 
opens doors to the public 
this afternoon. The setting 


-8| is the International Amphitheatre. 
“On to Chicago,” where the big} 


Characterized as the first “in- 
ternational” automobile show in 
history, the show salutes 22 na- 
tions, each of which furnished its 
selection for the “Brides of the 
Nations” revue, the real highlight 
of the show. 

The cars are to be driven into 
the arena one by one, each oc- 


| cupying the spotlight for a short 


time. Following an announcement 
introduction by 
Cavallo’s symphonic band, th- 
car will come into view of th> 
audience. 

The car will be driven until it 
stops in front of the “interna- 
tional mansion.” At this point, a 


bride and her two bridesmaids | 


(Continued on Page 3, Col. 1) 


Buick December 
Production Set 


For 28,000 Cars| 


NEW YORK CITY.—The Buick 


Motor Co. this week came within | 
a few cars of an all-time high | 
it was an-| 


in daily production, 
nounced by Harlow H. Curtice, 
president, here for the 1937 auto- 
mobile show. 

In response to one of the 
strongest retail demands ever ex- 
perienced by the company, he 
said, output has been increased 
to the limits of capacity. A new 
schedule for December calls for 
the production of 28,000 cars. 

The figures were made public 
by Curtice to the nationwide 
Buick dealer organization whose 
members 
cars. 
dealers and their customers that 
Buick factories are meeting the 


are demanding more} 
It was designed to assure 


Alfred P. Sloan jr., 
car is a ‘1912 Cadillac. 


Safety, 





THE INDUSTRY HONORED Charles Kettering this week on the|°" display, 
25th anniversary of the invention of the self starter. 
the luncheon at the Waldorf-Astoria are, left to right, Henry M. | ©°ach trailers, well-groomed prod- 
Leland jr., whose father was president of Cadillac at the time; 
General Motors president, and Kettering. 


The | 


Comfort, Economy 


Feature 1937 Car Models 


By CHESTER 8S. RICKER 


NEW YORK.—Safety, comfort 
and economy are the chief sales 
points at the 37th national auto- 
|mobile show and two brilliant 
| outside shows 
| the Waldorf-Astoria and Ford- 
| Lincoln at the Hotel Astor. 


| can hardly overlook the influence 
of the latter show. 


At the Grand Central Palace, 
22 manufacturers are represented: 
| Auburn, Buick, Cadillac, Chevro- 
| let, Chrysler, Cord, De _ Soto, 
Dodge, Duesenberg, Graham, Hud- 
son, LaFayette, LaSalle, Nash, 
Oldsmobile, Packard, Pierce- 


Packard Boosts 
Hourly Wages 
For 10,500 Men 


unprecedented demand with fast | 


shipments of cars to all points. 
Production on Friday, Nov. 6, 
totaled 1,333 cars of which 1,061 
were for domestic delivery, not 
including the west coast, Curtice 
said. This: output consisted of 
100 units for export, 172 cars as- 
sembled in the Los Angeles plant 
of General Motors for distribu- 
tion in the Pacific states and the 
1,061 cars built at Flint for ship- 


(Continued on Page 4, Col. 5) 


DETROIT. — Five cents an 
hour more for the 10,500 work- 
ers of the Packard Motor Car 
Co., effective next Monday, was 
announced by President Alvan 
Macauley, late Friday. He said 
the raise would give the work- 
ers $1,250,000 more a year. 


Salaried workers receiving less 
than $200 a month were given 
$10 raises. 


General Motors at | 





Member of the SAE 


Arrow, Plymouth, Pontiac, Stude- 
baker, Terraplane and Willys. 

In addition five foreign passen- 
ger cars are exhibited: Acedes, 


Austin, M. G. Lagonda and §. S.| 


Since we are considering Ameri- 


| can trends, I’m not including data 
| on these foreign cars. 
To review properly the trend in| 
| American car design for 1937, one | 


Auburn, al- 
though listed, does not exhibit any 


chassis or cars since it plans to} 
{introduce new models 
| the spring. 


early in 

Forty-four engines are exhibited, | 
118 of which are new this yéar. 
| Some are completely new designs | 
and some only have the bore or} 
stroke modified. 

All of the changes except two 
were to increase the horsepower. 
Col. 1) 


(Continued on Page 5, 


Shown here at | leading makes, 


iN ew York Reports 
Best Second Day 


Crowd in History 


Tra‘ler Displays Winning 
Lion’s Share of In- 
terest at Palace 
By CHARLES B. BARR 


NEW YORK. — Opening 
day attendance records top- 
pled as the 1937 national 
automobile show threw open 
its doors Wednesday at 


Grand Central Palace to a 
constantly swelling throng of en- 
thusiastic lookers who crammed 
the lobbies and the street outside. 
With about 200 cars and chassis 
representing all the 
as well as 35 


| ucts of another new transporta- 
| tion industry, the show provided 
busy hours for all who entered. 

First day enthusiasm was car- 
|ried strongly into the second and 
| third, with the Thursday night 
|crowd described as the largest 
| second night attendance in show 
history. Thus, another record was 
scored for the 1937 show. 

A final check of the opening 
day turnout at the Ford outside 
show in the Astor, the Park Lane 
and at 1710 Broadway, revealed 
attendance of 65,597, about 40 
|per cent more than on the first 
day a year ago. Ford officials 
said the interest was greater than 
has been shown at any time since 
model A was introduced in 1927. 

First day’s attendance figures 
at the General Motors show in 
the Waldorf-Astoria were double 
| that of the opening a year ago, 
j}and the record attendance con- 
tinued throughout yesterday. 

Chrysler salon, which opened 
a week ago last night, reports 
that 35,000 persons had been 
|clocked in when the doors were 
closed for the evening Thursday. 

The crowd which stretched in 


| (Continued on Page 12, Col. 1) 


ae and Showmanship 


Are Chicago’s Keynote 


CHICAGO.—A record number 


of special displays and feature ex- 


| hibits will greet visitors to Chi- 
automobile | 


cago’s 37th annual 
show during the coming eight 
days at the International Amphi- 
theatre. 

Exhibitors have taken full ad- 
vantage of the 255,000 square feet 
of display space by staging many 
animated demonstrations of new 
appointments and mechanical ad- 
vances in the 1937 models. 

In addition to displays by all 
passenger car makers on the 
second floor of the amphitheatre, 


one model of each make shares 
the spotlight in a circle around 
the central arena on the main 
floor and each manufacturer has 
a “show car” in the “bridal 
parade” staged each afternoon 
and evening. 

Animated exhibits in the booths 
are about equally divided between 
self-actuated or continually mov- 
ing models, and those which only 
await the touch of a button by 
the visitor. 

The large floor space has per- 

(Continued on Page 58, Col. 1) 





In Industry’s Prosperity 


NEW YORK. 
the automobile industry might be 


able to finish the current year | 


with the second largest annual 
output in its history was termed 
“not too fantastic” by Alfred H. 
Swayne, vice-president of the Au- 
tomobile Manufacturers Assn., in 
a radio talk this week. 

Speaking as chairman of the 
association’s show committee of 
the automobile show which opened 
Wednesday in Grand _ Central 
Palace, Swayne 
the benefits of the industry’s re- 
covery progress have been shared 
with workers in many of the 
country’s other basic industries. 


Affects 400,000 Workers 


“The fact that motor vehicles 
production during the current 
year is more than three times 
greater than it was in 1932 is of 
more than local concern to mem- 
bers of the automobile industry 
and the 400,000 workers engaged 
in the manufacture of motor ve- 
hicles and automotive parts,” 
Swayne said. 

“Workers in the rubber indus- 
try, 80 per cent of whose output 
is used on motor vehicles, have 
shared in the increased prosperity 
generated by the automobile in- 
dustry,” he said. “In the same 
measure, workers in the petro- 
leum, steel, plate glass, nickel, 
lead and mohair industries, which 
finds in the automobile their 
largest single customer, have 


benefited from increased aetivity | 


in automobile factories.” 

Reporting on his recent trip to 
Europe as leader of the American 
delegation attending a series of 
international highway conferences 
Swayne said: 


“Perhaps the most significant | 
development was the phenomenal | 


progress that has been made with 
European Highway No. 1, a pro- 
ject which will enable motorists 


to travel from London or Calais | 
on the north, to Istanbul on the | 


south, a distance of 1,940 miles, in 
five days. 
Uniform Signals 


“They will be able to make the 
trip with only one set of customs 


papers and it will be possible to} 
cross all frontiers at any hour of | 


the day or night. The highway 
will be of standard width and 
specifications throughout its 
course and it will have uniform 
directional signals. 


“Proposed originally in 1930, 
this project was not authorized 
until September, 1935, when rep- 
resentatives of nine nations at a 
meeting in Budapest, jointly 
agreed upon a route and pledged 
themselves to do whatever was 
necessary within their respective 
countries to provide the connect- 
ing links. This, at a time when 
nationalistic sentiment in many 
European countries was supposed 


MAJOR EDWARD BOWES 


- Possibility that | 


described how} 


AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 14, 


36 Auto Output May be Second Highest i in History 
More Than 400. ,000 Share \ 


to be at an unusually high level. 
| “Yet, today, for all practical 
purposes, the road is completed 
from London and Calais as far as 
the southern border of Hungary, 
with the countries to the south 
making excellent progress on re- 
spective sections within the limi- 
tations of their finances.” 


Michigan ‘Lake 
Village Bans 


Trailer Homes 


ORCHARD LAKE, Mich.—Jus- 
tice Arthur R. Green fined Hil- 
dred Gunnerson of Pontiac $1 and 
$3.10 costs for violating a build- 
ing ordinance that may affect 
thousands of trailer-dwellers. 

Justice Green defined the trailer 
in which Gunnerson lives as a 
dwelling and ruled a village or- 
dinance requiring all dwellings to 
have 400 square feet of floor space 
and 500 cubic feet for each occu- 
pant, had been violated. 

The complaint against Gunner- 
son was made by an Orchard Lake 
resident when villagers objected 
to a colony of trailer-dwellers 
establishing themselves for the 
winter on the shore of Upper 
Straits Lake. 

“The advent 
trailer is 
conditions,” Justice Green said. 

“It is fitting municipalities pre- 
pare to meet these conditions. 


of the house 


should make the proper provisions 
therefor. 
Orchard Lake Village, should pass 
drastic ordinances to prevent the 
parking of trailers.” 


Auto Cruiser 
Taken Over By 


New Corporation 





BALTIMORE. 
Co. of America, newly chartered 
under Maryland law, has as- 
sumed assets and liabilities of 
the previous corporation of simi- 
lar name and elected the follow- 
ing officers: Ray J. Miller, presi- 
dent; Lawrence Dallin, vice-presi- 
dent; Ralph M. Crouse, treasurer; 
and E. C. Quarngesser, secretary. 

The corporation has acquired 
a new plant, announced increased 
production and advertising 
schedules, and is lining up ad- 
ditional distributors. 


Phila. Transit Co. 


Orders 10 Autocars 


PHILADELPHIA.—Autocar Co. 
announces receipt of an order for 
10 four-wheel-drive trucks from 





| Philadelphia Rapid Transit Co. 


shows his sponsor, Walter P. 


Chrysler, a pipe of peace, one of the many Major Bowes trophies on 
exhibit in the new international automobile salon just opened in the 
Chrysler building, New York City. Barney Oldfield, highway safety 
advisor of Plymouth Motor Corp., is an interested onlooker. 


Those that court the tourist trade | 


Those that do not, like | 


A uto Cruiser | 








- FORMER GOVERNOR AL SMITH seems to have decided to give up walking, judging from his 


interest in the automobile show. 


of the record he’s now looking at the Buick. 


Over 1,000 Members Attend 
SAE Dinner During Show 


By HERBERT CHASE 


NEW YORK.—One of the larg- 
est dinners of automobile show 


| week, attended by over 1,000 mem- 


revolutionizing social| bers and guests of the Society of 


Automotive Engineers, was staged 
at the Hotel Commodore this eve- 
ning. W. L. Batt, president of 
S. K. F. Industries, acted as toast- 
master and introduced the speak- 
ers. He referred to the dinner as 
the unifying event of show week. 
The principal address was made 
by Dr. James S. Thomas, presi- 
dent Clarkson College of Tech- 
nology, who took as his topic 
“What the Machine Has Done to 
Mankind.” 


In accordance with custom, the | 
| speaking program was preceded 


by a brief business session at 
which President Ralph R. Teetor 
presided. This. was for the pur- 
pose of hearing the report of 
election tellers on the letter ballot 
for officers for 1937 recently cast. 
In this report the practically 
unanimous election of the follow- 
ing members who take office fol- 
lowing the annual meeting of the 
society in Detroit, Jan. 11-16, was 
announced: 

President, Harry T. Woolson, 
executive engineer Chrysler Cérp.; 


treasurer, David Beecroft of Ben- | 


dix Aviation Corp.; councilors to 


serve two years, A. T. Colwell of | 
W. C.| 


Thompson Products, Inc.; 
Keys of U. S. Rubber Products, 
Inc., and J. L. Stewart of the 
Canadian Automobile Chamber of 
Commerce. Vice-presidents are: 
Aircraft, F. E. Weick of National 
Advisory Committee for Aeronau- 
tics; aircraft engine, A. L. Beal of 
Wright Aeronautical Corp.; diesel 
engine, A. W. Pope of Waukesha 
Motor Co.; fuels and lubricants, 
Cc. Herbert Baxley, Socony- 
Vacuum Oil Co.; passenger car, 
W. S. James of Studebaker Corp.; 
passenger car body, L. L. Wil- 
liams; production, R. R. Keith of 
J. I. Case Co.; tractor and indus- 
trial power equipment, Elmer Mc- 
Cormick of John Deer Tractor 
Co.; transportation and mainte- 
nance, John M. Orr, Equitable 
Auto Co.; truck, bus and rail car, 


Willys Offers 
Lowest U.S. Base 
Price At Show 


NEW YORK.—Willys-Overland 
prices as announced here, offer 
the lowest base price of any 
American-made car at the auto- 
mobile show. The stait.dard coupe 
lists at $395; de luxe coupe, $435; 
standard sedan, $450, and the de 
luxe sedan at $490. 











Stephen Johnson jr., of Bendix 
Westinghouse Automotive Air 
Brake Co. 

Following this report, the busi- 
ness session was adjourned to re- 
convene in Detroit in January. 

President Teetor introduced 
President-elect Woolson who 
pledged the forthcoming adminis- 
tration to still greater usefulness 
to the members, to the industry 


and to the nation and to confine | 


its activities strictly to engineer- 
ing matters including those bear- 
ing on safety. 

In his address dealing with the 
effect of the machine on man- 
kind, President Thomas scath- 

(Continued on Page 64, Col. 1) 


Here he is with « group of friends at Grand Central Palace. Instead 


Chicago Show 
Draws 10,000 to 
Friday Preview 


CHICAGO.—One of the largest 
crowds of automobile men ever to 
gather at one time under one 
roof attended the preview Friday 
of the Chicago automobile show. 

Ten thousand factory men, 
dealers, their organizations and 
families saw a performance of the 
“Brides of the Nations” pageant. 
Since everything in the Interna- 
tional Amphitheatre was ready 
for the public, the guests also had 
an opportunity to inspect the ex- 
hibits. The preview replaced the 
annual trade dinner of former 
years. 

If the acclaim of the trade at 
the previewing is any criterion, 
| the show is sure to “click. , 





CHICAGO SHOW CALENDAR 


SATURDAY, NOV. 1 


theatre. 


theatre. 


theatre. 


12:30 P.M.—Pontiac Luncheon, 


Sherman, 





theatre. 


THURSDAY, NOV. 19 
10:00 A.M.—Trailer Coach Manufacturers Assn., International 


Amphitheatre. 


10:00 A.M.—American Finance Conference Convention, Hotel 


Sherman, 


11:00 A.M.-11:00 P.M.—Automobile Show, International Amphi- 


theatre. 


11:30 A.MM.—W.llys Breakfast, Congress Hotel. 


MONDAY, NOV. 16 
11:00 A.M.-11:00 P.M.—Automobile Show, International Amphi- 


3:00 P.M.—Society of Automotive Engineers, Chicago Section, 
Inspection Trip through Automobile Show. 
6:45 P.M.—Society of Automotive Engineers, Chicago Section, 
Dinner and Meeting, Stock Yard Inn. , 
TUESDAY, NOV. 17 
11:00 A.M.-11:00 P.M.—Automobile Show, International Amphi- 


12:30 P.M.—Buick Luncheon, Blackstone Hotel. 
12:30 P.M.—Graham-Paige Luncheon, Stevens Hotel. 


6:30 P.M.—Chevrolet Dinner, Palmer House. 


WEDNESDAY, NOV. 18 
10:15 A.M.—American Finance Conference Convention, Hotel 


11:00 A.M.-11:00 P.M.—Automobile Show, International Amphi- 


8:30 A.M.—Oldsmobile Breakfast,  s House, 

8:30 A.M.—Pontiac Breakfast, 

2:00-11:00 P.M.—Automobile Show, International Amphitheatre. 
SUNDAY, NOV. 15 

11:00 A.M.-11:00 P.M.—Automobile Show, International Amphi- 


Knickerbocker Hotel. 


Saddle & Sirloin Club. 





6:30 P.M.—Chrysler Dinner, Knickerbocker Hotel. 
7:30 P.M.—American Finance Conference Banquet, Hotel 


Sherman, 


8:00 P.M.—Trailer Coach Manufacturers Assn., Informal Re- 
ception, Hotel LaSalle. 
FRIDAY, NOV. 20 


9:00 A.M.—Trailer Coach Manufacturers Assn., 


Hotel LaSalle. 


Convention, 


11:00 A.M.-11:00 P.M.—Automobile Show, International Amphi- 


theatre. 


SATURDAY, NOV. 21 
11:00 A.M.-11:00 P.M.—Automobile Show, International Amphi- 


theatre. 





(Continued from Page 1) 


step out, The car then will revolve 
slowly while its merits are de- 
scribed with one minute allowed 
to boil down the features. 


When the revue is concluded, 
attention is focused on the brides 
and their performance, which in- 
cludes the welcome to the “land 
of the free” and the “melting pot 
of the nations” by the American 
bride as she addresses eaeh of her 
sisters from foreign countries. The 
spectacle goes on in the form of 
a parade of the brides along the 
100-foot stage. 


The central arena also includes, 
as a permanent exhibit during 
the show, one model of each make 
of car. The complete lines are 
shown on the second floor, oc- 
cupied by 24 makes of American- 
built motor cars. 


Colors Blended 


One of the features of the re- 
vue is the blending of colors. The 
factories have supplied special 
paint jobs finished to specifica- 
tions of the show committee. 


A last minute rush of exhibitors 
this week brought the total to a 
record of 129. They include 24 
makers of passenger cars, 11 of 
trucks, 25 of trailer coaches, three 
of commercial trailers, 58 of au- 
tomobile accessories and equip- 
ment and eight of trailer acces- 
sories. 

Approximately 275 models of 
passenger cars, 65 trucks and 95 
trailers will be on display. The 
biggest increase over last year is 
in the number of trailer coaches. 
Only five makes were shown in 
1935. 

From the trade standpoint, the 
show is characterized by more 
activity than has been evidenced 
in many years. Association meet- 
ings of national importance are 
coupled with an unusual number 
of factory-dealer gatherings. 

Market Recognized 

The conclusion is that Chicago's 
position as the heart of a great 
selling and distributing market is 
receiving full recognition by the 
factories. 

To accommodate out-of-town 
motorists who otherwise might 
find it inconvenient to attend, the 
show will be open Sunday. The 
hours daily through next Satur- 
day will be 11 to 11, with the 
“Brides of the Nations” revue 
staged each afternoon at 4:00 and 
each evening at 9:00. 


Dayton Rubber Raises 
Wages 5 to 14 Per Cent 


DAYTON, O.—Pay increases of 
5 to 14 per cent for all hourly and 
weekly workers of the Dayton 
Rubber & Mfg. Co. became effec- 
tive this week, A. L. Freedlander, 
president, announced. 


e—----—- 
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Parade of New Models Opens Today in Chicago 


All Makes Presented 
In Elaborate Pageant 


More Than 25,000 
Visitors Attend 
Chrysler Salon 


NEW YORK.—More than 25,000 
New Yorkers have visited the new 
International Automobile Salon in 
the Chrysler Bldg. since it was 
opened to the public last Satur- 
day, it was announced by Byron 
C. Foy, vice-president of the 
Chrysler Corp. 

Attendance at the new salon is 
exceeding expectations, Foy de- 
clared, and never before has the 
introduction of the new Chrysler 


Corp. cars attracted such crowds | 


to this exhibit. 


Incorporating all the latest ideas | 
in mechanical display, the salon} 


provides easy chairs in which 
visitors may rest quietly while 
the various models of the Chrys- 
ler cars move past in review on a 
revolving show floor. 


Invisible Glass 


The “invisible” glass windows, 
one of the most unusual features 
of the salon, have served to at- 
tract many visitors. Thousands 
of passers-by stop to look at the 
interior of the showroom through 
the glass which is so curved as 
to give the impression that noth- 


ing separates the passer-by from | 


the cars within. 


A center of attraction among 
the cars shown at the salon is the 


new Chrysler seven-passenger cus- | 


tom imperial sedan-limousine, 
shown on the first floor. It is 
the largest of the 1937 Chrysler 
Corp. cars. 


Another attraction 


sedan used by police departments 
and emergency medical services to 
transport 
stretchers. A stretcher, bearing 
the injured person is introduced 
into the car through a special 
opening in the rear. 

The new De Soto 
phaeton has been another 
tion at the new showroom. 


Airtemp Exhibit 


The second floor of the 
features 
tioning equipment by Airtemp, 
Inc., subsidiary of Chrysler Corp., 
and there is a motion picture 
room as well as a display of tro- 


convertible 


salon 


phies collected by Major Bowes. | 
The revolving show floor is the | 


first of its kind, and the installa- 
tion of 


world. Other attractions of the 
salon include escalators to carry 
visitors 
second floors, 
lighting, 


unusual display 


tioning. 





GIVE ME THE LOW DOWN on next year, B. C. Forbes (stand- 
ing), editor of Forbes magazine seems to be saying to J. J. Schumann 


jr.. president of General Motors Acceptance Corp. (right). 
left is C. P. Fisken, Chevrolet advertising manager, 
made at the Chevrolet press party on the eve of the New York show. | 


At the 
Picture was 


is the con-| 
vertible ambulance-type Plymouth | 


injured persons on} 


eel | 


invisible glass windows | 
is said to be the largest in the | 
between the first and) 


scientific acoustical de-| 
sign and year-around air-condi- | 





THE INDOOR DRIVE was the feature of the Hudson and Terra- 


plane exhibit at the New York show. 


“Indoor Driving” a Novel , 


Feature of 


| NEW YORK.—Human interest 
| at the Hudson and Terraplane ex- 
hibit at the automobile show cen- 
ters on an “indoor drive” in which 
visitors can actually manipulate 
gears by means of the Electric 
Hand. The road unfolds before 
the “driver” through means of a 
motion picture. 
actually 
a display of unusual complete- 
ness, Hudson has an unusually 
novel program. 

From the moment the show 
opened, an_ interested 
gathered about the driver’s seat 





directly in front. 


Olds Celebrates 
Its Fortieth Year 
Of Manufacture 


an exhibit of air-condi-| 


NEW YORK. 
achievement in 
motor cars was 
nesday night by 
guests assembled 


Four decades of 
the building of 
celebrated Wed- 
more than 1,200 


Oldsmobile, America’s oldest auto- 
mobile manufacturer. 

speaker was Alfred 
president of General 


Principal 
P. Sloan jr., 
Motors. 


| GM.; C. L. McCuen, president and 


——|D. E. Ralston, vice-president of | 


Oldsmobile. 

A special Oldsmobile radio pro- 
gram was broadcast, starring Ir- 
vin S. Cobb, with Bill Robinson, 
the tap dancer, as guest artist. 

Oldsmobile dealers and dealers’ 


west and Atlantic districts were 
present. 

Oldsmobile’s history among au- 
tomotive manufacturers is impres- 
sive. In the days when there were 
scarcely any roads, Olds intro- 
duced the first transcontinental 
car—“Old Scout.” 

Oldest of manufacturers, Olds- 
mobile has one of the newest and 
most modern plants in the in- 
dustry. Within the last three years, 


pand it. 
Oldsmobile this year has em- 





ployed more men, paid out more 
wages and sold more cars than 
ever before. 


With a car that} 
“speaks for itself,” plus | 


crowd) 


facing a motion picture screen | 
Seated behind | 


in the Grand| 
| ballroom of the Commodore hotel | 
to honor the 40th anniversary of | 


Other speakers were R.| 
H. Grant and W. S. Knudsen of|! 


sales managers from the middle | 


GM has spent $14,000,000 to ex-| 


Hudson Shine 


rest, the steering wheel the driver is 
given the impression of traveling 
down a highway. So vividly is 
the effect registered that he finds 
himself automatically swinging 
the wheel to meet the road and 
traffic conditions depicted on the 
screen. Of particular interest is 
the large number of women who 
take the indoor drive and thrill 
at the reality of it. 

The car that “speaks for itself,” 
| attracts hundreds. As the visi- 
tor steps into the car and seats 
himself, a soft voice apparently 
from nowhere talks to him. In 
many instances it calls the visi- 
tor personally by name. The 





mystery of how it is done is to| 


be explained after the show. 
The effect on the spectator is un- 
canny and ghost-like, but impres- 
| sive. The voice points out the 
| features of the car. 


Above the moving picture screen | 


| Glass iia Holding 


is a cut-away transmission. The 
flick of the finger on the Electric 
Hand controlling the gearshift 
makes the 
changes on the 
Visitors can see the operation of 
the device which eliminates the 


lever and the clutch 


gearshift 
pedal. 


Longview Show Set 
| LONGVIEW, Tex.—Longview’s 
| second annual automobile show will 
be held at the Palm Isle Club, Nov. 
18-20. The Longview News & Journal 
is co-operating with local dealers 
in sponsoring the show. 





corresponding gear | 
transmission. | 








Corp. 
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| Economy Mark 
Of 28.96 M.P.G. 
Set By Graham 


NEW YORK.—Driving a Gra- 
ham Supercharger stock model, 
“Cannonball” Baker with Col. EB. 
M. Lubeck of Automotive Daily 
News as official observer, rolled 
off the east end of the George 
Washington bridge here at ex- 
actly 6:00 Tuesday night setting 
a@ new economy mark of 28.96 
miles per gallon for the Detroit- 
New York run. The mileage with 
detours totaled 666.2 for 24-hours 
elapsed time. Actual running time 
was 21% hours. Average speed 
was 31% miles per hour. 

The start from Detroit at the 
Ambassador bridge at exactly 
6:00 Monday night, was made 
under severe weather conditions 
with a high head wind. Fifty miles 
out of Buffalo snow and rain cut 
down speed as well as gas mileage. 
Outside of Batavia, N. Y., a blind- 
ing snow storm forced Baker to 
lose time until Elmira when freez- 
ing weather again checked the 
car performance. After a stop of 
an hour Baker pushed on, timing 
his speed so that the bridge into 
New York was reached just 24 
hours after leaving Detroit. Of- 
ficial checking of the gasoline 
supply showed that only nine gal- 
lons could be pumped in. This 
with 14 gallons taken on at 
Corning, N. Y., gave a total gas 
consumption of 23 gallons for the 
666.2 miles. 

It is claimed performance of the 
Supercharger sets a new record 
for a car weighing over 4,000 
pounds with passengers and bag- 
gage. It exceeds Baker’s cross- 
Canada run record of 28.34 made 
during more favorable weather 
conditions. The run was made at 
below freezing temperatures with 
a bitter cold wind cutting down 
engine heat, and over roads cov- 
ered with snow and slush for 
more than one-third of the dis- 
tance. 

Baker and Lubeck made their 
formal appearance at the show 
rooms of the Kelley Motor Car Co., 
new metropolitan distributor of 
Graham cars, at 54th and Broad- 
way at noon and later attended 
the Graham luncheon at the Bilt- 
more hotel. 


Open House in Chicago 
CHICAGO.—Among the inter- 
esting spots to see in Chicago 
during the coming week will be 


ithe Libbey-Owens-Ford open 


house at the Blackstone. This 
haven in the stormy show sea 
will be conducted by G. P. Mac- 


| Nichol jr., vice-president in charge 


of sales; N. A. Wright, adver- 
tising manager, and K. M. Johns, 
western sales manager. 

The welcome mat will be placed 
on the doorstep Sunday after- 
noon and the latch string will be 
out for the duration of the show. 


GOVERNOR D. SHOLTZ, of Florida, who is also Grand Exalted 
Ruler of the B.P.O.E., visits the New York automobile show, and 
George D. Keller, vice-president in charge of sales of the Studebaker 
The Elks Magazine has just presented Governor Sholtz with 





NEW YORK.—Progress in high- 


way safety efforts during 1936 was 
hailed by Paul G. Hoffman, presi- 
dent of Studebaker Corp., and 
many nationally prominent figures 
at a luncheon meeting Thursday 
noon at the Commodore sponsored 
by the Automobile Manufacturers 
Assn. Among the 250 attending 
were presidents and chairmen of 
companies manufacturing cars, 
buses, trucks, parts, accessories, 
tires and the finance groups, 

Industry leaders who attended 
and expressed approval of the 
nationwide program included A- 
fred P. Sloan jr., president of 
General Motors Corp.; Walter P. 
Chrysler, chairman, Chrysler 
Corp.; and Alvan Macauley, Pack- 
ard Motor Car Co., president and 
head of the AMA. This automo- 
tive contingent was reinforced on 
the speaking program by men 
and women representing most of 
the ‘national civic organizations 
in the safety movement. 

Attack Effective 

“The fact that the attack upon 
this universal problem has been 
in effective operation is a tribute 
to the far sightedness of those in 
our industry who have united in 
this effort,” declared Macauley. 
“As an indication of results 
achieved in less than a full year 
of effort, current figures show an 
increase of 20,000,000,000 car miles 
over the previous year. 

“The normal hazards of the 
highway increase at a progres- 
sively greater rate than the total 
added mileage. Yet, in the face of 
this, the record of accidents and 
deaths in 1936 have been held at, 
or slightly below, the previous 
year. In round figures, the na- 
tional movement has netted 20,- 
000,000,000 safe miles of driving.” 

A. P. Sloan emphasized that a 
substantial foundation has been 
laid for accident-prevention work 
in the future and stressed main- 
taining the full force of the cam- 
paign inaugurated last January. 


He praised the work of safety! 


organizations collaborating with 
the automotive industry, and said 
that while the work is unspectacu- 
lar in its nature, the efforts are 
directed at fundamental causes of 
accidents rather than at surface 
irritations. 

Paul G. Hoffman, as chairman 
of the safety traffic committee, 
reviewed the efforts thus far in 
the campaign with the aid of a 
series of charts, graphs and illus- 
trations. He introduced the 
dividuals actively 


the organizations working with 
the automotive industry. 


Three Aims 


“Adequate street and highway 
facilities, sound regulation and 
favorable public relations,” Hoff- 
man asserted, “are three aims of 
the movement. By achieving these 
ends it is inevitable the public 
will be rewarded with greater fa- 
cility of movement in motor cars, 
or afoot, with greater safety, 
mental ease and comfort. 

“The entire campaign is based 
on the well known three “E’s” of 
safety — education, enforcement 
and engineering. With the active 
collaboration of outstanding lead- 
ers in these fields, we are pro- 
ceeding along lines proven effec- 
tive during years of safety ex- 
perience.” 


Thomas H. MacDonald, chief of 
the U. S. Bureau of public roads, 
department of agriculture, de- 
scribed some of the problems 
solved by highway engineers of 
America, and told of plans de- 
signed to relieve congestion and 
reduce accidents. 

A point stressed by several of 
the speakers was that the motive 
of the automotive industry in 
sponsoring a highway safety pro- 


in- | 
in charge of| 
specific safety effort in each of| 
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Rute Leaders Attend AMA Safety Meeting: at N. i 


Car Miles Gain Billions 
With No Added Accidents 


alone, in that the growth of high- 
way accident ratios and conges- 
tion are a threat to automobile 
sales volume. 


Speakers endorsing the national 
program and outlining the meth- 
ods being used included Harold 
Fowler, first deputy police com- 
missioner in charge of traffic, 
New York; Dr. Miller McClintock, 
director of the Harvard Univer- 
sity Bureau of Street Traffic Re- 
search; Lieut. Frank M. Kreml, 
head of the celebrated traffic bur- 
eau of the Evanston, IIl., police 
department; Charles A. Harnett, 
New York state motor vehicle 
commissioner; W. H. Cameron, 
managing director, National Safe- 
ty Council; Mrs. Edward Ham- 
mett, chairman of the Public 
Safety Division of the New York 
Federation of Women’s Clubs; 
Harry W. Colmery, National Com- 
mander, American Legion; Miss 
Marian Telford, National Congress 
of Parents and Teachers; Burton 
W. Marsh, director of traffic 
safety for the AAA; Stephen 
James, director of the highway 
educational board, and Thomas H. 
MacDonald, chief of the U. S. 
Bureau of Public Roads. 


Notables Attended 


Among those who attended the 
luncheon meeting were: 


W. S. Knudsen, vice-president, 
General Motors Corp.; Alfred H. 
Swayne, vice-president, General 
Motors Corp.; R. R. Teetor, presi- 
dent, SAE; Thomas P. Henry, 
president, AMA; A. E. Barit, presi- 
dent, Hudson Motor Car Co.; D. 
E. Bates, president, Reo Motor 
Car Co.; R. F. Black, president, 
White Motor Co.; A. J. Chanter, 
president, Pierce- Arrow Motor 
Corp.; Lee J. Eastman, vice-presi- 
dent, Packard Motor Car Co.; 
Byron C. Foy, president, De Soto 
Motor Corp.; C. F. Kettering, vice- 
president, General Motors Corp.; 
H. J. Klingler, president, Pontiac 
Motor Co.; W. F. McAfee, Inter- 
national Harvester Co.; C. W. 
Nash, chairman of the board, Nash 
Motors Co.; Robert P. Page jr., 
president, The Autocar Co.; M. L. 
Pulcher, president, Federal Motor 
Truck Co.; Harold S. Vance, 


| chairman of the board, Studebaker 


Corp. 


Macon Parking by Meter 


MACON, Ga.—Approximately 900 
motorists a day are using Macon’s 
new parking meters. A recent three- 
day check-up showed a total of 2,735 
nickels in the machines. Of $136.75 
received, 20 per cent will go to the 
city and the balance to pay for the 
meters. Macon recently installed 
184 parking meters in the con- 
gested downtown district on a 120- 
day trial. 
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PONTIAC ON THE HALF SHELL. This exhibit proved popular at the New York show and seems 
to indicate that half a Pontiac is better as a display than a whole one. 


Animated Exhibits Hold 
Visitors at GM Display 


NEW YORK.—Forty-three 1937 


General Motors cars, representing 
six makes, share interest with a 
number of animated displays and 
unique decorative effects in the 
GM show of 1937 which opened 
Wednesday in the matchless set- 
ting of the Waldorf-Astoria grand 
ballroom and adjoining space, oc- 
cupying the entire third floor. 


The ballroom, decorated in two 
shades of mulberry and white with 
stainless steel trim, forms the 
central salon of the exhibition, 
while car divisions are represented 
in individual displays in adjoin- 
ing rooms. A 30-foot pylon of tran- 
sulent material forms the ball- 
room centerpiece, with four circu- 
lar walls radiating from it. The 
pylon is lighted indirectly and at 
its base are large mirrors reflect- 
ing to visitors a “traftic motor 
maze,” showing hundreds of cars 
in motion. 


Outstanding among the motion 


displays is “the car that divides) 


itself in half” offering a longitud- 


inal section view of a Pontiac se-| 


dan. Described by a visitor as a 


“sliced Pontiac on the half shell,” | 





this exhibit is a distinct hit with! 


thousands who prowled about on 
the thick Waldorf carpets. The 
car, divided just off center so that 


driveshaft assembly was not dis- | 


turbed, is controlled automatically, 
with its sections pulling slowly 


away from each other both length- | 


wise and crosswise, then moving 
together. 


by a display of the Ternstedt Mfg. 
division, a subsidiary, featuring 
an animated display of die-cast- 
ing processes. 


“The living room on wheels,” 
comparing comfort features of 
the modern automobile with those 
to be found in the home, is an- 
other display of marked attention 
value. Standard seats from a 1937 
car were adapted as sofas of mod- 
ern design. “Living room” car ac- 
cessories, including car heater, 
radio, ash trays and lighting sys- 
tem, were arranged nearby. 

Progress made by General Mo- 
tors in reduction of noise is 
graphically demonstrated in the 
research display, featuring a deci- 
bel meter which compares noises 
of old cars to those of the present 
era. Of the same type as those 
used 
register 


applause volume, 


sound of a trip hammer and other 
noises. 


ten metal from a gas-operated 
melting pot is forced hydraulically 
into a die, the rough casting au- 


tomatically ejected and the metal | 


cooled as it is carried by a con- 
veyor to a press. 

Comparative strength’ of the 
solid turret top and a roof with 
old wood bow and slat construc- 
tion beneath the fabric section 
are shown in another exhibit. Two | 
pieces of mohair velvet, one of | 


Unisteel turret top bodies, stan-| which has been walked on by | 


dard for 1937 in General Motors 
cars, are dramatized in a special) 





500,000 persons and another which 
has been used as a roadway for 


Fisher body exhibit, supplemented | an automobile, featured a display 


ARMISTICE DAY CROWDS, which were reminiscent of the throngs which turned out in New York 
gram was not based upon altruism | in 1927 to see the first Ford Model A, packed the Ford-Lincoln automobile show at the Hotel Astor. 


in broadcasting studios to! 
this | 
| machine gives the decibel rating} 
for the roar of Times Square, the} 








of upholstery fabrics and color 
combinations. 


The parent corporation’s em- 
ploye educational program is the 
subject of another exhibit, show- 
ing how men are in constant 
training for foremanship and 
other positions, using both plant 
and school for training centers. 
There are auxiliary displays by 
Frigidaire Corp. and Eastern Air 
Lines, GM subsidiaries. 

Alfred P. Sloan jr., president of 
General Motors, was host Tues- 
day at an invitation preview-re- 
ception of the GM show. Several 
thousand business, professional, 
industrial and financial leaders 
and their wives and guests at- 
tended the affair from 4 to 7 p.m. 
Assisting Sloan in receiving guests 
were other high ranking GM of- 
ficials. 


A feature of the reception was 
“A Motor Fashion Production” in 
which Charles Le Maire, widely 
known stylist, presented a lavish 
parade of men and women’s 
fashions, designed for every mo- 
tor car occasion. Carl Hoff and 
his radio and dance orchestra 
played from the balcony, as they 
will continue to do in afternoon 
and evening concerts throughout. 


gg: ge | the period of the show, which will 
e -casting e , mol-| 


run concurrently with the New 
York show until Wednesday. 


‘Buick December 


Production Set 


For 28,000 Cars 


(Continued from Page 1) 


ment elsewhere in the United 
States. He said output for Mon- 
day, Nov. 9, was expected to ex- 
ceed this total with the heavy 
daily volume scheduled to con- 
tinue. 

Unfilled orders ai the factory 
and in zone points throughout 
the country were placed at 56,123 
units. 

Commenting on market condi- 
tions, Curtice re-affirmed his be- 
lief that the progress of recov- 
ery exceeds average estimation 
being made and that 1937 will be 
the best post-depression year ex- 
perienced by the industry. He 
said the Buick Motor Co. now is 
producing at the rate of 247,000 
cars for the 1937 model year and 
that there will be no slackening 
in the company’s production. 


Roanoke Dealers Can’t 


Get Together for Show 

ROANOKE, Va.—Roanoke au- 
tomobile dealers will hold their 
annual show Nov. 16 to 21, in 
their own display rooms. 

P. D. Winston, chairman of the 
committee, said separate exhibits 
were necessary because of the re- 
stricted size of the city auditor- 
ium. Eleven Roanoke and three 
Salem dealers are participating. 
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Ford and Willys Set Up 


New Lowest Price Class 


(Continued from Page 1) 


The two exceptions 
Chrysler “Royal” 
where the horsepower remains at 
93 despite a reduction of 136 cubic 
inches in displacement. 
ly this was done with a view to 
increasing economical operation. 

Of the new engines, the Ford 
V-8 with 60 b.h.p. at 3,500 r.p.m. 
and 136 cubic inches displace- 


were 


ment is the unique development. | 
is only 1.8 cubic} 


This engine 
inches larger than the Willys four. 


The next most interesting en-| 


gine is the Chevrolet, completely 
new with 216.5 cubic inches piston 
displacement, 9.7 more than in 
1936, delivering six b.h.p. more, 
85 altogether. 


h.p. or 20 more than last year. 
Packard introduces a new six 


of 100 h.p. Graham now has two} 


supercharged sixes, one develop- 
ing 106 and the other 116 b.hp. 

Cord stepped its horsepower 
from 125 to 170 b.h.p. with the 
supercharger and Duesenberg 
jumps from 265 to 325 h.p. by 
adding one. 


Graham and Packard have four} 


different engines; Cadillac and 
Chrysler three each; Buick, Cord, 
Duesenberg, Ford, Hudson, Lin- 
coln, Nash, Olds, Pierce-Arrow, 
Pontiac, Studebaker, two each. 
Cord and Duesenberg differ only 
by the addition of a supercharger; 
Buick, Ford and Lincoln by dif- 
ference in size. The others differ 
in type. Hudson, Nash, Olds, 
Pontiac and Studebaker each 
have a six and an eight. Pierce- 
Arrow a straight 8 and a V-12. 

Analyzing the engines accord- 
ing to cylinders we find the sixes 
and eights tied with 19 each, V-8s 
in next place with 11. There are 
eight V-12s, one V-16 and one 
four-cylinder model. Over half 
have eight cylinders, 50.7 per 
cent to be exact; 32.1 per cent 
have six; 13.5 per cent are V-12s. 

The new prices reveal 
nificant effort on the part of Ford 


and Willys to tap the bottom of | 
Both have} 


the new car market. 
a base price under $500. Willys 
“4” standard and de luxe models 
have base prices of $395 and $435, 
respectively, and the Ford 60 h.p. 
V-8, $480. 

All-steel bodies with one-piece 
steel tops, lower center of grav- 
ity by lowering frames and floors, 
safety instrument panels and up- 
holstering, safety glass all around 
at no extra cost on all cars, wider 
windshields, more easily read 
speedometers, better and easier 
steering, greater use of sway 


the | 
and De Soto} 


Evident- | 








stabilators, better headlights and 
control are among features. 

Comfort has had a marked in- 
fluence on the new designs. Cush- 
ions are deeper, the rear ones 
wider. Cadillac, Cord, LaSalle, 
Chrysler, LaFayette, Nash are a 
few of the cars with over 60 
inches rear tread to give these 
wide rear seats. Fifty-nine inches 
takes in fully as many more and 
56 includes the new Willys. 

Body silencing has made great 
strides. Structural wood is elimi- 
nated in Fisher bodies on General 
Motors cars this year. Similar 
one-piece steel bodies are now 
found on every other big produc- 


| tion job. 

The new V-8 LaSalle replaces a} 
straight eight and develops 125) 
| Dodge, De Soto and Chrysler, no | 


The difference, however, is that 
all Chrysler units, Plymouth, 


longer bolt the body rigidly to 


(Continued on Page 62, Col. 1) 


$40 Difference 
In Base Prices 


Of New Fords 


DETROIT. — With additions of 


the 60-horsepower series to the) 


Ford line, a new base price for 


| Flint, Michigan, veteran director 


HOW KNEE ACTION WORKS was explained to A. G. Bishop, 


of General Motors, by Charles A. 


Chayne, Buick chief engineer (left), and W. S. Knudsen, executive 
vice-president of the corporation, at the General Motors display of | 
1937 cars in the Waldorf-Astoria hotel. 





Public Thron 
Exhibit at 





the V-8 cars was announced this | 


week. It is $480 for the five-win- 
dow coupe. 

The new price of this model in 
the 1937 line with the 85-horse- 
power engine is $520, not $610 as 
erroneously reported in ADN Wed- 
nesday. 

Prices 
series: 
Five-window coupe 
Tudor sedan 
Tudor touring sedan 
Fordor sedan 
Fordor touring sedan 


for the 60-horsepower 


Prices for the models in the 85- 


horsepower series are: 
Five-window coupe 


#8. | Tudor sedan 
a sig-| 


Tudor touring sedan 
Fordor sedan — 
Fordor touring sedan 
De luxe tudor sedan 
De luxe tudor touring sedan. 
De luxe fordor sedan 
De luxe fordor touring sedan. . 
De luxe roadster 
De luxe phaeton 
De luxe coupe, five-window.. 
Club coupe 
Club cabriolet 
Convertible cabriolet 
Convertible sedan 
All prices are f.o.b. Dearborn, 
Mich. Taxes, delivery and han- 


dling, bumpers, spare tire and ac-| 
| cessories are extra. 


ALFRED P. SLOAN JR., president of General Motors, at the mic- 
rophone, presented Charles F. Kettering, vice-president in charge of 
research, to more than 200 guests gathered at the Waldorf-Astoria 
Tuesday noon. The luncheon, given Sloan in honor of Kettering, 
marked the 25th anniversary of the development of the electric self- 
starter, which started Kettering’s association with the automobile 


industry in 1911. 


NEW YORK.—Following up the 
|dramatic presentation of its 1937 
line to 8,200 dealers at Detroit 
|last week, Ford Motor Co. drew 
apart the curtains for the gen- 
eral public at the Hotel Astor 
here Wednesday. Ford’s. an- 
nounced program of 1,300,000 cars 
'for the coming year received an 





CAPT. EDDIE RICKEN- 
BACKER was among the speak- 
ers at the luncheon this week 
honoring Charles Kettering on the 
25th anniversary of the  self- 
starter. 


auspicious send-off as throngs 
milled through the exhibition. 

The official opening was pre- 
ceded on Tuesday by a press 
luncheon and a preview of the 
line. Announcement by A. S&S. 
Hatch, general sales manager of 
Lincoln Motor Co., that it is 
hoped to triple production of 
Zephyrs in 1937 as compared with 
the 15,500 sold during the first 
year, provided a highlight in the 
brief luncheon program. 

Ford’s 1937 offer of optional 
V-8 motors in 60 and 80 h.p. clas- 
sifications was the outstanding 
interest-getter of the colorful 
Astor display. Each of the power 
plants, painted white, was shown 
before a_ flood - lighted panel, 
flanked by “break-down” exhibits 
comparing the assemblies for 
{each engine. Separate displays, 


gs Naw Ford 


Hotel Astor 


in motion, dramatically high- 
lighted, were devoted to crank- 


shaft, camshaft, valve assembly, | 


pistons and connecting rods, of 
both engine types. 

The display of engine equip- 
ment, occupying one side of the 
ballroom, bore above it a huge 
sign, “Economy,” and this idea 
was carried out in all sections of 
the show. Under “Comfort and | 
Beauty” appeared a_ cut-away | 
body illustrating upholstery con- | 
struction, while the “Comfort and 
Safety” section featured springs, 
brakes, safety glass, all-steel body 
and steel wheels. 


The display of Ford passenger 

cars occupied the grand ball- 
room, decorated in tan and bronze 
autumn motif. Attendance was 
well maintained from the 10 a.m. 
opening until midnight. 
The Lincoln custom salon, in| 
the foyer of the ballroom, fea- 
tured a crystal display of the 145- 
inch wheelbase Lincoln chassis, 
| with 150 horsepower V-12 engine, 
isurrounded by representative 
body types in the Lincoln line. 

The four standard body types, 
including a new three-passenger 
coupe and the Lincoln-Zephyr 
110-horsepower V-12 engine, were 
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my are 1937 Themes 


Faulkner Sees 
Larger Quality 
Market in 1937 


NEW YORK.—Cord retail sales- 
men from the metropolitan New 
York district were guests of 
A. R. Gribben, 
vice-president of 
the Auburn 
Sales Corp., at 
a breakfast in 
the Empire 
room of the 
Lexington Hotel, 
Wednesday. 

R. H. Faulk- 
ner, president of 
Auburn, outlined 
the company’s 
merchandising 
plans for 1937 
on Cord and Auburn cars. 


“Americans are buying better 
products than in many years,” 
Faulkner said. “We believe that 
1937 will see a great increase in 
the demand for quality merchan- 
dise. 

“There will be several million 
good automobiles sold in 1937 at 
comparatively low prices. There 
will also be sold many thousands 
of specially designed cars of style 
and quality not attainable in mass 
production. 

“Building motor cars that are 
individual in appearance and en- 
gineering is the field chosen by 
the Auburn management and we 
believe the coming year will be a 
prosperous one for all those as- 
sociated with us.” 


Montreal Finds 
Fall Show Does 


Better Business 


R. H. Faulkner 


MONTREAL.— Lieut. Gov. E. L. 
Patenaude will preside at the 
opening of the Montreal motor 
show in the Sun Life Bldg., next 
Saturday. He will be accom- 
panied by presidents and general 
managers of the most important 
automobile firms in Canada and 
representatives of the federal, 
provincial and municipal govern- 
ments. 


The official party will visit the 
show between 8:00 and 9:00 p.m. 
and then go to radio station 
CHLP in the Sun Bidg., from 
which the speeches will be broad- 


cast. 


“Never has our show aroused 
such widespread interest as this 
year,” said T. H. Price, director of 
the Montreal Automobile Trade 





seen in the salon opposite the 
ballroom. Although the 1937 line 
was publicly introduced in Oc- 
tober, it seemed news to those 
attending, judging from interest 
shown. 


Ford trucks and commercial 
cars were exhibited on the mez- 
zanine floor, with a wide variety 
of bodies and several “stripped” 
displays. 


Assn. and branch manager of 
General Motors of Canada. “The 
fall showing allows thousands 
from all parts of Quebec, the 
maritime provinces and eastern 
Ontario to attend. All roads are 
open to automobiles at this time 
of the year. This was impossible 
when the show was held during 
January. Railways and bus lines 
will offer excursion rates from 


many communities.” 


AT THE CHEVROLET TRUCK PARTY this week were, left to 
right, R. H. Crooker, Campbell-Ewald, Chevrolet’s advertising agency; 
Merle Thorpe, editor of Nation’s Business, and EHery Wright, man- 
ager of the Tarrytown, N. Y., plant. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 


12 TH. YEAR , 
authentic and of value-—(ADN 6-10-1933) 
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Industry Takes the Load 


ee ee this week by General Motors of in- 
creased wages, bonuses and larger dividends is further 
proof that industry is taking hold of the business of keep- 
ing money in circulation. Late last week Chrysler an- 
nounced an employes’ dividend amounting to a minimum 
of $50 per worker and similar bonuses and pay boosts have 
been given by large employers in other industries. 

This is a healthy sign and augurs well for increased 
movement of goods of all kinds during the coming year. 
None will deny that heavy government spending in 1933, 
1934, 1935 and 1936 served a great degree to prime the 
old prosperity pump. But continued government spending 
can only further increase our national debt unless industry 
keeps the old pump handle going, thus preventing the pri- 
mer from oozing back into the well. 

As in the past, industry apparently is ready and willing 
to do its share. It is heartening to those of us who con- 
sider ourselves a part of the automotive industry to find 
that it once more is in the lead in accepting its share of 
the responsibility. 


Trailers Stand Trial 


RAND Central Palace this week has afforded eastern- 

ers their first mass public contact with the products 

of the trailer industry. At this time it is too early to state 

how much of the interest shown there was buying inter- 

est and how much was curiosity—but certainly there was 
interest. 

It seems agreed that the number of persons seeking 
entrance to the fourth floor exhibit of trailers was at least 
twice as large as the number looking over the new cars on 
the lower floors. Naturally, many showgoers have seen 
coach trailers on the highway but have had little oppor- 
tunity to inspect them close at hand. The Palace provided 
this opportunity. 

Just how many actual sales will result from these show 
contacts only the future can reveal. Trailers do possess a 
certain cozy attractiveness which holds an insidious ap- 
peal to the nomadic instincts that are a part of the most 
of us. If sales can be measured by public interest shown 
at New York, trailer manufacturers have under estimated 
their market for 1937. 


And Now Chicago . 


FTER a successful three-night stand in New York the 
automotive industry today centers its spotlight on 
Chicago where for the second year an automobile show 
of national proportions is being conducted under the spon- 
sorship of the local dealers. It is a tough job that faces 
Al Faeh, show manager, in attempting to outdo the splen- 
dor and showmanship which Al Reeves injected into the 
New York show and which featured the Canadian national 
show at Toronto this week. But we know Faeh and his 
cohorts. 

In addition to the Chicago show some 30 other shows 
will get underway before the next week comes to an end. 
Then the following week will see still another 14 or 15 
shows under way, so that by Dec. 1 if there is a man, 
woman or child in these United States who has not seen 
the new cars it will be no fault of this industry and its 
dealers. 


By George M. Slocum 


SHOW SET Maybe it was be- 
FOR NEW cause it opened on 
RECORDS Armistice Day. May- 

be it was because 
the election is over or maybe it is 
just because more folks are defi- 
nitely out to compare the new 
cars and decide on their choice. 
However it was, or why, the an- 
swer is that never since this re- 
porter has first made the opening 
of the New York show has he 
seen such crowds. They fairly 
burst their way into Grand Palace 
when the doors were unbolted 
Wednesday afternoon. They came 
in droves and almost before the 
bewildered salesmen could get 
down the first prospects’ names 
in their little black books the ex- 
hibits were so crowded that only 
the good nature of the people who 
jammed every available foot of 
space prevented calling out the 
riot squads. 

ok * * 


IT IS HARDLY within the 
province of this column of wit 
and wisdom to thus spring the 
news of the show opening which 
will be covered by ADN’s own re- 
porting staff but what one sees 
with his own eyes he usually 
feels in his heart and with the 
show now less than 24 hours old 
I feel safe in predicting that this 
year’s show attendance will break 
that of any year, perhaps, even 
including the top of the Coolidge 
days. As Maine goes so goes 
Vermont. This has been para- 
phrased to, “As New York show 
goes so go the shows from Bos- 
ton to Los Angeles.” If there are 
any local show managers listening 
in let me advise them to get 
rubber railings or else eliminate 
them entirely before the doors are 
opened. 

o* + ok 


THERE UNDOUBTEDLY are 
more out-of-towners here for the 
opening than in many years. The 
hotels adjacent to the show were 
packed to the doors by last Satur- 
day. Accommodations are now in 
demand way up past the portals 
of Central Park and maybe into 
Harlem. It looks as if the good 
old days are back for sure if 
there was still any doubt about 
this conclusion. The announce- 
ment of the General Motors melon 
splitting with its employes was so 
well timed that it has undoubt- 
edly had something to do with the 
general air of optimism that per- 
vades the show. Already the pa- 
pers are talking about methods 
being taken by the _ securities 
control board to keep the market 
from going haywire again by sky- 
rocketing to new all-time highs. 
It begins to look as if business 
had been toeing the mark for 
some months waiting to clear the 
election off the track and now all 
we need to do is take our feet off 
the accelerator and get ready to 
use the brakes on the curves 
ahead. 

ok * * 


IT SEEMS TO be an accepted 
fact down here that the models 
displayed by all manufacturers at 
this show are relatively more ad- 
vanced than last year’s models 
were. I heard this today from an 
impartial Britisher, who has been 
attending the shows here for 
years and who in former years 
has been just as frank with his 
criticism. He said, “I think the 
cars displayed here show as much 
improvement in design, safety 
features and styling as were last 
year’s cars over those of the three 
or four years before. I am 
amazed to find how nearly the 
competitive manufacturers have 
matched each other. In England 
we might wonder if we had spies 
in each other’s drafting rooms.” 
Whether or not he is right, the 
fact remains that this year’s buy- 
ing public is the winner.—G.MS. 
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Automobile Show Dates 


NOVEMBER 


11-15—Omaha, Neb. 
11-18—New York. 
12-19—Philadelphia, Pa. 
18-19—Toledo. 
13-21—Glasgow, Scotland. 
14-18—Akron, O. 
14-18—Trenton, N. J. 
14-20—Columbus. 
14-21—Binghamton, N. Y. 
14-21—Boston. 
14-21—Buffalo. 
14-21—Chicago. 
14-21—Detroit. 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. 
14-21—San Francisco. 
14-21—Washington, D. C. 
14-22—Los Angeles. 
15-21—Cincinnati. 
15-22—St. Louis. 
16-21—Denver. 

16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 
16-21—Elmira, N. Y. 
16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 
16-21—Syracuse, N. Y. 
17-22—Youngstown, O. 
18-21—Kenosha, Wis. 
18-21—Altoona, Pa. 


18-21—Atlantic City, N. J. 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 
21-28—Montreal. 
21-28—Cleveland. 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. J. 
21-28—Minneapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. 


23-28—Meriden, Conn. 
26-28—Titusville, Pa. 
26-29—Sioux Falls, S. D. 
27-29—Cedar Rapids, Ia. 
28-Dec. 5—Baltimore. 
28-Dec. 5—Hartford, Conn. 
30-Dec. 5—Louisville, Ky. 
30-Dec. 5—Springfield, Mass. 


DECEMBER 
1-5—Oneida, N. Y. 
2-4—St. Petersburg, Fila. 
2-5—Utica, N. Y. 
2-6—Peoria, Tl. 
3-6—Brownsville, Tex. 
6-8—New Orleans. 

9-18—Chicago. ASI Show. 


U. 8S. Now Building 21.8300 
Miles of New Highways 


WASHINGTON. — Road work 
administered by the bureau of 
public roads during the year 
ending June 30, 1936 exceeded 
that of any previous year in work 
placed under construction, ac- 
cording to the U. S. department 
of agriculture. Contracts were let 
for 22,300 miles at a cost of $489,- 
000,000 of which $393,000,000 was 
to be supplied by the Federal 
government. Work started totaled 
21,800 miles at a total cost of 
$454,000,000 of which the Federal 
government paid $369,000,000. The 
17,300 miles of road completed 
cost $280,000,000 including $241,- 
000,000 Federal funds. 

During the fiscal year, 300 rail- 
road grade crossings were elimi- 
nated, 10 elimination structures 
were reconstructed and protective 
devices were installed at 185 
crossings. At the end of the year 
1,240 eliminations were under con- 
tract—most of them under con- 
struction—and 168 elimination 
structures were under contract 
for reconstruction. 

The combined highway and 
grade crossing work furnished 


direct employment to an average 
of 139,500 men. The indirect em- 
ployment in production and trans- 
portation of materials brought 
the average full-time employment 
to 362,000 men. 

Highways are now being de- 
signed for the safe accommoda- 
tion of vehicles moving at speeds 
of 60 miles per hour, bureau offic- 
ials said. This applies both to new 
highways and in improvement of 
the large mileage of existing 
highways. Important among the 
changes required are improve- 
ments of curvature, both horizon- 
tal and vertical. 

Other badly needed improve- 
ments that it has been possible 
to supply in the current program 
include a general widening of 
road surfaces; the complete sep- 
aration of lanes for opposing 
traffic where density of move- 
ment requires more than two 
lanes; the elimination of the more 
dangerous railroad crossings, the 
provision of by-pass routes around 
cities and the improvement of 
routes of direct access to the 
centers of cities. 
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A Record Investment 
in Progress 


OU are invited to view the new 1937 automobiles of 
the General Motors family now in the showrooms of 
General Motors dealers everywhere. 


We believe these new cars represent a sound example of 
progress with stability—another stride forward in the steady 
march by General Motors engineers toward higher utility 
and outstanding value. 


A significant new feature of these 1937 cars is the Unisteel 
Body by Fisher. An extension of the turret top principle, 
this advanced construction fuses top, bottom and sides of 
the body structure together into one single rigid unit of steel. 


Safety and silence are greatly increased by this more solid 
construction, and important contributions are permitted to 
comfort, roominess, and style as well. 


Refinements have also been made in the direction of a 
further increase in economy of operation and maintenance, 
and these betterments are supported by such familiar and 
time-tested General Motors features as knee-action, im- 
proved hydraulic brakes, the turret top and no-draft 
ventilation. 


But progress in the way of product improvement is only 
secured through the coordination of many factors. 


It is an accepted principle of sound industrial management 
that good products can only be produced by good tools, in 
which have been incorporated the most efficient practices 
known to research and engineering. 


In line with this principle, and in preparation for our new 
1937 production, General Motors has this year made an 
all-time record investment in plant modernization and for 
new tools, dies and machinery. 


These improved facilities enable us to offer better products 
at the same or lower prices, which in turn should stimulate 
consumption and thereby provide more jobs and increased 
opportunities and benefits to workers. 


~ passing directly into the channels of trade these expendi- 
tures have stimulated employment in many lines. This is 
true particularly in the heavy industries where the recovery 
processes have hitherto lagged and where an important part 
of our national unemployment has centered. 


This again suggests the great opportunity that exists of 
rebuilding America’s productive facilities through replac- 
ing obsolete plants and machinery with modern equipment, 
thus offering a fundamental solution for the current prob- 
lem of creating more jobs for more people. 


It is significant, too, that the benefits of this General Motors 
investment in progress have not been limited to any one 
area, but have been spread through many parts of the 
country, through the establishment of new plants in many 
additional communities. 


By such decentralizing of its manufacturing operations and 
thus distributing buying power to more and more com- 
munities, General Motors feels it is helpful toward the 
development of a more balanced national economy. 


Au depressions uncover opportunities of advancing the 
social and economic status of the community. The depres- 
sion through which the world has just passed is no exception 
to the rule. These opportunities should be recognized as 
stimulants of progress. Important among them is the neces- 
sity of assuring greater stability and permanence of employ- 
ment, not only from the standpoint of the human factors 
involved, but from the standpoint of maintaining greater 
continuity of purchasing power. 


An important step in this direction was taken by the auto- 
motive industry last year, whereby new models were intro- 
duced in November rather than in January. The objective 
was more uniform sales throughout the year and conse- 
quently steadier work and increased annual earnings for 
the workers. 


Another important step has been tempering the seasonal 
variations with their adverse influence on continuity of 
employment by the building of inventory of component 
parts, so far as that is practical, during periods of reduced 
consumer demand. 


The benefits of these policies are by no means confined to 
the workers directly involved, but exert a favorable in- 
fluence throughout the whole national economy, affecting 
not only the workers in many other supplying industries 
but the great army concerned with distribution and manu- 
facturing as well. Thus is established a new measure of 
industrial progress. 


The current advance of the nation toward recovery gives 
promise of continued good business in 1937. 


To the extent that industry and the country at large move 
forward aggressively with sound principles as their guiding 
inspiration, will America attain progress with stability. 


f. 


GENERAL MOTORS CORPORATION 


PRESIDENT, 
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Chicago Pre-Show Events Hold Dealers’ Attention 
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Activities Running High | 
During 37th Exhibition } 


CHICAGO.—Pre-show and show | to | 
week factory-dealer meetings are 
hitting a new high at the 37th 
annual Chicago automobile show. 


Starting with the preview of 
the 1937 Ford, Wednesday morn- 
ing, activities have been running 
at top speed throughout the bal- 
ance of this week, and are sched- 
uled to continue during most of 
next week. 


Public display of the new Ford 
has been withheld from the Chi- 
cago public until the opening of 
the show at the International 
Amphitheatre, and it was not 
until Wednesday morning that 
salesmen from the smaller towns 
in the Chicago district were able 
to get their first view of the cars. 
Representatives of the metropoli- 
tan Chicago dealers were guests 
Thursday at the second Ford 
“open house” in the Hotel Sher- 
man, 

Studebaker Breakfast 

Two other meetings shared the 
honors on Thursday, with Stude- 
baker men gathering at the Stand- 
and Club for a _ breakfast ad- 
dressed by members of the fac- 
tory executive staff. 


At the some time De Soto deal- 
ers and salesmen also met at the 
Knickerbocker Hotel and heard 
several of the mechanical experts 
of the Chrysler organization in 
a discussion of the new De Soto 
features. 

Two schools for salesmen held 
the spotlight during the day Fri- 
day. The Graham-Paige Motors 
Corp. staged its school at the new 
Michigan Hotel, in charge of W. 
V. DeGalan, director of service; 
F. F. Kishline, chief engineer; H. 
W. Neely, chief designer, and L. 
W. Thoms, assistant general sales- 
manager. 


Factory executives and engi- 
neers were the principal speakers 
at the Hudson-Terraplane school, 
held at the headquarters of But- 
ler Motors, Inc., Chicago territory 
distributor. 


Discuss Packards 

The Chicagoland Packard or- 
ganization gathered at an _ in- 
formal dinner at the Knicker- 
bocker Hotel, Friday evening, and 
heard several members of the De- 
troit personnel discuss the new 
line of Packards. Following the 
dinner, the gathering adjourned 


San Antonio To 


Stage Its Third 
Auto Parts Show 


SAN ANTONIO, Tex.—The 1937 
automotive parts and equipment 
Show of the San Antonio Auto- 
motive Wholesalers, Inc., will hold 
its third annual exposition Feb. 
4-7. 

The show will utilize the en- 
tire lower floor of the auditorium 
with 10,000 square feet of display 
space. Seventeen parts dealers, 
wholesalers and speciality jobbers 
are participating in the exhibit. 

As in past years hundreds of 
factory representatives, technical 
experts and merchandising execu- 
tives will be on hand to represent 
their lines. 

Moving displays with novel 
lighting effects and staging ex- 
ceeding the 1936 show in interest 
and eye appeal will be the 1937 
motif. 

Plans are being laid to enter- 
tain nearly 10,000 members of the 
trade during these three full days. 
The last day will be opened to the 
public as in previous years. 

Cash attendance prizes will be 
added this year, in addition to 
merchandise prizes given by ex- 
hibitors and others. 

This annual show has become 
an institution in three years in 

‘the southwestern automotive trade 
territory. 





to the International Amphitheatre 
'to witness the 
automobile show. 

Saturday morning, Oldsmobile 
and Pontiac “jump the gun,” with 
breakfasts scheduled to conclude 
early enough to permit all in at- 
tendance to be on hand for the 
opening of the show in the after- 
noon. 

The Oldsmobile breakfast set- 
ting is the Palmer House, while 
Pontiac dealers and _ salesmen 
gather at the Knickerbocker 
Hotel. 

Sunday For Willys 

The only event scheduled for 
Sunday in addition to the full | 
day’s program at the show itself | 
is a breakfast for the Willys or- 
ganization at the Congress Hotel. 
Speakers at this meeting will in- 
clude David R. Wilson, president; 
Frances H. Fenn, assistant to the 
president, and R. J. Archer, gen- 
eral salesmanager. 

Monday has been designated 
“Engineers’ Day” at the show, in 
honor of the meeting of the Chi- 


preview of the} 





cago section of the Society of 
Automotive Engineers to be pre-| 
ceded by an inspection trip 
through the show at 3:00 p.m., 
and a dinner at the Stock Yard 
Inn, after which the meeting will 
be addressed by Austin M. Wolf, 
consulting engineer. Wolf is 
automotive consultant and: direc- 
tor of standards of New York 
state. He has been a member 
of the society since 1911. 

Tuesday’s features include three | 
luncheons and a dinner for deal- 
ers and salesmen of the midwest | 
district. 

Factory Heads Speak 

A luncheon for Buick sales 
forces will be held at the Black- 
stone Hotel. The speakers will 
include a number of factory exec- 
utives. The meeting will be in 
charge of the Chicago distributing 
organization. 

The Graham - Paige luncheon 
Tuesday at the Stevens Hotel will 
present as speakers President 
Joseph B. Graham, Vice-President 
Robert C. Graham, and other fac- 
tory chiefs. This gathering will 
be attended by 200 dealers and | 
their organizations. 

A Pontiac luncheon at the Sad- 
dle & Sirloin Club will include 





(Continued on Page 65, Col. 1) 


“SCORCHER” BARNEY OLDFIELD tears up the avenue in a 1909 Mercedes racer in an endur- 


ance test of old cars preliminary to the New York show opening. 


1909 Jackson touring. 


Ancient Cars Stage Race 


Piloted by Old Drivers 


NEW YORK. — Four 
automobiles chugged and _ sput- 
| tered through New York streets | 


this week in the city’s first “old | lots to determine distribution of 


car endurance contest” 
a preliminary feature of the 36th) 


national automobile show opened | such varying degrees of “balki- 
Wednesday at Grand Central | ness” 


Palace. 

Fifth Avenue 
“horseless carriages,” 
old-time race drivers, made their 


gaped as 


way through typical New York | Robertson, who won the famous 


traffic in a “race” that took them| 
from Central Park through the} 


ancient | drew numbers from a hat to de- 


the | little or nothing in getting to the 
piloted by | finish line. 


| 
| 


termine who should receive the 
winners’ awards. The drawing of 


“prize money” was decided upon| 
when the ancient cars exhibited 


as to make the relative) 
talents of the drivers count for} 
The “grand prix” went to Major 


Vanderbilt Cup race of 1908. He| 
added new laurels to his record) 


The car just behind Barney is a 


| George Selden’s first car of 1877. 
It was presented by the Socony- 
|} Vacuum Oil Co. 


Second prize in the big race 
went to Barney Oldfield, said to 
be the first man ever to drive 60 
miles an hour. The famous cigar, 
clenched between his teeth at a 
familiar angle, served to identify 
| Barney to many passers-by. Bar- 
ney, who works for the Chrysler 
Corp., will be 58 years old in 
January, and he first drove a rac- 
ing car up Fifth Avenue in 1902. 
|The second place award was a 
box of cigars and a blue ribbon. 

Joe Tracy, another old-timer 
who competed in the Vanderbilt 
Cup races of 1905 and 1906, piloted 
a 1906 Jackson with a high back 


heart of the uptown business sec-| when he dashed across the finish| seat and outside gearshift, and 


tion to a climatic finish at Rocke-| line in his 1903 model as quietly 


feller Center. 
The event ended in a “draw” 


the new 1937 cars 
literally, as Barney Oldfield, Major, end of a tow rope. 


as if he had been driving one of | 
he was on the | 
The winner’s | 


| was given the third place award 


which consisted of another box 
of cigars and a red ribbon. 


Passengers in the old cars were 


George Robertson, Pete De Paolo trophy was a silver cup, upon | pretty girls dressed in costumes 


and Joe Tracy, the contestants,’ which was engraved a picture of | 





THE AUTOMOBILE SHOW was opened in New York with the startling of Fifth avenue by the huff 
and puff of a fleet of ancient vehicles driven by famous race drivers. The cars were from the collection 
of the Socony-Vacuum Oil Co. and made the stupendous time of 30 minutes flat over the distance of 35 
blocks. Left to right are shown Graham McNamee, who broadcast the event over NBC, Hildegard, radio 
star, with a silver cup which Major Robertson won by a draw. Looking over the major’s shoulder is 
Barney Oldfield, with his famous cigar, and right, is.Pete de Paolo with the trophy he won. 


of the 90’s. They made a strange 
sight as they attempted to dodge 
streamline vehicles, taxicabs and 
street cars on the mile and one- 
half run which was completed in 
the stupendous time of 37 minutes. 


The final award im the drawing 
of lots for prizes went to Pete De 
Paolo, for many years one of the 
top ranking race drivers in the 
country. De Paolo was behind 
the wheel of a 1902 Haynes. In 
spite of leaking valves and the 
incessant clattering of its bicycle 
chain drive, the Haynes finished 
under its own power. Pete was 
given the “consolation prize”’—a, 
gleaming brass cuspidor presented 
by a committee of automobile 
men. 


There was only one break-down 
among the old cars and, as luck 
would have it, it was the 1903 
model driven by the winner, Major 
Robertson, which failed. It had 
to be towed most of the way. To 
further complicate the situation, 
the car which was towing Major 
Robertson’s ran out of gas in the 
thick of Fifth Avenue traffic, and 
the veteran driver had to “thumb” 
a tow from another passing 
motorist. 


The exciting contest was the 
occasion of a good deal of remi- 
niscing by old New Yorkers who 
remembered the days when Bar- 
ney Oldfield, Major Robertson and 
others of their time were setting 
records with dare-devil driving on 
the nation’s race tracks. 


“The new cars may be faster, 
safer and better looking,” re- 
marked one bystander, “but for 
real excitement, give me the ‘good 
old days.’” 
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Ford Makes 60 H. P. Motor Available in Trucks 


Standard 


In Light Duty Vehicles 


DETROIT. - -Two engines 
available in the new line of Ford 
trucks and commercial cars, the 
new 60 h.p. V-8 engine for house 
to house delivery and other light 
duty and an improved 85 h.p. V-8 
engine for operations requiring 
greater power. 

The 60 h.p. engine is the same 
in design as the 85. Its bore is 
2.6 inches and stroke 3.2 inches. 


Optional axle ratios and trans- 
missions are provided. A range 
of body types, wheelbases, tire 
sizes and special equipment com- 
pletes the line. 

Radiator grille bars are hori- 
zontal. Hood louvres and radiator 
shell are of new design. 


Two Wheelbases 


The truck chassis is offered in 
two wheelbases, 131% and 157 
inches. Panel, stake and hy- 
draulic dump bodies are supplied 
on the 131%-inch chassis. Only the 
85 h.p. engine is used in the dump 
truck. This chassis is also sup- 
plied with cab for tractor service 
and for mounting special bodies. 
The 157-inch chassis is offered 
with stake body and with or with- 
out cab for special bodies. 

A.new stake body is introduced 
on the 112-inch commercial car 
chassis, designed to meet a de- 
mand for a smaller capacity low- 
priced unit. With removal of the 
stakes the unit becomes a plat- 
form type. 

Other bodies available on the 
112-inch chassis are the pick-up, 
panel delivery, sedan delivery and 
station wagon. The panel and the 
sedan delivery have all-steel tops. 
A safety glass enclosure is avail- 
able on the station wagon in ad- 
dition to the regular curtain 
equipment. The 112-inch chassis 
is also offered with or without 
cab. 


New Brake Wedges 


Brakes incorporate a new type 
of adjusting wedge for the shoes, 
providing uniform clearance be- 
tween lining and drum whenever 
adjustment is made. Brake lining 
area totals 470% square inches. 
Drums are cast alloy iron, ribbed 
for strength and cooling. 

The commercial cars are 
equipped with new safety brakes. 
Their self-energizing action is de- 
signed to increase brake effective- 
ness and permit lower pedal pres- 
sure. They are 12 inches in di- 
ameter with 186 square inches of 
lining area, Drums are also cast 
alloy iron with ribs. 


New pistons in the V-8 are cast 
of an alloy having a rate of ex- 
pansion corresponding to that of 
the cylinders. A slight reduction 
in connecting rod weight makes 
the combined weight of piston 
and rod the same as the previous 
type. 

Crankshaft Heavier 


The crankshaft of the 85 h.p. 
engine has been increased in 
weight to 63% pounds. It is cast 
of a special alloy steel. Larger 
main bearings, 2.4 inches in di- 
ameter, are designed to increase 
rigidity and resistance to tor- 





are | ‘sional vibration. Total main bear- 


ing surface has been increased to 
40.5 square inches. The bearings 
are made of an anti-friction alloy 
bonded to a steel backing and are 
removable. 

Main bearings of the 60 h.p. 
engine are two inches in diameter 
and total main bearing surface is 
32.17 square inches. The crank- 
shaft weighs 45 pounds, six ounces. 


Insulated in Rubber 

Both engines are insulated from 
the frame by live rubber mount- 
ings. Improvements in the dis- 
tributor are said to lengthen life 
of the breaker points. 

Higher compression from com- 
bustion chambers of new design 
accounts for some of the in- 
creased horsepower of the larger 
engine. Its compression ratio is 
6.12 to 1. The 60 h.p. engine has a 
compression ratio of 6.75 to 1. 

The two water pumps are lo- 
cated at the bottom of the block 
of both engines. Pumps on the 
8 h.p. truck engine have two 
widely spaced ball bearings which 
are prelubricated. Water pumps 
on the commercial car engines 
and on the 60 h.p. truck engine 
are lubricated automatically by 
oil from the timing gear case. 
Water outlets are centrally located 
in the cylinder heads. 


New Type Fan 

A new type fan is enclosed or 
shrouded on the trucks to give a 
more even flow of air through the 
radiator. Twin fan belts are used 
on the 85 h.p. truck engine. 

Rear axle changes include fric- 
tion-reducing thrust washers be- 
tween the axle shaft gears and 
the differential case, also between 
the differential pinion and the 
case. 

The truck cab, including the 
roof, is welded, all-steel. It has a 
V-type ventilating windshield 
which opens with a single control 
handle. Door windows are pro- 
vided with clear vision ventilation 
and there is a screened ventilator 
installed in the cowl. Roof, dash 
and floor are insulated. 


The instrument panel has the 


starter button at the left side and | 
a dispatch box on the right. Safety | 


glass is used in all doors and 
windows and the interior of the 
cab is fully lined. 
18-Gallon Tank 

The fuel tank, of 18 gallons ca- 
pacity, is under the seat with filler 
cap on the outside at the right 
rear corner of the cab. 

Front fenders are deep skirted 
and high crowned to provide 
room for oversize tires. Edges of 


the fenders are rolled over on the} 


under side to form a trough to 
drain off water thrown from the 
tires. The battery is located un- 
der the hood. 


There are 9,278,397 miles of high- 
ways in the world. The Americans 
lead, with 3,889,623, followed by 
Europe with 3,387,964, Asia with 1,- 
038,814, Australia, New Zealand, and 
Oceania with 526,980, and Africa 
with 435,016. 


OFFICIALDOM turned out enmass for the Canadian national 
show in Toronto this week, left to right are: Captain Joe Clark of 
Cockfield Brown; Hon. Mitchell F, Hepburn, prime minister of On- 


tario; Eric Strong, M. L. A.; Col. 
Ontario motor league 


W. G. Kerr, M. C.; president of 
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SHOWMANSHIP. Here is the grand finale of the four times a day performance at the Chrysler court 
en pageant at the Canadian national show at Toronto. Jacques Cartier in blood red rises through 
oor on a concealed elevator to complete the tableau above. 


Canada’s Automobile Show 
Sets Attendance Record 


By WARREN HASTINGS 


TORONTO.—Sales and attend- 
ance at Canada’s national motor 
show here are shattering even the 
peak record of the 1928-29 pros- 
perity years. 

Some factory officials foresee 
a new car shortage in Canada 


predicted a record motor year 
ahead. 

Ross McKinnon of Hudson, 
Henry Harris of Graham-Paige, 
Phil Duggan of Reo, William C. 
Herring of Packard of Canada 
and Ford representatives feel sure 


TORONTO FLYING CLUB was presented with a high speed 
Percival-Vega monoplane at the Canadian national automobile show 
this week by Viscount Wakefield of Hythe, donor of Wakefield speed 
trophies. Left to right at the presentation are: H. H. Ferguson, Lord 


Wakefield’s 


Canadian representative; His Honor Col. Dr. Herbert A. 


Bruce, lieutenant governor of Ontario; Mrs. Bruce and Ernest O. 
Houghton, president, Toronto flying club. 


next spring, due to increasing de- 
mand. Mel Brooks, vice-president 
Studebaker of Canada, reports a 
50 per cent increase in sales and 
forecasts a similar advance in the 
near future. 

“Canada is well on the way to 
an unprecedented era of develop- 
ment and prosperity,” Ledyard 
Mitchell, president of Chrysler 
Export Corp., said. “The record 
attendance and sales at this na- 
tional motor show indicate the 
prosperity at hand and believes 
the Canadian show in artistry and 
animation is without rival in the 
world. The teeming attendance 
and more especially the quality of 
that attendance are a source of 
wonder to us from the United 
States.” 

Harry Carmichael, vice - presi- 
dent: General Motors of Canada, 
said that the Canadian cars in- 
clude a greater Canadian made 
content than ever before, the GM 
line averaging over 68 per cent. 
Canadian prices are down while 
those in the United States have 
advanced, with the differential re- 
duction ranging from $40 up. 

Charles E. McTavish, general 
salesmanager GM of Canada, re- 
ported unprecedented sales an 


1937 will be a prosperity year in 
Canada. They are elated by the 
unanticipated extent of the de- 
mand. Production rather than 
consumption problems are upper- 
most in the minds of Canadian 
automobile executives today. 


In 1935 state motor vehicle reg- 
istration fees totaled $322,776,000. 


Maintenance 





Announce Prices 
On Balance of 


Chrysler Line 


DETROIT. — Additional prices 
on the 1937 Chrysler line were an- 
nounced this week by J. E. Fields, 
president of the Chrysler sales 
division of the Chrysler Corp. 
They follow: 

Chrysler Royal convertible 
coupe, $910; seven-passenger sedan, 
$1,045; seven-passenger sedan- 
limousine, $1,145; Imperial con- 
vertible coupe, $1,065; Custom Im- 
perial seven-passenger sedan, 
$1,895; Custom Imperial seven- 
passenger sedan-limousine, $1,995. 

Prices on other body styles were 
announced some time ago. They 
begin at $715 for the Chrysler 
Royal business coupe. 


King Co. Maintenance 
Group Holds Meeting 


— The Automotive 
Assn., of King 
county, at its annual meeting, 
held here, elected Evans C. 
Bunker president and executive 
secretary. He had been secretary 
for the past two years. Other of- 
ficers and the board of trustees 
are: K. T. Foster, vice-president; 
J. W. Hueter, treasurer; trustees, 
Foster, Elmer Childe, Hueter, 
John Markley, Charles Near, A. 
T. Olson, S. G. Reiman, S. A. 
Stam and Frank Wellens. 

A membership drive will be 
undertaken. Labor matters were 
the principal business taken up 
for consideration with a represen- 
tative of the International Assn. 
of Machinists, explaining the set- 
up in San Francisco. 


SEATTLE. 


THE INDUSTRY was well represented at the Canadian national 
show at Toronto this week; Left to right are: Harry Carmichael, 
Oshawa, general manager of General Motors of Cana*a; Wallace R. 
Campbell, Windsor, president, Ford Motor of Canada; T. A. Russell, 
president Massey-Harris Co.; John D. Mansfield, president Chrysler 
of Canada; over Russell’s shoulder is Bill Funston, Hamilton, general 


manager of Firestone of Canada. 
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Compared with other cars, and in spite of 
its extremely low price, the New Willys 
reveals all the important, desirable fea- 


tures, more style and double the economy. 


The dealer who is desirous of increasing 
his profits— who is seeking real indepen- 
dence, who wants to step out and go places 
—will find the answer in the Willys dealer 


franchise for 1937. 


The New Willys opens up an enormous new 
market. It answers the question millions of 
families making less than $150 per month 
have been asking for years. It answers the 


question of families who need two cars. 


“Why doesn’t someone build a good-look- 


thatis priced corre- 


spondingly low?” 


Willys-Overland 
offers an opportu- 
nity to dealers 
which is without 
parallel in the automotive industry; product 
without equal; largest potential sales market; 
low price position; exclusive franchise;“human” 
factory profit policies; and great possibilities for 
fleet sales. Write immediately for full details. 


Willys-Overland Motors, Inc., Toledo, Ohio. 
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Opening Day Records Shattered at N. Y. Auto Show 


Crowds Jam Streets for 


Blocks Awaiting Opening 


(Continued from Page 1) 


long lines in both directions on 
Lexington avenue and around 
46th and 47th streets to Park 
avenue was declared by Alfred 
Reeves, general manager, to be 
the largest ever seen at a New 
York show opening. Sensing the 
jam which was threatened, show 
officials opened the doors 12 min- 
utes ahead of schedule. 


The slogan of the show, “The 
Automobile Industry—Pacemaker 
for American Industry,” is exemp- 
lified by the heroic-sized male 
figure of a master mechanic 
which stands at the center of the 
grand staircase, holding aloft a 
completed, streamlined car as a 
symbol of progress in craftsman- 
ship. The figure is flanked by a 
vista of smoking factory chim- 
neys. Other decorative effects in- 
clude massive reproductions of 
animals and birds symbolizing the 
strength, stamina, speed and 
other characteristics of modern 
cars, and an attractive series of 
photo- murals depicting well 
known American highways. 


Lighting Effective 


The dominant impression given 
by the decorative motif of the 
show as a whole and of the in- 
dividual exhibits is that of simple 
but practical lines, adequate but 
non-glaring color and effective 
use of modern surface treatment 
and lighting. Especially in light- 
ing does the 1937 exposition excel 
all its predecessors; never before, 
according to veteran New York 
shows fans, has illumination been 
made to play so effective a part. 


More than ever in show history, 
the exhibitors have turned to ac- 
tion as a means of stopping and 
holding the crowds. It seemed 
that any display which featured 
motion was getting a maximum 
of attention from the thousands 
who slowly pushed their way 
through the four floors of ex- 
hibits. 

The presentation of chassis and 
cut-out motors is more extensive 
than ever. Those of Pontiac, for 
example, are displayed on 
“thrones,” raised for the con- 
venience of spectators. An over- 
head lighted arch provides bril- 
liant illumination, with threadlike 
blue neon tubes running along the 
edges. Pontiac exhibits a complete 
car cut in half, similar to that on 
display at the General Motors 
show in the Waldorf-Astoria ex- 
cept that in the Palace display 
the two sections do not move 
The “sliced” idea is also used by 
De Soto in the form of a sedan 
with one side cut off and lying 
on the floor, clearly showing the 
car interior. 


Cut-Outs Prevalent 


Cut-out and crystal-type trans- 
parent power plants are to be 
seen on all sides, most of them ir 
motion. Chrysler displays an en- 
larged sectional model of the 
aero-hydraulic brake and make’ 
good use of a bicycle to demon- 
strate, by analogy, the operatior 
of automatic overdrive. An effec- 
tive comparison of conventiona 
and overdrive transmissions is of- 
fered at the Studebaker exhibit 
with an ingenious revolving cylin- 
der apparatus employed to illus- 
trate the claimed economy of the 
overdrive type. 

Oldsmobile employs a new 
scheme to draw attention to its 
features. A frame and body, with- 
out running gear, is swung longi- 
tudinally between a pair of davits 
to demonstrate the perfection of 
balance. Beside this is a second 
set of davits with a chassis sus- 
pended, revealing that it is 
equally well balanced. Knee ac- 
tion and other Oldsmobile sales 
points are demonstrated by 
mounting the various units on 
large metal drums lined with sil- 
ver mirrors. In the knee action 


exhibit, wheel and tire are re- 
volving over a cam which rep- 
resents road bumps and depres- 
sions. 

Among the passenger car ex- 
hibits that of Willys seems to 
draw particular attention, the 
notable changes in size and style 
being a subject of extensive com- 
ment by visitors. The longer 
wheelbase and larger body, with 
radical change in radiator appear- 
ance and long rear deck gave the 
impression of an entirely new car. 


Trailer Exhibit Popular 


Judging from the density of 
crowds on the fourth floor, which 
seemed to be twice as great as on 
any of the other floors, the trailer 
exhibit is the outstanding feature 
of this year’s exposition. Blase 
New Yorkers wanted to see these 
much-discussed mobile houses 
and they came in droves. On the 
floor are trailers built by manu- 
facturers from Florida, Pennsyl- 
vania, Maryland, Massachusetts, 
New York, Michigan, Indiana and 
Ohio. 

Eastern trailer manufacturers, 
new to public showing, were as- 
tounded at the reception given 
their products, and even the old- 
timers in trailer manufacturing 
received a stunning surprise in 
the actual buying interest of re- 
tail customers and the franchise 
requests from dealers on the east- 
ern seaboard. 

Trucks and commercial cars 
are given generous attention, with 
some striking body designs on 
view. Chevrolet’s transcontinental 
economy run panorama, with a 
tiny truck traveling across the 
miniature gountryside, proved a 
popular feature. Another well- 
executed Chevrolet feature is a 
series of large, colored transpar- 
encies, effectively back-lighted 
which shows the manufacture of 
a rear end transmission housing 
from rolling of the steel to the 
final inspection. The same com- 
pany demonstrates its articulated 
brake shoe action by means of a 
revolving wheel with hand-brake 
which can be operated by the 
visitor. 

Interest in Engines 


The keen interest of show-goers 
in power plants was clearly shown 
at the diesel exhibits, among these 
being the Buda Co. and Cater- 
pillar Tractor Co. Continental and 
Hercules motor displays were al- 
so magnets for the technically- 


THE MOTOR FASHION SHOW at the General Motors preview at the Waldorf was staged by 
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AS SEVERAL THOUSAND Ford dealers looked on, a famous 300-year-old Cape Cod windmill was 
presented to Henry Ford last week in historic Greenfield Village, near Dearborn, Mich., on the occasion of 
the visit of the Ford dealer organization to Detroit for the introduction of the 1937 Ford V-8. The mill, 
which was a gift of the dealers, will stand in Greenfield Village amid other treasures which tell the story 


of the nation’s past. 


minded. Buick’s cutaway engine 
and chassis in full motion, with 
several supplementary showcase 
displays also proved popular. 

Several foreign cars, including 
the British Austin, Duesenberg. 
Acedes and Lagonda, shared hon- 
ors with their sleek American 
cousins. Delegations of dealers 
and manufacturers from Ger- 
many, Sweden, France, England, 
Switzerland, Holland and other 
European nations give the show 
an international status. Monday 
Nov. 16, is designated as Inter- 
national Day. 


Hotels Filled 


Hotels in the Grand Central 
zone were filled to capacity by 
Tuesday night, with late-comers 
and those who had neglected to 
make reservations forced to seek 
quarters elsewhere in New York. 
Lexington avenue, between the 
Commodore and Waldorf, became 
a parade ground for the generals, 
the officers and privates of the 
automotive army. 

One of the most intensive pro- 
grams of outside activities in 
show history got under way two 
days before show opening and 
reached its peak Thursday. In ad- 
dition to the various press recep- 
tions and previews staged by 


leading manufacturers, there were 
numerous dealer breakfasts and 
luncheons, commemorative events 
among which the Kettering and 
Oldsmobile affairs stood out, and 
several gatherings devoted to pro- 
motion of the cause of highway 
safety. 


Safety Contributions 


Along safety lines, incidentally, 
the New York show makes sev- 
eral notable contributions. New 
York City and state authorities 
are sponsoring a driver test clinic 
and several educational features 
of marked value and keen crowd- 
interest. 


Occupying considerable space 
on upper floors at the Palace are 
independent exhibits of parts 
manufacturers and _ distributors, 
many of them with attractive mo- 
tion units which stop aisle traffic. 


Garage equipment firms are 
well represented, too. About 75 
miscellaneous exhibitors outside 
the car, truck and trailer fields 
are using space in the show. 


Front bumpers, vibrating horns, 
asbestos brake linings, high-tension 
magnetos, drop steel frames and air 
brakes came in 1906, the year Buick 
produced its first four-cylinder en- 
gine and first sliding gear transmis- 
sion. 


Charles Le Maire, well-known stylist. He is shown here with a new La Salle. 








New York Zone 


Rehearses For 
Buick Campaign 


NEW YORK- —More than 450 
dealers and salesmen of the New 
York zone of the Buick Motor 
Co. attended a pre-show session 
Tuesday at the Park Central 
Hotel, where plans were laid for 
sales activities in connection with 
the Grand Central Palace display. 


The meeting was under the di- 
rection of A. E. deLoach, zone 
manager, and was featured by 
the presence of the factory exec- 
utive staff from the home office 
in Flint, Mich. Speakers included: 
Harlow H. Curtice, Buick presi- 
dent, W. F. Hufstader, general 
sales manager, Charles A. Chayne, 
chief engineer, T. H. Corpe, direc- 
tor of advertising and sales pro- 
motion, and Roy Horton, assist- 
ant manager of the New York 
zone. 

Shipments of Buick cars to the 
zone the last quarter of this year 
will total 11,000 cars against total 
sales in the entire year 1933, of 
8,250. 


ae Made 
While You Wait 
At GM Preview 


NEW YORK.—More than 6,000 
ash trays were distributed as 
Fisher Body souvenirs to guests 
at the preview of the General 
Motors show at the Waldorf-As- 
toria Tuesday afternoon. 


The copper-plated trays, which 
bear the GM slogan, “Who serves 
progress serves America,” and a 
scene in base relief of a modern 
motor car sweeping over the crest 
of a hill, were fabricated by work- 
ers of the Ternstedt manufactur- 
ing division of the corporation 
during the preview. 


Spectators saw the molten met- 
al from a gas-operated melting 
pot forced hydraulically into the 
die, the rough casting automat- 
ically ejected, and the cooling pro- 
cess as it was carried by conveyor 
to a press containing a trim die 
some 10 feet away. Similar opera- 
tions are being conducted during 
remainder of the week. 


As chemical factories, automobiles 
are increasing the world’s supply of 
water by 17,500,000,000 gallons 
yearly, enough to fill a canal 25 feet 
wide, six feet deep, reaching from 
New York to San Francisco. 
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“Thanks a Millon” 


FOR SELLING MORE THAN A 
MILLION 1936 CHEVROLETS 


_o great Chevrolet selling organization sold 1,125,000 


cars during the past twelve months, thereby breaking all 


previous Chevrolet sales records and winning complete dominance 


in the industry for the seventh time in the past ten years. 


© CHEVROLET dealers everywhere—and 
J i all Chevrolet salesmen—our sincere 
thanks and our heartiest congratulations! 

All previous Chevrolet sales records 
have been broken —all previous high marks 
eclipsed—by your magnificent achieve- 
ments of 1936. 

You have sold a total of 1,125,000 new 
1936 Chevrolets, taking preferred position 
in the industry! 

You have won the same high position 
in the truck field by selling 205,000 trucks 
and commercial cars! 

You have smashed all used car selling 


records, with more than 2,000,000 used 


car sales—an enviable record! 

You have achieved the greatest record 
in the entire industry by selling 3,125,000 
new and used units! 

You have set a new all-time high in 
Chevrolet dealer profits, just as you have 
set a new all-time high in Chevrolet sales! 

Again—thank you! And again—heartiest 
congratulations! Paraphrasing your own 
well-known saying: “When you have the 
Chevrolet franchise you have friends,” we 
of the Chevrolet Motor Company say, 
“When you have the Chevrolet selling 
friends of the 


organization you have 


most loyal and most co-operative kind!” 


MOTOR COMPANY 
MICHIGAN 


CHEVROLET 
DETROIT, 


WHEN YOU HAVE YOU HAVE FRIENDS 





Men You 
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Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 


Representatives, Their Hotel Headquarters While at the Show, and Their Permanent A 





Motor Cars and Trucks ®—————- a 


A CHEVROLET MOTOR CO., General 


bldg., Detroit, 

AUBURN AUTOMOBILE COMPANY, Conners-| ©0¥!®. pres. and ag meg Be 
ville, Indiana.—Stevens—Roy H. Faulkner, \yeetaeeevs _o = a twee 
pres., H. G. Hersh, adv. mgr.; John Tainsh, vice-pres. chge. mfg.; E. W. aa 
gales mer.; 8. V. Harding, asst. sales mer.: J. M. Crawford, chief engr.; H. B. 
A. H. Mclnnis, vice-pres.; F. L. Griffith Felix Doran jr., asst. gen. sales mgrs. ; 
dir. pur.; L. R. Jones, chief engr.; V. K. O'Keefe, dir. pur.; A. E. Jacobsen, 
White, supervisor surv.; J. J. Grant jr., R. C. M. D. Douglas, mgr. natl. parts 
Nisbet, dist. sales mgrs.; A. R. Krueger, C.| ™érchandising; W. E. Fish, mar. 
B. Farr, F. P. Abercrombie, spec. rep.; Philip div.; C. P. Fisken, adv. 

Rozelle, branch mgr. 


mer.; W. E., 


A. Nimnicht, 
Zorniger, mgr. 


asst. mfg. mgr.; E. 
tail selling; F. E. 


AUTOCAR COMPANY, Lancaster Pike, Ard- : a 
div.; G. I. Smith, 


more, Pennsylvania. — 1716 W. Pershing 
Road— J. A. Donnelly, Edward F. Coogan, 
vice-pres.; S. B. Tompkins, dist. mgr. 


B 


SviCK MOTOR CO., Flint, Mich.—Palmer 
House— W. F. Hufstader, vice-pres. gen. sls. 
mgr.; Thos. H. Corpe. dir. adv. and sales 
prom. 


adv. mgr.; J. P. Gormley, M. E 


div. 


ave., Detroit, 
Fields, pres.; J. W. 
Jacobsen, asst. gen. sales mgr.; E. 
dir. sales.; A. E. Tongue, dir. adv.; 
Himmelman, sales prom. 
man, serv. mer. 


Cc 


CADILLAC MOTOR CAR CO., 2860 Clark ave., 
Detroit, Mich.—Ambassador—Nicholas Drey- 
stadt, gen. mgr.; D. E. Ahrens, gen. sales 
mgr.; R. L. Newton, E. F. Upson, asst. gen. 
sales mgrs.; W. LB. Wardle, compt.; E. W. 
Seaholm, chief engr.; F. J. Denney, adv. 
mgr.; R. L. Rickenbaugh, sales prom. mgr. 


D 





Detroit, 
vice-pres.; J. B. Wagstaff, gen. 


Boyd, dir. regions; Karl H. 


Exhibitors at Chicago Show 


Car Exhibitors—Entire Second Floor 


Mich.—Palmer House—M. 
Holler, 
Wetherald, 
aud. ; 
Hatch, 
D.. ¥. 
compt. ; 
& access. 
com. 
mer.; W. G. 
ellen, mgr. direct selling; W. C. Williams jr., 
mer. 
used car 
Great Lakes reg. mer. ; 
J. G. Wood, asst. chief engr.; E. Hedner, asst. 
Scott, adv. 


gen. 


mer.; W. A 


Motors 


E. 


car 


Lew- 


re- 


CHRYSLER SALES CORP., 12,200 E. Jefferson 
Mich—Stockyards Inn—J. 


E, 


Frazer, vice-pres.; C. L. 
B. Wilson, 
7s, Se 
Hil- 


DE SOTO MOTOR CORP., 6000 Wyoming ave., 
Mich.—Palmer Heuse—L. G. Peed, 
sales mgr. ; 
R. M. Rowland, asst. gen. sales mgr.; J. F. 


Bronson, dir. 


SPACE NO. 


Auburn Automobile Co., Auburn, Ind. (Auburn, Cord, Duesen- 
berg) 

Buick Motor Co., Flint, Mich. (Buick) 

Cadillac Motor Car Co., Detroit, Mich. (Cadillac, LaSalle) 

Chevrolet Motor Co., Detroit, Mich. (Chevrolet) 

Chrysler Sales Corp., Detroit, Mich. (Chrysler) 

De Soto Motor Corp., Detroit, Mich. (De Soto) 

Dodge Brothers Corp., Detroit, Mich. (Dodge) 

Ford Motor Co., Dearborn, Mich. (Ford) 

Graham-Paige Motors Corp., Detroit, Mich. (Graham) 

Hudson Motor Car Co., Detroit, Mich. (Hudson, Terraplane).... 

Lincoln Motor Car Co., Dearborn, Mich. (Lincoln, Lincoln-Zephyr) 

Nash Motors Co., Kenosha, Wis. (Nash, Nash-LaFayette) 

Olds Motor Works, Lansing, Mich. (Oldsmobile) 

Packard Motor Car Co., Detroit, Mich. (Packard) 

Pierce-Arrow Motor Corp., Buffalo, N. Y. (Pierce-Arrow) 

Plymouth Motor Corp., Detroit, Mich. (Plymouth) 

Pontiac Motor Co., Pontiac, Mich. (Pontiac) 

Studebaker Corp., South Bend, Ind. (Studebaker) 

Willys-Overland Motors, Inc., Toledo, O. (Willys) 


Truck Exhibitors—South Wing, First Floor 


SPACE NO. 


Chevrolet Motor Co., Detroit, Mich. (Chevrolet) 
Diamond T Motor Car Co., Chicago, Ill. (Diamond T) 
Dodge Brothers Corp., Detroit, Mich. (Dodge) 
Federal Motor Truck Co., Detroit, Mich. (Federal) 
Ford Motor Co., Detroit, Mich. (Ford) 

Plymouth Motor Corp., Detroit, Mich (Plymouth) 
Reo Motor Car Co., Lansing, Mich. (Reo) 
Studebaker Corp., South Bend, Ind. (Studebaker) 
Hudson Motor Car Co., Detroit, Mich. (Terraplane) 
White Motor Co., Cleveland, O. (White) 


33 
35 
32 
37 
39 
34 
38 
31 
40 
30 
36 


Trailer Coach Exhibitors—North Wing, First Floor 


SPACE NO. 


Alma Trailer Co., Alma, Mich 

Aladdin Co., Bay City, Mich. 

Ball- Wallick, Inc., Elkhart, Ind. 

Bender Body Co., Cleveland, O 

Covered Wagon Co., 332 Cass Ave., Mt. Clemens, Mich. 


T10-T16 


Edwards Home-mobile Corp., 2901 S. Main, S. Bend, Ind..T39-T47-T48 


Elcar Coach Co., Elkhart, Ind. 

Federal Motor Truck Co., Detroit, Mich. 

Gilkie Trailers Corp., Terra Haute, Ind.—1329 Wabash Ave. 
Hayes Body Corp., Grand Rapids, Mich. 
Kozy-Coach Co., 240 E. Kalamazoo Ave., Kalamazoo, Mich. 
Mullins Mfg. Corp., Salem, O. 


Peninsular Metal Products Corp., 6635 E. Forest Ave., Detroit, 


T8-T9-T14-T15 


Mga sate tantak ata ris asa es caeheiiiecs keb ick lc oe T49 
Pierce-Arrow Motor Corp., Buffalo, N. Y.... .T18-T19-T24-T25-T30-T31 
Pioneer Trailer Co., 422 Bond Ave. N.W., Grand Rapids, Mich... ..T28 


Prairie Schooner Trailer Co., Elkhart, Ind. 
Royal-Wilhelm Furniture Co., Sturgis, Mich. 
Roycraft Coach Co., 277 Main St., Chesaning, Mich. 


T22 


Schult Trailers, Inc., 1800 S. Main St., Elkhart, Ind.. .T43-T44-T51-T52 


= ae Inc., 50 Endicott St., Detroit, Mich. 
iu ngineering Laboratories, Inc., 2124 S. Tele h Rd 
Dearborn, Mich. : _ if 


Trailer Accessory Exhibitors—First Floor 


American Gas Machine Co., Albert Lea, Minn 

Coleman Lamp & Stove Co., 589 E. Illinois St., Chicago. 
Eberhard Mfg. Co., 2734 Tennyson Rd., Cleveland, O. 

W. D. Foreman, 5353 S. State St., Chicago 

Seng Co., 1450 N. Dayton St., Chicago 

Warner Electric Brake Mfg. Co., Beloit, Wis 

Willett Motor Coach Co., 700 S. Desplaines St., Chicago 
Wallenback-Moland 

Yankee Fiber Tile Mfg. Co., 51 Selden Ave., Detroit, Mich. 
Zenith Radio Corp., 3620 Iron St., Chicago, Ill 


SPACE NO. 
126 


Herrick, asst. to 
dir serv.; Rh. 


tales prom.; D. M. 
Foy; H. H. Dowdy, 
merchandising mgr. 


adv. & 
Byron C, 
G. Roth, 


DIAMOND T MOTOR CAR CO., 4517 W. 26th 
st., Chicago, I.—Palmer House—C. A. Tilt, 
pres.; E. J. Bush, vice-pres, sales mgr.; C. 
A. Pierce, vice-pres., chief engr.; H. C. Em- 
berson, purch. agt.; S. A. Cook, vice-pres., 
secy.; Thos. Ware, credit mgr.; J. L. Krickl, 
asst. sales mgr.; W. S. Baldwin, adv. mgr. ; 
R. J. Burns, H. F. Dunn, G. S. Winn, J. A. 
Hayes, L. P. Larsen, E. A. Manning, P. R. 
McMahan, W. H. Miller, W. G. Norris, C. 
G. Rowan, F. E. Snell, G. C. Stevens, J. B. 
Wharton, Ray Wilson, dist. mgrs. Special 
display at 4517 W. 26th st. 


DIVCO-TWIN TRUCK CO., 12,801 E. Jefferson 
ave., Detroit, Mich. — Palmer House — John 
Nicol, pres.; Ray A. Long, asst. pres.; W. H. 
Troy, Regional mgr. 


DODGE DIVISION CHRYSLER CORP., 7900 
Jos. Campau, Detroit, Mich.—Palmer House 
—A. vanDerZee, gen. sales mgr.; W. M. 
Purves, asst. gen. sales mgr.; J. D. Burke, 
dir. truck sales; E. J. Poag, dir. adv. and 
merchandising. 


DUESENBERG OF ILLINOIS, 343 N. Michi- 
gan, Chicago, I1l.—Stevens—Donn P. Hogan, 
vice-pres., mgr. 


F 


FORD MOTOR CO., Dearborn, Mich—Palmer 
House—W. C. Cowling, gen. sales mgr. 


G 


GRAHAM-PAIGE MOTORS CORP., Detroit, 
Mich.—Stevens—J. B. Graham, pres.; F. R. 
Valpey, sales mgr.; L. W. Thoms, asst. gen. 
sales mgr.; C. W. Matheson, vice-pres.; E. E. 
Rothman, dir. adv.; W. H. Meely, chief 
designer; F. F. Kishline, chief engr.; W. V. 
DeGelan, dir. serv.; Geo. Reynolds, serv. 
engr.; D. R. Herral, vice-pres chge. engrg.; 
R. E. Stone, vice-pres. chge. mfg. 


H 


MOTOR CO., Chgo. & Spring sts., 
Freeport, Ill.—Congress—John W. Henney, 
pres.—Stevens—D. T. Warner, vice-pres. & 
asst. gen. mgr.; C. Roy Clough, vice-pres., 
& sales mer. 


HENNEY 


HUDSON MOTOR CAR CO., 12,601 E. Jeffer- 
son, Detroit, Mich.-—Palmer House—W. R. 
Tracy, vice-pres., chge sales; G. H. Pratt, 
sales mgr.; H. F. Byrne, eastern sales mgr. ; 
W. A. James, adv. mgr.; T. H. Stambaugh, 
dir. natl. serv. oper.; M. M. Roberts, sales 
prom. mgr.; C. G. Beeching, sales mgr. chg. 
of zones. 


L 


LINCOLN MOTOR CO., Detroit Mich.—Paimer 
House—W. ©. Cowling, gen. sales mgr 


N 


NASH MOTORS CO., Kenosha, Wis.—Congress 
Hotel—C. W. Nash, chairman of board; E. 
H. McCarty, pres.; C. H. Bliss, vice-pres 
dir. of sales; Courtney Johnson, gen. sales 
mer.; O. L. Arnold, western sales mer.; F. 
R. Babcock, adv. mgr.; Walter J. Heinze, 
dist. mgr.; N. E. Wahlberg, vice-pres. chge 
of engrg.; Mead F. Moore, chief engr.; H. H. 
Seaman, pres. Seaman Body Corp., H. M. 
Salisbury, export sales mgr.; E. J. Reeser, 
sales prom. mgr 


O 


OLDS MOTOR WORKS, Townsend st. and Olds 
ave., Lansing, Mich.—Palmer House—C. L. 
MoCuen, pres., gen. mgr.; D. E. Ralston, 
vice-pres, gen. sales mgr.; R. M. W. Shaw. 
H. A. Trevellyan, asst. gen, sales mgrs.; J. 
J. Carter, asst. to gen. mgr., chge. mfg.; H 
T. Youngren, chief engr.; F. G. Sander, 
compt.; V. C. Havens, adv. mgr.; L. T. 
Weston, asst. adv. mgr.; M. P. Vorberg. 
sales prom. mgr.; J. D. Rose, D. E. Vroe 
gindewey, serv. dept.; H. S. Currier, R. C. 
Stolte, John Alfes, James Dykstra, Neil 
Blume, M. A. Thorne, T. Loring, engrs. 


P 


PACKARD MOTOR CAR CO., Detroit, Mich. 
—Paimer House—M. M. Gilman, vioe- 
pres., gen. mgr.; W. M. Packer, gen. sales 
mgr.; R. W. Carson, asst. sales mgr.; G. L 
Logan, asst. to gen. sales mgr.; R. W. Cra- 
gin, W. H. Duval, C. L. Mason, reg. mgr. ; 
E. 8. Goodrich, spec. sales rep. 


PIERCE-ARROW MOTOR CORP., 1695 Elm- 
wood ave., Buffalo, N. Y¥.—Stevens—A. J. 
Chanter, pres.; J. Ernest Allen, chmn. bd.; 
Paul Fitzpatrick, vice-pres., chge. sales; B. 
H. Warner, vice-pres., chge mfg.: L. F. 
Murer, vice-pres., chge engrg.; R. B. Miller, 
dir. of purs.; H. Millhone, dir. of adv.; C. 
R. Nicodemus, serv. mgr.; T. J. O'Rourke, 
asst. to pres.; G. D. Aberdeen, asst. sales 
mgr.; R. Mulch, L. Early, George Merrill, 
zone mers, 


PLYMOUTH MOTOR CORP., Mt. Elliott and 
Lynch Rd., Detroit, Mich.—Stock Yard tnn— 
B. E, Hutchinson, chmn. bd.; D. 8. Eddins, 
pres.; H. G. Moock, vice-pres.; W. W. Ro- 
maine, dir. adv. and sales prom.; J. D. 
McCrimmon, dir. serv.; Barney Oldfield. 


PONTIAC MOTOR CO., Pontiac, Mich.—Drake 
—H. J. Klingler, pres., gen. mgr.; C. P. Simp- 
son, vice-pres., gen. sales mgr.; B. H. Anibal, 
vice-pres., chief engr.; D. U. Bathrick, V. L. 
Murray, asst. sales mgrs.; F. A. Berend,’ adv. 
mgr.; L. K. Marshall, serv. mgr.; S. C. Bray, 
sales prom. mgr. 


R 


REO MOTOR CAR CO., S. Washington ave., 
Lansing, Mich.—Palmer House—D. E. Bates, 
pres., gen. mgr.; G. E. Smith, vice-pres., asst. 
gen. mgr,; G. L. Brown, sec. treas.; R. J. 
Fitness, chief eng., works mgr.; E. G. Pox- 
eon, gen. sales mgr.; C. E. Boutelle, domes- 
tic sales mgr.; A. L. Struble, merchandising 


mgr.; T. F. 
mer.; R. H. 


aw.: DB C Streeter, serv. 
Cullen, adv. and sales prom. 
Moehn, zone sales super.; L. C. Moore, spec. 
tr. rep.; R. lL. McFarland, natl. fleet rep.; 
A. R. Winberg, H. G. Johnson, R. F. Beach, 
Fred Morgan, dist. sales, supers. 


S 


STOUT ENGINEERING LABORATORIES, Inc., 
2124 S. Telegraph rd., Dearborn, Mich.— 
Palmer House—Wm. B. Stout, pres. 


STUDEBAKER CORP., South Bend, Ind.— 
Blackstone—P. G. Hoffman, H. 8. Vance, 
Geo. D. Keller, L. K. Manley, K. B. Elliott, 
D. R. Osborne, C. 8S. Fletcher, J. P. Roche, 
J. M. Cleary, Morrow Krum, D. O. Wilson, 
R. E. Cole, W. S. James, J. R. Hughes, 
P. O. Peterson, R. G. Hudson, C. H. 
Wondries, G. D. Wilcox, E. W. Northrop, 
S. H. Gentle, A. L. Frank, C. H. Monahan, 
R. F. Gloster, reps. 


W 


WHITE MOTOR CO., Cleveland Ohio—Black- 
stone—Rolgrt F. Black, pres.; J. N. Bauman, 
vice-pres. chge. sales.; F. M. Bender, vice- 
pres. chge. prod.; J. A. Kiggen jr., sales 
mgr. coach div.; S. P. Seward, adv. megr.; 
L. W. Walace, asst. adv. mgr.; F. G. Alborn, 
chief engr.; Robert Cass, asst. chief engr.; 
H. E. Seanor, vice-pres. Chicago dist.; E. H. 
Taylor, Chicago dist. mgr.; R. J. Soulen, 
sales mgr., wholesale div. 

WILLYS-OVERLAND MOTORS, INC., admin- 
istration bldg., Toledo, Ohio—Congress—D. R. 
Wilson, pres.; Ward M. Canaday, chmn. bd. ; 
F. H. Fenn, asst. to pres.; R. J. Archer, sales 
mer.; A. W. Pickett, dist. met.; W. E. Mill, 
zone mgr.; Wallace I’. Campbell, sales dept. ; 
W. T. MacGuckin, adv. mgr.; G. H. Bryant, 
publicity; Carl Stahley. 


ddresses 


Trailers 


A 


ALADDIN TRAILERS CORP., 700 Belinda st., 
Bay City, Mich. and Portland, Oregon— 
Stevens—O. E. Sovereign, pres.; K. M. 
Schaefer, vice-pres., gen. sales mgr.; E. 
Willison Harper, adv. mgr.; Jim Corbett, 
sales prom. mgr.; Don LEphlin, acct. rep. 
McCann-Erickson Adv. Agcy.; John Corbett, 
western sales mgr.; Jack Roossel, Wm. Ken- 
dall, dist. mgrs.; Chas. Davis, Portland plant 
mgr.; R. E. Tuttle, Ed. MacCammon, acct. 
reps. McCann-Erickson Adv. Co. 


AUTO KAMP TRAILER CO., 2305 Hess ave., 
Saginaw, Mich.—Stevens—James A. Dean, 


pres. 
B 


BALL-WALLICK, Inc., 863 E. Beardsby ave, 
Elkhart, Ind.—Harrison—C. T. Barrett, sales 
mgr.; Jay G. Wallick, pres. 


MAN, THEODORE, 342-32 Curtis bldg., 
oe w. Grand blvd., Detroit, Mich.—Stevens 
—Theodore Bargman, pres.; R. D. Kaufman, 
secy.; L. H. Hollenbeck, prod. mgr. Special 
display at Hotel Stevens. 


DER BODY CO., W. 62nd st. and Deni- 
-- ave., Cleveland, O.—Stevens—Herman 
Bender, pres.; John Bender, secy.; Joseph 
Bender, treas.; E. J. Speh, Anthony Sorger, 
Lloyd Deunk, reps. 


C 


CARRIERS EQUIPMENT CO., Toluca, m.— 
Lawson Y.M.C.A., 30 W. Chicago ave.— 
Gerald F. Senninger, prop. 


(Continued on Page 20, Col. 1) 


Exhibitors at Chicago Show 


Commercial Trailer Exhibitors—First Floor 


Fruehauf Trailer Co., 3840 S. Michigan Ave., Chicago, Ill. 


SPACE NO. 
58 


Highway Trailer Co., 2001 S. Wabash Ave., Chicago, Il. 
Mercury Mfg. Co., 4118 S. Halsted St., Chicago, iil. 


Schelm Brothers, Inc., Peoria, Il 


Accessory Exhibitors—First Floor 


Alumaweld Co. of America, 2442 S. Parkway, Chicago, Ill. 
John Bean Mfg. Co., Lansing, Mich 


Bear Mfg. Co., Rock Island, Ill 


SPACE NO. 
121 


Bell & Howell Co., 1801 Larchmont Ave., Chicago, Ill. 
Bel-Park Motors, Inc., 5350 Belmont Ave., Chicago, Il. 

Bendix Aviation Corp., 401 Bendix Drive, South Bend, Ind. 
Bendix-Westinghouse Automotive Air Brake Co., 5001 Centre 


Ave., Pittsburgh, Pa. 


Bruns & Collins, Inc., 2532 Cottage Grove Ave., Chicago, Til. 
Buell Mfg. Co., 2975 Cottage Grove Ave., Chicago, IL 

Thos. J. Caie Co. of Illinois, 307 N. Michigan Ave., Chicago, IIL... 
Chicago Park District,-Burnham Park, Chicago, Til. 

Chicago Tractor Equipt. Co., 946 W. Huron St., Chicago, Ill... 
Chilton Co., Chestnut and 56th St., Philadelphia, Pa. 

C. I. T. Corp., 333 N. Michigan Ave., Chicago, iil. 

Cleveland Pneumatic Tool Co., Cleveland, O. 

Commercial Credit Co., 230 S. Clark St., Chicago 

Enoz Chemical Co., 2430 Indiana Ave., Chicago, Il 

Evans Products Co., Union Guardian Bldg., Detroit, Mich. 
Fisher Body Detroit Div., General Motors Bldg., Detroit, Mich... 
Fleet Owner List Co., 1819 Broadway, New York City 

Gear Grinding Machine Co., Conant Rd. and Grand Trunk Ry., 


Detroit, Mich. 


General Moters Acceptance Corp., 180 N. Michigan Ave., 


Chicago, Ill. 


Hemphill Diesel Engineering Schools, 2020 Larrabee St., 


Chicago, TIL 
Hercules Motors Corp., Canton, O 


C. M. Hoof Co., 1736 S. Michigan Ave., Chicago, Il. 

Hoof Products Co., 162 N. Franklin St., Chicago...... 

Illinois Automobile Club, 3401 S. Michigan Ave., Chieago, Il... .. 
Illinois Div, of Highway, 35 E. Wacker Drive, Chicago, til. 

K & M Distributing Co., 2448 S. Michigan Ave., Chicago, Ill. 
Keep Chicago Safe Committee, Hotel Sherman, Chicago, ae 
Kendall Refining Co., Bradford, Pa. 

Larcoloid Chicago Co., Inc., 1164 Cermak Rd., Chicago, Il. 

F. E. Ludolph, 6350 Story Island Ave., Chicago, Il. 
Lumbermen’s Mutual Casualty Co., 4750 Sheridan Rd., Chicago, 


Midland Steel Products Co., 6660 Mt. Elliott Ave., Detroit, Mich.. 
Mid-States Auto Electric Co., 2446 Indiana Ave., Chicago, Ill..... 


91 


Modern Devices, Inc., 1118 S. Michigan Ave., Chicago, Ill 


Motor, 572 Madison Ave., New York City 
National Automobile Dealers’ Assn., Statler Hotel, Detroit, Mich. 


National Used Car Market Report, Inc., 1315 S. Michigan Ave., 


Chicago, Il. 


120 
101 


Perfect Vision Products, Reading, Pa. 
Personal Loan & Savings Bank, 81 W. Monroe St., Chicago, Il. 


84-99-100 


Pines Winterfront Co., 1185 N. Cicero Ave., Chicago, Tl. 
W. F. Quarrie & Co., 35 E. Wacker Drive, Chicago, Il 


Radio Noise Eliminator, care Craig Martin Co., 319 N. Albany 


St., Chicago, Ill. 


61 


Railway Express Co., 547 W. Jackson Blvd., Chicago, Ii. 

Wm. Schwalge Co., 2307 N. Western Ave., Chicago, Ill 

Secretary of State, Auto Dept., Springfield, Ill. 

Simoniz Co., 2100 Indiana Ave., Chicago, Ill 

Socony Vacuum Oil Co., 59 E. Van Buren St., Chicago, Ill. 

Temme Spring Corp., 1515 S. Wabash Ave., Chicago, Ill. 

Unity Mfg. Co., 2909 Indiana Ave., Chicago, Ill 

Universal Carloading & Dist. Co., 120 E. S. Water St., Chicago, Ill. 105 


Vogue Rubber Co., 2359 Indiana Ave., Chicago, Il. 


Weaver Mfg. Co., Springfield, Ill. 


64-65 


Joseph Weidenhoff, Inc., 4340 Roosevelt Rd., Chicago, Ill. 
Gar Wood Industries, Inc., 301 W. 37th St., Chicago, Ill. 
Zenith Radio Corp., 3620 Iron St., Chicago, Il. 
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sted Construction 


Advaneed Connecting i por 


Independent motor manufacturers have always led the industry in the development of finer automobiles . .. Graham has 
always led the independents...This year, Graham leads all other manufacturers with the development of a connecting rod 
two ounces lighter and 60 per cent stronger than conventional rods. (See illustration above.) . . . To eliminate the fear of 
breaking bearing metal in breathing, the new Graham connecting rod is fully shouldered and of one-piece construction at the 
four notched-out “weak” spots of other rods, providing equally strong support at every point around the larger end. Bolt- 


heads on the new Graham rods permit locking at twice as many points as are permitted on the standard rod . .. Before 
long, other manufacturers will take advantage of Graham connecting rod construction. But Graham again will be “first” with 


other fine engineering developments... 


Supereharger 


The Supercharger places Graham for 
1937 years ahead of the automotive indus- 
try .. . The Supercharger brings to Gra- 
ham a value standard unequalled by any 
automobile now in the market... Eventu- 
ally, all other cars will have the Super- 
charger. But not without years of careful 
investigation . . . not without years of 
costly experimentation . . . Using one- 
third less gasoline for every explosion in 
a cylinder, the Supercharger engine pro- 
duces more power than any comparable 
engine ever built ... It drives a Graham 
*... farther and faster on a gallon of 
gasoline than any car in America”... 
Its low cost and unapproachable economy 


recommend it to every automobile owner. 


Territory 


Graham dealers have long occupied a 
unique position in the automotive indus- 
try... Large, rich territories, ample for a 
lifetime of profitable business expansion 

.. exclusive territories, rigidly protected 
against the evils of cross-selling . . . inde- 
pendent freedom to develop a personal 
business in a personal way... have made 
Graham franchises eagerly sought after... 
A limited number of territories are avail- 
able to energetic business men who seek 
large returns on moderate investments. 


Through the years, Graham will maintain its earned position at the top—alone. 


Proof 


This year, more than ever, Graham’s top 
dealers make more money on a smaller 
investment than any other group of car 
dealers in America... October shipments 
of Graham cars were the best for any simi- 
lar month since 1929, with November 
schedules calling for shipments exceeding 
even the 1929 total... A growing bank 
of dealer orders already exceeds orders 
placed during the entire last quarter of 
1935. Everything indicates that the last 
quarter of this year will set a new high in 
Graham history, exceeding the previous 
high in the final quarter of 1928 and top- 
ping the last quarter of 1929 by more 
than 30 per cent... You are cordially 


invited to hear the Graham story. 
GRAHAM-PAIGE MOTORS CORPORATION, DETROIT, MICH, 


Graham 
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Fall Car Announcements Aid Railroad Business 


Peak Movements S pread 
Evenly Throughout Year 


NEW YORK.—tTransportation of 
automobiles by rail from factories 
to dealers has been greatly facili- 
tated by introduction of new 
models in the fall, says Alfred H. 
Swayne, vice-president, General 
Motors Corp. and chairman, traf- 
fic committee, AMA. 

“Instead of an unusually high 
peak movement in early spring 
months, shipments are now 
spread more evenly over the year,” 
Swayne said. “The mechanically 
equipped freight cars that are re- 
quired for this service can there- 
fore be operated by the railroads 
to much better advantage in han- 
dling the year’s output. Instead of 
October, November and December 
being slack months in shipping, 


Where Service is 


150,000 carloads of automobiles 
will be moved by rail during that 
period this year according to esti- 
mates based on production sched- 
ules. 

“This has been a profitable year 
for the railroads in automobile 
shipping revenues. A total for the 
year of about 720,000 carloads of 
automobiles, trucks, parts and 
tires will produce revenues of 
around $125,000,000. Shipments of 
iron and steel, lubricating oil, 
road building materials, gasoline 
and other commodities incidental 
to automobile production and use 
have been correspondingly heavy. 

“In recent years, one-seventh of 
all freight revenue traffic handled 





by railroads in the United States 
has been traceable to the automo- 
bile industry, in which is included 
one-third of all the freight clas- 
sified as ‘manufacturers.’ The total 
rail revenue from this source for 
1936 should exceed last year’s 
figure of $416,234,000. 

“Our exports have also been a 
boon to the steamship services to 
all parts of the world. Space in 
these steamers is occupied largely 
by cars, trucks and parts and, by 
the end of the year, will approxi- 
mate 100,000,000 cubic feet.” 


Joins Remco 


YORK, Pa.—Jack Sharp has been 
appointed salesmanager of the Remco 
shop equipment division of the Man- 
ley Products Corp. of this city. Sharp 
was formerly connected with the 
Kellog Equipment Co. in an execu- 
tive sales capacity, and also with 
the Manley Mfg. Co. 


Detroit Casts an Eye 


Over Its Key Product 


DETROIT.—From 2:00 p.m. to-| which is expected to place 5,000,- 
day through next Saturday, the' 000 new cars on the road. 


automobile industry will be “at 


Mayor Frank Couzens will 


home” in Convention Hall, pre-| open the show. Barney Rapp and 


senting to the people of Detroit 
and Michigan the 1937 products of 
their principal industry. 

Twenty - four manufacturers, 
most of them located in or around 
Detroit, will present 300 models. 
Twelve competitors in the sprout- 
ing house trailer industry, which 
also begins to center here, will 
display their wares. 

Detroit’s first automobile show 
was held in 1900. It was composed 
of four vehicles. This year’s show 
and 24 others opening simultan- 
eously in the largest cities will 
help launch a production year 


7 Severe 


HYATTS PREDOMINATE 


enn starts...stresses, strains...call for 
precision bearings. The millions of care- 
free miles enjoyed by motorists every year 
are largely dependent upon the bearings 
that carry the load—and a large percent- 
age of these bearings are Hyatt. 

Because they are machined to micro- 


scopic tolerances—because they are made 
with the care and precision of a fine watch 


HYATT ROLLER BEARING COMPANY 


NEWARK 


DETROIT CHICAGO 


—and because they are made of impregna- 
ble steel—Hyatts go on saving and serving, 
protecting related parts, and taking pun- 
ishment without perceptible wear. 

Small wonder, then, that car manufac- 
turers are using more and more high load 
capacity Hyatt Quiet Roller Bearings for 
longer life and carefree operation in their 


1937 models. 


PITTSBURGH 


SAN FRANCISCO 


his band, the New Englanders, 
with Ruby Wright as soloist, will 
perform afternoon and evening. 

A battery of driver-testing 
equipment shown under the su- 
pervision of the AAA and the Au- 
tomobile Club of Michigan will 
enable motorists to discover their 
driving weaknesses. There will 
be excitability, selective reaction 
blood pressure and strength tests. 
A miniature traffic light will 
measure color blindness. A chart 
will prove whether one can read 
a traffic sign at 20 feet or whether 
glasses are needed. Another test 
measures the radius of sight and 
sifts out those with a restricted 
field of vision. 

The federal test for aviators will 
be duplicated to measure the 
showgoer’s ability to judge dis- 
tance, and a glarometer will de- 
termine how much he is affected 
by approaching headlights. Hear- 
ing 1s measured by the standard 
audiometer. The AAA also has 
framed 60 questions designed to 
gauge the driver’s general mental 
alertness. 

A little theatre again will screen 
safety films and films showing 
cars in manufacture. 

The annual convention of the 
American Automobile Assn. will 
be held at the Hotel Statler next 
Friday and Saturday and Friday 
night has been designated as AAA 
night at the show. 

The show committee this year 
consists of Joseph A. Schulte, 
chairman; Walter J. Bemb, Henry 
Whiting, James M. O’Dea and 
John H. Thompson. H. H. Shuart 
is again manager. 

The show hit a high in floor 
sales last year, second only to 
1929, when the volume of busi- 
ness written reached $1,100,000. 
The committee believes this figure 
is in for a beating the coming 
week, 

The exhibition will be open from 
11 a.m. to 11 p.m., daily, including 
Sunday, through Nov. 21. The ad- 
mission price has been reduced 
to 40 cents. 


Canadian Cities 
Favoring Buses 


VANCOUVER, B. C.—Cities in 
United States and Canada where 
bus systems have been substituted 
for street cars are well satisfied 
with their experience, according 
to letters received by Mayor Fred 
J. Hume, of New Westminster, 
B. C. 

In view of the proposal to adopt 
bus transportation in his city, 
Mayor Hume sent queries to the 
42 cities, including five with a 
population ranging from 20,000 to 
50,000. Replies have been received 
from 35 of these. They include 
Everett where street cars were 
abandoned many years ago. The 
bus service there was found satis- 
factory. 

Sherbrooke, Quebec, reports the 
bus quieter, more flexible, and 
generally adaptable. Its streets 
are more clear for traffic. 

Newburgh, N. Y., said bus serv- 
ice reaches sections not formerly 
served by street cars. Bus routes 
can be changed in response to the 
public demand. The bus company 
maintains a snow plough and 
clears roads on its route without 
cost to the city. 

Spokane notes the advantages 
of the bus system and says the 
bus company there is using a new 
fuel which eliminates gasoline 
fumes and is more economical. 

Among the cities reporting are 
many where temperatures g0 
down to 50 below zero and snow- 
falls of five feet are not uncom- 
mon. 
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WHEN BETTER AUTOMOBILES 


HE fates are kind to Buick dealers for 1937— 
just look at Buick’s offerings and see why! 


Here’s the 1937 Buick SPECIAL—stepped up in 
style, power, room and finish—thriftier than ever 
and at the same low price. 


Here’s the cyclonic Buick CENTURY — quicker, 
quieter, more sensational than ever. 


Here’s the magnificent ROADMASTER — more 
powerful, more maneuverable, more luxurious 
than even its marvelously mobile predecessor. 


And here’s the lordly LimirED—the Avenue’s 
proudest saunterer— uncommon carrier of the 
elect! 

Every one of these cars outranks in engineering 
and appointments the phenomenal cars that 
created Buick’s sensational current success. 


WHO CAN’T AFFORD IT?. 


Any new car prospect can afford the new Buick. It’s. | 


easy to buy and thrifty to own. 
With all its quality, its phenom- 


enal performance and stunning / 65 


style, prices start as low as . and up, list at Flint | 


Safety glass included, 
accessories extra. 
Prices subject to change ~ 
without notice. 


GENERAL MOTORS TERMS TO \ 
SUIT THE BUYER'S LIKING 


a anand atiinatiitiant nee a 


Every one of these twenty-two models has the 
eye appeal, power appeal, price appeal that adds 
up to fast-turning, big-profit business. 


Buick dealers have the goods that sell—but even 
more important, they have a franchise that makes 
the selling of them pay. 


Territories are assigned on proved profit possi- 
bilities. Discounts are long—service profit oppor- 
tunities are great. Factory support is not confined 
to advertising, powerful as Buick advertising is— 
there is definite practical aid from field men who 
know their business to help you reap the richest 
harvest from your field. 


One look at Buick’s four aces and you know 
you've got a winning hand in these four hand- 
some travelers. A look at the deal that Buick 
offers—and you'll find the size of the pot is as big 
as you care to make it. 


Why not drop a letter (in 
strict confidence of course) 
to Wm. F. Hufstader, Sales 
Manager, Buick Motor Co., 
Flint, Mich., and get in on 
a blue-chip game for 1937? 


a8 
BUICK DEALER 
OPERATES 
Mg Oe 0a) 
TERRITORY 


FOR DEALERS, TOO! 


YOUR MONEY GOES FARTHER IN A GENERAL MOTORS CAR 


ARE BUILT, BUICK WILL BUILD THEM 





most 
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$50 Transforms Grease Rack Into a Winner 


Small Investment Yields 


Dividends 


BALTIMORE. — Young and 
Croxton, Chrysler and Plymouth 
dealer, have transformed the old 
lubrication section of their service 
department into a profit making 
section at an expense of less than 
$50. 

The old section along the side 
wall of the building was cleaned 
up and a background of wall 
board set up with chrome plated 
bands. The entire section was 
spot-lighted. Motor tuner and high 
speed tool board were brought in- 
to the department so the operator 
of the lubrication section now has 
the opportunity to sell motor ad- 
justment service along with lu- 
brication. 

Each month sales of the de- 
partment have increased from 
50 to as high as 100 per cent and 
the number of cars has more than 
doubled with the sales per car 
showing a steady rise from the 
day the section was put into ope- 
ration. Addition of the motor 
tuner has resulted in a steady 
flow of business into the service 
shop. 

The opportunity for increased 
car owner contacts in the lubri- 
cation section has resulted in 
sales of both new and used cars, 
the company reported. 


New Truck Outlet 


CHICAGO—An added outlet for 
servicing and sales of all makes of 
used trucks has been opened by 
General Motors Truck Co., at 1700 
Indiana ave. This division, it is an- 
nounced, will handle used trucks 
from out-of-town branches. 


Several Ways 


Conn. To Keep 
Semi - Annual 


Car Checking 


HARTFORD. — Continuance of 
the state’s compulsory semi-an- 
nual car inspection program seems 
assured by the re-election of 
Governor Wilbur L. Cross, Demo- 
cratic incumbent, who strongly 
defended the program against at- 
tacks by his Republican opponent 
in the recent campaign. 


Governor Cross is believed to 
have won a large majority of the 
42,000 votes represented by own- 
ers and employes of automotive 
establishments in the state. 


The governor, now starting his 
fourth term, is expected to re- 
appoint Michael A. Connor as 
commissioner of motor vehicles 
when the latter’s first term ex- 
pires May 1, with indications that 
the present close co-operation 
between motor vehicle authorities 
and Connecticut car dealers and 
garagemen will be continued. 

Of the 15 house and senate 
members who served on the joint 
committee on motor vehicle legis- 
lation at the last session, 10 have 
been re-elected and may be con- 
sidered for re-appointment to the 
same committee at the session 
which opens in January. Five 
dealers and garage owners, all 
from small towns, were elected 
to the house in the Nov. 3 elec- 
tion. 


« 


A Real Service 
Combination! 


Manley No. 402 Lift and Manley 
No. 418 Grease-A-Car Lift Jack 


@ The No. 402 Lift is of the 
wheel type. It is ruggedly built. 
Safety and ample working span 
under the car are the outstanding 
features of its design. It can be 
supplied with either direct or re- 
mote control. Like all Manley 
Lifts, quality of materials and 
character of construction are its 
important recommending 
factors. 


The No. 418 Grease-a-Car Lift 


Jack is a new Manley unit spe- 
cifically designed as an extra 
service tool to be used in con- 
junction with the Manley Lift. 
It does just what its name im- 
plies. It “floats” the car while 
on the lift, permitting more 
efficient servicing of wheels, 
springs and other chassis parts. 


Your jobber’s. salesman will 
tell you about this highly effi- 
cient combination. 


Manley Manufacturing Division of 
the American Chain Company, Inc. 


York, Pennsylvania 


In Business for Your Safety 


ON PR er 


> 








FOR ONLY $50, Young & Croxton, Chrysler and Plymouth dealer of Baltimore, transformed its old 


lubrication section into this modern layout. 


Two Courts Differ On 


Wisconsin Recovery Act 


MADISON, Wis. — Without 
ruling on the constitutionality 
of the Wisconsin codes, the 
state supreme court this week 
ruled that a Milwaukee barber 
was in contempt of court for 
violating the barber code and 
reversed a lower court order 
restraining the state from en- 
forcing the painters’ code 
against a Janesville contractor. 


Chief Justice Marvin B. Ro- 
senberry, who wrote the decis- 
ions in both cases, said the court 
would not take judicial notice 
of the constitutionality of the 
codes. He said the proper 
method of obtaining a decision 
on the constitutionality of a 
particular code would be to 
appeal directly to the governor 
for a review. If the governor’s 
ruling was unsatisfactory, an 
appeal could be taken to the 
supreme court, Justice Rosen- 
berry held. 


MILWAUKEE.—A three - judge 
federal district court here has 
handed down a decision holding 
the hour and wage provisions of 
the Wisconsin Recovery Act un- 
constitutional and, in effect, dis- 
solved the 11 codes promulgated 
under its provisions and 30 other 
projected codes, including one for 
the retail automobile business. 
The decision was handed down in 
the case of a local painting and 
decorating firm. 


An immediate appeal to the U. 
S. supreme court in an effort to 
nullify the ruling and restore the 
regulation principle was an- 
nounced as soon as the order 
was revealed. 


The court, consisting of Federal 
District Judge F. A. Geiger, Mil- 
waukee; Judge William Sparks, 
Chicago, of the federal circuit 
court of appeals, and Federal 
District Judge John P. Barnes, 
Chicago, was unanimous in its 
decision. 


Counsel for the painting firm 
was directed to prepare findings 
and an order for an interlocutory 
injunction against attempts to en- 
force the code, in accordance with 


Autocar Divides 


New York Territory 


ARDMORE, Pa.—The Autocar 
Co., manufacturer of heavy duty 
trucks, has announced division of 
its upper New York territory in- 
to two sections, effective Nov. 1. 
The western end of the state is 
the new district with headquar- 
ters in Buffalo. George M. Wil- 
kins is district manager. 


Rochester and Syracuse branches 
will be part of the new western 
division. Harold Fox and William 
H. Brown are the respective 
branch managers. 


their complaint. The decision will 
become effective when _ these 
papers have been accepted by the 
court. 

Included in the decision were 
the cases of cleaning and dyeing 
firms in Milwaukee and Wauke- 
gan, Ill. These two cases were 
argued along the same lines as 
the Weise case. 

Fred M. Wylie, trade practice 
commissioner and special counsel 
for the state, announced that 
pending appeal to the supreme 
court, there will be no change in 
enforcement of the recovery act 
and code provisions. The ruling, 
he said, will apply only to the 
firms involved in the suits. 

Arguments were heard by the 
three-judge court in Milwaukee 
Oct. 3 and the cases taken under 
advisement. The decision included 
no opinion from the judicial 
panel, but a statement giving rea- 
sons for the decision is expected. 

The case of the painting firm 
was argued on the ground that 
the state code violates the 14th 
amendment of the federal Consti- 
tution, deprives citizens of their 
property without due process and 
interferes with the right of free 
contract guaranteed by the Con- 
stitution. 


Profits jumped immediately. 


Driving Tests 
Ready At Show 


ALBANY, N. Y. — Charles A. 
Harnett, New York’s commis- 
sioner of motor vehicles and 
chairman of the joint committee 
of the American Assn. of Motor 
Vehicle Administrators has in- 
vited all drivers visiting the au- 
tomobile show at Grand Central 
Palace to measure their driving 
skill through ingenious scientific 
devices available to all visitors. 
The driver testing clinic will be 
found on the fourth floor of the 
exposition building. 

The tests are purely voluntary 
and results have no bearing on 
holding an automobile license. 

“The tests of driving skill at the 
show are educational in nature 
and are intended to help the 
driver find out if he has any de- 
fects of eye, hearing, or if he is 
below or above the average in a 
number of driving tests,” Harnett 
said. 

“Many persons who wish to be- 
come drivers—and also many li- 
censed motorists—are unaware of 
certain physical disabilities. The 
testing devices reveal many of 
these defects, so that we may cor- 
rect them or compensate for them 
in our manner of driving.” 


Their reputation for 
endurance has been 


in the field 


Nothing Rolls like a Ball 
No Other Form so Strong 


NEW DEPARTURE 


THE FORGED 


STEEL BEARING 
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dealer needs a 


‘Te new advertising campaign 
may look swell in the proof but 
will it run in the markets in 
which your dealers operate? 

No one today is quite sure 
just who will buy next. But no 
matter who the buyers are, 
they have to do business with 
dealers located in particular 
communities. 

Advertising can swing the 
preference of mass or class for 
your model but it won't be 
measured in terms of sales if the 
prospect can’t get to a dealer. 

The kind of circulation that 
gives meaning to advertising is 
the kind that works where pros- 
pects are thickest. 

To help your dealers get the 
benefit from your advertising, 
why not concentrate it where 
they do business? You can do it 
best in newspapers which call 
on the prospects whom your 
dealers hope to sell. 

No other medium gives such 
effective and intensive coverage 
of your sales territories as the 
newspaper. In its pages you can 
picture and describe in detail the 
beauty of your models. You can 
diagram and show proof of 
iaslaraiets. You can hold a 
pictorial floor show. 

The newspaper is the dealer's 
own medium. It reaches his 


prospects and those whom he 
can’t find time to canvass. It is 
the only proved medium for 
volume sales. 

New car selling is primarily 
retailing. It isa local joband re- 
quires localized advertising. And 
that means newspaper advertis- 
ing —the mainstay of retailers. 

Localized advertising can be 
bought at low cost in the Chi- 
cago Tribune. The rate per line 
per hundred thousand circula- 
tion is one of the lowest in the 
publishing business. 

Tribune circulation represents 
not only the cream of the market 
—but practically the entire Chi- 
cago market—for new Cars. 

The Tribune is Chicago's first 
newspaper and since the early 
days of the automotive industry 
it has been the new car manu- 
facturer’s first advertising me- 
dium in Chicago. 

To put your Chicago dealers 
over their quota and to be able 
to chalk up expenditures defi- 
nitly against sales figures, sched- 
ule more of your advertising for 
the Tribune. 


Chi Trib 
THE WORLD'S GREATEST NEWSPAPER 
TRIBUNE TOWER, CHICAGO 
220 E. 42ND STREET, NEW YORK 
5-167 GENERAL MOTORS BLDG., DETROIT 
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Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


© — - ea eeenmeaa 


: —Congress—A. A. Anderson, pres.; E. J, 
.; E. J. Kolbe, seoy.-treas. ; R. H. Fox, St. Louis reg. mgr.; Al Feeney, . : 
mB, ‘Nettleton, ‘sect. Gir. sales; Raymond | Indianapolis reg. mgr.; H. M. Highsmith, G anion aoe 
inued P 14) “Barre, chief engr.: F. J. Phillips, J. C.| Mich. reg. mgr.; R. L. VanEpp, Ohio reg.| GENERAL TRAILERS CORP., 11 Broadway, pecial display a‘ a ich. 
“exgeqpeag meee = Suan dist. an (hin x mgr.; L. J. Carter, agcy. rep. Carter, Jones & New York, N. Y¥.—Vanderbilt—R. H. Sloan, 
COLEMAN LAMP & STOVE CO., 589 E. Ill- — oA aee = Taylor; William Reps, reg. mgr.; M. J. Curry, pres, K 
inois st., Chicago, I11.—589 E. Uilinois st.— - sales es <4 Te t ym om GILKIE TRAILER CORP., 1319 Wabash ave..| KABIN KOACH CORP., 21813 Gratiot, E. De 
J. H. Wohigemuth, J. D. Eckles, L. F. Mann, E Edwards <b orks, .; W. H. Ss, Terre Haute, Ind.—Stevens—E. K. Strachan, trolt, Mich.—Stevens—R. E. Merrell, 1 
Sea inagh Mcbames ‘Yierd Cameben. — EDWARDS HOME-MOBILE CORP., S. Walnut — pres.; Ray oe vice-pres. chge. prod. ; mer., treas.; H. Nickerson, prod. mgr., vice- 
Msk, Hugh McManus, Floy , st., South Bend, Ind.—Stevens—W. Howard FE R, 8. Folles, sales mgr. pres. M 
; Paul Castner, vice-pres., gen. 
COVERED WAGON COMPANY, 332 Cass ave., Edwards, pres. ; r ‘ 
° : se, chief engr.; Forbes 
Mt. Clemens, Mich.—Blackstone—A. G. Sher-| sales mar.; Rainn Wier; Ed, Sommers, pur. | FRUEMAUF TRAILER CO., 10940 Harper Ave., H MULLINS MFG. CORP. (Trailer Div.), Min 
man, pres., gen. mgr.; J. E. Roberts, vice- gt.: Carl Plummer Des Moines reg. mgr. ; Detroit, Mich.—Branch Office—R. R. Sipple. st., Salem, 0.—Barolay—Paul F. Brophy, gen. 
pres., chge of sales; H. E. Brinkman, vice- agt.; , sales mgr.-trailer div.—Palmer House—J. C. 


McKee, asst. sales mgr.—trailer div. 


O 


HERCULES DIESEL ENGINES SELECTED zsvs%22222 
BY WORLD’S LEADING MANUFACTURERS ris:z222!5 eos 


THE PAPER FOUNDATION, 123 N. Jefferson 
st., Chicago, I1L—i23 N. Jefferson st.—Wil- 
liam J. Miskella, pres. Special display at 
123 N. Jefferson st. 





Trailers 


HAYES BODY CORP., Grand Rapids, Mich. 





R 


REX-WATSON CORP, (Castom bullt bus and 
coach bodies), Watson st., Canastota, N. Y. 
—Morrison—H. D. Sparks, gen. sales mgr. ; 
F. L. Reuillard, dist. sales mgr.; P. A. 
Krause, chief engr.; several salesman from 
central and western states. Special display 
at Morrison hotel. 


S 


SAFARI TRAILER CORP., 10 South 18th st., 
Fuller bidg., Philadelphia, Penn.—Montolair 
—Harold J. Vogler, Dwight S. Fuller. 


SCHELM BROS., Inc., 129 McKinley, East 
Peoria, Ill.—tLa Salle—M. F. Van Doren, 
John J. Mohler, salesmen; H. L. McFall, sales 
prom.; Carl W. Schelm, pres.; W. H. Schelm, 
Jr., treas. 

en j ; : SUPCO PRODUCTS CORP., 109-123 West 64th 
ai : : Se : Sa : st., New York City — Blackstone — Jack 
er ais Be ; a Schwartz, Saul Gottlieb, Hanser Auto, Prod. 
ae ee ee se ee — cone : sea Co., Kay Sales Co., A. A. Honigstock; Con- 
teeta Maca eaatanaal saeaeal ae soot Seca nell-Roper Co., Inc., E. L. Burke & Co., 
Vic. Mathewson Co., Frank T. Ross, Max 
Friedberg, Herman A. Shields, L. G. Snell, 

Ira T. Wilkinson, H. E. Fricke. 


T 


TRAILER EQUIPMENT COMPANY, Buchanan, 
Mich.—LaSalle—D. 8S. Larson. 


U 


U. S. COACH CO., INC., Suite 1204, 330 8. 
Wells st., Chicago, Ill.—Suite 1204, 330 8. 
Wells st.—Bert Sprinkling, pres.; Paul Date, 
vice-pres.; M. D. Durham, vice-pres. 


Parts and Accessories 


A 


AC SPARK PLUG CO., Industrial and Harrie 
sts., Flint, Mich.—Stevens—F. 8. Kimmer- 
ling, pres., gem. mgr.; Wilson 8S. Isherwood, 
gen. sales mgr.; M. W. Gotthelf, dir. pub. 


PREFERENCE—Many of the world’s leading makes Truck Corporation, two of the leading bus manu- rela.; Earl McGinnis, dir. adv. 


of trucks—including those built by passenger car _facturers of the United States, for their new Diesel “ere Clan "Ot Sinner Buelld 
. . ° viee-pres., st. sales mgr.; Sam ochman, 
manufacturers—are now available with Hercules electric motor coaches. Yellow Coach is building Harry Sanders, Al Towne, salesmen. 


Diesels as standard equipment. These same high- 4 large fleet of Diesel electric buses for Public “rt "Mich. Conor. vw Sain” mie 
auto, v3 A. . Stern, sales prom. mgr. 


speed Diesels are being distributed, and will be = ¢. Vice Coordinated Transport of New Jersey. ADAMS GREASE GUM CORP.. 54-62 W. dat 
built under Hercules’ patents, by Ruston & at, New York, N. Y.—1@ gan 


Hornsby, Ltd., of Lincoln, England, and by N.V. The wide and increasing preference for Hercules AETNA BALL BEARING MFG. CO.,_ 400 


Kromhout Motoren Fabriek, Amsterdam, Holland. power, both gasoline and Diesel, by the world’s strum, secy.-treas.; C. V. Johnson, sales rep. 


leading manufacturers is the result of over twenty “Gee an 6 eee Ce 
These two companies are among the oldest and eacing oC bane, Gees Se 


best-known manufacturers of Diesel engines in years of specialized experience in heavy-duty SS ee eee SS 


chief engr. 
their respective countries. Other internationally engine building. This experience is reflected in ALMETAL UNIVERSAL JOINT CO., 1558 B. 


known foreign Diesel manufacturers are nego- today’s broad line of Hercules units—which offers saree ox. wes UW. B. Some Gee 


tiating similar arrangements. the automotive industry the widest choice of ALLBESTOS CORP.. Sist ot. and Godfrey ora. 


Hercules Diesels have also been selected by the finely engineered, heavy-duty Diesel and gaso- W. L. Day, sales mar; C. C. Yooum. ooa.t 


M. E. Green, Chicago dist. rep. 


Twin Coach Corporation and by General Motors _ line engines available on the U. S. market today. MN. Pitcher st, ‘Kalamazoo, " Mlch._—-4298 
Hazel ave—Larry Manthey, salesman. 


ALUMINUM INDUSTRIES, Ine., 2438 Beek- 
man st., Cincinnati, O.—616 S. Michigan 


; ave.—H. J. Hater, treas., gen. mgr.; F. C. 
West, special rep.; N. R. Patterson, R. L. 
Corey, sales reps. 
AMERICAN HAMMERED PISTON RINGS, 
1410 Bush st., Baltimore, Md.—Sherman— 


Allen W. Morton, gen. megr.; T. Latimer 
Ford, sales megr.; Geo. R. Burbank, asst. 
sales mgr.; E. A. Koether, works mer.; R. D. 
Pippen, credit mgr.; F. E. Kauffman, engr.; 
W. V. Butler, M. K. Crawford, J. é os 
s , i G. B. Dodd, B. G. Griffith, D. E. Kellogg 
America’s Foremost Engine jr, C. M. Best, J. E. Ruth, J, A. Tompkins 
ir, W. R. Trippe, W. S. Watchman, dist. 

Manufacturer sales mers. 


AMERICAN METAL PRODUCTS CO., 5960 
Power Plants from 4 to 200 H. P. Linsdale ave., Detroit, Mich.—Palmer House 


—Fred C. Matthaei, pres., Douglas F. Roby; 
vice-pres.; Ray Harroun, Maxwell K. Pribil, 
sales engrs. 


Exhibiting in Spaces 50 Through 52 and 66 Through 68, Chicago Show (Continued on Page 22) 


aannnnnncmnnreee 


Hercules Motors Corporation 
Canton, Ohio 
The World's Largest Builder of Diesel Engines 
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When youre out to win is 


fou cant afford cond 


nt most of my life in the automobile business - __and to my knowledge, 


nobody has ever offered cars aS big and as juxurious aS these at anywhere 


near. their prices! We've got 4 new franchise story that’s going to make a lot 


And we've got a few exclusive territories 


“lve Spe 


of dealers sit up and take notice. 


r fighters! if you want to share the profits of a big Nash year, write 


open fo 
e ? 
or wire The Nash Motors Company today: GC. Ww peo fe 


NASH LaFAY ETTE-"“400" 
(117-inch wheelbase) 
. «+ more than six- ; 
teen feet long Over” (18t-4tees a NASH AMBASSADOR EIGHT 
all! 90 Horsepower $ 99 Horsepo™ . (125-inch wheelbase) 
490” Motor that Twin - Ignition $ 
costs less to run Motor. Luxury and | 5 . Horeoney 
: AND UP* beauty never be- **T win - gnition” 
than many of to fore found in any Motor. Areally fine $955 


’ ! 
day § smallest cars- oe wielag ieee AND yp* aos alee all the im- 
than $2,000! rtant advantages 


of the most expen- 
c 
Oye (8)\ rhe Maal m 
NE DISPLAY AT ALL AUTO SHOWS 


sive cars. 
Floyd Gibbon 
s 
monies with eae eee ied 
famous Orchestra, F ane ee 
stage, screen, radio ee 
= ‘ 
| / a — f.o.b. factory. Spe 
equipment extra f . 
matic Cruisin aa 
g Gear availabl 
e 


on all model i 
cost. The N i nent Ga 
pany, Kenosha, Wis Ps 


AND UP* 
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Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Parts and Accessories 


(Continued from Page 20) 


ARCO CO., 7301 Bessemer ave., Cleveland, 0.— 
1800 Southwestern ave.—E. F. Cathcart, dir. 
industrial sales. 


ATLAS BOLT & SCREW CO., 1100-1144 Ivan- 
hoe rd., Cleveland, 0.—Medinah Ciub—J. W. 
Simmons, sales mgr. auto. jobbing div. 


ATWOOD VACUUM MACHINE CO. (Dayton 
Couplers), 2500 N. Main st., Rockford, Ill.— 
Palmer House—W. V. Thelander, mer. trailer 
d@iv.; Max Dayton, designer; Bay St. John, 
R. Evans jr., field reps. 


AUTOMOTIVE THRUST BEARINGS CORP., 
2021 S. Michigan ave., Chicago, Ill. Frank 
Cc. Kip, pres. 


AUDIVISION, Inc., 35 E. Wacker dr., Chicago, 
mi. R. L. Buckingham, acct. exec. 


o— ee a seemnreserenan 


B 


BEAN, JOHN, MFG. CO., Lansing, Mich.— 
Knickerbocker—C, 8. Phillips, sales engr.; H. 
L. Faust, sales mgr.; J. 8. Hoffman, C. I. 
Hoffman, H. Hall, B. D. Allumbaugh, H. D. 
Hollanbeck, sales reps. 


BEAR MFG. CO., 2030 Fifth ave., Rock Island, 
Ill.—Attantic—Will Dammann, pres.; H. W. 
Dammann, gen. mgr.; E. Quekels, sales mgr. ; 
H. A. Kridler, R. J. Gross, J. G. Esser, 
sales reps. 


BELL & HOWELL CO., 1801 Larchmont ave., 
Chicago, .Ill.—Movie Theatre of Auto Show, 
north wing Amphitheatre—H. A. Wilde, mer. 
sales prom. div.; T. D. Hardwick, R. A 
Hudson, asst. mgr. sales prom. div.; J. G. 
Llewellyn, gen. sales megr.; O, N. Wilton, 
J..H. Booth, asst. sales megrs.; W. F. 
Kruse, sales mer. ind. div.; T. D. Hard- 





wick, R. Hudson, W. B. Bennett, C. 
Schreyer, sales reps.; E. A. Reeve, adv. mar. ; 
H. A. Wilde, sales prom. mer.; Ford Hicks, 
pubcty. dir. 


BENDIX AVIATION CORP., Chicago, South 
Bend, New York.—Congrese—Vincent Bendix, 
pres.; W. J. Buettner, vice-pres., treas.; V. 
W. Kliesrath, vice-pres., dir. auto. engrg.; 
W. L. McGrath, vice-pres.; H. A. Gossner, 
secy. 


BENDIX BRAKE CO., South, Bend, Ind.— 
Congress—Vincent Bendix, pres., gen. megr.; 
W. J. Buettner, vice-pres., treas.; J. P. 
Mahoney, vice-pres. chge. mfg.; F. B. Willis, 
vice-pres. chge. sales; D. L. Gallup, asst. 
sales mgr. Bendix brake div., Detroit, Mich. 


BENDIX PRODUCTS CORP., South Bend, 
Ind.—Congress—Vincent Bendix, pres., gen. 
mgr.; W. J. Buettner, vice-pres., treas.; V. 


W. Kiliesrath, vice-pres. dir. engrg.; J. P. 
Mahoney, vice-pres. chge. mfg.; Frank C. 
Mock, vice-pres., dir. of carb. emgrg.; Her- 
bert L. Sharlock, vice-pres. dir. pubcty.; F. 
B. Willis, vice-pres., dir. sales; H. A. Goss- 
ner, secy.; O. C. Holaday, mgr. serv. sales; 
M. M, Cunningham, D. E. Rice, reps.; F. H. 
Wells, exec. engr. 


BENDIX-STROMBERG CARBURETOR CO., 
South Bend, Ind.—Congress—Vincent Bendix, 
pres., gem. mgr.; W. J. Buettner, vice-pres., 
treas.; H. A. Gossner, secy.; F. B. Willis, 
dir. sales; O. C. Holaday, mgr. serv. sales; 
M. M. Cunningham, rep. 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR 
BRAKE CO., Pittsburgh, Pa.—Congrees— 
Vincent Bendix. pres.; 8. G. Down, vice- 
pres.; W. J. Buettner, treas.; R. M. Hein- 
richs, gen. mgr. 845 Railway Exchange bidg. 
—C, A. Ohl, dir. sales; R. Li. Morrison, dist. 


ANOTHER Reason Why ~ 
It Is Easy to Sell — 
Serer 


¥ 


. 


a 


INTERNATIONAL TRUCKS 


INTERNATIONAL HARVESTER has probably had more and 


longer experience with time-payment financing in the sale of its 
products than any other corporation that you might name. Long 
before the very birth of the automotive industry the builders of 
this century-old organization were selling millions of dollars’ 


worth of agricultural equipment annually, on “time.” 


In the past 30 years tens of thousands of men have been 
helped to ownership of International Trucks by International 


Harvester’s extension of credit. 


International's liberal time-payment plan 
is an important sales aid for International 
dealers. It is a stimulating sales influence 
that dealers are going to cash in on. 


Call on our Motor Truck Sales Depart- 


ment, Harvester Building, 606 So. Michi- 


gan Ave., Chicago (Telephone—HARrison 
6200) for complete information on the 
International Truck franchise. Our branch 


nearest you will also be glad to advise you. 


Pay CASH on delivery for your trucks when you can, and 


save ail financing charges, but when cash must be conserved 
see what International’s liberal time- payment plan offers, you. 


Inquire as to our materially reduced financing charges. 


INTERNATIONAL HARVESTER COMPANY 


606 So. Michigan Ave. 


(INCORPORATED) 


Complete display of International Trucks at 
our Chicago Branches: 611 West Roosevelt Road, 


2665 N. Elston Ave., and 2919 So. Western Ave. 


Chicago, Illinois 


NTERNATIONAL TRUCKS 


mgr.; A. V. Howe, asst. dist. 
R. H. Casler, dist. engr. 


sales mgr.; 


BINGHAM STAMPING & TOOL CO., 1062 
Post st., Toledo, O.—Palmer House—President 
and general manager. 


BLACKHAWK MFG. CO., 5325 W. Rogers st., 
Milwaukee, Wis.—Blackstone—H. P. Brumder, 
pres.; John C. Merker, secy.; W. P. Ferris, 
sales mgr.; E. M. Pfauser, chief engr.; L. E. 
Bertane, export mer.; F. J. Dion, plant 
supt.; G. H. Goehrig, asst. sales mgr.; L. Lh 
Cobb, G. B. Cox, W. RB. Dalton, H. J. 
McKinnon, D. L. Moberley, Fred Pierce, 
George Spohr, Dale Stenz, dist. mgrs. 


BOHN ALUMINUM & BRASS CORP., 1400 
Lafayette bidg., Detroit, Mich.—Drake—Harry 
W. Holt, vice-pres., sales mgr.; O. H. 
Theleen, W. G. Brown, Chicago reps.; D. B. 
Anderson, chief engr. Special display et 
hotel room. 


BOUND BROOK OIL-LESS BEARING CO., 
Bound Brook, N. J.—Palmer House—Wm. F. 
Jennings, pres.; Dr. Carl Claus, vice-pres., 
research engr.; H. ©. Johnson,  vice-pres., 
sales mgr.; Moore Kelly, Detroit rep.; Fred 
Golling, Chicago rep. 


BRANDT-WARNER MFG. CO., 
Stevens—W. C. Bulette, 
D. Frank Magee, sales 
rep. 


York, Pa— 
Dres., gem. mgr.; 
mgr.; D. A. Evatt, 


BUDD, E. G., MFG. CO., 25th and Hunting 
Park ave., Philadelphia, Pa.—Blackstone— 
Edward G. Budd, pres.; Edward G. Budd jr., 
Donald Alexander, vice-pres.; H. A. Coward, 
secy.; Paul Zens, treas.; Joseph Ledwinka, 
chief engr.; Edward J. Deisley, George Traut- 
vetter, asst. chief engrs.; Clarke P. Pond, 
J. T. Gallatin, sales reps. 


BUDD WHEEL CO., 25th and Hunting Park 
ave., Philadelphia, Pa.—Blackstone—Edward 
G. Budd, pres.; Donald Alexander, vice-pres. ; 
H. A. Coward, secy.; Paul Zens, treas.; 
Warren H. Farr, wks. mar. Detroit div.; C. 
Il. Eksergian, chief engr.; E. A. Clark, gen. 
mer. sales; H. H. Johnson, mgr. pass. car 
sales; C. L. Wenzel, mgr. bus, truck, trailer. 


BUELL MFG. CO., 2975-77 Cottage Grove, 
Chicago, Ill. R. D. Buell, pres.; C. 8B. 
Monroe, sales mgr. Also at Booth 53. 


BUNDY TUBING CO., 10951 Hern ave., De- 
troit, Mich.—Palmer House—G. D. Baker, 
sales mer. 


BURGESS BATTERY CO. (Acoustic Div.), 111 
W. Monroe st., Chicago, Nl. Edward A. 
Sipp. industrial sales mgr. Special display at 
111 W. Monroe st. 


BURGESS-NORTON MFG, CO., Geneva, Tl.— 
Sherman—C. M. Burgess, pres.; F. E 
Burgess, vice-pres.; H. 8S. Smith, dept. 
C. B. Johnson, sales mer. 


C 


CASCO PRODUCTS CORP., 1333 Railroad ave., 
Bridgeport, Conn.—Congress—Joseph H. Cohen, 
pres., gen. megr.; Bert G. Cochrane, vice- 
pres., sales mgr.; D. J. McCarthy, asst. sales 
mgr.; G. F. Bahr, chief engr.; R. W. Sin- 
clair, sales engr. 


mgr. > 


CHEK-CHART CORP., 624 S. Michigan ave., 
Chicago, Til Raymond Shaw, pres.; . 
Howard Pile, vice-pres., edit. dir.; J. 8. 
Keller, sales dir.; Jud Purvis, editor. 


CHICAGO RIVET & MACHINE CO., 1830 8. 
54th ave., Cicero P. O., Chicago, TM. J. A. 
Morrissey, pres.; M. F. McManus, H. J. 
Tonn, vice-pres.; E. J. Morrissey, secy.; A. 
J. Dunsmore, chief engr. 


CINCINNATI BALL CRANK CO., Disney near 
Marburg, Oakley, Cincinnati, O.—Merrison— 
John F. Aston, pres.; Richard P. Field, vice- 
pres.; Arthur M. Seed, adv. mer.; J. T. 
Roth, Brookins div. sales mgr: J. K. 
Chilcote, W. F. Miller, Lee A. Bell, dist. 
mgr.; C. C. Chopp, export mgr. 


CLARK EQUIPMENT CO., Buchanan, Mich.— 
310 S. Michigan ave.—Eugene B. Clark, 
pres.; E. B. Ross, vice-pres. 


CLEVELAND PNEUMATIC TOOL CO., 38734 
E. 78th st., Cleveland, O.—Harrison—F. H. 
Burr, sales dir.; H. A. Lants, field salee 
mgr.; E. Schultz, engrg. 


COLLINS & AIKMAN CORP., 200 Madison 
ave., New York City.—Stevene—Jay Woem- 
hoff, sales mgr. auto dept.; MF. Sobaitt. 
adv. mer. 


COLUMBIA AXLE CO., 850 E. 2nd s#., 
Cleveland, O.—Stevens—R. E. Fries, pres.; 
G. G. Soderberg, vice-pres.; N. 8. Lincoln, 
dir. sales; H. R. Portugal, sales rep. 


COMMERCIAL CREDIT CO., Continental Di- 
nois Bank bldg., Chicago, 11. J. L. Sebald, 
reg. mer. 


COTEX CORP., 345 Oliver st.. Newark, N. J. 
—520 American Furniture Mart, 666 Lake 
Shore dr.—I. B. Blackburn, vice-pres.; J. J. 
Smith, gen. sales mgt.; Robert Floess, upsty. 
engrg..; E. H. Townsend, Detroit rep.; P. J. 
Zimpelmann, gen. auto. sales; Wm. L. 
Geserich, asbly. equipt. 


CROSLEY RADIO CORP., Arlington st., Cin- 
cinnati, O.—160 E. IlMinols st.—Clarence 8. 
Tay, mer. Permanent display at 160 B. 


Illinois st. 


DELCO APPLIANCE CORP., 391 Lyell ave, 
Rochester, N. Y.—Congress—J, C. Halbleib, 
dir. sales; H. H. Leonard, Detroit rep. 


DELCO-REMY CORP., Anderson, Ind.—Stevene 
—F. C. Kroeger, pres., gen. mgr.; A. @. 
Phelps, sales mgr.; J. H. Bolles, asst. sales 
mer.; R. M. Critchfield, chief engr.; W. C. 
Edwards, asst. chief engr.; J. T. Boswell, 
R, R. Wilson, P. E. Bardsley, sales mgr. 


DOLE VALVE CO., 1901-1041 Carroll ave, 
Chicago, Ill.—Stevens—John L, Dole, secy.; 


(Continued on Page 24) 
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YEAR-BY-YEAR RECORD OF LEADING MOTOR CAR MANUFACTURERS IN THE SUN 


Showing the years since 1925 in which 21 leading automobile advertisers have used The New York Sun (including the first 10 months of 1936) 


SS ssssessssseeseneeeseeseessneeecereeeseneernennmnsseseaessun uses nga, assis, 


1936 1935 1934 1933 1932 1931 1930 1929 1928 1927* — — 


1935 1934 1933 1932 1931 1930 1929 1928 1927 


CADILLAC- LASALLE... 1936 1935 1934 1933 1932 1931 1930 1929 1928 1927 


CHEVROLET 1935 1934 1933 1932 1931 1930 1929 1928 1927 


CHRYSLER 1935 1934 1933 1932 1931 1930 1929 1928 1927 


DE SOTO 1935 1934 1933 1932 1931 1930 1929 1928* 


1935 1934 1933 1932 1931 1930 1929 1928* — — _ 


1935 1934 1933 1932 1931 1930 1929 1928 1927 1926 1925 


1935 1934 1933 1932 1931 1930 1929 1928 1927 1926 1925 


1935 1934 1933 1932 1931 1930 1929 1928 — 1926 1925 


GEN’L MOTORS (Inst.). 1936 1935 1934 1933 1932 1931 1930 1929 1928 1927 1926 1925 


GRAHAM 1935 1934 1933 1932 1931 1930 1929 1928 1927 1926 1925 


HUDSON 1935 1934 1933 1932 1931 1930 1929 1928 1927 1926 1925 


1935 1934 1933 1932 1931 1930 1929 1928 1927 1926 1925 


1935 1934 1933 1932 1931 1930 1929 1928 1927 1926 1925 


1935 1934 1933 1932 1931 — 1929 1928 1927 1926 1925 


1935 1934 1933 1932 1931 1929 1928 1927 1926 1925 


1935 1934 1933 1932 —_ 1929 1928 1927 1926 1925 


1935 1934 1933 1932 1929 1928 1927 1926 1925 


1935 .1934 1933 1932 1929 1928 1927 1926 1925 


STUDEBAKER 1935 1934 1933 1932 1929 1928 1927 1926 1925 


*First model introduced and advertised, Sources: Media Records and The Sun Rescarch Dept. 


PATTERN OF THE YEARS 


The chart above shows how 21 important 


Back in 1925, silver jubilee year of the 
motor car industry, the big automobile 
news was automatic lubrication, balloon 
tires, the displacement of leather uphol- 
stery by fabrics and the 4-door closed car. 
This year the 1937 models will have a 
brand new assortment of improvements 
and selling points. But the selling prob- 
lem in New York will be the same ... to 


reach the people whose incomes are 


sufficiently high to make automobile 


ownership and maintenance possible. 


Because The Sun’s circulation is concen- 
trated among such families in the better 
suburban communities surrounding New 
York and in the better sections of the city 
itself, this newspaper has consistently 
been a powerful selling force in the ad- 
vertising programs of leading passenger 


car manufacturers. 


automobile advertisers have ‘used The 


Sun since 1925. Here is the pattern of 
the years ... the pattern to follow for 
successful selling in New York, the 


world’s greatest automotive market. 
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Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Parts and Accessories 


(Continued from Page 22) 


Fred Bell, Detroit rep.; Thos. B. Chace, mgr. 
thermostatic products div.; H. B. Drapeau, 
7. K. Lund, engrs.; Robt. M. Ellis, sales 
mgr. mfrs. div.; Stuart G. Phillips. adv. 
mgr.; Fred M. Thomson, sales mgr. jobbers 
div.; Albert Toll, sales rep. 


DRYING SYSTEMS, Ine., 1800 Foster ave., 
Chicago, Ill. B. B. Russell, ‘pres. ; 


DURSTON GEAR CORP., 213 Maltbie st., 
. N. Y¥.—Drake—A. C. Bryan, vice- 


E, A. LABORATORIES, Ine., 696 Myrtle ave., 


oO 





EISEMANN MAGNETO CORP., 60 East 42nd 
st., New York, N. Y.—91/0 S. Michigan ave.— 
T. E. Kennedy, gen. sales mgr.; O. 8. Stan- 
ley, dist. mgr.; R. E. Dinnsen, E. V. Willis, 
reps. 


ELECTRIC AUTO-LITE CO., Champlain and 
Chestnut 8t., Toledo, O.—Stevene—R. G. 
Martin, pres.; D. H. Kelly, vice-pres.; A. E. 
Buchenberg, dir. engr.; L. H. Middleton. 
chief engr.; R. C. Held, mgr. sales order 
dept.; J. A. Shank, serv. mgr. 


Brooklyn, N. Y.—Congress—J. M. Aufiero, 
pres.; Paul Schaefer, mgr. jobbing sales; H. 
P. Schuyler, mgr. mfrs. sales; W. A. Toepel, 
elec. engr.; C. E. Meyerhoefer, mech. engr. 
Special display at Congress hotel. 


EBERHARD MFG. CO., Div. of THE EAST- 
ERN MALLEABLE IRON COMPANY, 2734 
Tennyson rd., Cleveland, O.—LaSalle—C. R. 
Hennicke, engr.; F. R. Klaus, engr. wheel 
div.; D. V. Walker, sales mgr.; C. J. Nagel, 
salesman. 

ELECTRIC STORAGE BATTERY CO., 10th 
st. and Allegheny ave., Philadelphia, Pa.— 
Palmer House—G. H. Atkin, west. dist. mgr. ; 
H. F. Sauer, mgr. Chicago branch; J. W. 
Tierney, J. A. Roberts, auto. mfrs. sales. 


ERO MFG, CO., 714 W. Monroe st., Chicago, 


ECLIPSE MACHINE CO. (sub. Bendix Avia- 
tion Corp.), Elmira, New York.—Congrese— 
W. L. McGrath, pres.; M. P. Ferguson, vice- 
pres.; M. P. Whitney, engr.; H. C. Bush, 
sales megr.; J. P. Fanning, R. 8. Johnson, 
sales repr. 


Tl. Howard F. ieopold, pres.; Hy. Kauf- 
man, vice-pres.; Harry Sears, secy.; C. Ted 
Baer, gen. sales mgr. Special display at 
MEMA show, Dec, 9-13. 


ETHYL GASOLINE CORP., Chrysler bidg., New 
York City.—Chicago office, 310 8S. Michigan 
ave.—James E. Boudreau, div. mgr. 


EVANS PRODUCTS CO., Union Guardian 
bidg., Detroit, Mich.—Stevens—E. 8. Evans, 
pres.; E. 8S. Evans jr., W, Ward Mohun, 
vice-pres.; E. R. Hawkins, pub. rel.; J. ©. 
Goldrick, pubcty. dir.; M. J. Nampa, engr.; 
M. J. Hutchinson, sales mgr.; Dayton Young, 
salesman. 


FAIRFIELD MFG. CO., Lafayette, Ind. — 


PROGRESSIVE FARMER TERRITORY 


THE SOUTH’S 


IS RESPONSIBLE FOR: 


39.4% of the Nation’s Farm Owners 


33.6% of the Nation's Farms Producing Yearly 
Income of $1,000 and Over 


30.4% of the Nation’s Farm Owned Cars and 
Trucks 


28.9% of the Nation’s Retail Sales in Places of 
Less than 10,000 Population 


28.8% of the Nation’s Cash Farm Income in 


Reaching More Than 925,000 


A ble-to-Buy Homes, 


Progressive 


Farmer Provides Dominant and 


Influential Coverage of the 
Rural South—A Major 


Automotive Market. 


Progressive farmer 


(@nd Southern Ruralist 


MEMPHIS 
Daily News Bldg., Chicago 


BIRMINGHAM RALEIGH 
250 Park Avenue, New York 


LEADING FARM AND 


More Than 925,000 A. B. C. Net Paid 


DALLAS 


HOME MAGAZINE 


Rate Base—850,000 Guaranteed 


Stevens—A. J. McAllister, dD W. 


Owens, sales engr. 


pres. ; 


FEDERAL BEARINGS CO., Inc., Poughkeepsie, 
N. Y.—Stevens—H. F. Petersen, sales mgr.; 
G. H. Schatz, vice-pres., sec.; H. A. Schats, 
pres. 


FEDERAL-MOGUL CORP., 11031 Shoemaker 
ave., Detroit, Mich.—Sherman—David W. 
Rodger, vice-pres., dir. of sales. 2386 & 
Dearborn st.—Frank Kellison, sales mgr. re 
placement div.; H. C. Skinner, mgr. Chicage 
replacement branch; J. Southworth, sales rep. 


FIRESTONE STEEL PRODUCTS CO., Akron, 
O.—Congress—Wm. A. Baker, E. M. Clissold, 
Ww. 8. Brink. 


FIRTH-STERLING STEEL CO., 710 W. Lake 
st., Chicago, Ill. Edwin T. Jackman, dist. 


mgr. 


FISHER BODY DIV. GENERAL MOTORS 
CORP., General Motors bidg., Detroit, Mich. 
W. S. Mclean, dir. of adv.; L. C. Howe, 
H. B. Stubbs, A. E. Smith, 0. B. Parker, 
Frank Maus, adv. dept. 


FLEX-O-TUBE CO., 250 14th st., Detroit, 
Mich.—Morrison—J. LU. Ward, sales mgr. 


FRENCH AUTOMOTIVE INDUSTRIES, 7408 
Poe Ave., Detroit, Mich.—Drake—Donat A. 
Geuthier, cons. engr. 


G 


GEMMER MFG. CO., 6400 Mt. Elliott ave., 
Detroit, Mich.—Stevene—M. A. Moynihan, 
sales mgr. 


GENERAL HOUSEHOLD UTILITIES CO., 2650 
N. Crawford ave., Chicago, Ill.—Lake Shore 
Athletic Club—J. J. Davin, sales prom. mgr. 
Special display at 2650 N. Crawford ave. 


GLASER LEAD CO., Ine., 31 Wyckoff ave, 
Brooklyn, N. Y.—Blackstone—Simon Glaser, 
pres.; Arthur S. Berry, vice-pres. 


Q@LOBE-UNION, Inc., 900 E. Keefe ave., Mil- 
waukee, Wis. C. O. Wanvig, pres.; E. T. 
Foote, vice-pres.; R. P. Hammond, adv. mgr. ; 
A, Allman, exp. mgr.; E. J. Loew, R. B. 
Graham, asst. mgrs. Sherman—H. H. Frey, 
vice-pres. in chgs. of sales. Stevens—W. E. 
Anderson, W. J. Harris, zone supvs. Palmer 
—B. E. Wirth, zone supv. 


@LYCERINE PRODUCERS ASSN., 381 Fourth 
ave., New York, N. Y.—Palmer House—R. ©. 
Edlund, mgr.; A. P. Federline, asst. mgr. 


GOODRICH CO., THE B. F., 500 S. Main st., 
Akron, O.— Congress— Robt. M. Knight, 
Arthur B. Droeger, mfrs. sales, middle west. 
dist.; James T. Kennedy, mgr. mfgs. sales, 
central dist. 


GOODYEAR TIRE & RUBBER CO., Ine., The, 
Akron, O. — Blackstone —P. W. Litchfield, 
pres.; J. M. Linforth, asst. to pres. Stevens 
—R. 8S. Burnham, mgr. mfrs. sales dept.; 
J. T. Callaway, Chicago rep.; L. C. Brunt, 
Milwaukee rep.; W. H. Whitman, Chicago 


rep. 


GRINDER SUPPLY CO. (form. Grinder Sales 
Co.), 6071 Wabash ave., Detroit, Mich.— 
Sherman—J. R. Peckham, mer. 


H 


HAMILTON-WADE CO., 52-62 Haverhill st., 
Brockton, Mass. — Stevens — James Christie, 
vice-pres.; Freeman A. Fisher, dir. auto trim 
div. 


HANDY GOVERNOR CORP., 3925 W. Fort st., 
Detroit, Mich.—Stevens—G. L. Moyers, sales 
and adv. mgr.; R. C. Hill, serv. mar. 


HASTINGS MFG. CO., E. Mill st., Hastings, 
Mich.—Sherman—A. E. Johnson, vice-pres., 
gen. megr.; C. W. Dolan, secy.; H. P. 
Phillips, chief engr.; Harry Seitz, field sales 
megr.; J. M. Christman, F. M. Edrington, 
W. H. Grebe, W. O. Harrington, F. A. 
Johnson, W. R, Lich, 8. 8. McCracken, 
Charles Maisch, Fred H. Poss, Andrew D. 
Shaw, P. R. Thomas, W. L. Wilson, dist. 
mers. 


HERCULES BODY CO., Seventh ave. and W. 
Franklin st., Evansville, Ind.—Palmer House 


—G, K. Specht, pres. 


HERCULES MOTORS CORP., Canton, 0.— 
Blackstone—Charles Balough, pres.; John OC. 
Keplinger, vice-pres.; David W. Latta, Chi- 
cago rep.; William Lynch, sales engr. 


HINCKLEY-MYERS CO., Jackson, Mich.— 
Stevens—E. P. Wandil, pres., gen. mgr. 


HOLLINGSHEAD, R. M., CORP., 840 Cooper 
» Camden, N. J.—Stevens—R. M. Hollings- 
head sr., pres.; Stewart Hollingshead, sales 
mar. ; mgr. ; 


G. Mitten, adv. mgr.; William Lukens, export 
mgr.; Lawrence Olson, St. Paul div. mgr.; 
G. R. Frazer, Cleveland div. mgr.; Jobn 
Porter, New Orleans div. mgr.; J. Herbert 
Rice, New England div. mgr.; Paul Richel- 
son, San Francisco div. mar. 


HOOF PRODUCTS CO., 162 N. Franklin st., 
Chicago, Il. H. C. Kepmer, vice-pres.; A. 
Altenbers, J. A. Watts, C. Hiltermann, engrs.; 
M. 5. Less, eredit man; Wm. Fowler, fety. 
foreman; L. A. Kesler, warehouse foreman. 


HOUDE ENGINEERING CORP., 537 E. 
Delavan ave., Buffalo, N. Y.—Blackstone— 
Ralph F. Peo, vice-pres., gen. mgr.; E. L. 
Valance, asst. gen. mgr.; C, E. Perkins, 
sales engr, 


HYGRADE PRODUCTS CO., 516 W. Sth st, 
New York, N. Y.—Biackstone—Charies Zim- 
mer, owner; Cecil Segor, sales mgr.; Reuben 
Hanser, credit mer. 


INLAND MFG. CO., 2727 Inland ave., Dayton, 
O.—Stevens—H. D. Geyer, chief engr.; L. F. 
Wilcock, asst. sales mgr. 

(Continued on Page 44) 
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THE WHOLE SMART WORLD AGREES — 


"CHRYSLER TOPS EM ALLS” 


PHOTO BY BUFFOTOT, PARIS 


“A refreshing new note in style and 
beauty’... LADY MENDL (Elsie de 
Wolfe) . . . internationally famous 
decorator, designer and stylist 


“This new design gives a feeling of 
tremendous power ... TONY SARG 
_.. noted illustrator... author... 
creator of Tony Sarg’s Marionettes 


“The detail of hood and radiator is 


THE MOsT strikingly beautiful cars of the year . that’s the 
verdict for Chrysler from America’s greatest authorities on style and 
beauty. Engineering authorities are equally keen about Chrysler's 
new high-compression Gold Seal engine. Value-minded people 
are saying Chrysler gives more for the dollar than ever before in 
history. New millions are interested in buying a Chrysler because 
of the astonishingly low price of the Chrysler Royal. No wonder 
Chrysler dealers are happy! What cars these Chryslers are to sell! 


* * * 


CHRYSLER 0 PLYMOUTH 


“What a swell car... looks like 
it's moving when it’s standing sull'” 
RUSSELL PATTERSON... renowned art 
ist... illustrator... costume designer 


beautifully handled... the seats lux- 
urious and roomy.” JOHN LA GATTA 
... World famed artist . . . illustrator 


“| consider the 1957 Chrysler a 
signal achievement of beauty.” 
CHARLES OF LONDON ... decorator, 
author... creator of fine furniture 


“I's glorious...” was the spontane- 
ous comment of vivacious IRENE 
BORDONI internationally fa- 
mous singer of continental songs 
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Klingler Sees Continued Improvement 


A Minimum Gain of 10% 


Forecast for Industry 


By H. J. KLINGLER 
President and General Manager 
Pontiac Motor Co. 


PONTIAC, Mich. Continuing | which seem to indicate bettering 
improvement in the automobile| conditions of a fundamental char- 
industry seems definitely indicated | acter. Foremost is the fine im- 
for 1937. provement in durable goods in- 

Of course, the welfare of our| dustries, without which, econo- 
market parallels closely the gen-| mists have agreed, no long-range 
eral trend of national affairs. | period of growth can be achieved. 

But I look for a minimum in-| Steel held to an uncommonly 
crease of 10 per cent in auto-| high summer level. Railroads are 
mobile output if social, political or| puying equipment again—rails 
economic disturbances—not now) and rolling stock, even locomo- 
visible—do not cloud an improv-! tives. Farm equipment industries 
ing national picture. show signs of vigor after several 

In support of that estimate are| years of uneasy going. Even 

* several encouraging developments; building and construction are tak- 


You Can Sell This 


a OL TL 


When You Sell 


a New Car 


Nearly every motorist dreads night driving. Thus nearly 


ing steel in volume—and this in 
industries which were receding 
|even before the stormy October 


seven years ago. 
Machinery Obsolete 
President Sloan of General Mo- 
tors stated last spring that Amer- 
ica’s production plant is now 
largely obsolete, and America 
|} seems at last to have started the 
process of replacement. Machinery 
worn out or obsoleted through new 
discoveries, but which has con- 
tinued in use through lack of 
funds or the inclination to replace 
it, is finally reaching the scrap 
heap. This process of replacement 
is giving a forward surge to the 
heavy goods industries, which 
form the very base of our eco- 
nomic structure. Improvement 
there cannot but improve employ- 
ment and the national income. 
And improvement in those two 
phases of the national picture re- 


| 
| 
| 





every new car buyer is a 


prospect for Safetylight, the driving light with the quarter-mile beam. A full-page 
advertisement in the November 21 (Show Issue) of Collier's tells these people about 
Safetylight and urges them to buy it at the time they order their new cars. Every 
dealer can cash in on the desire that this powerful advertising will create. . 


Safetylight Solves the Problem — Safetylight 
gives complete relief from fear and strain in 
night driving. It lights the road brilliantly far 
ahead . . . You see and you are safe! 


Ends Fear of Glare—The 143,000 candlepower 
Safetylight beam pierces glare from oncoming 
cars and prevents “blinding.” You drive 
steadily on without slowing down or stopping. 


Quickly Installed On Any Car—The beauti- 
fully streamlined Safetylight is easily installed 
on any car, new or old. Any mechanic can do 
the job without possibility of error. 


AFRAID OF NIGHT 
DRIVING? FORGET IT! 


Above: This illustration shows the simplicity of the Safetylight 
installation. Below: Finger-tip pressure on the control knob sends 
the Safetylight beam in any direction. 


Safetylight is an approved accessory with lead- 
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WORLD’S MOST POWERFUL 
DRIVING LIGHT 


ing car manufac 


their. warehouses. It lists at $16 and the dealer 


turers and is supplied through 


margin is exceedingly attractive. Write direct 
for complete information. 
UNITY MANUFACTURING COMPANY °* 


CHICAGO 


| why the automobile sales curve 





| have as high a ratio. 











acts inevitably upon the welfare 
of the automobile. 

After all, there is no reason| 
should not continue upward for 
an indefinite period. There is no} 
ceiling to the growth of an article 
of utility, until it is replaced by 
a better one. Nothing now in 
sight even seriously threatens the 
motor car as our primary mode 
of transportation. 

As of 1935, the ratio of motor} 
vehicles to total population in the 
state of California was as one to 
2.62. If that same ratio held 
everywhere in the United States, 
we would have about 50,000,000} 
motor vehicles in use today, in- 
stead of the 26,000,000 registered 
as of Jan. 1, 1936. We have been 
manufacturing automobiles since 
the 1890’s, a period of more than | 
40 years, and we haven’t yet got-| 
ten much beyond the half-way 
point set up by the California 
ratio. 


| developments 





Ratio to Continue 
But only a mentally blind man 


| would assume that California is} 


going to stop at its present base. | 
Several communities in Florida 
Washing- | 
ton, D. C., has one car to each|} 
3.5 people. The state of Nevada, | 
one to 2.84. There are good rea- | 
sons for believing that this ratio 
will continue to narrow for some 
time to come. 


What form such restrictions 
may take from the economic 
standpoint include, of course, the 
possibility of another form of 
transportation supplanting the 
automobile, the prospect of taxes 
so increased as to put into effect 
the law of diminishing returns, 
or a wholly improbable lowering 
of the national income to a point 
where a car would be beyond the 
means of a majority of the| 
people. 

It has been asserted, however, 
that if the motor car ever reaches 
a saturation point, such condition 
will develop from physical rather | 
than economic causes — through 
physical limitations to the full, | 
free use of the vehicle because | 
of congestion on inadequate | 
streets and highways. 


Need Better Roads 


The prospect of such develop- 
ment is remote, however, for even | 





| though we have added very little | 
| mileage to our national highway 
| system since 1900, the number of 
| motor vehicles to one mile of | 
| highway is lower in the United 
| States than in Great Britain and 


many other foreign countries 
where we commonly think of mo- 


slower than in the United States. | 


Our need in America today is| 
less for more roads than for bet- | 
ter roads. Although there are 
more than 3,000,000 miles of high- 
ways in the United States, only a 
little more than 10 per cent are 
surfaced. We inherited practi- 
cally our entire highway system 





| from the horse and buggy days, 
| and most of it 


is still laid out 
for nothing more advanced than 
horse and buggy travel. Blind 
curves, narrow bridges and safety 


|} rather than vertical. 


| general use. 


for 1937 


hazards dot nearly every mile 
of, it. 

Forward looking cities only re- 
cently have taken. seriously to 
traffic engineering and city plan- 
ning out of consideration for the 
influence of the motor car. Such 
as double - decked 
streets in Chicago, the West End 
drive and the Jersey Skyway in 
the east, and under and over 
passes at leading arteries in a 
number of cities in various parts 
of the country, are resulting. 
Further intelligent developments 
along this line will aid measur- 
ably in adding to the usefulness 
and convenience and general util- 
ity of the automobile. 


Transportation Influence 

In this connection, it is inter- 
esting to note the influence of 
transportation in the founding 
and development of American 
metropolitan centers. In the 
early years of this country all our 
important cities were on the At- 
lantic seaboard, because trans- 
portation was entirely by water. 


'Inland development took place 


first on navigable streams, when 
water still was the major trans- 
portation medium. Settlement of 
the west did not begin in real 
earnest until railroads had pene- 
trated through the east. Villages 
and cities sprang up along the 
rights of way and important rail- 
way centers became thriving met- 
ropolitan communities. 

Then along came the automo- 
bile. Since its period of greatest 
growth was centered within the 
past 10 years, cities have had no 
time, and since the depression no 
money, to cope with the problems 
of congestion. The physical lay- 
out of our cities, like our high- 
ways, is largely an inheritance 
from an earlier era. 

Today there are 48,500 com- 
munities in this country without 
rail service—communities depend- 
ent almost entirely for all forms 
of transport upon highway ve- 
hicles. Over 40,000 of them do 
not even have interurban electric 
service. 


Horizontal Development 
It would seem logical to ex- 
pect future development of such 
communities to be _ horizontal 
Recent de- 
velopment of neighborhood shop- 


| ping centers in metropolitan cen- 


ters, and flourishing business dis- 
tricts in suburban areas, are an 
indication of the trend since mo- 
tor cars have come into such 
Spreading the city 
out over a wider area will re- 
lieve traffic congestion at its 


| heart, provide lighter and airier 
| working conditions, create more 


N no-| uniform realty values, and enable 
| tor vehicle development as being | 


city workers to live in suburbs 
adjacent to that part of town 
where they work. 

Such development will add still 
further to the utility of the mo- 
tor car. It will increase the per 
capita ownership of automobiles, 
and add to markets far from 
fully developed at the present 
time. 

I believe the immediate market 
for 1937 is upward, and certainly, 
on any long range scale, this in- 
dustry should experience much 
better years than any in the past. 


FOR MAXIMUM QUIETNESS AND ENDURANCE 


VURMA-AUFFMAN 


PRECISIVN 


BALL. RYLLER AND THRUST 


NORMA-HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. 
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One thing, however, which LIFE’s rate card does not show, 
we believe important to mention here, since it can in no way 
be headed prediction. And that is LIFE’s physical appearance. 

It will Jook like a mighty dime’s worth. 

Its pages will be larger even than the leading weeklies, with 
handsome proportions and margins. Its paper will be fine 
coated stock (for letterpress) or specially calendered stock for 
gravure. It will be finely printed in good black ink. 

Accordingly, advertisements will be able to put on a better- 
than-usual physical appearance. 


* * * 


* May we venture one prediction—that this big weekly pack- 
age of carefully edited pictures will tend to avoid the waste- 


basket until it has enjoyed considerably more than one week of 


existence. 


ON THE NEWSSTANDS NOVEMBER 19 OR 20 


omething musing 
FROM THIS RATE CARD- 


A rate card is a cold, unemotional portrait of a publi- 


cation. And rightly so. Facts, not predictions,* are in order with 
a yet unpublished magazine whose future largely depends upon 
the acts and opinions of people in the world beyond its editorial 
offices. 


EDITORIAL AND ADVERTISING OFFICES: 135 EAST 42ND STREET, NEW YORK 
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Taehard Official Sees 1937 as a Record Year 


Replacing Worn Cars to 
Increase Potential Gain 


By M. M. GILMAN 
General Manager Packard Motor Car Co. 


DETROIT.—Untold millions of 
dollars and intensive efforts of 
thousands of persons have gone 
into the task of making American 
motor cars better for 1937. It has 
been successfully accomplished. 
New models now on exhibit at the 
automobile show are better cars. 
That is going to mean much in 
the industry’s drive to make 1937 
an outstanding year in production 
and sales. 


Every indication points to a 
record breaking year. Replace- 
ment of worn out and aging cars 
offers a potential market greater 
than normal because people have 
been driving their cars longer 


Products 


Celfor high-speed drills, 
reamers, track bits, counter 
sinks, etc. 

> 


Rear axles and forged steel 
heat treated axle housings 
for automobiles and trucks. 


Forged front axles for cars, 
trucks and agricultural 
tractors. 


Multiple speed transmis- 
sions for trucks, buses and 
tractors. 

+ 


Precision-cut gears for the 
automotive, agricultural, 
and general industry. 


Single and dual, all-metal 
wheels for highway trucks, 
buses and agricultural 
tractors. 

* 


Direct gas-powered indus- 
trial trucks, tractors, truc- 
tiers, finger lift and tilting 
trucks. 

a 


Huck Riveting Process— 
guns and one-way steel 


rivets. 
s 


Street-railway power trucks 
for “the street car of fto- 
morrow.”" 


than was their custom. There is a 
greater than normal number of 
first car purchasers who have de- 
layed buying for lack of purchas- 
ing power they now possess. Top- 
ping these two big elements is the 
practical certainty of a consider- 
ably larger export business than 
has been enjoyed in the last few 
years, 
Greatest Dollar Value 

The industry has never before 
offered so much in actual value 
for every dollar of cost of new 
cars. The 1937 automobile is an 
outstandingly better car. This will 
have an important bearing on the 
manufacture and sale of automo- 


@— 


| biles in the next 12 months. 





Be- 
cause these greater values will 
make a better business year for 
the automobile industry they 


| mean much to the entire country. 
| Benefits from the making of mo- 
| tor cars are so far reaching among 
| so many other industries that any 


betterment in our business in 1937 
is going to be felt throughout the 
country in improved conditions 
generally. 

There has been considerable 
talk of competition expected in 
the automobile industry during 
the next year—and it will be a 
highly competitive year. However, 
the industry has always thrived 
on competition. It is a healthy 
thing for any industry. It had 
much to do with the great drive 
which has resulted in better auto- 
mobiles and it is going to have an 
important part in making 1937 a 
better motor car year. It should 
be stimulating to other business. 

For this greater competition the 





industry is well prepared. The 
selling division has operated 
profitably for the last two years. 
Selling personnel was never more 
keyed up to the job ahead than 
now and never better trained. 
Improvement of selling forces and 
facilities has gone hand in hand 
with the improvement in manu- 
facturing facilities. 


Plants Improved 

Motor car factories, already 
amazing to the world, have been 
improved in the last year or two 
to almost the same extent as their 
products. This has been one of 
the helpful things in the success- 
ful drive which the industry 
launched to bring back more 
prosperous times. 

During the last three years 
there has been a program of ex- | 
ecutive planning that should oc-| 


cupy an important page in the| 


| Traffic Deaths 


industry’s history. It was this 
planning that brought worth while 


BUILDERS OF AUTOMOTIVE, AGRICULTURAL, 
RAILWAY AND INDUSTRIAL EQUIPMENT FOR THE 
FOREMOST MANUFACTURERS IN THESE FIELDS.... 


The Clark Equipment Company holds leadership in each of its fields 
of manufacturing activity. 


For nearly thirty years Clark High-Speed Twist Drills, Reamers, 


and small tools, known as “Celfor,” 


machine tool world. 


have been 


the standard of the 


The automotive industry for twenty years has used in ever-increasing 
volume Clark Products, starting with wheels and axles, to which have 
been added transmissions, gears, and forged steel heat-treated axle 


housings. 


Manufacturers of agricultural equipment, 


keeping step with the 


progressive automobile industry, have for years been large users of 
Clark Wheels, Axles, and Transmissions for their farm tractors and 


highway trucks. 


Over twenty-six different 


industries use gas-powered 


industrial 


haulage equipment, consisting of tractors, lift trucks, finger trucks, 
tructiers, tilt trucks, and telescopic machines built by Clark. 


Power trucks for the modernized “street car of tomorrow” are being 
built in large volume in Clark plants. 


The unique one-way Huck Rivet, now in production at the main 
plant at Buchanan, Michigan, promises to revolutionize commercial 
riveting, essential to practically all industry. 


CLARK EQUIPMENT COMPANY 


GENIERAL 


PLANTS: 


BUCHANAN, 


OFFICES 


BATTLE 


BUCHANAN 


CREEK, 


JACKSON, 


MICHIGAN 


SPRINGS 


results for us in the last 12 months 
and that will bring still more 
profitable results in 1937. The in- 
dustry has proven to the world 
that it has keenly thinking brain 
power rather than mechanical 
skill alone. 

Straws in the wind which bear 
out observations on prospects for 
|the next 12 months are many. 
| Where it has had the opportunity 
through earlier announcements, 
the public has been eagerly buying 
new model cars. Certainly the en- 
tire country is in a most receptive 
mood for new automobiles. The 
experience of my own company 
during September and October 
has been conclusive proof of this. 


Largest Cities 


Report Fewer 





WASHINGTON. —A decline in 
the number of deaths due to mo- 
tor accidents in cities during the 
first 44 weeks of this year as com- 
pared with the corresponding 
period, 1935, is reported by the 
U. S. bureau of the census. Fa- 
talities in 136 reported cities 
totaled 7,579, compared with 7,992 
last year. 

Records of the largest cities 
during the 44 weeks with compar- 
ative totals for 1935 follow: 

1935 
871 
616 
193 
377 
179 

99 
109 
161 


Chicago 
Philadelphia 
Los Angeles 
Cleveland 
Pittsburgh 


Motor Car Aids 
Employment 
In New Jersey 


TRENTON, N. J.— Substantial 
employment gains in New Jersey 
plants manufacturing for automo- 
bile makers and owners are in- 
dicated in the latest report of the 
state department of labor. 

The number of wage earners 
in these plants showed a 3.4 per 
cent increase in September over 
the preceding month. Total 
weekly wages gained 27.5 per 
cent, and average weekly earn- 
ings were 23.3 per cent higher. 

Considering all industries, the 
report showed factory employ- 
ment in New Jersey during Sep- 
tember was highest since Novem- 
ber, 1930, with the number of em- 
ployes up 2.9 per cent over the 
preceding month. 


Cadillac asia Mees 


New York Distributor 
DETROIT.—Don E. Ahrens, 
sales manager for the Cadillac 
Motor Car Co., this week an- 
nounced appointment of C. J. 
Maxon as Cadillac-LaSalle dis- 
tributor in western New York. 

Maxon heads the Bison Cadil- 
lac-LaSalle Co. at Buffalo, and 
has been connected with the 
company’s sales there and in New 
York City for 15 years. Most 
recently he was sales manager 
for Klepfer Brothers, which in 
the past acted as distributor for 
Cadillac and Buick in the Buf- 
falo district. 

Appointment of the Mohawk 
Valley Motors, directed by Claude 
Darling as distributor, at Utica, 
N.Y., also was announced by Ah- 
rens. Darling formerly was man- 
ager of the Cadillac-Pontiac dis- 
| tributorship at Rochester. 


Elect President 

SYRACUSE, N. Y. — Following 
| the death of John T. R. Bell, who 
| was president, treasurer and gen- 
| eral manager of the Rollway Bear- 
ing Co., Inc., H. F. Hodgkins has 
been elected president and treas- 
urer, and W. H. Float has been ap- 
pointed general manager. Hodgkins 
continues as president of W. E. 
Lipe, Inc. 





THE FORD V°8 FOR 1937' 


Two Engine Sizes - One Wheelbase 


HE New Ford V-8 for 1937 is the 
ce beautiful Ford car ever offered. 
It is built in only one size—with one 
standard of roomy comfort and modern 
appearance. But you may have either 
the improved 85-horsepower V-8 engine 
for maximum performance — or the new 
60-horsepower V-8 engine for maximum 
economy. The smaller engine makes pos- 
sible a lighter car — with lower operating 


costs — and a new low price. 


Improved 85-horsepower V- 8 engine— 
Drive it and watch the speedometer! 
When you drive the 1937 Ford powered 
with the &5-horsepower V-8 engine, you 
are master of a modern power plant that 
gives you everything you can_ possibly 
demand in speed and acceleration. It is 


a better engine than ever before — with 


a better cooling system and new smooth- 
ness of operation. Yet improved car- 
buretion enables it to deliver its thrilling 
performance with unusually good 


gasoline mileage. 


New 60-horsepower engine — Drive it 


and watch the fuel gage! 


The new 60-horsepower V-type 8-cylin- 
der engine is almost an exact replica of 
the 85-horsepower engine —except for 
size, weight and power. It delivers V- 
smoothness and quietness—even at 
speeds up to 70 miles an hour—with 
gasoline mileage so high that it creates 
an entirely new standard of economy in 
modern motor car operation. 

We invite you to see this new Ford 
car, and arrange to drive one equipped 


with the engine that fits your own needs. 


AND A NEW LOW PRICE 


NEW FEATURES OF THE 
1937 FORD V-8 CAR 


APPEARANCE—A newly designed car—wide and roomy, 


with a low center of gravity. Distinctive front end, with 
headlamps recessed in fender aprons. Modern lid-ype hood 
hinged at the back. Larger luggage space. Spare tire en- 
closed within body. Completely new interiors. The slanting 


V-type windshield opens in closed cars. 


‘ENGINES— choice of the improved V-8 85-horsepower 


engine or the new V-8 60-horsepower engine. More efficient 


cooling. Quieter performance. New economy. 


COMFORT AND QUIET—By every modern standard 
of design, the 1937 Ford V-8 is a big, roomy ear. Extra space 
is in the body. where you want it—not taken up by the 
engine under the hood. Comfort of the Ford Center-Poise 
Ride is further increased by smoother action of the long- 
tapering springs. with new pressure lubrication. New meth- 


ods of mounting body and engine make this a quieter car. 


SAFETY 
BRAKES — New Easy-Action Safety Brakes, of the cable 
and conduit control type. Positive and direct —“the safety 
of steel from pedal to wheel.” Self-energizing—ear momen- 
tum is used to help apply the brakes. About one-third less 


pedal pressure is required to stop the car. 


BODY— All-steel body construction. Not an ounce of wood 
used for structural strength. Frame structure is all steel— 
sheathed with steel panels, top, sides and floor. All are 
welded into a single steel unit of great protective strength. 
Safety Glass all around at no extra charge. 


1937 FORD V-8 NOW ON DISPLAY AT ALL FORD DEALERS’ SHOWROOMS 
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Report Shows Road Tax Diversion is Increasing 


Assn. Members Grab All 
Space at Capital Show 


WASHINGTON. — Calvert Ex- 
hibit Hall was the only building 
available for an automobile show 
here this year and it is being 
found much too small to meet 
space demands. 

Washington Auditorium, used 
for the show in other years, has 
been taken over by the federal 
government for the PWA. 

The result, R. J. Murphy, man- 
ager, announced, is that space 
reservations have been restricted 
to members of the Washington 
Automotive Trade Assn. only. 
Murphy said he was prepared for 
22 exhibitors showing 20 makes 
of motor vehicles, three maxes of 





| house trailers, four accessory dis- 
plays. 

The show opens Nov. 14 and 
continues through Nov. 21. 


Va. Revokes 46 Permits 


In Drunk Driver Cases 
RICHMOND, Va. (UTPS).—The 
driving permits of 49 Virginia 
motorists convicted on charges of 
violating motor vehicle regula- 
tions were revoked for one year 
by the state motor vehicle di- 
vision, during the week ending 
Nov. 5, reports show. 
Revocations in 46 cases were 
for operating a car while under 
the influence of intoxicants. 


Asheville Show Opens 


Nov. 18 for Three Days 

ASHEVILLE, N. C.—Asheville’s 
annual automobile show, spon- 
sored by the Citizen-Times, will 
open on Wednesday, Nov. 18, and 
continue through Saturday, ac- 
cording to announcement by 
Holmes Sawyer, president of the 
Asheville Automobile Dealers’ 
Assn. 


The opening program of the 
show, which will be formally 
opened by Mayor R. M. Wells, 
will be broadcast over radio sta- 
tion WWNC. The Buccaneers 
orchestra will furnish music each 
evening. 

C. Fred Brown is show chair- 
man for the automobile associa- 
tion. The admission price will be 
15 cents. 


IT TAKES THESE better sucrs 


TO PRODUCE TODAY’S FINE CARS 


pn poreety new designs in auto- 
mobiles call for lots of steel... 


is uniform 


good steel. Steel that 


and ductile enough to stand tons of 


pressure from giant two 


presses; steel that can 


story -high 
be formed 


into deep fenders, bigger body panels 


and high crowned all 


steel tops; 


steel that will withstand the entire 


tortuous grind of automobile manu- 


facturing machinery and come out 


faultlessly smooth, ready to take a 


fine, beautiful finish. 
We make such steel. 


Our metal- 


lurgists stand ready as they have in 


the past to help the forward move- 


ment of the great automotive indus- 


try by making new steels to meet 


new demands. Our craftsmen know 


how to produce steel sheets that are 


ductile and strong. 


American Steel Sheets have helped 


make today’s finer, safer, better 


looking automobiles possible. 


For 


consistently strong, ductile, uniform 


steel sheets that will take a smooth 


finish use American Steel Sheets. 


AMERICAN STEEL SHEETS 


CARNEGIE-ILLINOIS STEEL CORPORATION -° Pittsburgh and Chicago 


|$146,449,711 Lost in °35; 


Up $24,000,000 from 1934 


WASHINGTON.—Diversions of 
taxes paid by road users and 
motor carriers to other than 
highway purposes amounted - to 
$146,449,711 in 1935, according to 
reports to the Bureau of Public 
Roads from _ state authorities. 
This is an increase of more than 
$24,000,000 over the diversions in 
1934. 


Diversions were made in larg- 
est amount to general state, coun- 
ty and municipal funds. More 
than $86,000,000 was so diverted, 
in greater part to state funds. 
More than $15,000,000 was diverted 
to relief of unemployment or des- 
titution. Nearly $31,000,000 was 
diverted for education. Approxti- 


Columbia Steel Company, San Francisco, Pacific Coast Distributors US United States Steel Products Company, New York, Export Distributors 


ToAttee BEFATES STEELE 


mately $14,000,000 was diverted for 
miscellaneous purposes such as 
airports, navigation, service of 
non-highway debts, irrigation, 
parks, oyster propagation and 
other purposes. 


The total diversions for 1935 
are given below. Loans made 
from highway-user revenue that 
are to be repaid have not been in- 
cluded as diversions. 


Alabama 
Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 


Illinois 
Indiana 
Iowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 


‘New Hampshire 


New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 


Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 


Vermont 

Virginia 

Washington 

West Virginia 
Wisconsin 

Wyoming 

District of Columbia .. 


5,089,317 
None 
924,589 


$146,449,711 


25 Trucking Companies 
Attend VHUA Meeting 


RICHMOND, Va. (UTPS).—Ap- 
proximately 25 Richmond repre- 
sentatives of trucking companies 
attended the sixth annual con- 
vention of the Virginia Highway 
Users’ Assn., held on Nov. 12 in 
Charlottesville. 


Approximately 300 delegates 
from all over the state were pres- 
ent. 


Richmonders also formed a 
large percentage of the: speakers 
at the sessions held at the Mon- 
ticello hotel. Henry G. Shirley, 
state highway commissioner; C. 
F. Joyner jr., assistant director of 
the division of motor vehicles, and 
R. K. Carter, president of Carter 
Brothers, spoke. R. Dan Jones, 
of Richmond, chairman of the 
Virginia rate committee, led a 
round-table discussion on rates 
and tariffs. 


Other speakers included Emery 
A. Boudreau of the bureau of mo- 
tor carriers of the Interstate Com- 
merce Commission; W. S. Camp- 
bell, secretary of the Virginia 
State Horticultural Society; John 
V. Lawrence, general manager of 
the American Trucking Assns., 
Inc., and Mayor Dan W. Haden, 
of Charlottesville. 


The motor industry continues to 
lead industrial recovery. In 1935 
factory sales increased 44 per cent, 
retail sales in the United States 45 
per cent and foreign sales 19 per 
cent over 1934. Domestic and for- 
eign sales in 1936 reflect additional 
progress. 
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MODESTO, CALIF. DEALER HAS LARGEST 
VOLUME IN 20-YEAR HISTORY WITH DODGE’ 


WHY SHOULDNT | 
ADVISE ANYONE TO 


SWITCH TO DODGE 
AND MAKE MONEY! 


Says R. B. MacBRIDE 


MODESTO, CALIF. 


Y twenty years with Dodge constitute a period of 


steady growth and entrenchment in the commu- 
nity which we serve,” says Mr. MacBride.““Today we are 
doing the largest volume in the history of this agency. 


“The Dodge and Plymouth dealership has given us 
every possible working tool to help us make money. 
Not only two splendid passenger cars, but a truck line 
as well. Besides these great assets, we have a factory 
that has a thorough and sympathetic knowledge of a 
dealer’s problems and requirements, as well as excel- 
lent cooperation of an energetic field force. 


“And to top it all, you have given us, in the new 
1937 Dodge, the greatest competitive piece of mer- 
chandise we have ever had in our entire 20 years of 
dealing with Dodge. 


“With all these things, why shouldn’t I advise any- 
one to ‘Switch to Dodge and make money’!”’ 


For the complete facts on the Dodge and Plymouth 
Triple-Profit Dealership, write, in confidence, to A. 
vanDerZee, General Sales Manager, Dodge Division of 
Chrysler Corporation, Detroit. 
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Making Lubrication Easy Raises Sales 100% 


to See 


Cars Oiled, Buy Extras 


LINCOLN, Neb.—Moving ‘its | j 
lubrication department down to 
the first floor and installing a 


hoist brought the Nebraska Mo-| 
Plymouth and Chrysler | 
dealer here, an increase of more | 


tor Co., 


than 100 per cent in the num- 
ber of cars lubricated. It raised 
average sale per car from about 
$1 to better than $1.50, officials 
said. 


In September, 1935, this dealer | 
service depart-| 


modernized his 
ment to make lubrication a pay-| 
ing business. A section of the| 
service floor was painted and a} 
separate department installed for 
lubrication and battery work. An 
experienced grease man and me- 
chanic | was placed in 1 charge. Serv- 


Sp 


phan lo ude Velosecr’s heb on trade-ins! 


ice men were added to make 
minor repairs on the first floor 
instead of sending them up to 
the shop. Heretofore all lubri- 
cation had been done on the sec- 
ond floor without the aid of hoist- 
ing equipment. 
Service Jumps 

During the first year the mod- 
ernized department was in oper- 
ation, cars serviced jumped from 
less than five per day to more 
than 10 a day. At least 50 per 
cent more car owners had oil 
changed than when lubrication 
was done in the shop upstairs, 


Fred Lyon, sales manager, says. 


“In addition to the increase in 
lubrication operations, 


eed © 
nead 


Yy" LMO, the sleek, suede velvet, is 
exceptionally durable —“good to the 


last mile.” 


No matter what mileage the 


speedometer shows, Velmo upholstery 


“comes back” as beautiful and fresh as new 


— giving you far easier resales, with no 


profit-eating expense for reconditioning. 


If a car’s shabby, worn upholstery calls 


for a low appraisal, you can tell its owner 


frankly: 


“You'd get a better deal if you had 


originally specified Velmo— for Velmo’s 


VELITO 


& 


| ice department modernization in- 
| creased the sale of parts, service 
and minor repair jobs,” said 
Lyon. “Our grease man found 
many repairs and replacements 
needed when a car was on the 
hoist. These would have gone 
unnoticed under the old system. 
The grease man checks the bat- 
tery on every car he lubricates. 
With our new battery charging 
and testing equipment we have 
built up a profitable business in 
recharging and the sale of cables 
and new batteries. 


“Last winter we purchased a 
portable motor analyzer and this 
equipment more than paid for 
itself while yielding a nice profit 
on its nine-months’ operation. 

“When the customer can see 





our serv-| 


sees the grease come through the 
spring shackles when his car is 


what is wrong with his car, or| 
| the service business of Chrysler 





on the lubrication hoist, he is| 
willing to spend money for the | 
repair or service job. Customers | 
like to stay and watch mechanics | 
work on their car. The customer 
who sees a good job done becomes | 
a word-of-mouth booster for the | 
service department. Our new mo-| 
tor tester has tripled the sale of | 
such accessories as spark plugs, | 
and sold ignition service and re-| 
conditioning jobs. Gauges on the} 
tester are very efficient salesmen.” 


Uses Direct Mail 

The company does not atl 
entirely upon satisfied customers | 
for service department advertis- | 
ing. Since the modernized lubri- | 
cation department was installed, | 
Lyon developed a direct-mail ad- | 
vertising campaign which reaches | 
every Chrysler and Plymouth | 
owner in the country. 


The company is trying to get | 


and =o owners the | 


oe 








|under the $10,000 minimum 
| the 


county and a direct mail adver- 
tising has been very effective, 
Lyon says. 


Buyer Given Sales Talk 


A service sales talk is given 
with every car sold and it is im- 
pressed upon the buyer that he 
can get lubrication and similar 
services just as cheaply as at the 
filling station, plus a specialized 
Chrysler and Plymouth service. 

E. L. Cardwell, service manager, 
found special, grouped _ service 
offers increases business, and the 
company has developed a “final 
inspection” job popular with the 
customers. It includes everything 
from lubrication and tightening 
| body bolts to a motor tune-up. 

An open display parts section 
adjoins the service department. 
Accessories are shown on a large 
portable screen which can be 
rolled to any spot on the service 
floor. 


| Bide Avoiding 
Walsh-Healey 
Act Accepted 


WASHINGTON. — The automo- 


| tive industry apparently has won 


at least a temporary exemption 
from the Walsh-Healey labor 
standards law in view of the ac- 


| tion of the treasury procurement 
| division 
|four truck contracts to Interna- 


last week in awarding 
tional Harvester and Reo Motor 
Car Co. 

The awards were made on “split 
bids” despite the fact that the 
treasury had once refused to ac- 
cept them and had readvertised 
the contracts on an “all-or-none” 
basis. In all cases the two com- 
panies bid on less than the full 
contract and thus kept their bids 
in 
Walsh-Healey act. Under 
the Walsh-Healey law, the gov- 
ernment can prescribe wages, 
hours and working conditions on 


| federal contracts involving more 


| a part of one contract. 


than $10,000. 

At the second offering General 
Motors, International Harvester 
and Diamond ‘Truck refrained 
from bidding, and Reo bid only on 
The Cor- 
bitt Co. of Henderson, N. C., bid 


| on the entire contracts, but their 


long wear insures good upholstery that 


appreciably increases the value on a 


trade-in.” 


Think ahead! Your trade-in department 


will move cars faster, if they are uphol- 


stered with Velmo! 


We've something to contribute to make 


used car sales easier. Stop in for a chat 


at our Velmo exhibit at the New York 


Motor Show. 


A GOODALL-SANFORD PRODUCT 


L. C. CHASE & COMPANY, INC., Selling Division of Goodall-Sanford, 295 Fifth Avenue, New York and Boston, Chicago, Detroit, San Francisco 


price exceeded the total 
available for the purchases. 
Recognition of the “split bid” 
by the procurement division evi- 
dently opened the way for auto- 
mobile manufacturers and other 
bidders on government contracts 
to avoid application of the labor 
standards law enacted at the last 
| congress. 
| The awards to International 
Harvester totaled $18,944 and 
| those to Reo, $14,408. 


| Defiance Steel Co. 


To Move to Marion 


MARION, O.—Removal of the 
| plant of the Defiance Pressed 
| Steel Co. from Defiance to this 
| city has been assured, with an- 
|nouncement by chamber of com- 
merce officials that they had 
reached their goal in a $65,000 
fund drive to provide a factory 
building for the company. The 
|}mnew concern makes automobile 
heaters, and other pressed steel 
| products estimated to be worth 
| $500,000 annually. 
| +«Its quarters at Defiance recently 
were destroyed by fire. A contract 
for the removal of the plant here 


sum 


| on condition that factory and site 


be furnished, was recently made 
| by the chamber of commerce and 
| the company. 


Joins Logan Gear 


DETROIT.—Arch Warner, for 
many years connected with the Uni- 
versal Products Co., Inc., as engineer 
and salesmanager, is now Michigan 
district manager for the Logan Gear 
Co., and the Bingham Stamping & 
Tool Co., with offices in the New 
Center Bldg. here. 
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SAFETY AND CONVENIENCE OF THE MOTOR CAR 
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U = * 
niform Highway Laws 
Seen as Safety Measure 
CLEVELAND. — Uniform state; today whose owners should have 
laws governing highway travel,| this experience. Out of the slight- 
the replacement of vehicles built| ly more than 3,500,000 trucks reg- 
before the development of mod-| istered, nearly one-third were 
ern safety features and continued | built before the development of 
efforts to impress on the driving} many safety features now recog- 
public that “it’s smart to drive| nized as essential. 
chick ee pe Bion _ Deaplte this, trucks and buses 
highway accident toll can be re- e a much better safety record 
than passenger cars, largely due 


duced, says Robert F. Black, pres- 7 ; 
7 ’ ; , to the effective educational work 
ident of the White Motor Co. and done in the past few years by 


a director of the Automobile Man- fleet owners among their drivers, 


ufacturers’ Assn. which proves the importance of 
“Ever since building of inter-| educating the driver to drive 

state highways,*there has been an| safely.” 

obvious need for a traffic code |——— 

uniform for all states,” Black | 

says. “Certainly what constitutes 

safe driving in one state is safe 

in another and from the 48 widely 

different state codes now in ef-| 

fect, a uniform system embodying | 

the best of each should be drawn. | 


May Be Opening Wedge 
“The regulations recently pro- | 
posed by the Motor Carrier 
Bureau of the Interstate Com-| 
merce Commission are likely to| 
prove the opening wedge to a) 
traffic code uniform in all the| 
states. While they affect only 
trucks and buses used in inter-| 
state commerce, they are the first | 





the forerunner to a program af- | 
fecting all motor vehicles. 
“Because they have found it to 
be economically unsound to oper- 
ate obsolete trucks under today’s | 





Michigan Employment 


Increases 51 Per Cent 
LANSING, Mich.—Manufactur- 
ing activities in Michigan in 1935 
as shown by figures from the cen- 
sus of manufacturers, give pro- 
nounced increases compared with 
1933, according to Richard Steph- 
enson of Detroit, district manager 
of the United States Bureau of 
Foreign and Domestic Commerce. 


The combined number of full 
time and part time wage earners 
employed is 530,805, an increase 
of 51.5 per cent over 1933. Wages 
in 1935, were $690,866,000, almost 
double 1933. For value of products 
an increase of 88.7 per cent is 
shown, from $2,104,105,542 to $3,- 
970,037,000. 


Diesels Prove Feature 


Of New York Exhibit 


NEW YORK. 
and operators of commercial ve- 
hicles, both trucks and _ buses, 
have shown considerable interest} gent. reports increased exports of 
in the diesel engines exhibited | poth gasoline and diesel. 
by the Hercules Motors Corp. at Inthe new Yellow Coach and 


the automobile show. Particular | Twi ' ; 
attention has been concentrated | in Coach, Hercules diesel is 


on the DJX line of light, high- used to generate electric power 
speed, automotive diesels of 260| Which in turn drives the buses. 
and 298 cubic inches displacement. | ——— 


Like the larger diesels, these| The first Vanderbilt cup race was 
smaller engines have the patented | run in 1904. The same year saw the 
Hercules pre-combustion cham-| straight-eight motor, shock absorb- 
ber. The DJX models are inter-| ers, pressure engine lubrication and 


changeable in mounting dimen-| automatic carburetors introduced. 


Manufacturers | sions with the JX series of gaso- 
| line engines. 


Charles P. Weekes, vice-presi- 


TG The “carriage trade” 


a om ow 
traffic conditions, more and more | 
progressive operators are replac- | | $ eee 


ing them with safe, modern} 
trucks. Truck and bus operators 
fully realize that nothing can be 
as expensive as an accident, and 
the safest vehicles they can buy 
are the cheapest insurance against | 
them. 


Have Good Safety Record 
“Every motorist has had the| 
experience of growing accustomed 
to the shortcomings of a car sev-| 
eral years old without recogniz- | 
ing these shortcomings as ‘acci- 
dent ingredients’ until he takes 
the wheel of a new model. Then, | 
the sluggish performance, uncer- | 
tain brakes, hard steering, and | 
all the other overlooked weak- 
nesses of his old model become | 
apparent to him. 
“Statistics show that there are 
over 1,000,000 trucks in operation | 





New Car Sales | 
Up in October | 


In San Antonio) 


sales during the month of Oc- 
tober gained over October, 1935, 
and emphasize the strong posi- 
tion of automotive industries in 
this community, records show. 
Total sales for the month showed 
446 passenger cars, 36 commer- 
cial units and 46 trucks for a 
total of 528 units. | 
Total sales during October for 
the previous five years were:| 
1931, 303; 1932, 258; 1933, 467; 1934, 
603; 1935, 454. Total sales for| 
October this year exceeded every- 
thing during the previous five 
years excepting 1934. 
Sales of individual makes of | 
cars was as follows: Buick, 24; 
Cadillac, 2; Chevrolet, 53; Chrys- 
ler, 6; Cord, 1; De Soto, 1; Dia- 
mond T Truck, 1; Dodge, 19; | 
Federal Truck, 2; Ford, 108; GMC 
Truck, 3; Hudson, 14; IHC Truck, 
13; LaFayette, 4; LaSalle, 4; Lin- 
coln-Zephyr, 6; Nash, 2; Oldsmo- 
bile, 11; Packard, 19; Plymouth, 
106; Pontiac, 17; Studebaker, 46; 
Terraplane, 13; Willys, 2. 
Dealers are looking forward to 
very good business with new mod- 
els. There has been keen interest 
on the part of the public in the 
new cars. Individual dealers will 
show new models and advertising 
from the factories is depended 
upon to stimulate public interest. 


SAN ANTONIO, Tex.—New | 
| 





* Incidentally 


that mighty minority 
of 300,000* who 
determine what the 
nation’s 127,000,000 
will do...will want... 
and will BUY! 


that’s the circulation of the 


Condé Nast Group (VOGUE, incorporating 


Vanity 


Fair, and HOUSE & GARDEN) 


the magazines with which to reach the 


people other people follow. 
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Losses in Volume Fall in 
Lowest Price Groups 


WASHINGTON. Automotive 
products exported from the United 
States in September were valued 
at $13,295,700 compared with $13,- 
088,001 in August and $13,938,366 
in September, 1935, the commerce 
department revealed this week. 


September passenger car ship- 
ments abroad, amounting to 4,445 
units valued at $2,796,572, were the 
lowest recorded since January, 
1934, while exports of trucks 
amounting to 6,352 units valued at 
$3,765,432, were under those of any 
month since May, 1935, it was 
stated. 

The reduced volume of car ex- 
ports was entirely accounted for 
by shipments in the lowest price 


class with each of the other price 








groups showing improvement over 
August. The Union of South Afri- 
ca was again the chief market, 
followed by Argentina, United 
Kingdom, Canada and Venezuela. 

Trucks in the low-capacity 
classes registered a decline, with 
heavy duty units showing im- 
provement. Australia, Union of 
South Africa, British India, Ar- 
gentina and Mexico were the lead- 
ing countries of destination for 
commercial vehicles. 

Exports of miscellaneous auto- 
motive products during the month 
were valued at $6,733,696, against 
$5,043,685 in August, a gain of ap- 
proximately 33 per cent. 

Aggregate exports of automotive 
products from the United States 








during the first nine months of 
the current year were valued at 
$182,368,497 compared with $178,- 
296,104 in the corresponding period 
of 1935. 


Michigan Bumper Co. 
Buys Oldberg Plant 
DETROIT.—A. P. Crell, presi- 
dent of Michigan Bumper Corp., 
has announced acquisition of 
the Oldberg Muffler Mfg. Co. 
of Detroit. Crell states the ac- 
quisition is in line with the com- 
pany’s expansion plan. With ad- 
dition of this new subsidiary, 
Michigan Bumper is_ supplying 
mufflers, bumpers, stampings, die 
castings, and interior trimmings 
to major companies in the auto- 
motive industry, as well as hard- 
ware trimmings for refrigerators. 
The new unit is the third wholly 
owned subsidiary acquired by the 
Bumper Co. since 1935. 
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HEATING-VENTILATING 
SYSTEMS 


FOR PASSENGER CARS AND TRUCKS 


+ 
PTY ee AI ea 


tion act, expected to be placed 
in operation early next year, have 
been made public by Motor Ve- 
hicle Commissioner Arthur W. 
Magee in reply to a request from 
t h e Independent Automotive 
Maintenance League of New 
Jersey. 

Although the inspection statute 
was enacted in June by the legis- 
lature, it has not yet become 
operative due to difficulties in es- 
tablishing suitable inspection sta- 
tions in 28 cities. Examinations 
will be conducted semi-annually 
by state inspectors at a cost of 





OUR DISPLAY AT 
THE SHOW 


~~" NEW 


YORK 


Booths C47-48-49 
on third floor 


oom CHICAGO. 


Booths 71 and 72 
on ground floor 


@ Witness the actual operation of the 
Evans ventilating system at the automo- 
bile show. The demonstration will 
convince you of the high efficiency of 
this system for ventilating every type 
of automotive vehicle. 

See, inspect and operate the Evans 


Vacuum Auto-Shift 
development 


at the show. This 


is hailed as the most 


impressive advancement since the ad- 
vent of four-wheel brakes. 


EVANS HEATING- VENTILATING 


SYSTEMS FOR TRUCK CABS 


@ Evans ventilating systems for truck 
cabs are the scientific application of 
a proved principle. Fresh outside air 
taken into the cab through a com- 
pletely weather-proofed ventilator 
installed in the roof curvature just 
above the windshield. The foul air 
and fumes are expelled through an 
exhaust ventilator in the roof. 
This system is especially advanta- 
geous in inclement weather when 
all windows must be kept closed. 


| 
Hy 
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®@ The Evans ventilating system for passenger cars now makes 

it possible to enjoy clean, fresh aix at all times—even in 

’ inclement weather with all windows closed. The Evans pas. 

- genger car heater, which uses only outside air and ventilates 
while it heats, also will be shown. : ; 


PRODUCTS CO. 


SELECTOR 
ARM and LEVER 


MAIN VALVE and 
SHIFT ASSEMBLY 
Built into Cover 


EVANS AUTO-SHIFT 
@ Evans AUTO-SHIFT provides 


remote control of transmission gear 
changes by vacuum power. By a 
slight movement of the finger the 
driver operates a small selector 
lever which is attached to an arm 
conveniently located on the steer- 
ing column under the wheel. This 
selects the gear desired. Silently 
and without any ‘‘clash,"’ the gears 
mesh speedily, quietly and per- 
fectly. It is as simple in operation 
as it is in construction. 


Division of Evans Products Co. 
Union Guardian Bldg. -— Detroit 





Car and Truck Exports Decline in 1 September 


Here is Tentative Test 


N. J. Cars Must Undergo 


| TRENTON, N. J.—Tentative re- (50 cents to the motorist. Stringent 
quirements under the New Jersey | penalties are provided for failure 
compulsory motor vehicle inspec-|*® comply with ordered repairs 


and re-checks will be conducted 
where necessary. 


A committee of the league 
headed by its president, Marae 
R. Dixon of Camden, recently 
conferred with Commissioner 
Magee and requested him to name 
specific requirements in connec- 
tion with the act. Magee wrote 
the following reply: 


“I feel certain members can ex- 
pect the following requirements: 


se If vehicle is equipped with 
stop light, it must be in good 
working order. 


“2. It is likely motor vehicles 
will be jacked up for inspection 
of spindles, tie rods and wheel 
bearing adjustment. 


“3. The output of lamps, rather 
than candle power, will be the 
factor. 


“4. Substantially no headlight 
focus tolerance. 


“a Table of reasonable brake 
equalization tolerance will be fur- 
nished. 


“6. It is likely broken springs 
will be cause for rejection by 
reason of possible effect on me- 
chanical brakes. 


“7. If exhaust leaks are con- 
sidered unduly dangerous reject- 
tions are likely. 

“8. We do not propose at first 
to reject cars with worn tires, but 
drivers will be warned. 

“9. Wiper and blades will be 
inspected. 

“10. Safety glass required on 
motor vehicles manufactured on 
or after July 1, 1935, as provided 
by law. 

“11, Major cracks and discolora- 
tions of windshield will be cause 
of rejection. 

“12. No rear reflectors will be 
required. 

“13. Rear-view mirror will be 
required when driver’s view of 
road to rear is obstruced, as pro- 
vided by law. 

“14. For the present we deem it 
advisable to permit shimmy stab- 
ilizers. 

“15. Trucks will be required to 
have rear-view mirror as provided 
by law. 

“16. Tolerance of wheel align- 
ment at the start is likely to be 
35 feet per mile. 

“17. If inspection shows broken 
or loose bumpers, likely to inter- 
fere with safe operation, it will 
be cause for rejection. 

“18. General posters and stick- 
ers will not be permitted on wind- 
shields. 

“19. No rejection for 
using oil or gas lights. 

“20. Spotlights, fog and ditch 
lights will be permitted. 

“21. It is not likely there will 
be a thorough inspection of elec- 
tric wiring. 

“22. The inspection sticker will 
stay with the car, and we will re- 
quire the car to be inspected 
every six months regardless of 
the owner.” 


vehicles 


Borg-Warner Plans 
Muskegon Addition 


MUSKEGON, Mich.—The Norge 
division of the Borg-Warner Corp. 
is planning an addition to its 
plant here, which will increase its 
employment rolls by approximate- 
ly 4,000. 

Plans for the new addition have 
already been drawn up by the 
company, and submitted to the 
lecal city council by Louis 
Kanaar, plant engineer. The fac- 
tory normally employs 3,000. 

The company recently suffered 
a serious fire, which delayed plans 
for the expansion. 

The Norge division manufac- 
tures mechanical refrigerators 
and various household appliances. 
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A big dividend for advertisers! Circulation of | 
853,000 increases ... passes the 1,000,000 mark! 


QUANTITY + QUALITY = UNIQUELY 
ATTRACTIVE MARKET 
Glance over these interesting figures—they give you in 
sharp, vivid outline a factual picture of the gua/ity of 
this great market. 
92.9% ARE ACTIVELY EARNING 

And the remaining 7.1% includes all who are retired on 
income. Altogether, an amazing record of employment 
and buying power! 

33.5% OWN THEIR OWN BUSINESS 
A great dealer market! 24.6% of these dealers are in the 
automotive field alone. 20.7% are engaged in merchan- 
dising foods. 16.6% are in sales and service phases of the 
great apparel (including jewelry) industries. 11.4% own 
drug stores and barber shops. 


85.5% A FAMILY MARKET 


Compare the marital status of this market — 85.5% 


The-American 


LEGION 


MONTHLY 


CHICAGO: 307 N. MICHIGAN AVENUE 


NEW YORK: 521 FIFTH AVENUE 


married—with 60% marital status of the United States 
as a whole (U.S. Census 1930. ) 


74.5% of these families have children—as compared 
with 61.2% U.S. families having children (U. S. Census 
1930. ) 


Feminine readership —yes/ Add to your circulation figures 
more than half again as many—63.6%. This 63.6% repre- 
sents feminine p/us readership—wives, mothers, sisters, 
daughters, who read The American Legion Monthly. 


52.2% OWN THEIR OWN HOMES 


And whether they own or rent, in their homes you find: 
41.5% own automatic refrigerators 
86.0% own radios 
87.2% carry life insurance 
72.8% have their own passenger automobiles 


CONTACT THIS GREAT AND 
GROWING MARKET AT SUR- 
PRISINGLY REASONABLE COST 


1 PAGE BLACK AND WHITE 
$1600 


| PAGE 4 COLORS (2nd OR 3rd COVER) 
$2300 


| PAGE PLUS 1 ADDED COLOR 
$1900 


DETROIT: GENERAL MOTORS BUILDING 





Flynn Attacks 1 
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Says Needed Roads Would Absorb All Workers 


Diversion 


Of Taxes on Motorists 


NEW YORK.—A highway con- 
so fine that it is difficult to im-| . ; ; 
agine anything better. But taken | Sineer to realize that roads built 


| 


struction program adequate to 
the country’s needs would absorb 
all available unemployed labor, as| 
well as being a major factor in 
removing hazards which take 
thousands of lives, according to a 
national survey made for Collier’s 
by John T. Flynn, writer and 
economist. 

Contradicting the popular belief | 
that the highway situation is! 
fairly well in hand in most parts| 
of the country, Flynn reports} 
that “as a matter of fact we have 
just about begun building roads.” 

“Of course we have the best 
roads in the world,” he writes. 
“We have 3,000,000 miles of them. 
That’s enough to wrap around the 
world 120 times. They represent 
a gigantic investment — countless 


billions. Among them are roads 


as a whole, engineers tell us that 
we have only scratched the sur-| 
face of our road problem; that 
what we have is not so much a 
great road system as a vast col- 

lection of road locations where we | 
can now proceed to put the kind | 
of roads we need. 


Changes Needed 

“Today it is fair to say that 
while on the whole the locations | 
for roads we have will do—or will | 
have to do—there are many loca- | 
tions which will have to be} 
changed. We will have to move} 
roads from where they now are| 
to somewhere else. This may 
sound difficult, particularly in the 
case of expensive roads in built- | 


|} up sections. 


it is not 
actually being 


But 
possible. It is 
done.” 
Taking up 
the point of view of safety, 
says: 
“One 


construction from 
Flynn 
need not be a road en- 
originally for a nation of 8,000,000 
or 10,000,000 cars going 20 to 40 
miles an hour are not suited to a 
nation of 25,000,000 cars rushing 
over the highways at 50 and 60 
miles an hour.” 

In New York, he reports, of the 
50,968 miles of highways, only 
16,262 miles are now adequate; 
nearly 3,000 miles require an ex- 
penditure of $4,000 to $8,000 a 
mile, and 22,000 miles require an 
expenditure of $2,000 a mile or 
less. Averaged up, New York 
should spend about $45,000,000 on 
| her roads. 

One thing is certain—the era of 
heavy bond issues for road build- 
ing is at an end. We still owe 
something over $3,000,000,000 for 


Bon the sleek streamlined automobile of 1937 


a custom-tailored appearance is emphatically demanded. 


It is readily obtained by the use of 


BEDFORD CORDS * BROADCLOTHS 
BOUCLES * TREEBARK WEAVES 


by Pacific 


Inspired by sports fabric offerings of the world’s leading 


shops for women, these cloths are more than comfortable, 


more than durable. They are modern, distinctive, smart! 


THERE IS NO PRO 


FITABLE SUBSTITU 


yal aa 
MILLS ¥\\' 


TE FOR QUALITY 


im-| 


the road building we have 
accomplished. 
“There seems to be no reason 


why motorists should not be taxed | 


to pay for and maintain roads. 
However, it is also proper to 
recognize that adjoining property 
holders also derive great money 
benefits from road building and 
should therefore help to foot the 
bill, as they do in cities for streets. 
Hence automobile taxes and gaso- | 
line taxes and property and per- 
haps taxes on those businesses 
and industries which flourish | 
along the roads might be used for | 
the future program. 


Should Halt Diversion 


“But care should be taken to} 
prevent moneys collected by states | 
and counties for road building 
and maintenance from being di-| 
verted to other uses. 

“There is every reason why the} 
state and the federal government | 
should spend money for relief | 
and recovery. But there is no| 
reason why the motorist, any)| 
more than. any other person, | 


He should not have an additional 
burden put upon him because he 
owns a motor car. 

“Yet in 1934 about $184,000,000) 
|of moneys collected 
and other motor taxes were with- 
drawn from road work and used 
for relief, education, general ex- 
|; penses and all sorts of other 
things. This subject has _ been| 


agitated for several years, but the | 


amount of diversions continues to 


grow. 
about $34,000,000. In 1934 they 
were over five times that amount. 


Provides Jobs 

“It would indeed be difficult to 
use these funds on a 
| project. 
with the perfection of our road 
system we not only provide com- 
merce and population with a bet- 
ter instrument of transportation 
but we at the same time provide 
employment in an 


90 per cent of the road dollar goes 
into labor 
the great campaign for highway 
safety which has gripped the 
country’s imagination.” 


°37 Dollar Value 
Is Seen Topping 


By J. B. WAGSTAFF 
General Sales Manager, De Soto 
Division of Chrysler Corp. 


DETROIT. Reliable 


more than 4,000,000 cars and sales 
| likely to top the record of 1929. 
| But of greater importance to the 


public, 1937 will be a banner year | 


| from the standpoint of those who 
motor cars. 

Never before has the dollar 
| been worth as much in car value 
| as it is right now. The new auto- 
|mobiles have features that 
|couldn’t have been bought a few 

years ago at any price. 


The public has been getting bet- | 


| ter cars, year after year, with no 
|advance in price. Engineers and 
|designers have provided better 
|}engine performance 
line economy, more safety, 
greater roominess and new styl- 
ing with each model introduced. 
| At the same time production 
supervisors have devised more 
| efficient methods of manufacture 
| to keep prices low. 

In 1937, in spite of rising costs 


| customary 
should be asked to foot the bill. | 


in gasoline |} 


In 1930 the diversions were | 


sounder | 
For while we go forward | 


important | 
group of industries—since about | 


and we press forward 


indices | 
|point to a production year of | 


with gaso-| 





of materials, new cars are offer- 
ing scores 
lower cost to the buyer. 

The industry has never been} 
“static’—never satisfied to call a} 
car the best or Safest possible to 
manufacture. 

That the public appreciates 
these changes is shown by the 
enthusiastic reception already re- 
flected from salesrooms. People 
want the new cars and are buy- 
ing them. 


already Voters Change 


Workmen’s Law 


For Colorado 


DENVER.—-An amendment 
changing Colorado workmen’s 
compensation law, passed here at 
the general election, is of special 
interest to automobile men. Un- 


| der the old law an employe’s com- 


pensation payments were fixed on 
the basis of his actual earnings 
during the year. 

Under the new law an employe 
paid by the day and working less 
than five days a week, as many 
workmen do, will have his com- 


| pensation based on five full days 


a week. If an employe on hour 


| rates works less than eight hours 


a day his compensation will be 
based on eight full hours. A sea- 
sonal or occasional employe will 
be paid compensation as if em- 
ployed full time at the high wages 
in seasonal and oc- 
casional employment. 


Absolute power is given the 
state industrial commission to 


| adopt any other method it shall 


desire to determine the basis upon 
which compensation shall be com- 
puted, regardless of previous pro- 
visions. 

All employers of labor less than 
full time or whose business is 
subject to seasonal conditions in- 
volving changes in number of 
workers employed will be affected. 
It is estimated the new law will 
increase the cost of compensation 
insurance from 60 to 100 per cent. 


Big Accessory 
“Demands Seen 


OSHAWA, Gn. ~ With record 
sales established during the past 
season and indications pointing 
to a new high in 1937, the in- 
creasing demand for winter ac- 
cessories for automobiles is defi- 
nitely emphasized. 

Commenting on this situation. 
R. N. Grainger, general parts and 
accessories manager, General Mo- 
tors Products of Canada, Ltd., ex- 


| presses the opinion that it won't 


be long before heaters, defrosters 


|and radios will be on well over 


All-Time Record | 


50 per cent of all new cars sold. 
Grainger stated that GM deal- 
ers are finding a widespread de- 
mand for the new line of winter 
accessories recently announced. 


NICKELGRAMS 
—— 6A — 


An interesting use for Monel is 
in connection with a wire mesh 
screen which is a part of a well- 
known oil filter used on heavy 
duty engines. Due to the re- 
quirements of cleanness in the 
lubrication system, the metal 
screen must be made of a cor- 
rosion - resistant material which 
neither affects the oil nor is it- 
self affected by the constant pas- 
sage of material. Monel is a 
technically controlled alloy con- 
sisting of about 67 per cent 
Nickel, balance copper. It has 
been widely used for its corro- 
sion-resisting properties in ma- 
chinery and in places where eye- 
appeal combined with cleanli- 
ness are important as in kitchen- 
ware, stoves, and for architect- 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 


of improvements at ural trim. 
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180,000 ‘Est 


JUNE 1936 


* 
CIRCULATION 


JUNE 1935 115,800 


DEC. 1935 126,521 


DEC. 1934 er Ah 
$349,263.00 (9 mos 


ae Tee RE) 


DEC. 1933 33,344 


JUNE 1933 17,252 


1935 $180,827.00 


hr) $119,978.00 


ADVERTISING REVENUE 


1933 $30,363.00 


* Six months average for veriods indicated 


ILL-CLIMBING RECORD 


The twenty-eight magazines listed at the left are the only 
magazines which carried twenty-five or more pages of 


automotive product advertising in the first nine months 


Magazines and Number of Pages . 
used by Automotive Advertisers of this year. Of these publications, only eleven carried 


January to September, 1936+ 
more than 75 pages, only seven more than 100 pages. 


1. Saturday Evening Post. .772.51 
ae 153.64 : sKmW fF . . ° ° ° 
3. Collier's 448.92 NEWS-WEEK is fifth in this preferred list, with 140 


4. New Yorker 155.47 . a : 
5. NEWS-WEEK 140.00 pages of automotive advertising. Such an accomplishment, 


6. Literary Digest 132.73 ‘ a 
7. Fortune 127.25 we feel, sets something of a record... for NEWS-WEEK 
90.00 


81.01 is still less than four years old. It has climbed, in those 


79.45 ee ° 2 
11. Business Week 76.79 short years, from publishing experiment to publishing suc- 


12. Popular Mechanics 73.31 : ‘ i 5 
13. American Magazine 56.76 cess. The reason for that success is a steadily -increasing 
14. National Geographic .... 53.76 
15. Nation’s Business 51.15 
16. Popular Science 49.95 = = a s 
17. Harper’s Bazaar 47.00 prefer NEWS -WEEK’S complete, fact-and-picture method 
46.00 
. Esquire 44.91 
20. Town and Country 44.77 
21. Sunset 41.78 
22. 40.55 ee ee 
23. American Legion ....... 35.26 many markets, but none better than NEWS-WEEK’S. 
24. Good Housekeeping .... 33.78 
25. Sportsman 29.25 


tFigures from Publishers’ Information Bureau 


audience of intelligent, well-to-do men and women who 


of presenting the news of the world. For automobiles, 


and everything that goes with automobiles, there are - 





You and Your Blonde 


(The World’s Most Interesting Automobile Tour) 


The Grandest Tour 
In all New York? 


Grand Central Palace 


To The Stork! 


A Limousine 


Provides the spark 


To make this journey 


After-Dark! 


Equip yourself 


With just one Blonde 


Of whom you think 


You could be fond. 


Now tell your man 
To park the car 


Outside the Ritz 
Or Chatham bar. 


And when you’ve gained 


A gentle souse 


Proceed at once 
To Essex House. 


Then park again 
Outside Larue’s 


Or any dinner-spot 
You choose. 


Now see a Show 


That’s built for you 


We recommend 


“Red, Hot and Blue.” 


Would you enjoy this Tour Sublime ? 
STAGE readers take it all the time 


By now, your Blonde 
Will show delight 


In such a lavish 
Sort of Night. 


At El Morocco 
She’ll have fun 


The Rainbow Room 
And Twenty-One! 


And you, of course, 
Have not forgotten 


The French Casino 


And The Cotton. 


Your melting Blonde 
By now has seen 


The comfort of 
Your Limousine. 


She knows you’re not 


The kind of man 


Who gyps her with 
A mere Sedan! 


So drive her home 


Across the Park 


And bless the world 
Of After-Dark. 


Such tours as these 
Most surely are 


The Triumph of 
The Motor Car! 
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To Feature Free Traffic 
Test at Pittsburgh Show 


PITTSBURGH.—A free “traffic 
clinic” at which drivers of this 
district may test their operating 
ability will feature a safety ex- 
hibit by the better traffic com- 
mittee at the annual automobile 
show of the Pittsburgh Automo- 
bile Dealers’ Assn. which starts in 
Motor Square Garden here next 
Monday. 

Official opening of the show is 
scheduled for Monday evening at 
eight o’clock when city officials 
will be on hand to join with the 
dealers in a formal program. The 
show opens daily at 1:00 p.m., 
and the admission price is 40 
cents per person, including tax. 

Complete Tests 

Electrical and mechanical test- 
ing instruments to determine re- 
action time, effect of headlight 
glare, visual acuity, speed estima- 





Sales Indices 
Rise in Four 
Western States 


MINNEAPOLIS. — This section 
is looking to the new automobile 
year with great optimism, a check 
of dealers, bankers and civic and 
business leaders reveals. 

There are many contributing 
factors. The Federal Reserve 
Bank of the ninth district re- 
ported city department store sales 
are up 13 per cent and 364 country 
general stores reported an in- 
crease of 14: per cent. 


Farm income is flowing into the 
channels of trade at an estimated 
rate of $2,275,000 a day, Charles 
F. Collisson, Minneapolis farm 
editor, reported. 


“Farmers pocketed $572,758,000 
up to September in Minnesota, 
Wisconsin, the Dakotas and Mon- 
tana, according to the U. S. 
bureau of economics,” Collisson 
said. “Only $29,842,000 or 5.2 per 
cent came from AAA benefits.” 


See Upward Surge 


Rising above the devastations 
of the drouth, business men are 
preparing for an upward surge in 
the near future, with many areas 
already experiencing activity un- 
equalled in years. 

Operations of the Northwest 
Bancorporation with headquarters 
in Minneapolis, reflect a large in- 
crease in deposits and commercial 
loans, J. C. Thomson, president 
said. 

Here are views of some of the 
bankers: 

Isaac S. Moore, president of the 
First and American National bank 
at Duluth.—“Iron ore shipments 
will total 45,000,000 tons, com- 
pared with 29,000,000 tons last 
year. Duluth wholesalers report a 
large increase. Retail trade is 15 
to 25 per cent better. The dairy 
business is good. As a result of 
the short grain crop, Duluth ele- 
vators will receive about 26,000,- 
000 bushels from Canada, where 
normally they ship grain.” 


No Crop Reduction 


E. J. Weiser, president of the 
First National Bank and Trust 
Co. of Fargo, N. D.—“Pub- 
licity about North Dakota has 
been misleading. The state is in 
shape to take advantage of any 
changed condition that will add 
to the improvement of the agri- 
cultural situation. There has been 
practically no reduction of crops 


, t in the hard hit 
or here, canes SS Se Bae =} dianapolis Motor Speedway more 


southwestern area.” 
R. E. F. Driscoll, president of 


the First National Bank at Lead, | 


S. D.—“There is marked ei race will, no doubt, be made up 


ity in the mining districts.” 
A. G. Sam, president of the Live 


Stock National bank at Sioux| 


City, Iowa.—‘Retail trade is up 
5 per cent.” 

A. T. Hibbard, president of the 
Union Bank and Trust Co., Helena, 
Mont.—“Metal mining continues 
to increase and much new money 
is coming into the state. Mer- 
chants generally report good busi- 
ness.” 








tion and steering ability will 
bring to the show one of the most 
complete groups of driver testing 
devices in existence. 

The “Reactometer” will measure 
the time required for a person to 
take his foot off the accelerator 
and place it on the foot brake, in 
fractional parts of a second. In 
the steering test a miniature road- 
way will simulate actual driving 
conditions. 

Co-operating in sponsoring the 
battery of tests, the state bureau 
of highway patrol and safety 
will give examinations on an ex- 
perimental eye testing machine 
being considered by the state for 
new driver applications. 

The purpose of the tests, ac- 
cording to the traffic committee, 
is to impress on drivers the physi- 
cal and mental limitations to 
driving. 


Promotes Safety 


Under auspices of the bureau 
of highway patrol and safety and 
of the department of revenue, at- 
tendants at the booth will not 
only be able to settle any traffic 
law interpretations but will take 
information for change in ad- 
dress or filling in of other forms 
connected with owner’s and ope- 
rator’s licenses. 

The state safety exhibit is one 
phase of the present vigorous cam- 
paign being conducted by the 
highway patrol to cut down Penn- 
sylvania accidents. Reasons for 
the rigid enforcement of speed 
restrictions and stop sign passing 
will be explained in word and pic- 
ture. 

Joining the local authorities in 
a co-operative attack on accidents, 
the educational exhibit of the 
state will share space with the 
exhibits of the better traffic 
committee, which will be in 
charge of Niles Anderson. 


Racing Cars To 
Use Same Fuel 


Sold To Public 


CHICAGO.—Compression ratios 
in 1937 will be lower in racing 
cars and higher in stock cars, ac- 
cording to B. R. Jones, field rep- 
resentative of the Chicago divi- 
sion of the Ethyl Gasoline Corp. 
This seeming paradox, Jones 
points out, is brought about by 
general demand for improved per- 
formance and greater economy, 
and by a ruling that the fuel used 
in next year’s Memorial Day race 
at the Indianapolis Speedway 
must “come from the same pumps 
that serye the motoring public.” 
In racing circles, he says, a tre- 
mendous loss of power is fore- 
seen. 

“During the past three years the 
quantity of fuel consumed by 
each car at Indianapolis has been 
limited,” Jones said, “but there 
has been no regulation as to the 
type or quality of gasoline used. 
In the 1934 race the allowable 
fuel was 45 gallons, in 1935 it was 
42% gallons, and in the 1936 race 
it was only 37% gallons. 

“For 1937, the rules committee 
of the contest board of the AAA, 
the governing body of automobile 
racing, has seen fit to remove the 
limit as to the amount of fuel 
used by the cars competing in 
the 500-mile race next May, 30. 

“The reason for the qualitative 
limitation on fuel is said to be 
for the purpose of making the 
test results obtained at the In- 


directly applicable to the standard 
stock automobile. 
“The entry list for the 1937 


largely of the same cars that 
participated in the 1936 event, the 
engines, of course, having been 
revamped to operate on fuels of 


| approximately 80 octane rating.” 


Approximately 1,000,000 pounds of 
bromine are used every month in 
making anti-knock gasoline, accord- 
ing to “Chemistry and Wheels,” an 
education pamphlet issued by Gen- 
eral Motors. 





SE CENTER LANE FOR PASSING 


the quality lines of every kind of automotive product. 


MERICA is advancing on a broad new highway of 
buying ...a multiple-lane highway built to handle 
the full flow of traffic with safety and dispatch. 


The lane to the right is for the heavy, slow-acting 
crowd. The center lane is for the Active market. It is 
travelled by people who are quicker to respond ... less 
reserved in their buying decisions. 


Today, the relationship between active minds and 
volume buying is more firmly established than ever. It 
is an accepted fact. 


A recent study of mileage records in Hartford,* for 
example, proves that the Active Market wears cars out 
faster ... burns more gasoline ... buys more oil and 
accessories ... drives more miles per year than mem- 
bers of any other weekly magazine group. 


Deploring delay, these active men and women are 


In choosing a magazine, these people naturally turn 
to Collier’s. They like the tempo of its brief, timely 
articles . . . its thought-provoking editorials . . . its 


modern fiction. 


Collier’s offers the means of gearing advertising to this 
center lane traffic ...to the Active Market... where 
buying proceeds at a faster pace and you encounter 
fewer obstacles in reaching your sales destination. 


*This survey of Hartford magazine readers is available upon request. 


Collier's 


The /l!ehive |larkel 


the buyers of new cars. .the better brands of tires... 


250 Park Avenue, New York e¢ Publishers of COLLIER’'S «© WOMAN’S HOME COMPANION e THE AMERICAN MAGAZINE e THE COUNTRY HOME 
The Largest Magazine Audience in the World—More than 9,000,000 Circulation 


THE CROWELL PUBLISHING COMPANY e 


Copr. 1936, The Crowell Publishing Co. 
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Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


4 . = ¥ = ms =< 7 aces 


. — © —_ ? ‘ cf = 
s and Accessories ‘ ; _». 8. Tolmie, pres. : 
Part cae — | sales mgr.; G. R. Bott, chief engr.; D. E.| PRUDEN, W. E., CO., Inc., 260 W. 52nd st., land, Lge en BE. 8. Tolm D 

N Batesole, asst. chief engr.; C. W. Hedler, New York, N. Y. Stevens—Judson B. Shafer, J. Joyce, chie ner. 

Continued from Page 24) ER CORP., 2171 Madison ave.,| mgr. distributors’ sales; M. B, Hawxhurst,| secy., gen. mgr.; John Knox, sales mer. ; CO., Inc., 184-198 

: f = New York City Stevens. J. E. Kelly, vice Detroit dist. megr.; T. J. Harley, Chicago Frederick Kraft, Hackensack, WN. J., mgr.; aa ae Figg ge N. J.—Blackstone— 

INTERNATIONAL LOCK & PRODUCTS CO., pres.; J. Herbert Raphael, R. B. Cope, L. E.| sales mgr.; C, H. Huntoon, C. H. Wallace, F. E. Nichols, Poughkeepsie, N. Y., mar. Hl. Albertine, B. Hoffman, Paul V. Spain. 
737 Beaubien st., Detroit, Mich.—Sherman— Spurrell, C. A. Kaas, salesmen D. W. Robinson, D. E, Christopher, L. T. os es ios 

Reuben Simon, pres.; F. A. Feakins, secy. Gordon, sales engrs.; R. E. Hecker, Cleve- | PYRENNE ee = Pg — reps. 

Special display at Hotel Sherman. TEEL CAST- land dist. mgr.; C. D. Kilham, Cincinnati Newark, N, J.—Stevens—E. : eed, vice- | ette, Ind. 

on ae ae dee ae” ae O. dist. mgr. pres.; George H. Boucher, gen. sales mer.; Ross GEAR & ee oe ae 

1400 §, 52nd ave.—J. 0. Houze, mer.; W. L. Ferrier, dist. sales mgr.; L. B. Meinel,| Stevene—E. Gruenewald, vice-pres., gen. mgr. 

J H. I. Hiatt, sales mgr. Shei Oo asst. dist. sales mgr.; H. H. Larkner, C. R.| 8, L. Bradley, sales mgr.; W. K. Creson, 


. e i op.; J. E. 
JOHNS-MANVILLE SALES CORP., 22 E. 40th OWEN DYNETO CORP., 1920 Park st., Syra-| 72% Sales Teps. Set et Fan cle Gam = 
*» . -» 192 ark st., Syra- ; .F. . Ss, § ngrs. 

st., New York, N. Y.—230 N. Michigan—C. | NEW DEPARTURE MFG. CO., Bristol, Conn. | °WEN DYNETO CORP. 1020, Bank wee ene, Jarre 

M. Piper, gen. mgr. auto. dept.; R. E. Berg, ve — 7. san ~~ : gen. mgr. R ROTARY LIFT CO., Memphis, a 

chief engr. auto. dept.; B. P. Bogy jr., sales Chicago branch; Frank J. Miller, Nelson 7 . ; W. Washington—C. W. Eiserer. 

prom. ed auto. dan : HM 7S. Nelson, Harold Wilson, sales engrs.; Ray P "ar a a ona °° > 622, 82 

See ee 9 r mond Lynch, Walter Held, engrs. c m s., ° 2 ~~ 
es fies eee [PEP MFG. co. 29 W. tand at. New xor.| fm a S 
; sah alii : HV. Con. | NEW HAVEN CLOCK CO., 133 Hamilton st.,| N. Y.—Sherman—Ralph Root, pres.; J. R s i 
on” oc, oe — Pe Seer New Haven, Conn.—Congress—R. HI. Chirg- Feindel, secy.-treas. REVOLITE CORP., New Brunswick, N. J.— | SAGINAW STAMPING & ee ye "G. F. 
roy, east. div. sales mgr.; H..D. Chenault, otk. Sais Sele. ants, cae: Ge | Auditorium Hotel—Wm. E. Mayers, sales Mich.—Congress—A. R. Pribil, mes S ° 
~~ ey 7. 2 > E. — - = ‘ ; | PETERS & RUSSELL., Inc., Shuey bldg., S. mer. Talon, os. ale = = N. Michigan 
.; E. B. Brewster, west. div. sales ane aa es oie : ; : —G. E. Johnson, dist. mer. 
° “ io | NIEHOFF, G. E., & CO., 230 W. Superior st., Center and Jefferson sts., Springfield, O fe ave. 

7" — sales LS es —— Chicago, Ill.—Bismarck—C. E. Niehoff, pres., Stevens—L. E. Russell, pres. REX-WATSON oe Cm oe a ceemne G£AR O1V. Gate. 

ee oe oe ca maunton, Canadian gen, mgr.; Fred Geyer, R. E. McGuire, W. | — | Morrison—H. D. Sparks, gen. sa m. thy SAGINAW s — Thane os 
sales mgr. auto. dept.; W. A. Barrett, west. C. Dierkes, I, Abrams, Frank Schada, M. C.| PINES WINTERFRONT CO., 1135 N. Cicero L. Reuillard, dist. sales mgr.; H. W. Brown, Mich.—Palmer House—Alva W. . : 
 prewel Ags ae oo yon Keul, Paul G. Niehoff, sales dept.; E. R. ave., Chicago, Ill.—Stock Yard Inn—B. F. pur. agt. Special display at Morrison Hotel. mgr.; Walter A. Kull, chief engr. 

ee? ee SUSO. IRGUS, THONOR SRG PACK- }rant, elec : 1 display at above| Stein, pres.; H. H. Crawford, sales megr.; . 
ing mat. dept. J-M International Corp.; H.| Sadres, en Sheela! splay at 8 H. S. Rector, asst, sales mgr.; F. A. Sonne-| REYNOLDS & REYNOLDS CO., Washington | scHRADER’S, A., SON, Div. Scovill Mfg. Oo. 
E. Manville jr., Waukegan; J. P. Kottcamp, ; born, Chicago dist. rep.; W. L. Morrison, and Dudley sts., Dayton, O.—Harrison—L. H. Inc., 470 Vanderbilt ave., Brooklyn, N. Y.— 
mer. Waukegan fety.; J. F. Schroth,, mgr. | NoRMA- HOFFMANN BEARINGS CORP.,| gen. mgr.; I.E. Nobert, vice-pres.; R. F.| Forster, sales mer. Commodore—R. L. de Brauwere, asst. secy.; 
| 








Cleveland warehouse. . ‘ > : 7 . ° h ° 
Stamford, Conn. — Stevens —W. M. Nones,| Cohn, asst. to pres.; F. H. June jr., tech. ? ntinued on Page 45) 

pres.; O. P. Wilson, vice-pres.; Hl. J. Ritter, rep.; I. A. Shaw, sales rep ROCKLAND MFG. CORP., Plain st., Rock- (Co re g 

SUSTUS AUTO SUPPLY, 175 E. Long st., | ————— A 


Columbus, O.—Brevoort—C. E. Justus, pres., | 
gen. mar.; Geo. Hollenback, sales mer. | 


K 


KEASBEY & MATTISON CO., Ambler, Pa.— | 
Sherman—A. 8S. Blagden, A. C. Teetsel, W. 
8. Acuff jr., B. A. Wodehouse, J. H. Watrous, 
@. Turner, A. R. Brown, J. R. Cutter, S. W. 
Harvey, C. P. Jett, E. T. Olson, H. W. 
Overman, H,. G. Payne, W. G. Punt, G. F. 
Sindelar, L. T. McAuliffe, W. C. Dodge jr., 
D. S. Anderson, W. S. Deger. 


Tet PE 


L 


LANDERS CORP., Toledo, O0.—Stevens—Louis | 
D. Stickney, vice-pres. 


LEONARD SPARK PLUG CO., Inc., 148 na 
| 


16 PR ENON Pe: 


mit st., Newark, N. J.—Sherman—T. F. 
Cannan, sales mgr.; H. FE. Rahn, J. L. 
Spielmacher, N. W. Jones, L. A. Ryan, dist. 
mers. 


IT’S TIME TO FACE 
THE STEERING PROBLEM SQUARELY 


LINK-BELT CO., 519 N. Holmes ave., Indian- . . . : . . i 
apolis, Ind.—307 N. Michigan ave.—L. W. @ The mounting automobile accident rate has become a major 
Longan, auto. engr. 


national problem—and a threat to the automobile industry. 
LOGAN GEAR CO., Westwood ave., Toledo. O. | ee . = & (; ‘ ZF 
—Paimer House ‘alin ¥ _ 4 Nineteen percent of the accidents in 1935 (in which 38% of 


E ities where they might be 
LONG MFG. DIV. BORG-WARNER CORP., : the fatalities occurred) took place not y mig 


2768 E. Grand bivd., Detroit, Mich.—Stevens ted, but on the straight highway. 
—L. J. Loranger, sales mgr.; J. G. Donald- most expected, if ig : 


son, asst. sales mgr.; F. B. Herz, enarg. : Many of these accidents occurred simply through /oss of con- 
mgr.; R. C. Zeidler, asst. engrg. mgr.; E. E. | : . . i 
Wemp, engrg. counsel; R. P. Bolton, Frank | trol at high speeds. It is not mechanical defect or sudden failure 
St. John, H. A. Engman, reps. 3 of steering gears which cause these accidents. It is steering 

LORENZEN & THOMPSON, Inc., 333 N. | j ital i i ; se to public demand) to park 

Michigan ave., Chicago, Ill. W. R. Ewald, oA — which has been built (in response to p ) Pp 


mer. Detroit office; A. E. Lorenzen, pres. cars easily instead of providing a plus-margin of high speed 


LYCOMING MFG. CO., Oliver st., Williams- | y control. Now Ross has combined in a new Twin-Lever Type 
port, Pa.—Stevens—W. H. Beal, pres.; C. N 


Tull, vice-pres., gen. mer.; E. D. Herrick, | Hy Gear, the easy parking which the public demands and the high- 
asst. gen. mgr.; L. J. Kanitz, gen. sales megr.: uy _ re F 
P. L. Gillan exec. engr.; J. W. Oehrii, & speed control which safety demands. 


design engr. 


MANZ CORP., 4043 Ravenswood ave., Chicago, 
Ti. Edward G. Gantner, vice-pres. Special 
display at above address, 


MAREMONT AUTOMOTIVE PRODUCTS, Inc., | 
1625 S. Ashland ave., Chicago, Ill. M. D 
Maremont, pres.; H. E. Wolfson, sales mer. ; 
R. M. Schutz, adv. mgr.; Roy Lambert, | 
salesman; M. A. Wolfson, mgr. body and/ 
serv. div.; A. Doyle, J. Costa, H. Jackson, 
reps 


MARLIN-ROCKWELL CORP., 402 Chandler | 
st., Jamestown, N. Y.—2526 S. Michigan ave. 
—M. E. Monk, west. dist. sales megr.; L. A. | 
Cummings, chief engr.; G. C. Warner, A. E. | 
Fawley, reps. 


MARTIN-PARRY CORP., 1320 W. Market st., 
York, Pa.—Congress—J. J. Fiechter, chief | 
engr., prod. mgr.; H. J. McDevitt, gen. sales | 
mgr.; A. P. Buquor, asst. to pres. 


MARVEL-SCHEBLER CARBURETOR (Div. 
Borg-Warner Corp.), 1910 St. John, Flint, | 
Mich. — Stevens—C. M. Kaltwasser, pres.; 
Don. P. Molony, vice-pres. sales; David 
Firth, vice-pres. engrg.; Harry Strohm, rep. 


MoKEE GLASS CO., Jeanette, Pa.—Room 1568, 
Merchandise Mart—Kelly & Reasner. | 


MoINERNEY SPRING & WIRE CO., 1544 
Jefferson ave., Grand Rapids, Mich.—Palmer 
House—J. L. McInerney, pres.; R. E. Ring- 
genberg, sales mgr. 


MECHANICS UNIVERSAL JOINT Div. 
BORG-WARNER CORP., Rockford, Ill.; De- 
troit office, 4-128 General Motors bidg.— 
Congress—R. R. Rolph, sales mer. 


MILEY, L. W. CO., Inc., 1462 8S. Michigan 
ave., Chicago, Ill. BE. G, Jacobs, gen. mer.; 
Marshall Steder, sales dept. 


MODERN EQUIPMENT CORP., Defiance, 0.— 
Blackstone—-M. H. Pendergast, vice-pres., gen. | 
mgr.; W. C. Allen, vice-pres, sales. 





MOTORS METAL MFG. CO., 5936 Milford st., | 
Detroit, Mich.—Congress—Steve J. Menzel, | 
vice-pres., gen. mgr.; Ferris B. Fick, gen 
sales mgr. 


M-R-C BEARINGS SERVICE CO., 402 Chand- 
ler st., Jamestown, N. Y.—Sherman—J. H. 
Thorsell, supervisor of distributors; L. M. 
Rich, New York mer.; G. E, Baker, Chicago 
mgr.; E. L. Ramlow, Chicago rep.; A, A. 
McGowan, adv. mgr.; M. F. Linster, Cin- 


iis iste: soeren: GIVES HIGH SPEED STABILITY | 


| 
| 
| 
| 
| 


Salem, O.—Palmer House—J. C. McKee, 
asst. sales mgr. trailer div. 
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Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


. 

Parts and Accessories 

Louisville, Ky.—Palmer House—John P. pres. chge. prod.; Harvey McClumpha, export] TIMKEN ROLLER BEARING CO., Canton, 0. U 

’ Potter, pres. mgr.; Hurley Wall, rep. —Stevens—W. E. Umstattd, pres.; IL. M. 

(Continued from Page 44) Klinedinst, H. J. Porter, H. H. Timken jr.,| UNDERWRITERS ADVISORY BUREAU, Un- 

W. R. Cisney, asst. sales mgr.; D. W. John- | SIMONIZ CO., 2100 Indiana ave, Chicago, Ill. | STEVENS WALDEN, Inc., 475 Shrewsbury st., vice-pres.; J. R.. Comber, asst. to vice-pres. ; derwriters bidg., New York City.—Blackstone 

ston, access. sales mgr.; P. C Evans, Detroit Elmer Rich, pres.; T. M. Walsh, L. H. Worcester, Mass.—LaSalie—H. W. Bleckley, E. Wooler, chief engr.; R. M. Riblet, asst. —J. F. Brinley, registrar; H. 8S. Mall, secy.; 

branch mer; 8. T, Williams, supt.; M. C. Morgan, sales dept.; J. Sampson, R. Aby, pres., treas.; W. H. Lee, sales mer. chief engr.; E. W. Austin, gen. mgr. sales; Vv. H. Andres, asst. secy.; J. V. Lutz, atty., 
Stevens, Akron branch megr.; D. Noble, B.| ww. Clark, adv. dept.; H. Beekley, J. Sher- J. A. Robinson, west. dist. mgr. sales; 8. C. gen. counsel. 

M. Muchmore, serv. dept.; J. H. Clo, re- wood, T. Riley, L. Grimsley, reps. STROMBERG MOTOSCOPE CORP., 2701-11 Merrill, east, dist. mgr. sales. 
search’ dept. Belmont ave., Chicago, Ill. UNITED MOTORS SERVICE, 3044 W. Grand 
SMITH, J. HENRY, Fisher bidg., Detroit, TIMKEN STEEL & TUBE CO., Canton, 0.— blvd., Detroit, Mich.—Drake—F. A. Oberheu, 


SCINTILLA MAGNETO CO., Sidney, N. Y.— St Oni s H SUPCO PRODUCTS CORP., 109-123 W. 64th Stevens—F. J. Griffiths, pres.; 8S. D. Wil- gen, mgr.; C. B. Stiffier, asst. gen, mgr.; 
Congrese—Vincent Bendix, pres.; H. Hanni, oe vieb-geen.: = Py ee _ nae st., New York, N. Y.— Blackstone — Jack liams, dir. sales; K. B. Bowman, gen. supt. ; W. H. Eichelberger, gen. sales mgr. Congress 
vice-pres., gen. mgr.; W. J. Buettner, treas. ; Smith: Be Clair , Ru Co wae Seams Schwartz, Saul Gottlieb, Hanser Automotive E. 8S. Hoopes jr., asst. to pres. —W. N. Potter, product mgr.; T. H. Nagle, 
A. J. Poole sr., sales engr.; Walter Koelliker, a : Dt — a z oo Products Co., Kay Sales Co., A. A. Honig- PECIAL 0 . gen. serv, mer.; H. C. Smith, adv. mgr.; H. 
sales, mith; Imperial Die ting Co., J. Henry stock, Connell-Roper C'o., Inc., E. L. Burke TRIPLE-A S$! TY CO., 2101 Walnut st., C. Nelson, mgr. auto. mdse. dept.; E. N. 

PME CO.. 100 Smith; Bonney Forge & Tool Wks. (forgings),| @ (o., Vic. Mathewson Co., Frank T. Ross, Gane, ii —Gieene—~Asthar M. > Scott, mgr. auto. parts dept. 

SERVICE STATION EQUI NT ~ 1 J. Henry Smith; Gustave Lidseen, Inc. Max Friedberg, Herman A. Shields, L. G. pres.; Art! ur rams, eae. 8 - 
Washington st., Conshohocken, Pa.—Blaek- (stampings and small machinery), J. Henry Snell, Ira T. Wilkinson, reps. Eden, treas.; Join M. Rosenberg, U. P.| UNITED STATES AIR COMPRESSOR CO., 
stone—S. H. Frensdorf, vice-pres.; H, E. Smith. Carlston, J. F. Nicholson, L. G. Clark, S. 5300 Harvard ave., Cleveland, O.—Drake— 


Fuller, sales mgr.; T. W. Myers, asst. sales R. Clark, John Marshall, Ernest W. Lenz, R. L. Bacher, pres.; W. C. Smith, vice-pres.; 
mgr.; J. M. Thune, A. W. Deacon, 8. D.| SNAP-ON TOOLS, Ino., Kenosha, Wis.—2025 T Wm. R. Deutsch, S. E. Brackett, E. R. K. S. Clapp, sales mgr.; F. J. Coughlin, 
Bowles, Emil Georg, J. T. Maxwell, L. H. S$. Michigan ave.—E. W. Myers, pres.; Joseph Young, salesmen; Walter Ainslie Co. (Has- asst. mgr, sales; L. H. Bacher, sales and 
Simpson jr., K. C. Appel, W, V. Cadmus, Johngon, vice-pres., treas.; Rogers Palmer,| TELEMOTOR CORP., 260 Fifth ave., New kell, Harper), salesmen. serv.; P. I. Schultz, chief engr.; J. J. 
P. W. Boyd, R. L. Edison, A. C. Lillmars, vice-pres., sales mgr.; C. W. Edwards, Chi- York, N. Y.—Stevens—M. N. Leibowitz, sales Pelouch, engr.; E. W. Bettis, W. V. Hall, 
div. mers.; J. H. Graham, Earl L. cago branch mgr.; F. H. Wendell, St. Louis mer. TRUCK EQUIPMENT, Inc., 1224 Southwestern Leo Spalding, D. E. Pratt, Lynn Abbott, 
Niederloh, reps. branch mgr.; O. C. Catterlin, Indianspolis |’ ave., Chicago, Ill. George Brandt, branch Roland Anderson, F. R. Collins, H. M,. 
branch mgr. Complete line displayed at| TIMKEN-DETROIT AXLE CO., 100-400 Clark mer. Dingley, A. F. Jordan, T. R. Lanigan, R. 
SHELLER MFG. CORP., Portland, Ind—j| 2025 S. Michigan ave., Chicago. ave., Detroit, Mich.—Congress—H, W. Alden, E. Littlejohn jr., W. L, Lyon, CL E. Me- 
Congrese—M. M. Burgess, pres.; E. J. Cos- chmn.; Willard F. Rockwell, pres.; Walter| TUTHILL SPRING CO., 760 Polk st., Chicago, Mains, Paul Reilly, R. P. Summers, I. B. 
grave, sales mgr.; J. W. Anderson, fcty, mgr. | SPARKS-WITHINGTON CO,, Jackson, Mich.— F. Rockwell, vice-pres, secy.; R. J. Goldie, 1. H. T. Moore, pres.; W. H. Van Bergen, Thomas, H. R. Williams, dist. mgrs.; Wm. 
Stevens—A. T. Haugh, gen. sales mgr.; T. J. R. L. Busse, L. R. Buckendale, Geo. Moore, vice-pres.; C. W. Miller, Clelland Pohl, sales Spencer, Canadian rep. 


SHULER AXLE CO., Inc., Second and N sts., Scofield, chief engr.; W. J. Corbett, vice- B. W. Keese, vice-pres. engrs.; W. F. Fisher, export sales mar. 
——| UNITED STATES RUBBER PRODUCTS, Ine., 


6600 E. Jefferson ave., Detroit, Mich.— 
Biackstone—L. D. Tompkins, R. E. Sheahan, 
T. B. Summers, G. L. Mitchell, W. R. Yaw, 
S. P. Thacher, J. A. Payette, reps. 





UNITY MFG. CO., 2909 Indiana ave, Chi- 


cago, Ill. 

* | USL BATTERY CORP., Niagara Falls, N. Y. 
—Stevens—D. H. Kelly, pres.; R. T. Pierson, 
vice-pres., gen. mgr.; R. T. Hodgkins, mgr. 
cont. sales. 


VACUUM POWER EQUIPMENT CO., 1644 W. 
Lafayette bivd., Detroit, Mich. — Palmer 
House—C’. B. Johnson, pres., gen. mgr. 


VAN NORMAN MACHINE TOOL CO., 160 
Wilbraham ave., Springfield, Mass.—Sherman 
—C. E. Van Norman, pres.; F. D. Van 
Norman, vice-pres.; J. Y. Scott, exec. vice- 
pres.; Leo F. Hunderup, asst. gen. megr.; 
T. W. Baush, H. G. Hoglund, sales mer.; 
C. E. Holmes, sales prom. mgr.; F. P. Healy, 
tech. serv. engr.; M. W. Pauly, sales dept.; 
R. W. Porter, credit mgr.; W. N. Abbott, 
spec. rep.; K. R. Sutherland, P. M. Abbott, 


adv. dept.; E. A. Allen, engr.; G. H. Dickin- 
PROVED SS A HUNDRED MILLION MILES son, A. J. Ducey, P. D. Moulton, J. E. 
; Giffin jr., J. F. McAndrew, C. M. Reynolds, 
J. D. Ehrhardt, E. C. Adams, Cc. BR 
Crowder, E. A. Carmichael, H. J. Swartz, 

sales reps, 


OF ACTUAL SERVICE SINCE APRIL 1, 1936 VITOR MFG. A, GASKET CO, ar 
W 


WARNER ELECTRIC BRAKE MFG. CO., 
Beloit, Wis.—Stevens—William J. Dunn, gen. 
In actual service in the hands of car owners since Type Gear, the stability, road-sense and positive ac- SS ae Oe ee 


e . . . isti rm WARNER GEAR DIV. BORG - WARNER 
April Ist, the new Twin-Lever Type Ross Cam and tion which always have been characteristic of Cam ABNER GEAR SIV. s0n8. WAReeD 
—J. M. Simpson, vice-pres., gem. magr.; 


Lever Steering Gear has fulfilled every expectation. and Lever Steering. 3. 8. Loean, B. 8. Rusoey, 3._@. Monta, 


0. White, chief engr. 


i i ichi rdsi marke These qualities are absolutely essential to the safe 
The improved steering which it affords is so d q y enieiaih dais cee ee. ann 


that it has repeatedly proved to be the deciding factor _ steering control of motor cars driven at high speeds. — i yy 
mgr. 


in closing sales against competitive cars. It willbe They are present to such an outstanding degree in eT 
Biackstone—James E. DeLong, pres.; James 


noted from the graph below that the Twin-Lever Type the Twin-Lever Type Gear as the result of the ex- B. Fisher, vice-pres. chief “ener; J. 


° ° ° ° l P. C. Ritchie, adv. mgr. 
clusive variable ratio permitted by cam-and-lever 
WEL-EVER PISTON RING CO., Toledo, 0.— 


. | | ° a2 . e : Sherman—aAlbert P. Fall, . 
greatly increased me- fences 1A construction, and the elimination of lost motion in- = sll, pres 
Y | WEIDENHOFF, JOSEPH, inc., 4340 W. 


. Roosevelt rd., Chicago, I1l.—Sherman—Joseph 
chanical advantage, 


Gear gives the driver 


evitable in more complex steering mechanisms. Beseents 26. Chlatge Bi --Ghermee—taae 
pres.; H. F. Buehring, asst. secy.; R. W. 


in- Reith , chief engr.; T. F. Rohrig, W. 
The new Twin-Lever Type Ross Cam and Lever Reltherman, chief engr.; . F. Mg 


sales reps. 


OVERALL PATIO 


with consequently 





i i i ar. It is beyond 
Steering Gear is applicable to any car. It is bey esianiini ‘distin: tance 


7 e .. Chicago, Ill William Beaser, pres.; 
question the greatest steering gear Ross has ever Saiiens Ut teskin,. Gana, 


. . . . , : WILKENING MFG. CO., 2001 S. Tist st., 
parking range the built. It is the industry’s best answer to the steering CERO UNG. SO. 2m ote 
exec. vice-pres.; H. E, Gerstley, treas.; D. 


driver’s ability to turn the front wheels is practically and safety problems brought by today’s high speed D, Robertson, chief engr.; HE. . Chetiield, 


‘ i istinct sales asset to every car WIESE, WM., & ©0., Inc., 234 W. 56th st. 
cars. It will prove a distinct y NESE, WM., & 0. Inc, 234 W. 6th st. 


Wiese, secy. 


retained and actually increased, in the Twin-Lever which uses it. PE 


Havens, gen. mgr.; R. M, Powell, gen. sales 
mgr.; H. F. Wood, wks. mgr. 


ROSS GEAR & TOOL COMPANY LAFAYETTE, INDIANA Z 


ZENITH CARBURETOR CO., Detroit, Mich.— 
Congress—Victor R. Heftler, pres.; F. 3B. 
Willtams, sales prom. mgr.; C. EB. Sexauer, 
sales dept. 


* 
Media 
AMERICAN BOY, 7430 Second blvd., Detroit, 
Mich.—Stevens—Elmer P. Grierson, bus. mgr. 


Cc 


CHICAGO DAILY DROVERS JOURNAL, Un- 
jon Stock Yards, Chicago, Ill. J. J. Me- 


AND NEW PARKING EASE Sr eae Soar ae 


(Continued on Page 49) 


easier steering, at 





every point. In the 





doubled. With this increase in steering ease, Ross has 


Sf a 





Life of ‘F amily 


8 Years, 


CHICAGO.—The average age of 


Passenger motor vehicles now in 
use is 4.71 years, as compared 
with an average age of 3.07 years 
at the end of 1924. The average life 
of today’s “family bus” is 8.40 
years as against 7.04 years in 
1926. These statistics were given 
the American Petroleum Insti- 
tute’s 17th annual meeting this 
week by Marcus Ainsworth and 
A. Ludlow Clayden, of Philadel- 
phia. 


An analysis of passenger-car 
registrations showed that eco- 
nomic conditions during the past 
few years have put some cars 
into storage, but forced other to 
operate long after normal life, 
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everage U.S. Motor Car is Nearly 5 Years Old 


Bus’ is 


Survey Shows 


while still others have been trav- 
eling the highways unregistered. 
State records revealed that at 
the end of 1935, the largest pro- 
portion of passenger cars—16.26 
per cent—were 1929 models, as 
compared with 15.26 per cent 
1935 models. At the same time 
12.46 per cent were 1930 models, 
and only 10.42 per cent were 1934 
models. More than 2 per cent 
were 1925 models, or 10 years old, 
and nearly 10 per cent were 1928 
models, or seven years old. 
Co-operation between automo- 
tive and petroleum engineers has 
brought about a solution of sev- 
eral technical problems affecting 
motor vehicle operation, it was 
said by H. C. Mougey, of General 


Motors Research Corp. He men-| 


tioned crankcase dilution, crank- 
case corrosion, gum and anti- 
knock, vapor lock, and cold start- 
ing as problems which co-oper- 
atively have been solved. 


The constituents of lubricating 
oil and the part they play in giv- 
ing effective lubricatien service to 
the consumer, now being investi- 
gated in the laboratory as an in- 
stitute research project, were dis- 
cussed by Frederick D. Rossini, 
of the National Bureau of Stan- 
dards, Washington, D. C. He ex- 
plained the research seeks an- 
swers to such questions as: what 
are the desirable properties of 
lubricating oils, what are the 
constituents of the lubricating- 
oil fraction of petroleum, and 
whether present refining processes 
effectively separate desirable 
from undesirable constituents. 


Rossini raised the question as 





to whether some refining pro- 
cesses now used may remove de- 
sirable constituents along with 
the undesirable, and suggested 
that further studies might reveal 
what changes appropriately might 
be made in refinery equipment 
and processes to correct this sit- 
uation. He said he expected the 
development of more definite 
knowledge of the actual mole- 
cules present in the lubricating- 
oil fractions of petroleum to pro- 
vide a definite answer. 


Hercules Takes Space 


CANTON, O.—The Hercules Mo- 
tors Corp. will exhibit a complete 
line of Hercules gasoline and 
diesel engines at the Chicago auto- 
mobile show in spaces 50 through 
52 and 66 through 68. It will be 
represented by Charles Balough, D. 
W. Latta and Wm. Lynch, who will 
be at the Blackstone hotel. 


The Widespread Benefits 
of the 


Automobile Industry 


The first important sign of recovery is the upward 
curve of employment. The second is the upward curve 
of retail sales. The third is the increase not only in 
new savings accounts opened but in consistently grow- 
ing balances. 


When all of these curves parallel each other over a 
reasonable period, they establish that men and women 
are profitably and productively employed, that they 
are buying some of the luxuries of life as well as the 
necessities, and that they still have something left to 
lay aside for future opportunities or emergencies. 


Such is the case in Detroit. 


No greater confirmation of the widespread benefits of 
the automobile industry is possible. 


NATIONAL BANK 
OF DETROIT 


CORPORATION 


MEMBER 


FEDERAL DEPOSIT 


INSURANCE 


High Gas Tax 
Resulting In 
Unemployment 


NEW YORK Reduction of 
gasoline consumption in states 
with high gasoline taxes is re- 
flected in lessened employment, 
according to a statistical study on 
the relation of taxes to average 
sales per filling station made by 
the American Petroleum Indus- 
tries committee. 

In 18 states where gasoline tax 
rates exceed four cents per gallon, 
the average annual volume of 
business of the 50,011 service sta- 
tions is nearly 20 per cent below 
that of service stations in states 
where gasoline taxes are four 
cents per gallon or less. In the 
18 states, average annual sales 
per station were $8,480 in 1935, 
as compared with an average of 
$10,500 for stations in states with 
lower tax rates. 


Statistical data of the commit- 
tee and the U. S. Bureau of the 
Census indicate that 196 workers 
are needed to handle each $1,000,- 
000 of service station business. On 
that basis, if the excessive taxes 
on gasoline in the 18 states were 
reduced, increased consumption of 
gasoline would provide a potential 
increase of 19,600 additional serv- 
ice station jobs. Also, if, the vol- 
ume of business of the 50,011 sta- 
tions in the 18 high-tax states 
was brought to the average vol- 
ume in the low-tax states, an in- 
creased $100,000,000 annual busi- 
ness could result. 


Sees More Jobs 
In Kentucky If 
Gas Tax is Cut 


LOUISVILLE, Ky. — Reduction 
of Kentucky's gasoline sales tax 
from five cents a gallon “to a 
more reasonable level” might pro- 
vide 1,300 additional jobs in the 
state, Herbert L. Clay, secretary 
of the Kentucky Petroleum In- 
dustries Committte, estimated. 

Figures of the department of 
commerce for 1935 show the aver- 
age volume of gasoline service 
station business in Kentucky was 
$8,265, or 21.3 per cent lower than 
in a group of states with taxes 
not exceeding four cents a gal- 
lon. 

Reasoning that consumer de- 
mand would be stimulated by 
lower taxes, Clay deduced the 
1,300-job figure citing data to 
show that the 2,709 service~ sta- 
tions in Kentucky might find it 
necessary to hire that many to 
handle a theoretical increase in 
business of $6,055,000 annually. 


Idaho Tries Diesels 


In Highway Trucks 
BOISE, IdaoThe Idaho high- 
way department has converted an 
FWD and an Autocar from gaso- 
line to diesel power, and will place 
these units in snow removal and 
highway maintenance work near 
Shoshone. James Jewell, state 
equipment superintendent, said in- 
stallation of Cummins HB-4 en- 
gines is a step toward reducing 
operating expenses. 
The two units may also be used 
as graders and can pull scrapers. 


Carter Gets Trophy 

RICHMOND, Va.—“Safety First” 
brought Carter Bros., Richmond 
transfer company, the bronze tro- 
phy awarded by the Richmond 
Safety Council for operating a fleet 
of trucks between 500,000 to 1,000,- 
000 miles with the best safety rec- 
ord. The presentation was made 
this week at a luncheon for a group 
including James G. Rennie, presi- 
dent of the American Legion; Bol- 
ling H. Handy, president of the 
Richmond Safety Council; Robert 
K. Carter, president and treasurer 
of Carter Bros., and John Q. 
Rhodes jr., director of the State 
division of motor vehicles. 
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Truckers See Volume Gain and Rate Inerease 


Demand United Action 
To Guard Their Rights 


By WILLIAM ULLMAN 
(Special from ADN Washington Bureau) 


WASHINGTON. — Continued 
gains in the volume of tonnage 
with improvement in rates are 
expected in the for-hire trucking 
industry, in the opinion of Ted 
V. Rodgers, president of Ameri- 
can Trucking Assn. 


For-hire truckmen have never 
enjoyed such a large volume of 
tonnage as they have in the last 
twelve months, Rodgers said, but 
rates have been depressed to a 
level where the net return was 
not commensurate with the busi- 
ness handled. He attributed this 
to confusion resulting from initial 
enforcement of the Federal Motor 
Carrier Act. 


“The coming year,” he pre- 
dicted, “should be one of constant 
improvement in rates in line with 
the cost of the services performed. 
The Interstate Commerce Com- 
mission, since Apr. 1, last, when 
the initial motor truck tariffs be- 
came effective, has received 
thousands of requests for rate 
changes in motor truck tariffs, 
the vast majority of which were 
for decreases. These petitions 
were almost entirely due to at- 
tempts to adjust rates for com- 
petitive conditions. 


Eliminate Low Rates 

“Motor carriers realize that 
they cannot remain in business 
if they are forced to charge non- 
profitable rates. In their respect- 
ive tariff bureaus they have made 
progress in eliminating many of 
the low rates. Initiative was 
taken by American Trucking 
Assns., and the Interstate Com- 
merce Commission itself, through 
John L. Rogers, director of the 
Bureau of Motor Carriers, has 
participated actively to bring 
about rate stabilization. 


“We are convinced most of the 
responsible shippers do not want 
motor carriers to establish non- 
profitable rates. They are inter- 
ested primarily in dependable, 
speedy motor transportation serv- 
ice. 


“Reports to the ATA from in- 
dividual companies indicate motor 
truck tonnage is at a level higher 
than it has ever been before. 
Many operators have expanded 
their businesses, to meet a still 
larger volume of tonnage.” 


Rodgers, unanimously re-elected 
president of ATA for the fourth 
consecutive term at the recent 
convention in Chicago, said uni- 
versal support for ATA would 
come this year from motor car- 
riers in every state. A strong 
national organization, he said, was 
an essential to the industry be- 
cause of many difficult problems 
resulting from regulation of mo- 
tor transportation. 


Wants Fairness 


“Individual operators cannot ex- 
pect to survive if they insist on 
playing a lone hand,” Rodgers 
warned. “Competition in the 
trucking industry is two-fold— 
that within the industry, and 
from transportation agencies out- 
side the industry. The American 
Trucking Assns. have devoted 
much of their time attempting to 
obtain fair and impartial admin- 
istration of the Federal Motor 
Carrier Act. It has maintained 
as one of its fundamental tenets 
that all motor carriers, whether 
independently owned or owned by 
railroads, should be required to 
observe the provisions of the 
Motor Carrier Act. Otherwise 
federal regulation of independent 
operators, would be unjustly ap- 
plied. While regulated, they would 


be completing with the unregu- 
lated competition of railroad- 
owned trucking companies. 

“That issue was strongly em- 
phasized in the pick-up and de- 
livery case, recently decided by 
the Interstate Commerce Com- 
mission. Unfortunately, the ma- 
jority of the commission did not 
see our point of view. We still 
think we are right and intend to 
pursue our course as far as it is 
legally possible. That is a job for 
the industry as a whole, and we 
are looking for all motor carriers 


to join in supporting our efforts.” | 


Stairs 


Youngstown’s Largest 


Show Set For Nov. 17 
YOUNGSTOWN, O.—The larg- 
est automobile show ever to be 
presented in Youngstown will fill 
the Stambaugh auditorium with 
new 1937 models and accessories 
for six days beginning Nov. 17. 
Sponsored by the Mahoning 
County Automotive Assn. the 
show will be directed by the fol- 
lowing committee; E. Alexander 
Molenske, president; James S. 
Taylor, secretary-manager, and 
general manager of the auto show; 
Andrew G. Maguire, Eugene D. 
Hopper, Lester F. Donnell and 
Andrew R. Marino. About 23,000 
visitors saw the second annual 
show a year ago and it is ex- 
pected 35,000 will attend the ex- 
hibit this year. Paul Specht’s band 
and a vaudeville show will be 
presented twice daily during the 
show. 


ATA Plans Court 
Action to Stop 
R. R. Trucking 


WASHINGTON. — The Amer- 
ican trucking industry, is prepar- 
ing to test the decision of the 
Interstate Commerce Commission 
approving free service by the 
eastern railroads on less than car- 
load lot shipments or an allow- 
ance of five cents per 100 pounds 
to shippers performing their own 
pick-up and delivery. 

Trucking counsel will make a 
court battle on the ground that 
collection and delivery operations 
by railroads are subject to the 
Motor Carrier Act. Also, an at- 
tack will be made on the allow- 
ance feature of the railroads’ 


47 


tariffs, as a violation of the anti- 
rebate provisions of the Inter- 
state Commerce and Elkins Acts. 
Three members of the Commis- 
sion’s motor carrier division dis- 
sented from the majority deci- 
sion. 

In an official statement, the 
American Trucking Associations 
said: 

“While many truckmen may 
lose faith in benefits to be derived 
from regulation, the decision does 
not justify any such pessimistic 
attitude. The industry should 
prepare to battle the case through 
to the court of last resort. It is 
difficult to understand how truck- 
ing can be regulated properly if 
some carriers are relatively free 
from regulation while others are 
under control. More than ever be- 
fore the ATA needs the support 
of the industry to carry this case 
through to its final legal step.” 


OF SEARING, BURNING, WEAR-PRODUCING HEAT 


Heat, caused by the raging inferno of ignited 
gasses under the high temperatures and pressures 
existing in the combustion zone, takes a terrific toll 


of oil and metal. 


Graphite, a solid lubricant, created in the electric 
furnace at a temperature of 5000° F., withstands 
MUM culated ull ee asta ls 


Thus, in the 1000° F. temperature existing on 
the upper cylinder walls and pistons, oil, making a 
valiant effort to surmount this holocaust of fire, can 


be materially aided by “dag” colloidal graphite. 


This material serves, through the medium of the 


graphoid surface, as a perfect background for oil. 


TNA are MM Tt eat eel Te a aT 


Ties Ss ee Ml acevise) til me ue 
graphite is there during the momentary breaks in 
the oil film, co-operating in the battle against wear. 
UR RM Me lose las eel Me uel a 


return to full film lubrication. 


The value of the graphoid surface is forcefully 
demonstrated when starting engines from cold--also, 
a period when, automotive authorities state, sub- 
est ala ldo ta sh Mee yt 
cuts this to a minimum and safeguards the parts 


Send for booklet 
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until the oil is circulating freely. 


application and also crankcase and spring lubrication. 


Ask your oil supplier about his Le ley litte) Te lalet sled 2 
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DETROIT.—There is every in- 
dication of continued high volumé 
in the commercial car and truck 
business during 1937. This fore- 
cast is based partly upon the in- 
dustry’s accomplishments of the 
past 12 months, and upon analyses 
of the market for the coming 
year. 


In only a few of the country’s 
many industries did sales in 1936 
exceed those for all previous 
years. The truck business piled 
up’ the highest total ever. Chev- 
rolet feels that 1937 will offer an- 
other great opportunity to equal 
or exceed the banner year just 
ended. 

Farmers Big Market 

Of the total market for trucks, 
a large percentage lies among 
farmers. Next year will find the 
farmer’s need for trucks at least 
as great as today. There is every 
indication that his buying power 
will increase. Many factors are 
involved in this situation, of 
course; but the conditions among 
growers of staple farm commodi- 
ties—livestock, grain, fruits, vege- 
tables and poultry—are such as to 
forecast great volume among this 
group of buyers next year. 

Building trades are booming, 
too. This year’s business, esti- 
mated at $3,000,000,000, has opened 
a substantial market for trucks 
among builders, contractors, and 
allied workers. Experts say next 
year’s volume should reach $4,- 
000,000,000 and perhaps $5,000,000,- 
000, amply supporting the asser- 
tion that truck sales in this field 
will show further gains. 


Replacements Heavy 

There are some 30,000 fleet oper- 
ators in the United States with 
five or more units on the road. 
The current year has seen a large 
volume of replacement sales to 
these users. Their equipment 
would have been replaced two or 
three years sooner had times been 
normal. During 1937, we look for 
a substantial volume of truck 
business as a result of the general 
improvement evident in 1936. Fleet 
users, like other business, indus- 
trial and agricultural groups, are 
going to be an important factor in 
this volume. 

Half-ton units are increasing in 
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Continued High Truck Sales Predicted in ’37 


Farmers Truck Demands 
To Play Important Part 


By W. E. FISH 
Commercial Car Manager, Chevrolet Motor Co. 


use by small merchants for their 
light trucking needs. The ratio of 
this..type of vehicle to the total 
truck registration is gradually in- 
creasing...We believe that in 1937 
it will amount to about 50 per 
cent of the 1%-ton volume. 

Observation of trends would 
fail of its purpose if the results 
of such study were not acted upon. 
Chevrolet has organized to take 
full advantage of the potential 
market for its product. Every 
department group—advertising, 
service, parts and accessories, 
quality dealer and retail selling— 
dovetails into those of the other 
groups to provide closely co-ordi- 
nated action. 

Except for minor changes, the 
general plan of organization is 
identical with that under which 
all Chevrolet truck records were 
broken in 1936. Truck sales of 
this year’s models have been as 
remarkable as passenger sales. 
Truck sales for the year will total 
the highest of any year in Chev- 
rolet history—205,000 units. For 
six consecutive months they ex- 
ceed the 20,000 mark, breaking all 
past records. Our 225,000-truck 
goal for 1937 is by no means out 
of reach. 


South African Sales 


33 Per Cent Over ’35 


WASHINGTON. — The demand 
for passenger automobiles in 
South Africa the current year has 
exceeded expectations, a report to 
the commerce department from 
the American commercial attache 
at Johannesburg states. Sales of 
new cars in this market in the 
first nine months are estimated 
to have been 33 per cent in excess 
of the corresponding period last 
year. 

New car registrations the first 
seven months this year totaled 
27,510 units compared with 21,412 
for the January-July period, 1935, 
the report states. 

The United States and Canada 
are the largest suppliers of auto- 
motive products to South Africa, 
accounting for approximately 85 
per cent of the imports. 


ORIGINAL-PIONEER-GENUINE 


RELIABLE 
USED CAR GUIDES 


For 26 years—safe for Dealers! Dependable values! 


Identifications! 


Specifications! 


New 


Characteristics! 


books every sixty days! Yearly rates: 


‘7 
$5 
$10 


pages—desk size. 


RED BOOK—for TRADING, BUYING, 
FINANCING, etc.—300 pages—pocket size. 


BLUE BOOK—for SELLING at the RIGHT 
PRICES—108 pages—pocket size. 


BLUE BOOK — Executives’ Edition — for 
MANAGING and CONTROLLING — 300 


MAIL ORDER—NOW! 


FREE BOOKLET—“How to Handle the Used Car Trade-in 
Allowance.” 


NATIONAL USED CAR 
MARKET REPORT, Inc. 


1315 South Michigan Ave. 
CHICAGO 


250 W. 57th St., 2204 Fisk Bldg., New York 
Phone: Circle 7-5675 


THE PLASTIC EYE CAMERA roamed through the Chevrolet plant and caught this picture. The 
effect is achieved by shifting the negative while the print is being made, with the result that the finished 
photograph possesses all the characteristics of a moulded placque. 


Employes to 


Share in 


Distributing of Profits 


By O. J. ALEXANDER 


NEW YORK.—Indications are 
that employes as well as stock- 
holders in the automotive indus- 
try are going to profit from the 
wide distribution of earnings this 
year as a result of the Revenue 
Act of 1936 which places a heavy 
tax on undistributed earnings 
over limited amounts. 

Under the new law, the more 
earnings retained in company 
surplus account, the larger the 
taxation to be paid on the reserve. 
There is a swing toward extra 
dividend payments and increases 
in regular dividends, that com- 
panies may reduce their surpluses 
and avoid heavy taxes. 

There are several ways to cut 
surpluses, such as payment of 
larger dividends, large expendi- 
tures on advertising or other 
operating items and expenditures 
like salary bonuses. 


Bonus Considered 

Straight wage increases at the 
beginning of the year does aid, 
because a company never knows 
at the start of the year what its 
future earnings will be. The 
distribution of bonuses to em- 
ployes is being considered, ac- 
cording to financial circles here. 


Extra dividend declarations are 
being made this month for pay- 
ment in December. General Mo- 
tors, Chrysler and some other 
companies already have taken 
action. 

There was some postponement 
of dividend declarations from 
October to November to give the 
companies an opportunity to have 
the results of the election at hand 
before taking final action. 


Passenger car and truck com- 
panies in October declared divi- 
dends calling for the payment of 
$3,725,000, comparing with $3,935,- 
000 a year ago. For the first 10 
months of the year, declarations 
by these companies amounted to 
$176,640,000 comparing with $74,- 
952,000 in the like 1935 period. 

Parts and accessory companies 
declared $2,425,000 in dividends 
last month, as against $4,010,000 
a@ year ago and for the first 10 
months the total was $41,255,000, 
as against $30,450,000. 

Declarations High 

Total declarations by the in- 
dustry in the first 10 months were 
$217,895,000, as against $105,400,- 
000 in the like period of last year. 

Included in dividend actions 
this week was an extra of 75 cents 
a share and 75 cents regular by 
Timken Roller Bearing, payable 
Dec. 15 to stockholders of record 
Nov. 18. 

Mullins Mfg. declared a regular 
quarterly of $1.75 on its preferred, 
payable Dec. 1 to stock of record 
Nov. 14. Vogt Mfg. declared the 
quarterly of 25 cents, payable 
Dec. 1 to holders of record Nov. 
17. City Auto Stamping declared 


50 cents on its common, payable 
Nov. 30 to stock of record Nov. 
16. 


Fisk Rubber declared $3.00 on 
its preferred, payable Dec. 1 to 
stock of record Nov. 16. This 
clears up dividends on this stock 
which were due in July and Oc- 
tober but not paid at that time. 
Gemmer Mfg. declared $4.00 a 
share on its class A stock, payable 
Nov. 16 to record date Nov. 9. 
Muskegon Piston Ring declared 
an extra of 25 cents and a quart- 
erly of that amount, payable Dec. 
19 to record of Nov. 13. 


Ainsworth Mfg. is splitting its 
capital stock three-for-one by a 
two-for-one split up authorized 
by the stockholders and the dec- 
laration by the directors of a 
50 per cent stock dividend pay- 
able in the new stock. Authorized 
capitalization of this company has 
been increased to $3,000,000 rep- 
resented by 600,000 shares of $5.00 
par stock. 


$2.250,000,000 Tax 
Cost to Motorists 


NEW YORK.—Since 1918, when 
the first federal automotive taxes 
were imposed, ‘motorists have 
poured into the federal 
a total of $2,252,708,041, according 
to a summary of Bureau of In- 
ternal Revenue reports compiled 
by the American Petroleum In- 
dustries Committee. 


Federal taxes on automobiles, 
tires, trucks, inner tubes, and 
parts and accessories were levied 
in 1918 as emergency taxes to 
help defray the cost of the war. 
By May 29, 1928 all these levies 
had been repealed, having brought 
in a total revenue of $1,174,416,064 
in the 11 years during which they 
were in operation. 


‘The Revenue Act of 1932 not 
only renewed the automotive taxes 
which had previously been in 
effect, but added to them a tax 
on gasoline and lubricating oil. 
The federal gasoline tax dupli- 
cated a form of taxation already 
levied by all the states, and in 
some cases by counties and muni- 


cipalities. 


The cost to motorists of federal 
taxes for the four fiscal years 
ending June 30, 1936, amounted 
to $1,078,291,977, or about 48 per 
cent of total collections since 
1918. The gasoline tax alone ac- 
counted for $666,376,325 or 62 per 
cent of this sum. 


For the fiscal year 1936 collec- 
tions were higher than in any 
previous year, amounting to $309,- 
919,476. This sum, it is estimated, 
increased the tax burden already 
imposed upon motorists by the 
states by more than 25 per cent. 


Horse and Mule 
Markets Prove 
Car Sales Aid 


FORT SMITH, Ark.—Automo- 
bile sales here in 1936 coincide 
with the national average of 17- 
18 per cent increase over the last 
few years, dealers report. An- 
ticipating 1937 will be from 5 
to 100 per cent greater than in 
1936, they cite: circulation of 
increased federal project money; 
increased prices of agriculture 
products; coal mine output and 
furniture, glass, woodworking, 
food and garment factories work- 
ing at full capacity. 

The largest horse and mule 
market west of the Mississippi 
river operates here. Many large 
trucks, trailers for shipping live 
stock have been sold locally. One 
dealer sold more pick-ups in this 
territory of 76,000 population than 
his company sold in a community 
of 400,000 which is also a live 
stock market. 

Another dealer says cash sales 
for both new and used cars in 
1936 were three times as much as 
in 1935. 

Automobile dealers are out of 
1986 models. One has six and 
another 35 1937 models on hand. 
Other dealers expect new models 
early in November. 

Total retail sales of all mer- 
chandise in 1936 in this city 
reached $13,122,026, an increase of 
46.1 per cent over 1933. 


NICKELGRAMS 
ae TA 


The Peugot Company of France, 
one of the leading makers of 
low-priced motor cars, recently 
adopted independent front wheel 
suspension, commonly known in 


this country as “knee-action.” 
This company has pursued an 
aggressive policy of engineering 
design and has been one of the 
early users of the Cotal auto- 
matic transmission which has at- 
tracted so much interest in the 
United States. Because the new 
“knee-action” construction is 
more complex than the conven- 
tional design and demands a 
greater margin of safety, Peugot 
has adopted a 5 per cent Nickel 
steel for all parts of the steer- 
ing mechanism. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 
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CHICAGO DAILY TIMES, 211 W. Wacker Dr., 
Chicago, Tl. J. A. Griffin, west. nat. adv. 
mgr., The Chicago Times, 211 W. Wacker 
Dr., Chicago, Dl. J. H. Sawyer, Sawyer- 
Ferguson-Walker Co., 833 N. Mich. ave., 
Chicago, Ml. 

CHICAGO JOURNAL OF COMMERCE, 12 E. 
Grand ave., Chicago, I1l.—Waldorf—Phil 5S. 
Hanna, ed.; Frank B. Griswold, dir. of adv. 

CHILTON CO., Chestnut and 56th sts., Phila- 
delphia, Penna.—360 N. Michigan ave.—C. A. 
Musselman, pres., gen. mgr.; J. S. Hildreth, 
vice-pres., mgr. auto. div.; F. O. Kirkpatrick, 
A. E. Meanor, reps. 

CONDE NAST PUBLICATIONS., INC., Wrig- 
ley bidg., Chicago, Ill.—Wrigley bidg., room 
1302—Russell C. Lewis, west. mgr.; Arnold 
C. Shvop, Detroit rep.; Frank F. Soule, adv. 
dir. 

CROWELL PUBLISHING CO., 333 N. Mich. 
ave., Chicago, il. N. C. Green, west. adv. 
mgr. of Collier’s, The National Weekly; H. 
M. Keefe, west. adv. mgr. of American Mag- 
azine; R. R. Harkness, western adv. mgr. of 
Woman’s Home Companion; A. F. Collins, 
western adv. mgr. of Country Home; A. H. 
Motley, Detroit mgr. of Crowell Pub. Co. 

CURTIS PUB. CO., 10-240 Gen. Mtrs. bid., 
Detroit (Detroit office of the adv. dept.), 
Detroit, Mich.—Congress—C. B. Field, D. 
W. Bay—Palmer House—T. T. Allen, C. C. 
Hood, F. J. Mullen, M. D. Laine—Blackstone 
—F. N. Cordner—Stevens—A. K. Lovrien. 


D 


DAYTON DAILY NEWS, Dayton, 0.—Drake— 
Hughlett Hollyday, Jr., gen. adv. mgr, also 
spec. rep. for Miami Florida Daily News and 
Springfield, O. Daily News and Sun. 

DAYTON JOURNAL HERALD, 111 E. Fourth 
st., Dayton, O.—Blackstone-—Joseph J. Doyle, 
adv. mer. 

DEALER’S TRANSPORT CO., 7001 S. Chicago 
ave., Chicago, Ill.—Local Office—A. 8S. H. 
Bender, pres. 

K. H. DIXON & CO. (TRAILER TRAVEL 
MAGAZINE) 35 E. Wacker dr., Chicago, Ill. 
—Stevens—Karl Hale Dixon, ed. 
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CHAS. H. EDDY CO., INC., 410 N. Michigan 
ave., Chicago, Ill. Brooklyn, N. Y. Times- 
Union; Elizabeth, N. J. Journal; Erie, Pa. 
Dispatch Herald; Peoria, Il. Journal Tran- 
script; Providence, R. I. Journal and Bul- 
letin; Roanoke, Va. Times & World News. 


H 


HOARD’S DAIRYMAN, Fort Atkinson, Wis.— 
Sherman—W. D. Hoard jr. 


M 


MINNEAPOLIS TRIBUNE, Minneapolis, Minn. 
—Blackstone—Palmer Nelson, mgr. auto. adv. 

MOTOR MAGAZINE, 572 Madison ave., New 
York, N. ¥.—Chicago office, Palmolive bidg. 
—James Dalton, ed.; J. G. MacArthur, Chi- 
cago megr.; Charles Maple, rep.; Dan Stall, 
Detroit mer. 

MOTOR, 919 N. Mich. ave., Chicago, Ill, James 
Dalton, ed.; J. G. MacArthur, Chicago mar. 


N 


NATIONAL USED CAR MARKET REPORT, 
Inc., 1315 8. Mich. ave., Chicago, Ill. G.A 
Leukhart, gen. mgr.; J. M. Eadie, pub. mgr 

NEW YORKER (Magazine), 25 W. 45th st., 
New York, N. Y.—Chicago Athletic Assn., & 
So. Mich. ave.—Donald Lawder, auto. mer. 

NEW YORK SUN, 180 N. Mich. ave., Chicago, 
I. H. K. Clark. 


O 


OKLAHOMA PUB. CO. (Oklahoman & Times), 
4th & Broadway, Oklahoma City, Okla.— 
Sherman—W. M. Morgan, auto. rep. 


P 


PROGRESSIVE FARMER-RURALIST  CO., 
Birmingham, Ala.—Daily News bidg., Cent- 
ral 3400—Paul Huey, west. mgr.; Oscar M. 


Dugger. 
R 


RED BOCK MAGAZINE, 919 N. Mich. ave., 
Chicago, Ill.—919 N. Mich. ave.—George H. 
Nelson, Detroit rep. 


Ss 


ST. LOUIS GLOBE-DEMOCRAT, 1133 Franklin 
ave., St. Louis, Mo.—Congress—Wilson W. 
Condict, nat. adv. mgr.; Roy A. Reed, auto. 
ed. 

ST. PAUL DISPATCH-PIONEER PRESS, St. 
Paul, Minn.—Stevens—C. G. O'Neill, mer. 
auto. adv.; J. X. Gooris, adv. dir. 

SUN-TELEGRAPH, Pittsburgh, Pa. — Paul 
Block and assoc., 919 N. Mich. ave.—-Frank 
Grunagle, Stuart List. 


- 


TRUE STORY MAGAZINE—Drake—G. H. 


Wiley. 
U 


UNITED STATES NEWS, Washington, D. C.— 
180 N. Mich. ave.—Norman O. Mick, west. 


mgr. 


W 


JOHN B. WOODWARD, INC., 641 New Center 
bidg., Detroit, Mich.—LaSalle—Frederic H 
Lamb. 


Advertising Agencies 
A 


AARONS, SILL & CARON, INC., Architects 
Bldg., Detroit—Blackstone—Harold Aarons, 


John H. Caron. 


BALDWIN & STRACHAN, INC., 374 Delaware 
ave., Buffalo, N. Y.—Stevens—W. M. Baldwin 
BROOKE, SMITH & FRENCH, INC. for the 
HUDSON MOTOR CAR COMPANY, 82 East 
Hancock ave., Detroit, Mich.—Palmer House 
—Willard S. French, pres.; Guy C. Smith, 
vice-pres.; H. H. Ohlmacher, vice-pres.; Ru- 
dolf Czufin, art dir.; George Johnston, acct. 
exec.; A. L. Terry, serv. mgr.; Paul Fitz- 
gibbon, S. M. Ballard, creative dept.; J. 
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Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 





Fdward Schipper, Stanley Tobin, pub. dept. D GRACE & BEMENT, INC., 438 New Center E. A. Batchelor, 


D. P. BROTHER & CO., INC., 8-149 General 


bldg., Detroit, Mich.—Blackstone—Edward R. acct. exec. 


Motors bidg., Detroit, Mich.—Paimer House| DENHAM & CO., 1036 Book bidg., Detroit Grace. 8.3 sti 
i eo ° > } . pres.; Austin F. Bement, vice-pres. ; 
—Dudley Carson, Jerome Pettit, Carl Georgi, Mich.—Stevens—A. F. Denham, Lou Foley, Claude Griswold, chief, pub. haem. 


jr., J. 8. Howell, Clarance Hatch jr., D. P. reps. 


Brother. 


C 


RUTHROUFF & 
G L bidg., Detroit, 


dir. of pub.; J. W. Berth, 


RYAN, Itnc., New Center 
Mich.—Palmer House—Geo. 


GETCHELL J. STIRLING, Inc., New Center| LEE ANDERSON AVERTISING CO., 425 Du Emerson, Ellis Travers, Ernest Coler 
. ’ «+ 428 . 2merson, Ellis ars, Erne: or, reps. 
CAMPBELL-EWALD CO., Gen. Motors bidg., bidg., Detroit, Mich.—Palmer House—Harry bois, Detroit, Mich.—Blackstone—M. J. Alef,| P. P. WILLIS CORP., 105 W. Adams st., Chi- 
Detroit, Mich.—Palmer House. Freier. vice-pres.-treas.; Fred Barrett, dir. of media; cago, Ill.—Stevens. 


the ORIGINATOR 


STILL LEADS 


During a period of 50 years, the founders of The Whitmore Manufac- 
turing Company have developed many Pressure-Proof Lubricants. 
Several of them possess so many qualifications found in no other lubri- 
cant yet discovered or compounded—that they have become the 
standard by which all extreme pressure lubricants are judged. 


It was Whitmore’s No. O-R that made the Hypoid rear axle possible. 
As far back as 1926, dealers began servicing Hypoid rear axles with this 
specialized lubricant. During all that time, not a single complaint has 
been registered by dealers because of Whitmore’s No. O-R failing to 


provide proper lubrication. 


Factory engineers invariably call upon Whitmore when gear troubles 
develop because they know Whitmore will provide a special lubricant 
that will help overcome noisy gears, etc. It is the selection of auth- 
orities who recommend it as the finest lubricant ever developed. 


Today many far-sighted manufacturers put Whitmore’s Pressure-Proof 
Lubricant (Super E. P.) in every car that leaves their factory because 
they know it’s INSURANCE that their cars will perform more 
satisfactorily in the hands of owners. 


These are the reasons why you should standardize on Whitmore’s 
Pressure-Proof Lubricants (Super E. P.). Particularly why you should 
use Whitmore’s No. O-R in every Hypoid rear axle you service. It is 
the one specialized lubricant that is good the year around, functioning 
perfectly in temperatures as low as 10° below zero. 


If you conscientiously want to give the best service, you’ll standardize 
on Whitmore’s Pressure-Proof Lubricants (Super E. P.). They are the 
result of 50 years of lubricating experience and 11 years of servicing 
Hypoid rear axles in all parts of the world. Write Dept. “A”’ today for 
prices. It places you under no obligation. 


COPYRIGHT BY 


THE WHITMORE MANUFACTURING COMPANY 


Lubricating Engineers 
Factory and General Offices, Cleveland, Ohio, U. S. A. 


CHICAGO BRANCH NEW YORK OFFICE 
2101 S. Michigan Ave. 415 Greenwich St. 


Pp WHITMORE'S 
WSS ae 


[ LUBRICANTS _ 
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Election Over, Washingon in Buying Mood 
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Reassured Government 


Workers O pening Purses 


By WILLIAM ULLMAN 


WASHINGTON.—The automo- | 
tive trade outlook in the District | 
of Columbia and contiguous area | 
for 1937 is definitely and empha- 
tically good. 


Competent observers here, both | 
within and outside the industry, | 
are agreed re-election of Presi-| 


dent Roosevelt will be the key to 


further marked expansion in busi- | 


ness. 
It is pointed out the curve of 
economic activity 


ington metropolitan area is al- 


most wholly actuated by the pur-| 
chasing power by the more than | 
100.000 employes of the federal | 


government. 
Jobs to Continue 

Continuance in office of the 
present administration means that 
tens of thousands of jobs here are 
“safe”: 
have been hesitant about buying 
because of uncertainty as to the 
future, now will enter the market 
actively. 

Leading automobile dealers con- 
firm the view, now that a whole- 


in the Wash- | 


that federal employes who | 


sale turn-over of personnel is not 
to be experienced, a new upward 
surge in business will take place. 


Confidence General 

As in no other community. 
Washington’s business moves to 
| the ebb and flow of federal ac- 
| tivities. Within the last few 
months, all statements made by 
local automobile dealers have been 
qualified by references to the 
| election and to its probable effect 
upon purchasing power. With that 
question now settled, the business 
community is willing to make 
definite commitments. 

On every hand confidence is 
voiced that the year 1937 will out- 
strip its predecessor not only in 
business volume but in net profits. 
Leading automobile dealers, the 
heads of department stores, bank- 
ers, and trade organization execu- 
tives were virtually unanimous. 
There is general agreement that 
nothing stands in the way of re- 
sumption of the forward move- 





oOo 


THRONGS CROWDED CHEVROLET’S showroom in the General 
Motors Bldg., Detroit, for the first public showing of the new models. 
Shown here is a portion of the crowd. 


ment which had been in progress 
in this area many months. 

On the question of inventories, 
dealers regard themselves as 
especially fortunate. Used car 
stock in most instances are below 





normal. 


Of great significance to the 
business community is the Dis- 
trict of Columbia population 
estimate made withiri the last few 
days. It appears that Washing- 
ton’s population has jumped by 
more than 100,000, and now is 





REPLACEABLE TIRE VALVE 


Sl bevndlew Ce 
Standard of the Automotive Industry for 40 Years 


To our knowledge the Schrader type of Replaceable Tire Valve is 
today the only standard item in world-wide use in the automotive 
industry. One spark-plug will not fit all cars! One light bulb will 
not fit all sockets! But, it is 100 to 1 that a Schrader Replaceable 
Valve will fit the Tire Valve Housing of any automobile or 
motorcycle tube manufactured anywhere in the world today! 
For more than forty years Schrader has made Replaceable Valves 
for pneumatic tires. Improvements have been made. Other man- 
ufacturers throughout the world have copied, or modified the 
design, but basically the replaceable valve principle has remained 
unchanged and the modern replaceable valve of today will fit the 
housing of 1926 or 1936. 


An automobile chassis, engine, or body will outlive other 
component parts, such as spark-plugs, light bulbs, tire valves, 
etc. Therefore, a replace- 
able tire valve is an 
absolute necessity. If, to- 
morrow, a tire valve fail- 
ure occurs along a country 


REPLACEABLE 
TIRE VALVE 
Schrader Type 


road miles from town, 


in 


a few seconds the motor- 

ist can remove and replace 

the damaged valve, or, in 

an emergency, he can apply a closure (called a cap) firmly over 
the mouth of the housing and carry on. Schrader has Replaceable 
Valves available in every town and 
city throughout the United States, 
Canada, Great Britain and Australia. 
Retail price in U. S. A., five cents 
each in boxes of five. 


More than 250 million car years 
of actual service are back of the 


Schrader Type of Replaceable Tire 


Valve. 


PASSENGER CARS 
REGISTERED IN 
THE UNITED STATES* 


Years Number 


140,300 
194,400 
305,950 
458,500 
619,500 
902,600 
1,194,262 
1,625,739 


6,771,074 

8,225,859 

9,346,195 

10,862,650 

13,479,608 

15,460,649 

17,496,420 

19,237,171 

20,219,224 

21,379,125 

23,121,589 

Ec add Wao bead 23,059,262 
22,366,313 

20,885,814 

20,616,234 

{ 21,524,068 
BER: cos iwidelanss 22,565,347 


318,265,188 


*Reprinted from Automobile Facts and Figures— 
Automobile Manufacturers Association. 


Schrader 


REG. U. S. PAT. OFF. 


Makers of Pneumatic Valves since 1844 








| above 600,000, largest growth 
shown by any American city. 

Informed observers believe the 
bulk of this population will prove 
permanent. 

Plan for Upswing 

Definite plans are being made 
by automobile dealers for a sub- 
stantial upswing. This _ corre- 
spondent was informed virtually 
every dealer has lengthy lists of 
prospects regarded as likely pur- 
chasers in view of the election 
results. 

Backing up these factors are 
further elements of strength re- 
vealed in the local economic situ- 
ation generally. Building, retail 
trade, deposits and other key in- 
dices are favorable. It is note- 
worthy that among the most out- 
spoken in their confidence are the 
automotive dealers. 


Broadway Sees 
Rubber Company 
Safety Trophies 


NEW YORK.—On display this 
week in the Broadway showroom 
of the United States Rubber Co. 
were five bronze trophies and a 
certificate of merit won in the 
International Safety Contest spon- 
sored by the National Safety 
Council. The trophies were pre- 
sented at the annual meeting of 
the rubber section held recently 
in Atlantic City, by John Roach, 
| New Jersey deputy commissioner 
of labor. 

At least 35 competing plants, 
representing 53,646 employes who 
worked 49,652,116 man-hours, were 
entered in the contest, from Jan. 
1 to July 1. The average accident 
frequency rate for the 1936 con- 
test was 6.465. Frequency rates 
are based on the number of lost- 
time accidents per 1,000,000 hours 
worked. 

The Providence plant of U. S. 
Rubber established a record for 
the industry. To Nov. 1 this 
plant operated 5,450,000 man- 
hours, a total of over 600 days, 
without a  lost-time accident. 
The Dominion Rubber Co., Pap- 
ineau factory, Montreal, Que., 
had a perfect score in its class. 

The U. S. Rubber development 
department, Passaic, N. J., was 
third in this class; Fabric Fire 
Hose Co., Sandy Hook, Conn., 
fourth; the U. S. Rubber Prod- 
ucts, mechanical fabric division, 
Providence, R. I., fifth, all with a 
frequency rating of zero. 

A certificate was awarded the 
Samson Tire and Rubber Co., of 
Los Angeles. This plant had only 
one injury during the period, or 
a frequency rate of 1.231. 


U. S. Auto Exports To 


Argentina Show Loss 
WASHINGTON. — Imports of 
motor cars into Argentina in the 
first nine months of this year 
decreased slightly to 18,063 units, 
compared with 19,656 units im- 
ported in same period of 1935, 
says a report from Buenos Aires. 
Of the total number imported 
there in the 1936 period, 12,550 
were automobiles and 5,913 were 
trucks. 

The United States continued 
to dominate Argentina’s motor 
vehicle import trade. Receipts of 
American automobiles and trucks 
in the first nine months of this 
year totaled 16,819 units and rep- 
resented 93 per cent of total Ar- 
gentine automobile imports. 

According to types of vehicles, 
12,150 automobiles were imported 
into Argentina, against 13,343 in 
the first nine months of 1935, a 
decrease of 9 per cent. Imports 
of motor trucks decreased from 
6,313 units in the first nine 
months of 1935 to 5,913 units in 
the corresponding period of 1936, 
a decrease of approximately 6 
per cent, statistics show. 


Cedar Rapids Show 
CEDAR RAPIDS, Ia.—The Cedar 
Rapids automobile show will be held 
in Memorial Coliseum, Nov. 27-29. 
It is being put on by the Cedar 
Rapids Automobile Dealers’ Assn. 
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Smaller Concerns Hold 


Their Own in Auto Field 


By PAUL G. HOFFMAN 
President Studebaker Corp. 


SOUTH BEND, Ind.—Competi- 
tive engineering, sound manu- 
facturing policies and economical 

distribution 
make it possible 
for the _ inde- 
pendent auto- 
mobile producer 
in America to 
claim a full 
share of the 
motor market. 
This has _ been 
true in the past; 
it’s true now. It 
= will be true in 

P. G. Hoffman the future. 
TRaet’s. mz 
answer to the oft-asked question, 
“What is going to happen to the 
independent company?” The in- 
dependent producer recognizes 
that larger combines and com- 
panies possess obvious advan- 
tages. Their numerous cars nat- 
urally dominate the buyer's 
shopping list. Yet the small com- 
pany asks no quarter and gives 
none, offsetting this advantage 
simply by attempting to make a 
better automobile at the same or 

a lower price. 


No Monopoly on Brains 

The first requirements is com- 
petitive engineering. The inde- 
pendent manufacturer must con- 
tribute more than his proportion- 
ate share of engineering 
advancements. Such competitive 
engineering is possible because no 
company, no matter how large, 
is able to obtain a monopoly on 
brains. 


The invisible ingredient which 
spells quality in any manufactured 
product is labor. Studebaker’s 
7,000 workers in South Bend form 
@ compact and cohesive organi- 
zation, each man taking a real 
pride in his association with the 
company and his work. The length 
of service averages more than 10 
years with the average age of em- 
ployes 40 years. Factory lines 
move about 10 per cent slower 
than in larger companies but skil- 
led craftsmanship and high mor- 
als of a stable organization result 
in high efficiency. 

Inspection Necessary 

Rigid inspection is necessary, 
of course, but we congider inspec- 
tion as a poor substitute for high 
quality workmanship in the first 
place. Work done over here is 
proportionately low. This means 
a large annual savings to the 
company. 


Turning to the problem of dis- 
tribution, the smaller company, 
having fewer units to sell, is in 
position to select from 35,000 or 
more car dealers in the nation 
about 3,500 who know how to op- 
erate their own businesses and do 
not need constant factory super- 


New Power Brakes Use 
High Pressure System 


HARTFORD. — A new “All 
Safety” hydraulic power brakes 
system was demonstrated here re- 
cently before a gathering of state 
officials and representatives of bus 
lines and insurance companies. 
The system is said to embody 
new principles of hydraulic power 
application, according to _ its 
makers, the Rockwell Products 
Co. 


The hydraulic power brake is 
intended for use only on heavy 
duty vehicles. 


Power is supplied by an electric 
motor, operating on battery cur- 
rent, which pumps fluid in an ac- 
cumulator to a pressure of 500 
pounds per square inch. 


The system has separate power 
controls for front and rear wheel 
brakes. ; 





vision. This, again, means a huge 
savings for the independent manu- 
facturer. 
No Buying Disadvantage 

The popular notion that inde- 
pendent companies are at a dis- 
advantage in buying materials is 
entirely wrong. We will spend 
more than $40,000,000 in 1937 and 
any idea that this volume of 
purchases will not secure us com- 
petitive prices is incorrect. Stude- 


baker’s position as to depreciation | 


charges is favorable. On the bal- 
ance sheet of the new corporation, 
plants formerly carried at $49,- 
000,000 were written down 
approximately $15,000,000. Annual 


| charges for depreciation are $1,- 
000,000 less than they were at one 
time. 

The savings obtained from pro- 
duction, distribution and from low 


carrying charges are passed on to! 


customers in the form of lower 
prices for better cars. No effort 
has been made to obtain a high 
profit per automobile. The man- 
agement has felt it better policy 
; to accept a very small profit and 
rely on increased volume for a 
| satisfactory operating result. Dur- 
|ing the first seven months of 1936 
| registrations of Studebakers in the 
| United States were 59 per cent 
higher than in the same period of 
1935. A further substantial in- 
crease is expected in 1937. 


Any independent company op- 
|erating on this basis is bound to 


|get a good share of the world’s} 


| business—and make money. That’s 


always be with us.” 





@ Again Chevrolet introduces a new 
line of cars as outstanding in their 
rich interior appointments as in 
their smart exterior design. 


For 1937 Chevrolet offers—in both 
Master and Master De Luxe models — 
new “‘Breathing Back” mohair vel- 
vet upholstery— 


. . . as soft as a kitten’s ear 

. . . as tough as a turtle’s back 

... as comfortable as a favorite 
easy-chair 


COLLINS & AIKMAN CORPORATION 


200 Madison Avenue, New York, N. Y. 


the Independent Companies 


KANSAS CITY, Mo. 
rest of the country might think 
business is at a stand still in this 
|area, considering reports on 
weather and crop conditions dur- 
ing the summer, the past season 
has been very good among auto- 
|mobile dealers here and in their 
| sales territory. 


It is said there are less than 25 
|new 1936 -models among all the 
agencies and distributors, a prac- 
tical clean-up of these cars. Sales 
are being made every day. Some 
dealers have been delivering new 
models prior to announcement 
|date and it is thought all 1936 





to| why I say “the independent will| cars will be sold by the opening 


date of the automobile show. Some 


Rens Avito Silos Hold 
Up Despite Poor Crops 


While the | 


51 


agencies say they are not getting 
new models fast enough to meet 
current demands. This is one 
year that the shopper for “carry- 
over” models will be out of luck. 

The used car situation gener- 
ally is unsatisfactory, although 
one distributor reports old models 
have been entirely cleaned up, 
and used car stocks are at the 
lowest point experienced in the 
past three years. 


New Shock Absorbers 

Airplane type tubular shock ab- 
sorbers are employed on the 1937 
Graham cars. They are of the two- 
way direct action type, checking 
both bound and rebound. 


1937 CHEVROLET 


TU 


i 
: 
' 


. . . and as simple to clean as a piece 


of glass 


Be sure to tell your prospects about 
these fine, new mohair velvets. They 
will help you sell cars and boost 


resale values at 
“trade-in” 
time. 


*Reg. applied for U. S. Pat. Off. ' SOL 


Weavers of Ca-Vel Velvets 
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Michigan Leads U. S. in Automotive Parts Sale 








No Radical Changes, But 
Better Cars, Says Sloan 


NEW YORK.—Alfred P. Sloan 


jr., president of General Motors, 
issued the following statement to 
the press before the New York 
show: 

“The automobile industry is 
presenting its 1937 models with 
the belief that improvements in 
the new lines will provide the 
public with better and more 
economical transportation than 
ever before. 

“In the preparation of its 1937 
cars, General Motors has adhered 
to its policy of progressive im- 
provement, year by year. We 
have not made radical changes, 
either from the standpoint of en- 
gineering or styling. We have 
endeavored to improve the cars 


mechanically in order to achieve 
better performance, reduced serv- 
ice expense and more economical 
operation. 

“We have tried also to improve 
their appearance and make them 
safer and more comfortable for 
driver and passengers. 

“A new feature of General Mo- 
tors cars is the ‘unisteel turret 
top’ body. This type of construc- 
tion, which might be considered 
as an extension of the ‘turret top’ 
principle to the entire body by 
the fusing and welding of top, 
bottom and sides together, forms 
the body structure into one single 
rigid unit of steel. Safety is 
greatly increased by this more 
solid construction, and important 


BORG-WARNER... BORG-WARNER 





contributions are permitted to 
comfort, roominess and style. 

“In our efforts to make the 
cars safer to operate, we have 
continued studies of the lighting 
problem. We believe the equip- 
ment used on our 1937 products 
will help to make night driving 
safer. 

“I would like to take this occa- 
sion to express publicly my ap- 
preciation to all of those thou- 
sands of people who have con- 
tributed to the preparation and 
production of the new General 
Motors cars.” 


Pa. Issues Titles 


HARRISBURG, Pa. (UTPS).— 
More than 2,000,000 applications for 
1937 automobile license plates will 
be placed in the mails by the de- 
partment of revenue starting Nov. 
2. It is the largest number of ve- 
hicles ever titled in Pennsylvania. 





-| State? s Total $115, 728,900, 
$355,509 ,416 for Country 


DETROIT. — Michigan, with a 
total of $115,728,900 sales, led the 
sales of automotive parts and 
equipment in the United States 
for the year ending June 30, ac- 
cording to a report released here 
by C. O. Skinner, secretary of the 
Automotive Parts and Equipment 
Manufacturers. 


These figures represent the com- 


New Plastic Marketed 


CHICAGO.—Insulmat, a sound 
deadener for metal used by many 
car and body manufacturers is now 
available to dealers and repairmen, 
according to the J. W. Mortell Co. 
here. This plastic material is applied 
with a special spray gun under fen- 


| ders to deaden pounding sounds. 


BORG-WARNER... BORG-WARNER 


UP TU A 
STANDARD 


In this industry, where change 
comes rapidly, and quality 
specifications are high, Borg & 
Beck continues to forge ahead 
with better and still better 
clutches. The reason for our 
steady growth, we believe, lies 
in our policy of building up to 
a standard—not down toa price. 

Borg & Beck clutches have 
earned a high reputation be- 
cause we see to it, here, that 
they can be “installed and then 
forgotten.” 


. 


as 


Every Borg & Beck 
clutch passes exacting 
tests for balance, uni- 
formity and precision. 
When the fine electric 
line of this new balance 
test machine shows 
straight another clutch 
has passed with flying 
colors —and another 
new car will have 
smoother performance. 


BORG & BECK DIVISION 


BORG-WARNER CORPORATION 


CHICAGO, 


ILLINOIS 





bined sales of replacement parts 
and accessories by the automobile, 
motorcycle and the parts makers. 
Total sales for the U. S. for the 
year were $355,509,416. 

Following is the list giving sales 
volume by states: 
STATE 
Michigan 
Illinois 
Ohio 
New York 
Indiana 
Pennsylvania 
Wisconsin 
Connecticut 
California 
Minnesota 
Missouri 
New Jersey 
Massachusetts 


TOTAL SALES 
$115,728,900 
49,122,950 
45,870,250 
26,036,150 
24,572,450 
23,887,600 
11,306,150 
11,274,800 
9,850,100 
9,642,000 
8,153,150 
5,871,650 
4,076,600 
1,572,450 
1,018,050 
933,150 
930,750 
927,850 
704,700 
687,350 
463,250 
438,900 
429,000 
416,700 
356,500 
218,050 
190,950 
166,850 
124,000 
115,100 
65,050 
57,050 
52,050 
50,050 
39,150 
38,850 
31,650 
30,200 
15,900 
11,900 
10,600 
5,600 
4,700 
3,400 
3,000 
2,650 

500 

250 


Colorado 
Washington 
Maryland 


Kentucky 
Tennessee 
Nebraska 
Virginia 

Rhode Island 
Oklahoma 
Oregon 

Georgia 

Kansas 

North Carolina 
Florida ... 
Delaware 
CD ite ows'sac 
New Hampshire 
Alabama 

West Virginia 
Arkansas 
Arizona 

District of Columbia.... 
South Carolina 
Hawaii 
Vermont 
Wyoming 

North Dakota 
New Mexico 
Utah 

Idaho 


Montana 
Maine 


$355,509,400 


Strict Law Enforcing 


Lowers Pa. Accidents 


HARRISBURG, Pa. (UTPS).— 
The intensive safety campaign of 
Secretary of Revenue John B. 
Kelly reduced automobile acci- 
dents 18.7 per cent, and road 
fatalities 19.5 per cent in- Sep- 
tember, it is said here. Motor car 
accidents dropped about 25.4 per 
cent as compared with August. 

Motor vehicle laws were en- 
forced rigidly during September 
when state highway patrolmen 
were ordered to highways and 
away from office work. 

“If strict enforcement is needed 
to reduce death and injuries from 
automobile accidents, that is what 
motorists are going to get,” Kelly 
promised. 

From 200 motor fatalities in 
August, the number dropped to 
161 for September. Accidents 
dropped from 5,344 in August to 
4,354 in September. The number 
of injured for the two months 
respectively were 5,551 and 4,428. 
In August 1,332 persons were 
found to be speeding while the 
number for September was 995, 
a decrease of 33.8 per cent. All 
motor violations dropped 27.5 per 
cent. 

Of 6,925 operators of cars and 
trucks figuring in violations, the 
number indicated as being intoxi- 
cated was only 1.5 per cent. In- 
attentiveness was a factor in 15.9 
per cent of violations. Strict en- 
forcement did not materially re- 
duce the number of accidents 
involving pedestrains, the figures 
being about the same for both 
months, 
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PICK-UP—COMPLETE 
F. O. B. Lansing, Michigan 


Price includes all-steel top cab 
with safety glass and option of 4- 
cylinder or 6-cylinder Silver Crown 
truck engine. Panel units, on short 
or long wheelbases, at correspond- 
ingly low prices. 


Reo Speedwagons and Trucks range 
from 14 to 4-6 tons including 
Tractor Trailers and Buses. All 
models feature new streamlined 
styling with V-type windshields. 
Prices start at $555 f.o.b. Lansing, 
Michigan, plus tax. Special equip- 
ment extra. 


* 100% TRUCK CONSTRUCTION 


Built by Truck Engineers * * Powered with Sturdy Truck Engine x x 
Balanced Load Distribution x x Exceptional Economy and Flexibility 


NNOUNCEMENT of Reo’s brilliant 
new half-ton Speed Delivery is the 
best news alert truck dealers have had 
in years! For with this low-priced line, 
Reo enters true quality trucks in the 
“mass” market. The new Speed Deliv- 
ery meets the needs of fully one-third 
of all truck users, and offers to dealers 
everywhere unusual profitopportunities. 


When you see today’s Reo Speed 

Delivery, mark the advances Reo has 

made in meeting “the challenge of a 

new day”. Brand new truck engineer- 

ing makes scientific load distribu- 

tion possible in this new low-priced 

Reo. Easier handling and greater 

operating economy result. New 

, engine and axle locations permit 

_ the use of longer bodies. Bulk- 

ier loads can be carried than 

in conventional trucks of 
corresponding size. 


Typically Reo in every detail—the new 
Speed Delivery is built by truck engi- 
neers to doa real truck job. Available 
in % or % ton models of 114 and 120 
inch wheelbase, it introduces a new 
conception of value in the low-price 
truck field. 


Two Silver Crown Enginesare optional 
—6 cylinders for fast highway trans- 
port and 4 cylinders for economical 
multi-stop work. Both handle capac- 
ity loads at high speed with remark- 
ably low gas and oil consumption. 


All-steel cabs of roomier construction 
provide greater driver comfort. V-type 
safety glass windshields assure unob- 
structed vision and better ventilation. 
These features are standard equipment. 
Don’t let this opportunity pass—there 
are still exclusive Reo franchises avail- 
able in rich territories. Wire, phone 
or write today for full details. 


REO MOTOR CAR COMPANY, LANSING, MICHIGAN 


REO) racks ano suses 
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Courage and Enterprise Will Make *37 Top Year 


Nash Confident Coming . 
Year to Show Big Gain 


NASH 


Chairman of the Board, Nash Motors Company 


Wis. 
in the automotive 
is 


KENOSHA, 
business and 
industry, continued expansion 

indicated 
the new year. 


It will be a pe-| 


riod of intensi- 
fied competition 
in which profits 
will be harder 
to earn. Cour- 
age and enter- 
prise will 


year is ended. 
C. W. Nash We have had | 

in 1936 a great | 
buying of automobiles. The heavy | 
industries have made great strides | 
toward complete recovery. Even| 
the long suffering railroads have 
made definite progress. Although 
crops and livestock production | 
has been down, the farmers have | 


received higher prices and have} 


been generally prosperous. 
Trend Seen Upward 
I see no reason why the upward 
trend should not continue, barring | 
always the unforeseen. I believe 
that 1937 will be even better in 


the motor car industry than were | 


the 12 months just closed. 
However the satisfactory year 
just closed has in itself meant | 
more severe competition. Corpora- | 
tion earnings have been such as 
to put many of them in better 
competitive position, able to spend 
more to obtain a larger share of | 
the 1837 market. Funds have been | 


In general | 


for| 


be | 
needed to finish | 
on top when the | 


made available for plant expan- 
|sion programs, for the develop- 
|}ment of new products, and for 
expanding sales and advertising 
efforts. 

Combining all these things, it 
| is evident that now is no time to 
| relax and ride along on the rising 


| wave of prosperity. 
| 


Expects Many Changes 

The phrase sums up my busi- 
ness philosophy for the new year. 
It seems plain to me that there 
| will be many and drastic shifts 
in relative positions. Some com- 
| panies and some industries wi’l 
| lag behind the march of progress 
| because their competition has beer | 
| more keenly alive to publicly ac- | 
| cepted industrial developments. 
| Some will lag behind because their 
competitors have had the vision 
to adopt new methods and con- 
stantly improve their products. 

We have had this viewpoint 
|toward 1937 for some time now. 
| Right after the automobile shows 
| of last year we began to plan the 
|cars we are now presenting 
| Every consideration was aban- 
doned except the determination to 
design a fine automobile. Our 
| plant expansion, our redesigned 
series of cars, our advertising | 





| 


program stepped up 50 per cent | 
Nash | 
Motors is prepared for a great) 


are conclusive proof that 


1937. 
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THERMOS 


BS Both motor block and 


hose line types make up the complete Dole 
MEM Laur ult dur eu el 
ted to the rise of hot water heater popularity 
and to modern improved engine performance 
through scientific motor temperature control. 


Dole 


car ventilatio 
cessory. Inex 


Many types 


Wal Wage AAD Simplest closed 


Pa) eet: ee 
pensive and easy to install. 


We aS 


of leak-proof, shake-proof con- 


nections for tubing joints, S.A. E. fittings and 
rs 4-| ea te 


Dole 


BRASS PARTS TO SPECIFICATION 


Modern equipment and rich experience rec- 


ommend our company for contract work. Send 
blue prints and ask quotations on all small 


Tet are 


LIE 


THERMOSTATIC METAL Ceadership 


in the field of automotive thermostats is the 


natural accompaniment ey ae Tae TS ti ie ee) 
major source of thermostatic by-metal for all 


Teri ae 


THE DOLE VALVE COMPANY, 1901-1941 Carroll Ave., Chicago, Ill. 


DETROIT OFFICE: GE 


NERAL MOTORS BLDG. 


Chicago Show Headquarters—Stevens Hotel 
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NEW YORK GOT ITS FIRST GLIMPSE of the new Lincoln-Zephyr V-12 three-passenger coupe, 
vbeve, at the opening of the Ford-Lincoln show at the Hotel Astor. 


U.S. Chamber Reports 
Business Outlook Bright 


WASHINGTON.—-A rosy pic- 
ture of the general business out- 
look is painted by the Chamber 
of Commerce of the U. S. in its 
current Washington Review. ? 
periodical summary of national 
trade affairs. 

“The momentum which has been 
gained in business activities is 
impressive,” the Review states, 
“both in its extent and in its 
promise for the period ahead. 
When all the evidence is brought 
together in an endeavor to con- 
sider the sum total of economic 
activity throughout the country, 
it appears unmistakably that 
since the summer of 1935 there 
has been steady progress. 

“Such a prolonged advance, al- 
though gradual from month to 
month, might suggest at least a 
temporary recession in the near 
future. But consideration of the 
elements which enter into na- 
tional activity, both by business 
fields and by areas, makes it clear 
that during the !ast 17 months 
the most significant development 
has been improvement in balance, 
among fields of enterprise and 
among the areas of the country. 

“This has not been a period of 
spectacular bursts here and there 
serving to accentuate compari- 
sons with low conditions else- 
where. Instead, it can now be 
seen that there have been at 
work the processes which restore 
order where dislocation had 
earlier been evident, which bring 
all activities nearer the average 
instead of some being far above 
and others equally far below. It 
is necessary to go back a decade 
to find another period in which 
business momentum had within 
itself equal elements of strength.” 

After discussing in some de- 
tail the improvements in produc- 
tion and consumption of basic 
commodities and services, as well 
as in the volume of bank clear- 


ings, the Review states in sum-| 


mation: 

“It may fairly be concluded, 
on the face of the figures, that 
since the summer of 1935 the 
United States has been making 


more progress than some other | 


Col. Alden, Timken 


Official, at Show 
NEW YORK.—Col. H. W. Alden, 
chairman of the board of the 
Timken-Detroit Axle Co., Detroit 
twice president of the society of 
Automotive Engineers, who has 
been in Europe on an extended 
visit to Continental automobile 
shows, arrived in New York 
aboard the SS Washington, Thurs- 
day. During his stay in New York 
he planned to spend much time 
at the automobile show. The Tim- 
ken-Detroit head is registered at 
the Commodore Hotel. 





countries which had gone farther 
in recovery. The progress of Eng- 
land is sometimes cited. In this 
period the index number of in- 
dustrial production in England 
rose from 104 against the 1929 
level of 116 or about 12 per cent; 
in the United States the corre- 
sponding index number rose from 
71.4 to 92, or by 28 per cent.” 





New Brake Linings 


Offered by Raybestos 


NEW YORK.—Rayestos has an- 
nounced production of a new 
brake lining set for Ford, Plym- 
outh and Chevrolet cars, the re- 
sult of a year’s laboratory and 
proving ground tests. 

A moulded lining, a rigid, homo- 
geneous segment, is used on the 
forward-acting shoe. A woven 
lining is an alloy wire material 
high in friction value, to be used 
on the reverse-acting shoe of each 
brake. 


SAVE MONEY 
WITH THIS NEW 


“MARKS BOND” A Bonding Process 


Holds paint or enamel to steel or iron. 


Prevents 


rust. % Saves time on processing (either tank or 
spray system). % Saves on equipment space. * 
Saves on fuel and heating of tanks. % No sludge. 
% Has passed salt spray and humidity tests. * 
Gives controlled etching — light or heavy. *% Has 
been commercially tested. *% Has been officially 
approved by several of Detroit’s largest industrial 


plants. 


WRITE FOR FREE DATA OR FOR 
DETAILS FOR MAKING FREE TEST 


av EC TS 
aes 


Bonding Process CORPORATION 


10401 NORTHLAWN 


AVENUE « DETROIT 





ATLANTIC CITY. — Complete 
reciprocity between states on mo- 
tor vehicle licenses and elimina- 
tion of various special levies now 
being made by some states against 
foreign trucks and other vehicles 
was advocated by New York State 
Motor Vehicle Commissioner 
Charles A. Harnett in a press 
conference here this week, during 
which he revealed he intended to 
recommend such a movement be- 
fore the American Assn. of Motor 
Vehicle Administrators at its an- 
nual convention, scheduled to 
open next Thursday in Hot 
Springs, Ark. 

The New York state commis- 
sioner was quoted as having told 
the press representatives: “To my 
mind it would be just about as 
reasonable to require motorists 
from one county to obtain extra 
licenses to drive his car in other 
counties as it is to require mo- 
torists from one state to purchase 
extra licenses to drive in other 
states. We must have complete 
reciprocity for motorists in every 
state.” 

The practice of many states of 
forcing out-of-state vehicles to ob- 
tain extra licenses, as well as in 
some instances levying mileage 
taxes on foreign trucks, was 
termed an impediment to com- 
merce by Harnett, which he as- 
serted “should be. stopped.” 

Commissioner Harnett ad- 
vocated “absolute freedom of 
movement” from one state to an- 
other, whereby one single license 
fee would be necessary for each 
motor vehicle, and that fee to be 
paid in the state where the ve- 


Joint Efforts 
Solve Problem 
Of Lubrication 


DETROIT.—Oil and automotive 
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N. J. Commissioner Asks 


Reciprocity and Tax Cut 


hicle originates. He also ex- 
pressed the view that reciprocity 
should extend to truck specifica- 
tions, in order to eliminate the 
present confusion on that point. 

Although opposed to _ federal 
|control over vehicle registration, 


| Harnett said he did believe there | ; 
| starting of cold 


| should be standard national rules, 
road signs and signals for mo- 
tor vehicle operation. 


& 
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engineers have solved the prob-| 


lems of lubricants arising from 
the use of newer bearing mate- 
rials, H. C. Mougey of General 
Motors research laboratories says 
in a report to the American 
Chemical Society. 

“Under present conditions it is 
easy for an automobile company 
to change from one bearing ma- 
terial to another,” the report 
points out. “Bearing materials 
now in production may not be the 
Same as those used six months 
hence. The probabilities are the 
list of bearing materials will be 
increased as a result of a better 
knowledge of the problem. 

“From time to time, situations 
have arisen which at first ap- 
peared serious. However, as the 
result of co-operation between the 
oil and automotive engineers, 
these problems have been solved. 
They include crankcase dilution, 
crankcase corrosion, gum and 
anti-knock, vapor lock, cold start- 
ing, and bearing lubricants. 

“In the early days, crankcase 
dilution and crankcase corrosion 
were very serious problems, but 
they were solved by improvements 
in gasoline and the use of crank- 
case ventilators and jacket-water 
temperature control. When gaso- 
lines of improved anti- knock 
properties were first made, con- 
siderable trouble was experienced 
owing to gum. However, both the 
oil and automotive engineers 
made the necessary changes and 
this problem is now of minor 
importance. 

“It appears by a continuation 
of this co-operation, these prob- 
lems may be kept under control, 
and others which may arise may 
be solved.” 


Pontiac Dealer Opens 


OMAHA.—Dale McKinnon, Pon- 
tiac district manager for Nebraska 
and Iowa for three years, resigned 
to organize the Omaha Motor Co. 
here, to sell Pontiac cars. The new 
firm moved into its quarters last 
week with 35 persons on the pay- 
roll. It has new type automotive 
equipment throughout and a com- 
plete line of parts and accessories. 


| 
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Nationally represented by HEARST 





is anyone reads an evening paper. 
reaches most of these desirable ones is the Journal. 


out of every 100 readers of any evening paper read the Evening 


cross-section of population there is. 
stratum of social and financial position. But, most particularly, 
that “middle-of-the-road” group which makes up the bulk of any 
metropolitan population. And it is in the “middle-of-the-road” 
where the circulation of the Journal is most predominant... that 
solid, steady-earning Middle Class ... the folk who account for 


VOLUME SALES of every product. 


NEW YORK EVENING JOURNAL 


INTERNATIONAL 


Youngstown Unveiling 
New Models Nov. 17-22 


YOUNGSTOWN, O.—The an- 
nual show of the Mahoning County 
Automotive Assn. will be staged 
in Stambaugh Auditorium here, 
Nov. 17 through 22. E. A. Mo- 
lenske is in charge. 


Veedol Has New Oil 


NEW YORK.—Two new Veedol 
motor oils, designed to provide quick 
motors and good 
lubrication at 20 degrees below zero 
- announced by Tide Water Oil 

Oo. 


' TN NEW YORK—your largest potential market—everyone who 
And the one paper which 


Of course, such a tremendous circulation represents the truest 
Here are people of every 


The company: is headed 
Two Eastern Bus Arthur M. Hill, of Charleston. 


@ . Th ona 7 7 
Lines Unite In | ore mpictea with the aporova 
Approved Merger 


by 


|of the Virginia corporation com- - 
mission, and the Federal inter- 
—_—_— |state commerce commission. The 
RICHMOND, Va. (UTPS).—At-| new corporation has an author- 
lantic Greyhound Lines, Inc., has | ized capital stock of $7,500,000 


|been merged with Old Dominion | 


|Stages, Inc., and re-chartered as | 
}the Atlantic Greyhound Corp. It] .; a 
has become “the largest bus com-| Miles 66 per cent by the railroads, 
| pany in the world,” according to | =: A Lite ‘a and 5 pee Com 
officials. The present operations | ca ry ees b = atmean Bh: per 
office of the Atlantic Greyhound | cent by water aad 65 par cont on 
|system is in Charleston, W. Va.| the highways. r 
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The Journal Part of New York 


is a vital force ...a productive group 
of over 650,000 families, daily readers 
of the Evening Journal. These are the 
people who are buying $30,000,000 of 
new cars; $4,000,000 of tires and acces- 
sories—the group which spends over 
$10,000,000 at filling stations each year! 
Is this a market for YOUR line? 


In fact, 43 


i + 


aia For the year ending 


=o) September 30th, 1936, 
the net paid daily average circulation 
of the New York Evening Journal was 
in excess of 


650,000 
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ADVERTISING SERVICE 


Ropney E. BooNE, GENERAL MANAGER 





DETROIT.—The federal treas- 
ury has called for preliminary 
registration this month of all em- 
ployers and employes subject to 
the payroll tax starting Jan. 1 
under the Social Security Act. 

The legal department of Auto- 
motive Parts and Equipment 
Manufacturers, Inc., has sent the 
following advises to members: 


1. Starting Nov. 16, post offices 
will distribute to employers a 
form known as “Employer’s Ap- 
plication for Identification Num- 
ber.” This form must be returned 
to the local postmaster by Nov. 
21. 


Signed by Employes 


2. Starting Nov. 24, post offices 
will furnish employers with a 
form known as “Employe’s Appli- 
cation for Account Number.” The 
employer should distribute this 
form to employes, who may then 
return them, filled and signed, 
through either the employer or 
the post office. 


3. Any employer may arrange 
with the postmaster to have a 
post office employe assigned to 
his plant to assist in the registra- 
tion. 


4. On receipt of his application, 
each employe will be assigned an 
account number and given an 
identification card. 


5. Each employer must keep a 
record of his employes’ account 
numbers since these must be in- 
cluded in tax returns, 


6. The treasury is expected to 
issue regulations governing pay- 
ment of the tax and employers’ 
records shortly. 


Co-operation Needed 


“Successful accomplishment of 
this task,” the APEM letter states, 
“requires full co-operation of em- 
ployers and employes. Employers 
will recognize the advantages of 
whole-hearted co-operation. Em- 
ployes will likewise recognize co- 
operating employers are working 
for their best interests. Prompt 
and active participation will en- 
able the post office department to 
complete its work with maximum 
dispatch and economy. 


“Some employes may prefer to 
file their applications through 
some other channel than their 
employer. In all such cases they 
should be permitted to do so, even 
though the employer is offering 
to perform this service for them. 
In no case may they be refused 
permission to deliver or forward 
their own applications to the post- 
master, either personally, through 
the letter carrier or by mail. 


“Treasury regulations require 
applications for account number 
must be completed and returned 
to the post master not later than 
Dec. 5. Please see your employes 
understand this requirement.” 
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Payroll Tax Registration Starts Next Monday 
APEM Advises Members 


Of Preliminary Procedure 





Business Trend 


Cheers Richmond 


RICHMOND, Va. (UTPS).—The 
automobile dealers here see stead- 
ily improving prospects for new 
car and truck sales in 1937. They 
attribute this improvement to the 
general upward trend evident in 
all lines of retail trade here. 


There is one minor but per- 
sistent complaint from dealers 
who say trade-in conditions are 
apt to hurt the retail automobile 
business. They say dealers bid- 
ding against each other allows 
customers to dictate prices, there- 
by cutting profits on new cars to 
a dangerously low level. 


Dealers in higher price fields 
report customers moving to more 
expensive makes, which will gain 
sales with the new year. 


The outlook for the coming 
year is brighter, some individuals 
say, than ever before; the current 
demand is good, clearing the 
show rooms of 1936 models. All 
dealers seem to have a few cars, 
but are not overstocked. 


There is no explanation being 
given by automobile men here for 
the increasing demand, other 
than a_ general improvement. 
They accept this upward trend 
as a natural one. “Business is 
just better and we are going to 
sell a whole lot more new cars 
next year,” they say. 

A flurry of buying is expected 
as new models come out, with a 
demand greater than the produc- 
tion and a slow period probable 
etween Thanksgiving and Christ- 
mas. 

Bad trade-in practices, some of 
the dealers say, are caused by 
too many firms handling the same 
car in a small territory. They 
report customers, after being sold 
on a certain car, make offers to 
various dealers in that field. Be- 
fore this customer actually signs 
up he has a price on his old car 
from every dealer in the city, and 
from those in nearby towns. 
Dealers here say this cuts margin 
of profit to a dangerous point. 


Collins and Aikman 


Announces Pay Raise 


NEW YORK.—A 10 per cent 
increase in wages for all employ- 
ees, with the exception of the 
executives, effective next week, 
was announced today by W. G. 
McCullough, president of Collins 
& Aikman Corp. 


The company, world’s largest 
manufacturer of mohair velvet 
upholstery fabrics for automobiles 
and furniture, employs thousands 
in its plants in Rhode Island, 
Pennsylvania and North Carolina, 
all of whom will receive the in- 
crease. 


CUT DELIVERY COSTS 


Increase 'Your Profits! 


MONARCH Tow BARS 
The Safe, Economical Way to Deliver 


Your Cars .. 


Thousands of dealers are cutting their delivery costs in half 
CUTTE! 


using Monarch Tow 


wi 


Bars. These sturdy 


insure 
AT ONCE. 


ali-steel castings, accurately machined. 
the utmost strength and perfect alignment. INVESTI 


COST- 

for literature, 
prices full 
infermation. 


MONARCH TOW BAR COMPANY 


Division of John P. Fleming Driveaway System 


12801 Kercheval 


DETROIT 


MUrray 9577 
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ABOVE IS A SAMPLE of the 
identification card to be issued to 
workers under the Social Security 
Act. At the right, forms to be 
filled out by employer and the 
employe. 


Tourist Crowds 
Seen as Boost 


To Miami Sales 


MIAMI, Fla.—Automobile deal- 
ers throughout this area are op- 
timistic over present conditions 
and confident that the coming 
tourist season is going to be the 
heaviest ever experienced in the 
locality. Thirty-three new hotels 
built this year will provide 1,971 
additional rooms, and 734 units 
will be available in the 84 new 
apartment houses built in 1936. 
Hotels are preparing for a heavy 
winter and most of them will be 
running early in December. 


Miami ranks close to the top 
in building activity in the United 
States. A large part of this new 
construction has been private res- 
idences. This has an important 
bearing on the automobile indus- 
try in the community. 


There is perhaps a greater num- 
ber of automobiles in Miami per 
family, than in any other com- 
munity of its size. Due to the 
climate, it is possible to do with- 
out a garage and to let the fam- 
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It shows the account number used in 
your Social Security Benefit rights 
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ee your account. 


Address inquiries concerning Unemployment Compensa- 
tion (if there is a law in your State) to the State agency 
administering such law. Address inquiries concerning 


Federal Old- 
Assistance or 
Security Board. 


Retirement Benefits (not State Old-Age 
ensions) to the nearest office of the Social 
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Salt Lake Dealers See 


Good Winter’s Business 


SALT LAKE CITY.—New car 


inventories here are generally be- 
low normal. Some dealers have 


ily car stand out doors the year|a few cars, others are practically 


round, an economical factor 
which has some bearing on the 
number in use. 


Dealers throughout the district 
are freely predicting at least 
33-1/3 per cent increase in busi- 
ness. The figure is based on 
the increase in 1936 business over 
that of 1935. Many reported more 
than a 100 per cent advance over 
last year and expected the same 
or an even greater increase for 
the coming 12 months. General 
business prospects for 1937 are 
even better than they were for 
1936. 


Most dealers report they are 
carrying a larger inventory today 
than for years past. One said he 
has fully 100 per cent more stock 
on the floor today than was car- 
ried a year ago, in spite of the 
fact that sales are 400 per cent 
ahead of those of 1935. Other 
dealers report that their inven- 
tory had to be reduced because of 
inability to get cars delivered 
fast enough. 


Miami practically doubles in 
population during the winter 
season. Many of the visitors 
bring their own cars or buy while 
here and then drive home in the 
spring. With no business to carry 
on, prospects have more time to 
shop around and find the car that 
appeals to them. They need a car 
while in Miami and often trade in 
the old one they drove south. 


This makes for a busy winter 
season but the real volume comes 
later, during March, April, May 
and June. Local residents have 
been busy entertaining visitors 
and making money during the 
winter. When tourists leave in 
spring, year-round residents are 
ready to spend their money and 
to look at the new cars. 


The entire Miami area is antici- 
pating a record breaking season 
and automobile dealers are sure 
of a generous share of the pros- 
perity. 


out of new cars, and waiting for 
new models, a survey indicates. 


The outlook for new car sales 
for the next several months, well 
into 1937, is excellent, the usual 
seasonal difficulties being taken 
into consideration as Utah win- 
ters are sometimes severe. This 
is based on the greatly improved 
industrial and economic outlook, 
and the increased confidence 
which it has brought to everyone. 
More cars are being bought, and 
will continue to be bought, for 
traveling salesmen and executives 
visiting branches. Road conditions 
are improving right along, and 
during the winter months the 
state road authorities will attempt 
to keep highways open. Owners 
are using their cars more and 
more in the winter for city 
transportation owing to the bet- 
ter care of the streets in stormy 
weather. Hence, more cars will 
be bought. 


Most truck dealers have small 
inventories. The number of second 
hand units is small and there is 
quite a brisk demand for those 
offered. For the first nine months 
of 1936, a total of 3,106 new trucks 
were sold, compared with 3,076 
for the same period of 1935. For 
September, 1936, 323 new trucks 
were sold, compared with 356 for 
Sept. last year. Chevrolet, Ford 
and Dodge trucks in the order 
named, are at the top of the list. 


Willard Richards, manager for 
the Mack International Truck 
Corp., said that the outlook for 
trucks was exceptionally bright. 
He pointed to the new lines, re- 
cently placed on the market and 
which are pushed here. He said: 
“Inventories are low, dealers hav- 
ing experienced difficulty in get- 
ting all units sold, and there were 
very few used trucks in dealers’ 
hands.” 


The Ford Motor Co. reported 
practically no new trucks on 
hand in the entire Salt Lake City 
trade territory, which covers a 


vast section of the far west. The 
used truck situation was described 
as exceptionally good. The out- 
look for the truck division is ex- 
ceedingly bright. Beginning Nov. 
1, Ford expects to do 20 to 25 per 
cent more business this winter 
than last, as far as the Salt Lake 
City territory is concerned. 

No one is pessimistic, There is 
optimism everywhere, among pas- 
senger car and motor truck 
dealers in this section. 


Mullins Co. Dividend 


SALEM, O.—Directors of the Mul- 
lins Mfg. Co., makers of automoile 
body parts, have declared initial div- 
idends of 50 cents a share on the 
class A and class B common stocks, 
payable Dec. 21 to stockholders of 
record Novy. 28. 


WILL SELL 
YOUR CARS FASTER 


A talkie tells the story of 
quality, strength, power, 
comfort, and value, with 
convincing force. Filmo- 
sounds make every man a 
star salesman. 


VISIT THE 
CHICAGO 


AUTO SHOW 
FILMOSOUND 


MOVIE THEATRE 
AND THE 


BELL & HOWELL 
EXHIBIT 


HEAR and SEE 


THE BELL & HOWELL 


FILMOSOUND 
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| License Fee And 


Experts Predict Better 
Farm Market Next Year 


WASHINGTON. — A richer 
American farmer who will need 
trucks to meet increased demand 
for his products and have more 
money for personal transportation 
in 1937, is pictured in an annual 
outlook report by the bureau of 
agricultural economics. 


The report sees the farmer 
benefiting from greater industrial 
activity, increased national in- 
come and slightly higher commod- 
ity prices. More than 100 federal 
and state extension economists 
assisted in its preparation. 


Summarizing the farmer's busi- 
ness prospects, the bureau stated: 
“The demand for farm products 
in 1937 will be greater than in 
1936. Most of this prospective im- 
provement arises from expected 


pointed out the “national income 
paid out” has risen from the de- 
pression low of $44,900,000,000 in 
1933 to $60,000,000,000 in 1936. 

As to the foreign demand out- 
look, the bureau said: 


“Since 1933 world prices have 
been rising. Recent reductions in 
tariffs and removal of quotas by 
France and Italy following the 
devaluation of the old gold bloc 
currencies may foreshadow 
further relaxations of trade bar- 
riers. 


“Another influence looking 
toward the relaxation of trade 
barriers has been the reciprocal 
trade agreements program of the 
United States. Thus far, this pro- 
gram has reduced trade restric- 
tions in 14 completed agreements. 
Prospects for agricultural exports 





W. R. HEARST JR., left listens to the enthusiastic business fore- 


Property Tax On 
Autos Combined 


DENVER.—Colorado is to have 
a new law on payment of auto- 
mobile taxes. The Colorado Mo- 
tor Car Dealers’ Assn. and the 
Denver Automobile Dealers’ Assn. 
have favored consolidation of li- 
cense fees and property tax on 
automobiles. Taxes on automo~ 
biles are difficult to collect and 
previous legislative attempts to 
make property taxes collectible 
when license fees are paid were 
declared unconstitutional. 

The amendment passed at the 
general election will permit the 
legislature to pass a law which 
exempts the automobile from 
property taxation. It permits 
collection of a graduated fee 
combining both license fee and 
property tax. It allocates coun- 
ties their share of the fees, thus 


increase in domestic demand. Some ' keeping them from losing rev- 
improvement in foreign demand| May be expected to improve even | ...4 by H. L. Horton, Chevrolet’s Atlantic coast regional manager, at| ..ue now received from automo- 


also is anticipated. more future agreements than 


National Income to Gain 


“Domestic demand for farm 
products is determined largely by 
income of consumers and indus- 
trial activity. Industrial produc- 
tion is expected to be about 10 
per cent higher in 1937. The com- 
modity price level also is expected 
to be slightly higher. It is prob- 
able the national income will be 
at least 10 per cent higher than 
in 1936. 


“Improved industrial conditions 
are noted in some of the impor- 
tant foreign countries which im- 
port farm products from the 
United States. The full benefit of 
this improvement has not been 
reflected in exports because of 
barriers to international trade 
which have been erected during 
the past decade and because of 
small domestic supplies of some 
farm products which usually are 
exported. 


“Recent developments in trade 
agreements and the indirect ef- 
fects of devaluation and tentative 
stabilization of foreign currencies 
however, may mark a turning 
point in international trade and 
have resulted in some improve- 
ment in the prospects for larger 
foreign outlets. 


Higher Farm Prices 


“Improved demand and shorter 
supplies of some commodities will 
result in higher prices for farm 
products during the first half of 
1937 compared with the similar 
period of 1936.” 

Discussing the domestic demand 
outlook in more detail, the bureau 


Warns of Mixing 


Oil for Hypoids 


CLEVELAND, O.—With the hy- 
poid rear axle brought into more 
universal use, it has become a 
general topic of conversation 
with everyone in the industry, 
says William Beaser, president of 
the Whitmore Mfg. Co., lubricant 
makers. 

“While dealers are talking its 
selling features, service men are 
discussing the servicing of the 
hypoid,” said Beaser. “There is 
no reason for concern about serv- 
icing this engineering advance.- 
ment. 

“Our experience with hypoid 
rear axles dates back to 1926 when 
it was used in the first twin-six 
Packard. From this ll-year ex- 
perience we have learned the hy- 
poid is not hard to service. 

“There are several ways to 
avoid difficulty, so far as lubri- 
cation is concerned. The man who 
thinks ‘any dope will do’ is 
wrong. Factory service chiefs all 
stress the importance of using 
the proper E. P. lubricant, with 
good reason. We urge the use of 
super E. P. All E. P. lubricants 
are not made for hypoids. There 
are many mild E. P.’s that won’t 
do. The final thing to remember 
is not to mix various lubricants. 
Be careful to use precisely the 
same make and grade or drain 
and refill completely with the E. 
P. lubricant you specialize on.” 


from those already concluded.” 






































Subscribers to “Business Week” com- 
prise one of the most responsible groups 


of new car prospects you can name, 


The influential executives who comprise the selected 
list of Business Week subscribers are the sort of 
men who make up their own minds about new cars. 
Their number is more than 90,000 . . . they give 
the final decisions on new purchases . . . they are 
the really influential men that your salesmen cannot 
reach! But—they do see Business Week. Sell them 


through its columns! 


Here is how Business Week readers 
fit into the automotive picture:* 


CAR OWNERS .. . Among Business Week sub- 
scribers, 93.24% own one or more automobiles, 
28.70% own two or more. 


NEW CAR PROSPECTS . . . Among Business Week 
subscribers, 31.2% contemplate the purchase of a 
new car within a year. 


TRUCK OWNERS . . . Among Business Week sub- 
scribers, 40% are in companies which own an 
average of over 43 trucks per company. 


the company’s press dinner in New York. 


bile taxation. 








HEADS OF COMPANIES USING PASSENGER 
CARS FOR SALES PURPOSES... Among Busi- 
ness Week subscribers, 40% are executives of com- 
panies which operate an average of more than 14 
cars for sales use. 

The Business Week subscribers in these lines are 
influential executives who are out of reach of your 
salesmen. Their decision is the controlling factor in 
every sale. Sell them through Business Week. They 
see it Every Week. 


*As indicated by recent independent survey among 970 
typical Business Week subscribers. 


Alert...Accurate... Authoritative 


USINESS WEEK 


It delivers more executive readers per advertising dollar than any other publication! 
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Rscord Number of Exhibits at Chicago Show 


Animated Cutaway Models 
Show Public “the Works” 


(Continued from Page 1) 


mitted manufacturers to show, 
complete lines of models in each 
booth. This has resulted in more 
cars being shown this year than 
ever before. Open and converti- 
ble models, somewhat conspicuous 
by their absence in previous 
shows, now occupy the center of | 
the stage in several displays. 

Greater safety-consciousness on 
the part of public, manufacturers 
and law enforcing officials is 
demonstrated by numerous dis- 
plays of brakes and other safety 
devices in many of the booths. 

Here is a resume of the various 
makes of cars on display: 

Buick 

One of the largest layouts in the 
show in point of number of cars 
is Buick, with 14 body styles on 
four wheelbases. A cutaway chas- 
sis and several moving mechani- 
cal exhibits serve to emphasize 
the increased power, streamlining 
and other high points of the 1937 
models. 

Cadillac-LaSalle 

The featured display in this ex- 
hibit aside from the many body 
styles and models on view is an 
illuminated cutaway chassis with 
the moving parts described by 
factory-trained lecturers. The new 
LaSalle is shown in seven body 
styles. There are 11 Cadillacs on 
display, including two 60’s, one 65, 
one 70, four 75’s, two 85’s, and one 
90—the V-16. 

Chevrolet 

Once again Chevrolet is stress- 
ing the mechanical features of 
the valve-in-head motor, knee- 
action and oil cooling system with 
cutaway displays of these parts | 
in motion. There is also a special | 
exhibit of brake equipment. These | 
features are centered around a 
cutaway chassis with lectures 
pointing out salient details. The | 


new styling and hood treatment | 


are demonstrated in 10 body mod- 
els on view. 
Chrysler 
Two new colors are introduced 
by this manufacturer. 
arena on the main floor is shown 
a Chrysler Imperial in a “differ- 
ent” red, and a sky-tint airflow 
sedan is entered in the “Brides” 
spectacle. Nine other models are 
on display in the booth, including 
the Royal, Imperial and Airflow 
groups. Mechanical features are 
high lighted on an illuminated 
chassis. 
Cord 
The only front-drive display 
stresses Cord’s new Westchester 
sedan, using this model for the 
“sample” in the arena and the 
pageant. Also shown are a ber- 
line, a super-charged phaeton, a 
regular phaeton, a cabriolet, and 
a Beverly sedan. A chassis is 
mounted on a central 
with lecturers to point out fea- 
tures of construction. 
De Soto 
A “trick car” is the main at- 
traction at the De Soto booth. To 
all appearances this is just an- 
other standard four-door touring 
sedan. As the lecturer begins, 
however, the entire side of the 
car lowers and brings into view a 
ear cut away from radiator to 
taillight. Ten of the most popular 
models complete the exhibit, with 
emphasis placed upon new styling, 
all-steel body, and wider wind- 
shield. 
Dodge 


Fifteen de luxe equipped cars in | 
all standard colors are on display | 


in the Dodge exhibit, demonstrat- 
ing such features as wider fend- 
ers, new radiator grille and level 
floors. Mechanical improvements 
are demonstrated in a revolving 


oa OR 


baie iB! 
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Drop Windows —full 
opening —no projections from 
sides of coach. —bronze 
screens. 


Weather-proof Venti- 
lation —controlled ventila- 
tion summer or winter—rain 
or shine 


In advanced design, plan and construction, the outstanding leader of the 
field. Directed by aggressive production, financial and sales executives 


with modern ideas and management methods 
plant devoted exclusively to trailer construction 


—manufactured in its own 
-sold at prices which 


are surprisingly reasonable for quality work, yet permit generous margins 


to distributors—that's Auto Cruiser’s set-up—that's 


the fast-growing 


organization which invites your inquiry abouc a distributor arrangement. 





In the! 


platform | 








THE CANDID CAMERA snapped these photos at the Canadian 
national motor show in Toronto. The upper shot shows C. S. Griffiths, 
manager of the Montreal division of Imperial Oil and president of 
the Montreal Automobile Trade Assn., sponsor of the Montreal motor 


show, 


left chatting with its manager, Adelstan Levesque. Below is R. 


A. Stapells, president of the Canadian Automobile Assn., left and 
Col. Ww. George Kerr, president of the Ontario motor league. 





chassis, a cutaway body and a 
cutaway motor encased in glass. 
Souvenirs of the display in the 
form of barrel banks are distrib- 
uted to visitors. 
Duesenberg 

A Duesenberg berline, with body 
by Rollston, on display in the 
main arena is the highest priced 
car at the show. It carries a $16,- 


All Steel Chassis — pre- 
vents faulty alignment—adds 
years of life. 


High Hitch— prevents 
side-sway—hugs the road. 


Rear Storsge~ 
easily accessible for 
use on the road. 


Full Width 
Splash Board— 
keeps Auto Cruiser’s 
front looking new, 


Scientific Insula- 2 


mer—cozy and non- Sos 
sweating in cold 
weather. 


Jack Wheel—makes at- 
taching and detaching easy. 


Rear Vision —vnobstruct- 
ed view from trow-car through 
trailer. 


Excellent distributor opportunity—write immediately for details. 


AUTO CRUISER 


4400 YORK R 


OAD 


BALTIMORE, MD. 





500 tag. The model by this manu- 
facturer in the bridal pageant is 
a convertible sedan with body by 
Murphy of Pasadena. Duesen- 
berg’s regular space on the sec- 
ond floor presents a special phae- 
ton, together with a tourster with 
bodies by Derham of Hollywood. 
Ford 

“The Jewels of a Ford Car,” an 
enclosed display extending the 
entire length of the Ford booth, 
is a highlight of the show. It con- 
tains all the working parts of the 
automobile in motion, each in a 
“jewel case.” Other mechanical 
displays include a large stand 
showing accessories and parts, 
and demonstrations of the op- 
tional 85 and 60 h.p. engines. Nine 
body styles are shown. 

Graham 

The Graham display is about 
equally divided between standard 
and super-charged models in the 
custom, regular and Crusader 
models, 10 cars in all being dis- 
played. A complete parts and ac- 
cessory display and two cutaway 
motors on stands are features. 


Hudson-Terraplane 

An interesting experience is of- 
fered the visitor to the Hudson- 
Terraplane booth. He is seated at 
the wheel of a demonstration car, 
in front of which appears a mo- 
tion picture of a highway unfold- 
ing before him and responding to 
his operation of the “electric 
hand,” thus giving a sensation of 
actually driving the car in all 
types of traffic conditions. Other 
features of this exhibit are brake 
and motor displays. A new body 
type, the convertible brougham, 
appears on a turntable in the 
center of the booth. Fourteen cars, 
Hudson 6’s and 8’s, and _ Terra- 
planes, are shown. 

Lincoln and Lincoln-Zephyr 

The new Lincoln-Zephyr two- 
passenger coupe on display for 
the first time is highlighted in 
this exhibit of 11 other models of 
Lincoln and Zephyr cars. A com- 
plete line of the custom Lincolns, 
as well as the two- and four-door 
Zephyr sedans is shown. An il- 
luminated Lincoln chassis and a 
Lincoln V-8 motor are shown in 
motion on turntables. 

Nash-LaFayette 

A complete array of convertible 
and closed Nash Ambassador 6’s 
and 8’s and Nash -LaFayettes 
dominates the display of this 
manufacturer. The 10 cars on 


view are supplemented by a cut- 
|} away chassis and engines in 
motion. 

Another feature of the 1937 
Nash, the bed cars, is demon- 
strated in the trailer section. 

Oldsmobile 

The central unit in the Oldsmo- 
| bile exhibit consists of motion pic- 
tures displayed in two directions 
simultaneously, with a cutaway 
chassis and body display at either 
|end. Around this unit are placed 
earphones for visitors to listen to 
the sound accompaniment of the 
movies, eliminating the old fault 
of interference in one booth’s pro- 
gram by adjoining exhibitors. 
Other mechanical displays include 
a knee-action demonstrator, cut- 
away brakes, and six and eight 
cylinder engines in motion. Eleven 
complete cars are on view em- 
phasizing longer and roomier 
bodies. 





Packard 
Packard is confining its mech- 
anical display to a chassis on a 
turntable with frequent lectures 
to point out developments in en- 
gine and chassis design. Twelve 
cars covering all price classes are 
shown. 
Pierce-Arrow 
Six new Pierce-Arrow cars are 
shown with attendants drawing 
attention to the ensemble rather 
than particular mechanical fea- 
tures. 
Plymouth 
Outstanding Plymouth features 
are emphasized in individual dis- 
plays, including a cutaway motor 
and an illuminated chassis, and 
are demonstrated by  factory- 
trained lecturers at frequent in- 
tervals. Twelve body styles com- 
prise the exhibit. Emphasis falls 
on low-contoured styling, the 
outrigger mountings and wider- 
front seats. 
Pontiac 
In addition to seven cars on ex- 
hibit, Pontiac is showing the 
mechanical features of the 1937 
models with a revolving chassis. 
Other highlights emphasized are 
body styling and longer wheel 
bases. 
Studebaker 
In addition to motion pictures, 
individual displays pick out 
changes in the 1937 Studebakers. 
These include the automatic hill- 
holder, the overdrive, a demon- 
stration of the chair-height seats, 
special appointments, a unit body 
top, and a transparent model of 
the new heater and defroster. Ten 
models are on exhibit. 
Willys 
The 1937 Willys line on view in- 
cludes ten coupes and sedans in 
both standard and de luxe models. 


NICKELGRAMS 
—=28A 


Have you ever stopped to think 
that the little levers in a cash 
register or an adding machine 
must withstand higher unit 
stresses than most parts of an 
automobile? The next time you 
se the cashier ring up a nickel 
sale just visualize a lot of little 
gadgets and small levers flexing 
and bending under the impact 
of the key. And setting up some 
really terrific stress due to the 
small sections permissible in so 
small a mechanism. For some 
time, all the stressed parts of 
“till” equipment have been made 
from Nickel Steels of various 
composition and in various 
forms. Thus, the alloys familiar 
to automobile people are doing 
yoeman service even on prosaic 


jobs. 

THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 
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General Industrial Gain 


Brightens N. E. Outlook 


By JAMES T. SULLIVAN 


BOSTON.—New England auto- 
mobile dealers and salesmen un- 
derstand that in 1937 they are ex- 
pected to sell thousands more 
units than in the 1936 season. 
Those who did not learn the data 
at factory meetings are getting it 
through frequent conferences held 
in this territory. 

There are some factors worth 
considering to give dealers and 
salesmen here the courage to 
fight for more sales. One is the 
New England Council, started 
some years ago to put a punch 


into business. It has done a good | 


job in helping to create new in- 
dustries to help others and to 
induce more to take over unused 
plants. 

Wages Going Up 

Three facts that stand out to- 
day are: more people have been 
absorbed into jobs; wages have 
started on an upward curve; and 
confidence is restored to a point 
where money is being borrowed 
and spent for improvements. 
That is a basic foundation for 
sales possibilities. 

The shoe industry is an ex- 
ample. New England production 
in August showed a 15.08 per cent 
increase over 1935, and indicated 
an increase in its share of the 
country’s total production. United 
States production was only 11.34 
per cent over 1935, but in August 
1936 New England made 36.8 per 
cent of the total. Volume of shoes 
produced in the first eight months 
of 1936 was the greatest similar 
period since the 20’s. Of the total 
40,000,000 pairs New England 
made 14,740,493. Massachusetts 
still makes more shoes than any 
other state. Millions paid to 
workers flow into trade. And 1937 
should see a better shoe year. 

Textiles are in better condition. 
Some of the mills are behind on 
orders and have enough to keep 
going indefinitely. Wool sales 
have shown a steady increase. 
Boston is one of the greatest wool 
markets of the world. Retail sales 
for a period of 36 weeks ending 
in September for the Boston mar- 
ket is 15 per cent greater than in 
1933, and 1.7 per cent more than 
1935. 

Building Up 

The F. W. Dodge Corp. figures 
show substantial increases. in 
building and engineering opera- 
tions for three successive weeks 
in September over 1935. With the 
exception of 1934 they are the 
highest since 1931. More than $10,- 
000,000 figured in contracts. 

Basic factors show New Eng- 
land can be depended upon to 
absorb more motor vehicles in 
1937, potentially, than in 1936. Co- 
relating factors are that the 
people have at last become tax 
conscious, including the motor 
groups. In Maine a referendum 
was carried nearly four to one 


Venezuela Demanding 


More U. S. Automobiles 


WASHINGTON. — Growing 
prosperity in Venezuela is refliect- 
ed in the increasing demand for 
motor vehicles there, a report tq 
the commerce department from 
Caracas states. 

Sales of automotive products in 
Venezuela during the third quar- 
ter of 1936 are believed to have 
set a new high record, the report 
says. 

Passenger cars in the low-price 
group made the greatest gains 
but the volume of truck sales held 
up well and did not show the re- 
cession anticipated earlier. 

In spite of the much higher 
duties on motor cars, the outlook 
for the final quarter of the year 
is favorable. Stocks in October 
were low and dealers were expect- 
ing the arrival of 1937 models to 
add to the usual seasonal sales. 

The new coffee crop, reported 
excellent in quantity is expected 
to increase money in circulation 
during the December quarter, 
which should increase motor car 
sales. 


preventing diversion of automo- 
bile taxes from highway work. 
Massachusetts motorists have an 
initiative petition to stop it in 
that state. 

New England dealers and sales- 
men made money this year. They 
did not roll up big totals, yet it 
was encouraging to have many 
factories and. sales organizations 
give extra bonuses for contests. 
Today dealers stocks are liquid. 
New car inventories are low. In 


many cases there are no new 


NATIONAL 


models while others have com-| 
paratively few. Used car stocks| 
are low also. 


| 
New England has led the way 
in other years when business was | 
recovering from a slump. It will! 
do it in 1936-37 season. As figures 
show it had begun its recovery 
here in 1930. Dealers and sales- 
men will find that if they carry 
on the tradition and spirit to fight 
for business, that is their heri-| 
tage, 1937 will be a bigger year 
for them. 


In 1935 the total tax burden car- | 
ried by highway users mounted to| 
unprecedented heights, exceeding $1,- 
275,000,000. Every year since the 
beginning of motor transportation, 
with the single exception of 1921, has 
seen higher aggregate taxes than the | 
preceding year. 


Small Trailer 
Frees Tow Car 
For Passengers 


NEW YORK.— While new de- 
velopments in the home trailer 
field hold the spotlight of atten- 
tion in the space devoted to 
trailers at the automobile 
there is an innovation 


ially designed utility trailers. 


| These all-purpose carriers are an- 


other expression of the inven- 
tiveness of the American automo- 
tive industry, according to Paul 
Brophy, manager of the trailer 
division of the Mullins Mfg. Corp. 
of Salem, O. 

“Utility trailers are an essential 


show, 
the spec-| 


59 


new unit of transportation,” he 
says. “Although these trailers can 
| be converted into sleeping berths, 
they are in no sense living units. 
| Their primary function is to car- 
| ry baggage, and to free the auto- 
|mobile to carry passengers with 
| comfort. 

| “Mullins Red Cap trailers are 
| streamlined in keeping with au- 
|tomobile design. They may be 
|finished to match automobile 
body colors. Mounted on two 
standard automobile wheels and 
tires they track the car ac- 
curately. The maximum load sug- 
| gested is 1,200 pounds, Our engi- 
|}neers say that the Red Cap is 
adaptable to over 300 uses. At the 
| present time it is being distributed 
|through regular automobile deal- 
ers and speciafly designated dis- 
tributors.” 


those who have shared with us 
in the advancement of broadcasting 


BROADCASTING COMPANY, 


A Radio Corporation of America Service 


NEW YORK + WASHINGTON + CHICAGO + SAN FRANCISCO 


INC. 
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Petroleum Institute Warns of Growing Taxation 


Oil Industry and Users 
Paid Over Billion in ’35 


CHICAGO.—As a climax to the 
17th annual convention of the 
American Petroleum Institute, 
which closed Thursday at the 
Stevens Hotel, members’ were 
warned not to let their enthus- 
iasm over the increasing prosper- 
ity in their industry cause them 
to disregard the growing peril of 
constantly increa$ing federal and 
state tax loads. 


In a report on present trends in 
the oil business it was stated that 
an analysis of economic condi- 
tions showed business generally 
improved during 1935 and the 
first half of 1936. Partially to off- 
set these gains it was pointed out 
that rapidly increasing tax bur- 
den on the petroleum industry, 
and its customers continues to be 
a menacing cloud. 


11 per cent of all Taxes 


Statistics presented showed that 
the industry and users of its prod- 
ucts in 1935 paid nearly a billion 
and a quarter dollars in taxes, a 
sum whose staggering size may 
be judged from the fact that it 
represents nearly 11 per cent of 
all federal, state and local taxes; 
is equivalent to about a 10 per 
cent levy on the total capital in- 
vestment of the industry; and ap- 
proximates the industry’s annual 
salary and wage payments. 

W. R. Boyd jr., executive vice- 
president of the organization, 
sounded the keynote for the in- 
dustry, stating that 1936 has been 
a year of general prosperity, with 
increasing sales and earnings. 
Boyd concluded that “a measure 
of relief from the unduly heavy 








burden of taxation would be bene- 
ficial both to the industry and to 
its customers, and would par- 
ticularly help employment and 
wages. At this time taxes are just 
about equal to the industry’s pay- 
roll. Repeal of the duplicating 
federal tax on motor fuel and mo- 
tor lubricants would be beneficial 
at this time.” 


Policies Adopted 


Policies adopted at the con- 
vention for future action on taxa- 
tion come in nine _ divisions; 
namely to strengthen all state 
gasoline tax laws that evasion of 
taxes and substitutions may be 
prevented; to oppose further in- 
creases in gasoline taxes; to de- 
mand that funds from gasoline 
taxes should be spent only on 
highway construction and main- 
tenance; to advocate reduction of 
gasoline taxes that are too high; 
to oppose unreasonable restric- 
tions upon operation of motor 
vehicles; to urge taxation of pe- 
troleum products be left solely to 
the state; to oppose all taxation 
and legislation inimical to the 
best interests of the petroleum in- 
dustry and the highway users of 
each state; to combat gasoline 
tax evasion by co-ordinating the 
committee’s efforts with those of 
state and county tax collection of- 
ficials, and to adopt a publicity 
program which will assist in 
securing objectives outlined. 


Prominent Speakers 


Several prominent speakers 
connected with the automotive 
industry were heard during the 
sessions. H. R. Wolf of General 


Loe oI, Syl I, How York 


without a huge expense account 


OUTSIDE ROOM 
AND BATH 


one block from Grand Central Palace 


*3 A DAY 


Other Singles $3.50 . . . Doubles $4.00, 
with Twin Beds $4.50 and $5.00... 
Parlor and Bedroom $8.00 and $10.00. 


All Rooms are Outside, with Bath, 
Shower and Radio at the Modern 


HOTEL MONTCLAIR 


Lexington Ave. at 49th St., New York City 


Nearness to the Show is only one feature 


of the Montclair. 


cated to the shops, 


It is also centrally lo- 


theatres and the 


Great White Way, saving you time and 


taxi fare. 


Your room is large, airy and comfortable. 
And you can enjoy gay night life right in 
the hotel at the popular bar and at the 
dinner and supper dances in famous. . 


CASINO MONTCLAIR 


MAKE YOUR ROOM RESERVATIONS NOW 
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W. S. KNUDSEN, left, General Motors vice-president, and Harlow 
H. Curtice, Buick president, are probably discussing Buick’s sales in- 
crease at the General Motors preview at the Waldorf. 





Motors Research Laboratories, 
Detroit, discussing “The Lubrica- 
tion Requirements of Automotive 
Rear Axles,” stated: 


“The trend in automotive de- 
sign over a period of years has 
been definitely toward improved 
engine performance, higher road 
speeds, lower body designs, de- 
creased weight in unsprung parts, 
and greater riding comfort. These 
trends have gradually imposed 
more severe operating conditions 
on rear-axle gears.” 


“Many of the older models re- 
quire some form of mild extreme- 
pressure lubricant,” Wolf said. 
“Most of the new models require 
a powerful extreme-pressure lub- 
ricant for satisfactory operation 
under the critical conditions of 
unit load and rubbing velocity. 


Commercial Use Limited 


“The commercial use of the power 
type of extreme-pressure lubri- 
cants has, however, been some- 
what limited; and they have not 
been generally available through 
usual retail outlets for automotive 
lubricants. The recent widespread 
adoption of hypoid and highly- 
stressed __ spiral-bevel rear-axle 
gears, which require the use of 
the powerful type of extreme- 
pressure lubricant for satisfactory 
performance in service, has 
created a marketing and distri- 
bution problem which can be 
solved only through the co-opera- 
tive efforts of the automotive and 
petroleum industries.” 


Average Age 4.7 Years 


The average age of passenger 
motor vehicles now in use is 4.71 
years, as compared with an aver- 
age age of 3.07 years at the end 
of 1924, and the average life of 
today’s “family bus” is 8.4 years 
as against 7.04 years in 1926, the 
meeting was informed in a paper 
by Marcus Ainsworth and A. Lud- 


W. G. ROBERTSON, secretary of the Canadian Automobile Assn., 


| pearance, 
| diesel 





low Claydon, both of Philadelphia. 

Presenting an analysis of pas- 
senger car registrations at the 
Institute’s division of refining 
group session, they said economic 
conditions of the past few years 
have put some cars into storage, 
and forced others to operate long 
after normal life, while - still 
others have been traveling the 
highways unregistered. Their rec- 
ords revealed that at the end of 
1935, the largest proportion of 
passenger cars—16.26 per cent— 
were 1929 models, as compared 
with 15.26 per cent of 1935 models. 
More than 2 per cent were 1925 
models, and nearly 10 per cent 
were 1928 models. 


Co-operation between automo- 
tive and petroleum engineers has 
tended to solve technical problems 
directly affecting motor vehicle 
operation, H. C. Mougey of Gen- 
eral Motors Research Corp., De- 
troit, said. He specified crankcase 
dilution, gum and anti-knock, va- 
por lock, and cold starting as 
problems which had been over- 
come ana said that no great dif- 
ficulty is expected in solving the 
problem of providing suitable lu- 
bricants for bearings made of a 
variety of new materials. 


Trucks Analyzed 


An analysis of truck design, 
with specific reference to tank 
trucks was presented by R. Cass, 
of the White Motor Co., Cleve- 
land, in which he covered ap- 
operation and safety, 
trucks, six-wheelers vs. 
semi-tractors, materials, and 
standardization. 


Congressman Samuel B. Pet- 
tengill asserted that no bill in 
recent years had more destruc- 
tion of states’ rights and regimen- 
tation of enterprise than the 
Thomas-Disney bill designed to 


is seen enjoying a joke with Hon. T. B. McQuesten, minister of high- 
ways for the province of Ontario, at the national motor show at Tor- 


onto. 


give Washington the power to fix 
petroleum production and thus to 
control prices. 

“It may come as a comforting 
surprise to those worried by re- 
peated warnings of an early ex- 
haustion of the nation’s petroleum 
reserves,” said Axtell J. Byles, 
president of the Institute, “to 
know that the underlying theme 
of the annual meeting has been 
discussion of methods to make 
effective and efficient use of oil 
now in storage, and the reserves 
below ground. Far from being 
alarmed at scarcity, we are more 
concerned with rational utiliza- 
tion of an abundance. 


No Cost Fear 

“The remarkable progress being 
made in the technique of process- 
ing crude oil assures us of a 
greater percentage recovery of 
oii from subterranean pools, of 
useful products by refining, and 
efficiency in use beyond anything 
previously known. General conser- 
vation of petroleum resources, 
plus the beneficial influence of the 
Interstate Oil Compact, will keep 
oil flowing from field to consumer 
without interruption and at rea- 
sonable prices. It is my belief 
that, except for taxation, no con- 
sumer. need fear excessive costs. 

“The industry’s customers have 
been generous with their patron- 
age during 1936. We look for a 
record consumption of nearly 20,- 
000,000,000 gallons of motor fuel. 
Domestic production of crude is 
estimated at slightly more than 
1,000,000,000 barrels. The increase 
in the consumption of motor fuel 
and of other products, and the 
general orderliness attending the 
industry’s operations, have given 
us a comparatively prosperous 
year.” 


A FINE THIRTY 
STORY HOTEL 


in the 


Grand Central Zone 
Opposite The Waldort-Astorie 


Single $4 - - - Double $6 


Featuring two-room suites 
from $8 daily 


Special monthly and 
yearly rates 


ae 
Furnished or Unfurnished 
ae 


Serving Pantries, Electric 
Refrigeration 


Air-cooled Restaurant and 
Duplex Cocktail Lounge 


Beverly 


125 EAST 50th ST. 


WM. A. BUESCHER, Manager 


NEW YORK 
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Plans Laid for the 1937 
National Truck Display 


NEWARK.—J. F. Winchester 
president of the New Jersey Mo- 
tor Truck Assn. has announced 
the 1937 National Motor Truck 
Show will be held in the Newark 
Centre Market building next No- 
vember. 

At a meeting of the exhibitors 
who attended the 1936 show which 
just closed, a_ resolution was 
passed endorsing the plans for 
the 1937 show which were sub- 
mitted. The following companies 
signified their intentions of ex- 
hibiting in next year’s show: 

Autocar Sales & Service; Brock- 


ton Square Auto Supply Co.; 
Cleveland Pneumatic Tool Co. 

A joint committee including 
members of the Motor Truck 
Assn. of New Jersey and Manu- 
facturers will be appointed at an 
early date to study ways and 
means of promoting joint interests 
of highway users and manu- 
facturers of motor truck equip- 
ment. 

The volume of sales made by 
exhibitors at the Third Annual 
show which closed Nov. 7 was 
greater than in any other year. | 
The attendance reached a total | 
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Wis. Courts To 
Rule on City’s 
Drivers Rules 


MADISON. — Atty. Gen. James 
| KE. Finnegan has passed to the 
| courts to decide if an automobile 
driver’s license can be suspended 
for violation of a city traffic ordi- 
nance when such punishment is 
| not stated specifically. 

The ruling pointed out that 
under the statutes the secretary 
of state may suspend while under 
others the court may do so, in 
conncction with violation of the 
state traffic laws, and that local 
| ordinances must coincide with the 
statutes. 


MEN, MONEY AND MOTORS are represented in this snap which 
includes left to right; Wallace R. Campbell, president Ford of Can- | 
ada; C. H. Carlisle, president of Imperial Bank, who is also chair- 
man of the board of Goodyear of Canada. Picture taken at the 
Canadian national show, Toronto. 


way Motor Co., Inc.; Federal Mo-| of over 30,000. 

tor Truck Co.; General Truck Sixty-six exhibitors including 

Sales & Service Corp.; Interna- 26 truck manufacturers and 34 

tional Harvester Co. of America;| accessory and engine manufact- 

Mack International Motor Truck | urers agreed that Newark was the : ers’ license suspensions have been 
0.; The White Co.; The Trucktor | logical location for the annual . _ | left to the state officials and the 

es Walter Motor Truck Co.;| National Motor Truck Show. A| In 1899, the Olds Motor Works| Although Panhard finished first | courts for violation of state laws. 

Wheels, Inc.; Hegeman-MacCor- total of 142 trucks were displayed was organized and began building, Peugeot was declared winner on a | 

mack Corp.; Studebaker Corp.; | and the value of all of the ex- in Detroit, the first factory for au-, technicality in the Paris Bordeaux | In 1901, Connecticut enacted the 

Dodge Bros. Co.; Four Whee]| hibits was in excess of $1,500,000. tomobile production. race of 732 miles in 1895. | first automobile traffic law. 


Drive Co.; Swedish Crucible Steel Sail cre 


Co.; Gar Woods Industries; Chev- | 
rolet Motor Car Co.; Silvercote | 
Products; F. E. Kaiser Co.; Clin- | 
4 
"etter Metho GLORIFIES THE STEEL BODY 


Better Methods, | 
Cheaper Goods | , 
...making it the outstanding feature of the new 1937 cars! 


; tiie ie | To $18,000,000 — boldly spend it all for 


E. Coyle, presi- new tools, presses, facilities; 
dent Chevrolet, | 
told members of 
the Advertising 
Club of New|! 
York at its an- 
nual automobile | 


meeting here : P 
today. on a single major problem— 


Many cities have passed traffic 
ordinances to regulate motor ve- 
hicles and to retain fines in local 
treasuries, but automobile driv- 


NEW YORK.—More inventions, 
not fewer, are needed to gear | 
mass production to greater speed | 


Take the largest body manufacturing plants in 
the world, manned by finest craftsmen; 

Take three years and concentrate all these re- 
sources of money, men, plants and experience 


Then you have matched what the Fisher Divi- 
sionof General Motors employed to perfect the 
UNISTEEL TURRET TOP BODY! 

This new Body by Fisher is just what its name 
implies — Unisteel — one structure of steel — 
top, bottom, sides fused into a unit. 


M. E. Coyle Coyle was in-| 
troduced to the 

advertising men and automotive | 
leaders by Henry T. Ewald, presi- 
dent of the Campbell-Ewald Co. | 
“We need more, not less, new | 
inventions,” Coyle declared. “We | 
need more goods at a _lower| 
price, within a range where more 
of our people can buy—not less 
goods at higher prices. Our un- 
a abe eo "ae an) In front are steel pillars welded to steel cowl 
method. and seamless steel top. The center pillar is 
“Twenty years ago Chevrolet made of outer and inner steel panels welded 
was producing an open touring together, and the whole pillar is welded to the 


car at a price of nearly $2200 . 
list,” Coyle said. “It produced steel underbody structure and to the side roof 
rail of steel. 


approximately 3,000 units a year. 
employed a few hundred men, and 
its purchases and freight tonnage 
were not particularly important, 
either to the sources of supply or 
to the transportation companies 
Only a small number of dealers 
and salesmen were required. 


“Today Chevrolet is offering an 
infinitely better product at prices 
below $700 for even the most ex- 
pensive model. The annual pro- 
duction for 1936 will exceed one 
and one-quarter million units. 


“More than 60,000 persons are 
now employed by Chevrolet. The 


Overhead is the one-piece steel Turret Top. 
Underfoot is the solid steel floor. 





All body and door panels are stamped from 
tough drawn steel, each 
welded to its neighboring 
steel parts. And all the 
steel panels are insulated 
against heat,cold and noise. 


Superimposed on that “eeu 
art. 3, 


A d0 
strength and safety are OA eh) Ld exhaust furnes Protects against 


\ , a : 
style and grace to take ee , ae Ventilation with Sone 
your breath away, the , luggage cane “round. 5 Giant 
) f \ . ipa . “a 
company requires 10,000 tons of handsomest bodies that categral with ae. flowed” 
material each working day—and ever bore the Fisher name. . K : Tete fe d * ©. Wider 
it would require 45 freight trains, STEEL COWL =f 

= = = >. ~ “ee ~ Go see the new Unisteel Be 
ound and outbound shipments = . oe 9 pty adjustable 
necessary for one day’s produc- lurret Top Body by Fisher Fie ter interior ; 
tion. at any General Motors | po ae and fittin 


“ . | EEL DOOR PANELS Fe " ° 
There are now also 10,000 deal- | dealer’s — available on WELDED TOGETHER and al} ttuction 
ers, with 80,000 employes. steel panels , 


: . t 2 > >= ¢ . ec rai 
“Lower prices were attained by General Motors cars only. d agains 


cost reductions, and cost reduc- | 
tions were principally due to im-| 
proved manufasturing methods | 
and the use of so-called labor- | 
saving machinery. This demon- | 
strates the practical operation of | 
the cycle—reduction of cost and} 
price, increase in volume and em- | 
ployment—and without machin- | 
ery this result could not have 
been attained.” 

Increased use of machinery has 
resulted in increased employ- 
ment through higher volume, 
Coyle said. 


freater comfy 


safety 
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Ford and Willys Set Up 


New Lowest Price Class 


(Continued 


the frame but carry it on 14 live 
rubber cushions that completely 
encase the body bolts. 
cars the body is boited to brackets | 
attached to the sides of the frame. 


On the new Ford V-8 live rub- 


ber serves the same purpose, only | 


the body sills rest directly on the 
frame. 

Double adjustable front seats 
are common to many of the new 
cars. 


Driver Comfort 


All GM, Ford and Chrysler cars | 


are so adjusted. Instead of only 
sliding ahead, the seat now rises 
at the same time. 


whole seat rises as a unit. It 
gives the tall person an inch more 
headroom and raises the eye level 
of the short person an inch. On 
GM cars two slides are provided, 


the back of the seat. On the | 


Chevrolet the front raises about | 


one-half inch, the rear raises 
about 1% 


moves four inches forward. This 


seat moves ahead. Pontiac, with 
a similar construction, raises only 
the rear—thus giving more for- 
ward tilt to the seat as the rear 
raises 1% inches. 

Ford has adopted a V-type wind- 
shield this year and added a two- 
piece rear window. Unlike the 
Airflow Chrysler which has a V- 
type ventilating shield with each 
section individually adjustable, 
the whole Ford windshield opens 
as a unit. 

Windshield defrosters have 
taken the industry by storm. 
Studebaker, first 1937 car to be 
announced, had provision for 
them. Graham has an air spray 
nozzle at the center of a V-type 
shield. Pontiac provides a special 
hot water heater with an aux- 
iliary motor and blower for the 
defroster attachment. 


Engines Forward 


Moving engines ahead and seats 
as well helps place all passengers 
closer to the center of the car, 
well ahead of the rear axle, and 
reduces pitching. Oldsmobile 
moved ahead six inches, Chevrolet 
several inches. Fords’ rear seat 
back is over seven inches ahead 
of the rear axle. Much the same 
thing has been accomplished by 


NICKELGRAMS 
ee 


One of the most important find- 
ings in engine research in recent 
years has been the discovery 
that much of the wear in auto 
engine cylinders is caused by 
corrosion. Products of combus- 
tion, acid fumes, water, etc., col- 
lect in various parts of the mech- 
anism over the cylinder and run 
down after the car is stopped. 
These end products then attack 
the metal and eventually cause 
more damage than would occur 
in years of actual wear. The 
most recent development is a re- 
placeable liner made from a spe- 
cial alloy of Nickel-copper-chro- 
mium-iron, technically known as 
an austenitic alloy. This ma- 
terial has been found to resist 
chemical attack most success- 


fully. 

THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 





from 


On these 


| the Oldsmobile, a triple universal 


On the Ford | Pontiac, 


there is only one track and the) 


one at the front and the other at | does not interfere with the low 


inches while the seat | 


combination gives another effect— | CUSH!On. 


throwing the back forward as the | 
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Safety, Comfort, Economy — are 1937 Themes 
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| incre asing wheelbases of Buick 
| and LaSalle four inches, Cadillac 
three and Pontiacs five. 

Floors have been lowered. Olds- 
| mobile 3% inches, Pontiac three, 
| Chevrolet, Terraplane and Hudson 
two, and Buick 1% inches. These 
reductions have been accom- 
| plished in different ways—Buick, 
| Cadillac, Chevrolet, Chrysler, De} 
Soto, Dodge, LaSalle, and Plym- 
outh by the use of hypoid rear 
axle gears which lower the rear 
end of the propeller shaft from 
two to 3% inches without reduc- 
ing rear axle road clearance. On 


jointed shaft is used. On the 
LaSalle and Cadillac 
there is an extension at the rear 
of the transmission which carries 
the front universal joint well back 
in the frame. This shortens the 
propeller shaft enough so that it 





| floor boards. Chevrolet with much 
lower floors has a one-inch tunnel 
at the center of the rear floor. 
On Olds it is a small triangular 
bump just ahead of the rear seat 


found as standard equipment ex- 
cept the Chrysler Airflow. They 
cost $35 to $45 extra when avail- 
able. Chrysler, De Soto, Graham, 
Nash and LaFayette all offer the 
regular Warner automatic which 
goes into overdrive above 40 or 45 
miles per hour and reduces engine 
speed 30 per cent, gasoline con- 
sumption too. Studebaker has a 
similar overdrive but a different 
control. Above 35 miles per hour 
the driver can change into over- 
drive or out of it by manipulating 
the accelerator pedal. 


Automatic Shifts 


This brings up the new auto- 
matic gearshift available on Ter- 
raplane and Hudson. The electric 
hand costs $22 extra and the full 
automatic shift $36 extra. A regu- 
lar Bendix vacuum disengaged 
clutch is used but controlled by a 
governor that will not permit it to 
“free wheel” above 17 miles an 
hour in high gear. With this gear 
one can virtually drive the car 
with the accelerator and brake 
pedals. 

Ford, Cadillac, Packard, LaSalle, 
Terraplane and Hudson all have 
push button starters. If the latter 
two are equipped with the electric 
hand the button is ineffective un- 
til the clutch pedal is fully de- 
pressed. Chevrolet have the ac- 
celerator interconnected with the 
starter. Cadillac and LaSalle, al- 
though solenoid operated, 
the gears mechanically into mesh 
instead of using a Bendix gear. 

Buick and De Soto have speed- 
ometers in rectangular panels but 
forming only a semi-circle. In 
contrast, Pontiac has a long nar- 
row horizontal slot at the top of 


Greater Economy 


Economy has been increased in 
many engines by improved car- 
buretion, automatic heating de- 
vices, higher rear axle gear ratios, 
superchargers and over drives. 
Buick, Cadillac and LaSalle have 
the new Aerobat Stromberg car- 
buretor designed to give uniform 
mixture at all angles and sudden 
changes of speed. Two floats on 
each side of the mixing chamber 
are interconnected and so regulate 
the flow of fuel that the level and 
mixture remains unchanged irre- 
spective of angle. This kind of 
carburetor was developed for 
aerial acrobatics—hence its name. 

Chevrolet, Buick, Pontiac and 
Oldsmobile all have an automatic 
exhaust heat control. All the ex- 
haust goes around the center of 
the intake manifold when start- 
ing, but as soon as the engine 
warms up a thermostat opens the 
valve and the exhaust by-passes 
the intake manifold, eliminating 
the heating effect. 

Automatic chokes are provided 
on many of the new cars. Cadillac 
has an electrically operated one. 
Some cars, Hudson for example, 
provide a kick-out by pushing the 
accelerator all the way down, to 
release the choke in case the in- 
take has been flooded. On the 
Chrysler Royal, a small electric 
button on the instrument board 
is provided to release the choke 
under similar conditions. 

Automatic overdrives are an- 
other economy feature, but not) 














shift | 





the instrument panel, across 
which the speedometer hand 
swings. 

The arrangement of instruments 
varies from car to car. A large 
group including Buick, Chevrolet, 
Dodge, De Soto, Ford, Nash, Olds- 
mobile and Pontiac arrange the 
speedometer, oil, gasoline, am- 
meter and sometimes tempera- 
ture gauges in front of the driver. 
Olds puts them in two circular 
dials on the driver’s side and 
place an ash tray and clock on 
the opposite side to give balance. 

Olds instruments have stencil- 
like red figures in the instru- 
ments, indirectly lighted to give 
good visibility without glare. Olds 
and Buick provide for the radio 
speaker at the center of the in- 
strument panel. Another group— 
Cadillac, Packard, LaSalle, Hud- 
son and Terraplane group the 
clock and speedometer at the cen- 


| ter of the panel and put the other 


dials in front of the driver. Gra- 
ham places all dials center on a 
sort of column and the speed- 
ometer in front of the driver with 
a clock on the glove compartment 
door. 


Hydraulic Brakes 


Except for the Willys, all cars 
at the Palace have hydraulically 
operated brakes. Packard V-12 
and Cadillac V-16 have vacuum 
boosters on their brakes. Ford 
has introduced a self-energizing 
brake claimed to be unusually 
positive and easy in action. The 
Zephyr has similar brakes. 

Universal joints have had a 
good deal of attention the past 
year. Cord now uses four Weiss 
constant velocity joints on its 


OFF FOR THE SHOW. To add to the festive spirit of the occasion, the Hotel Lexington estab- 
lished this “Pony Express” to transport guests to the National automobile show one block away. 
shows, left to right, Charles E. Rochester, manager of the Lexington, wishing bon voyage to Peter de 
Paolo, famous racing driver, and Ab Jenkins, breaker of 144 automobile speed records. 


Photo 


front drive. The Studebaker Dic- 
tator 6 uses Thompson rubber 
universal joints that never need 
lubrication and cushion the drive. 
All Chrysler products and Graham 
cars have a new Universal Prod- 
ucts joint good for 25,000 miles at 
one filling. Cadillac, Oldsmobile, 
Packard and Pontiac have Me- 
chanics Machine Co. universals 
with needle-roller bearings that do 
not need attention under one or 
two season’s use. 


Disc Wheels 


Wheels seem to have gone all 
disc in type with 9%- to 12-inch 
hub caps. Cadillac, Buick and 
LaSalle use full discs. Chevrolet 
and Olds have semi-spoked wheels. 
Ford and Lincoln-Zephyr wheels 
are full spoked but the spokes are 
very short. 

Several cars, such as Buick, 
Cadillac and Packard, on some 
models use two stabilizers, one in 
front, one in the rear. LaSalle, 
Cadillac, Packard and Lincoln- 
Zephyr use a transverse radius 
rod to prevent the frame from 
swinging sidewise on turns at 
high speed. One end of the rod 
is fastened to a frame side mem- 
ber, the other to the spring 
bracket on the opposite side of 
the car. They are so arranged 
that under normal load they are 
approximately horizontal. 

Aero-type direct acting shock 
absorbers are found on many 
cars. It is claimed they are more 
sensitive in action than the high 
pressure lever type. They are 
found all around on Chrysler, De 
Soto, Dodge, Plymouth, Terra- 


(Continued on Page 63, Col. 3) 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 
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Restrain South Carolina’ S Truck Weight Order 


Federal Court fF 
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to 


Ruling 


Be Reviewed On Nov. 23 


WASHINGTON. — A temporary 
restraining order, forbidding the 
state of South Carolina to enforce 
its 20,000-pound weight law ap- 
plying to motor trucks was issued 
this week by Judge J. Lyles Glenn 
in the United States district court 
for the eastern district of South 
Carolina. 

The constitutionality of 
statute will be argued Nov. 23. 
Judge Glenn will convene a three- 
judge court to hear the case. 
First, however, the judges will de- 
cide whether the matter should 
be handled by a three-judge court 
or by a single judge. In event the 
latter determination is reached, 
the case will be heard by Judge 
Glenn. 


Feared Damage 


The state threatened to enforce 
the statute, beginning last week. 
Motor carrier plaintiffs in the 
case petitioned for the restrain- 
ing order contending that enforce- 
ment of the law before the suit 
is decided on its merits would 
cause damage to the motor truck 
operators. In issuing the order, 
Judge Glenn stated: 

“Testimony was taken before 
me which satisfies me that this 
court should grant a temporary 
restraining order here. It is suf- 
ficient to say that shippers, more 
than carriers, would suffer irre- 
parable injury if the enforcement 
of this statute was not tempor- 
arily restrained. Two major in- 
dustries of South Carolina, the tex- 
tile and the trucking industry 
would, I am satisfied, suffer im- 
mediate and irreparable injury if 
drastic enforcement of this statute 
commenced Nov. 2. The preser- 
vation of the present status of 
control until the application for 
interlocutory injunction can be 
heard by a court of higher dig- 
nity will do no serious harm and 
is the course which, in my judg- 
ment, should be followed.” 


ey at South 
Bend Scheduled 
To Open Nov. 18 


SOUTH BEND, Ind.—Arrange- 
ments for entertainment at the 
South Bend, Mishawaka auto 
show to be held Nov. 18-22 have 
been announced here. 

Two nationally bands, Anson 
Weeks and his orchestra from 
Chicago, which broadcasts over a 
nation-wide radio hook-up, and 
Ace Brigode and his Virginians, 


the | 


direct from the Dallas, Tex., cen- 
tennial, will be featured players. 


D. A. Boswell, Hudson-Terra- 
plane dealer who is general chair- 
man of the show, has announced 
officials and committees for the 
exhibition. 


Acting as co-chairman, repre- 
senting Mishawaka, is Freeman 
C. Yeager, Buick dealer. The show 
manager is George J. Moulder of 
the Moulder Motor Co., Chrysler 
and Plymouth dealer. Decorations 
are being arranged by Gilbert L. 
Schaus of Scherman-Schaus-Free- 
man Co., Studebaker dealer, as- 
sisted by L. O. Gates of L. O. 
Gates Chevrolet, Inc., of Misha- 
waka. 


Finances will be handled by a 
committee composed of O. W. 
Bodga of the Bodga Chevrolet Co., 
David A. Nye of Holycross and 
Nye Co., Ford dealer, and F. L. 
Mendez of the F. L. Mendez Co., 
Inec., Pontiac dealer. 


Sponsors plan to spend almost 
three times as much on this year’s 
preview as on any former display. 
According to present arrange- 
ments, every make of automobile 
sold in this vicinity will be on ex- 
hibit. The display is to be held in 
showroom quarters of the Gra- 
nada theater building, corner of 
Colfax and Michigan streets. 





Fear Fabrics 


Hold Favor For 


Car Interiors 


NEW YORK.—Boucles, tree- 
barks, broadcloths and cords con- 
tinue in favor for the upholstery 
and tailored interiors of the 1937 
automobiles, Lester J. Colby of 
the Pacific Mills Co. reports. 

Terraplane uses boucles. Tree- 
barks appear in Ford, Chevrolet, 
Pontiac and Packard. Fancy 
broadcloths dress the Oldsmobile 
six and eight, Ford de luxe mod- 
els, Pontiac, Plymouth, Buick, 
Hudson, Packard, LaSalle and 
Cadillac. 

Cords, such as Bedford, are in 
almost universal use, Colby said. 


eis Tax Return Up 


JEFFERSON CITY, Mo.—Gaso- 
line tax collections during the first 
nine months of 1936 aggregated $8,- 
348,790, an increase of $763,929 over 
collections for the corresponding 
period of last year, according to 
official figures released by Roy H. 
Cherry, state oil inspector. 








EITHER THE MIRROR or Buick’s knee action intrigued this 


visitor to the National automobile show. 


The cut-away chassis 


exhibit featured the company’s display. 


Safety, 


Comfort, Economy 


Theme of 1937 Models 


(Continued from Page 62) 


plane, Nash, Hudson, Willys and 
on the rear of Pontiac. 

Six general types of independent 
wheel action are now in _ use. 
Dubonnet is found only on Chev- 
rolet, Safe-T-Flex on all Packard 
models. One type of parallelo- 
gram action with coil springs, 
with the axes of rotation at an 
angle and meeting at a theoreti- 
cal point ahead of the car, is 
found on Buick, Cadillac, Olds and 
Pontiac. A second type found on 
Chrysler Royal and De Soto has 
parallel axes. A third type exem- 
plified by Studebaker is called 
“planar.” Cord has the lever type. 
The latter two use a transverse 
spring. 

Experience in independent front 
wheel suspension has brought out 
a new type of frame, character- 
ized by the “X” type of cross- 
member. These “X” cross pieces 
are now of I-beam section. It is 
claimed they are from 80 to 400 
per cent stronger than the frames 
they replace. They are to be 
found on Buick, Cadillac, LaSalle, 


Oldsmobile, Pontiac and all 
| Packards. 

Steering gears fall into two 
general classes, those having Ross 
twin lever and worm action and 
the Gemmer or Saginaw worm 
and roller. For the heavier cars 
the roller shaft is straddle 
mounted. 

Sponge rubber is widely used to 
seal doors, ventilators and luggage 
compartment covers. It makes 
for tight doors without close fits 
and relieves the latches of much 
hard work. 

Influence of the Zephyr on hood 
and fender designs is_ evident. 
Ford copies it most closely. Among 
the other cars which have adopted 
the one-piece hood hinged at the 
rear are Studebaker, Chrysler 
Royal and Imperial, De Soto, Nash 
and LaFayette. All provide some 
safety device to hold the hood up 
when raised. Spring hinges are 
also used. All have a positive 
lock when lowered. Chrysler and 
De Soto go still further—they pro- 
vide a safety latch. 

Safety props are also provided 





8 STATES FOR OCTOBER, 1936-1935 


Complete cumulative figures will appear each week until all 48 states are shown. The eight states printed today appear for the first time. 
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on practically all rear luggage 
compartment doors to prevent 
their accidental dropping. Some 
cars place the license plate light 
below the door and the plate on 
the door. When the door is raised 
the light illuminates the interior 
of the compartment. 


Rules State Cannot 
Set Drivers’ Hours 


MADISON, Wis.—The Wiscon- 
sin public service commission 
cannot regulate hours of drivers 
of private motor carriers, Circuit 
Judge A. C. Hoppmann ruled this 
week. Two baking firms were 
granted injunctions’ restraining 
the commission from enforcing an 
order of Sept. 30 regulating hours 
of their drivers. 

Judge Hoppmann ruled that a 
1935 statute gave the commission 
specific authority over drivers of 
common and contract carriers, 
but not vehicles used within a 
business to haul the goods of the 
owner. : 


New Motor Lungs 
By redesigning valves and ports 
in the engine of the Chrysler Royal’ 8 
Gold Seal engine, Chrysler engineers 
have given the motor what amounts 
to a larger pair of lungs. 


TE ON ALL TTS, 
LORRAINE 
APPROVED 
ACCESSORY 
CHOICE FOR 1937 
OF— 
AUBURN — CADILLAC 
CORD — GREYHOUND 
HUDSON — LASALLE 
PIERCE-ARROW 


STUDEBAKER 
TERRAPLANE 


New Price Revision Boosts Sales on LOR- 
RAINE —the World’s Finest Safety Light 


The Lorraine advertising and sales plan is a 
powerful aid to every dealer . . . as is the 
present nation-wide campaign on safe driv- 
ing. For every dealer the result is increasing 
sales of the World's Finest Safety Lights. 
Write for complete information. 


LORRAINE Driving Lights in nine 
Sizes and 40 Combinations to Fit 
Every Need and Purpose. 

Lorraine is the only inside-controlled spot- 
light using a rotary contact, permitting the 
head to turn completely around—1,000 revo- 

lutions, if desired. 
Lorraines can also be finished in colors to 
match and harmonize with the paint of the 


car. 
LORRAINE Fog Lights Are 
Popular Money Makers 


Lorraine Fog Lights develop a powerful am- 


ber beam, controlling the beam proper 
eliminating all stray rays. The lights are 
heavily and sturdily constructed and are not 
affected by extreme vibration. 


Lorraine Lights Also Distributed by Leading 
Automotive Wholesalers in Principal Cities 


New revised prices make Lorraine today's 


most popular Fog Light. 
Lorraine Model 42 De Luxe Black 
Fog Light i 
Lorraine Model 41 De Luxe Chrome 
Fog Light i 
APPLETON ELECTRIC COMPANY 
(AUTOMOTIVE DIVISION) 
1753 WELLINGTON AVENUE 
CHICAGO, ILLINOIS 





Over 1,000 


Woolson Named President; 


To Take Office in January 


(Continued from Page 2) 


ingly condemned the intellectuals | 
who criticize the effects of the | 
machine on present-day civiliza- | 
tion. The truth is, he said that 
there has never been any civiliza- 
tion except the industrial variety. 
There is no way to maintain 
civilization without industry. The | 
machine is, he*declared, “the most 
altruistic thing in our midst,” as 
it has freed men from arduous | 
toil and given leisure for enjoy- | 
ment of life. 


Men who operate | 
machines are among the most | 
healthy of all classes. Only 16| 
per cent of patents filed in Wash- | 
ington are for labor saving ma-| 
chines. The other 84 per cent) 
create jobs. In addition, the ma-| 
chine increases wages and de- 
creases the hours of labor besides | 
increasing the number of jobs. It 
is the machine which sustains | 
labor. Machines plus brains have | 
given us more goods, more wealth, 
more comforts and more cultural | 
advantages than any people in 
the world, Thomas avered. 

In concluding the meeting, | 
“Senator” Ford gave one of his} 
characteristic talks humorously | 
describing the cars exhibited at 
the show. 

Guests of honor seated at the 
speaker’s table included: 

H. H. Henline, secretary Ameri- 
can Institute of Electrical Engi- 
neers; E. P. Chalfant, executive 
vice-president National Standard 
Parts Assn.; Geo. T. Seabury, 
secretary American Society of 
Civil Engineers; K. D. Smith, 


| 


president Tire and Rim Assn.,| 





Inc.; T. D. Pratt, managing direc- 


2|-Passenger 


FLAGSHIPS 


tor New York State Motor Truck | 
Assn., Inc.; T. C. Smith, chairman | 
Metropolitan Section SAE; c 

Henry R. Sutphen, president 
National Assn, of Engine and/| 
Boat Mfrs., Inc.; Pyke Johnson, 
vice-president Automobile Mfrs. 
Assn.; Delmar G. Roos, past presi- 
dent SAE and technical advisor 
of Studebaker Corp.; Jack Frye, 
president Transcontinental and 
Western Air, Inc.; 

Guy W. Vaughan, president 
Curtiss-Wright Corp.; Eugene L. 
Vidal, director of air commerce, 
department of commerce; I. B.} 
Babcock, president Yellow Truck 
& Coach Mfg. Co.; A. J. Chanter, | 
president Pierce-Arrow Motor Car | 
Co.; W. F. McAfee, director Auto- 
mobile Mfrs. Assn. and sales man- 
ager motor trucks International 
Harvester Co.; Byron C. Foy,} 
secretary Automobile Mfrs. Assn. 
and president De Soto Motor) 
Corp.; Michael A. Connor, presi- | 
dent eastern conference motor ve- | 
hicle administrators; Paul : 
Hoffman, director Automobile | 
Mfrs. Assn. and president of | 
Studebaker Corp.; H. J. Klingler, | 
president Pontiac Motor Co.; H.| 





|'T, Woolson, presidential nominee | 


SAE; Ralph R. Teetor, president | 


|SAE, and Wm. L. Batt, toast-| 


master and president American | 
Society of Mechanical Engineers; | 

Dr. James H. Thomas, president 
Clarkson College of Technology; | 
A. H. Swayne, first vice-president | 
Automobile Mfrs. Assn. and vice- | 
president General Motors Corp.; 
Harold Heath, general manager | 


| bile Mfrs. 


Humber, Ltd., Coventry, England; 
C. L. McCuen, president Olds 
Motor Works; 


Fred M. Zeder, vice-president of 


board, Chrysler Corp.; Thos. H. | 
chief of bureau of | 


MacDonald, 
public roads; O. E. Hunt, vice- 
president General Motors Corp.; 


Robt. F. Black, director Automo- | 
and president | 


Assn, 
White Motor Co.; Roy H. Faulk- 
ner, president Auburn Automobile 
Co.; F. J. Haynes, treasurer Auto- 


mobile Mfrs. Assn.; Alfred Reeves, | 
vice-president and general man-| 


ager Automobile Mfrs. Assn. 

Roy F. Britton, 
tional Highway Users Conference; 
Dr. Miller McClintock, director 


| bureau of street traffic research, 


Harvard university; 
Wm. B. Stout, past president 


|SAE and president Stout Engi- 


neering Laboratories; Mrs. Louise 
Thaden, secretary National Aero- 
nautic Assn.; Dr. H. C. Dickinson, 


past president SAE and chief heat | 
national} 


and power division 
bureau of standards; 
Lester D. Gardner, 


manager Motor and Equipment 
Mfrs. Assn.; A. N. Benson, gen- 
eral manager National Automobile 
Dealers Assn.; John M. Meighan, 
secretary-manager National Assn. 
of Motor Bus Operators; P. G. 
Agnew, secretary American Stand- 
ards Assn.; Dr. George B. Water- 
house, vice-president American 
Society of Metals, and Harry G. 
Bragg, general manager Automo- 
bile Merchants Assn. of New York. 


Hene-mohile Is 
Introduced At 
New York Show 


NEW YORK.—The Edwards 
Home-mobile house trailer is be- 
ing shown for the first time in 
the Grand Central Palace. 

Only model exhibited is a 16- 
footer of steel construction, air- 
conditioned, with rounded-corner 
| metal cabinet work. The interior 
|} was designed by women, Vice- 
President Paul Castner said. 


This model lists for $785. Plans 
call for addition of an eight-foot 
model for sportsmen and sales- 
men, and a 22-foot de luxe model 
to the line shortly, Castner said. 

The Edwards plant is in South 
Bend, Ind. 





Fly “American” to the Auto Shows 


**A merican” offers direct service to 57 major 
cities and serves every city in the United 
States, of a million population or over. 
NON-STOP Service between New York and Chicago, 
twice daily in new 21-passenger Flagship Club Planes; 6 
other flights daily, serving Detroit and Buffalo. 
Overnight SLEEPER Service, twice daily, between 
New York and Los Angeles, in new, giant 14-berth 


Flagship Sleeper Planes. 


For reservations and information 
call American Airlines or ‘your Travel Agent 


| 
| Centennial To Hear 


| . ~ 
Production Symphony 


WASHINGTON.—An ultra-mod- 
ern symphony, in which one of 
the nation’s leading orchestras 
will play the accompaniment for 
the myriad sounds that come from 


COACH TRAILERS certainly came in for their share of atten- 


director Na-| 





secretary | 
Institute of the Aeronautical | 
Science; A. H. Eichholz, general | 





| tennial celebration of the Ameri- 
|}can Patent System. 


| Detroit symphony orchestra and 
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Attend SAE Dinner During 


a 


| Show 


GENERAL MOTORS executives and publisher inspect new Pon- 
tiac cars at the automobile show in New York. Left to right are H. J. 
Klingler, president of Pontiac Motor Co., William S. Knudsen, execu- 
tive vice-president of General Motors, and Arthur Brisbane. 


Cc. L. McCUEN, president of Olds Motor Works, looks over the 
Oldsmobile Six in its gala setting at the General Motors automobile 
and fashion show at the Waldorf-Astoria. 


AT PONTIAC'S press party, in the Ritz Towers, just before the 
New York automobile show. Left to right are M. C. Thompson, New 
York zone manager, F. A. Berend, ad manager, and Eddie Duchin, 
famous orchestra leader. 


production of an American motor|the hammering, welding, stamp- 
car, will be presented in Washing-| ing, fitting and finishing of auto- 
ton, Nov. 23, as part of the cen-| mobile production will be _ re- 
corded in a sound motion picture 
for the program of industrial mo- 
tion pictures to be presented in 
the department of commerce 
auditorium. 


The linking of the music of the 


The number of wage earners in 
motor vehicle and parts factories in 
the United States totaled 439,000 in 
1935 and their wages ran to $657,- 
332,000. 


Used Car 
Sales Executive 


Twelve years’ experience, ap- 
praising, cost control, advertising, 
sales direction and merchandising 
methods, embrace a background 
valuable to a distributor or Dealer 
whose volume requires a man of 
this caliber. 


Thirty-eight years’ old. Remun- 
eration in keeping with ability 
to produce. Reference and inter- 
view should convince. Box 1114, 
Automobile Daily News, 527 New 
Center Bldg., Detroit, Mich. 


tion at the New York show this week. According to officials of the 
Hayes Body Co., more than 10,000 persons walked through this Hayes 
model during the first three days of the exhibit. 





Hold Third 


CHICAGO.—Completion of the 


program for the third annual con- 
vention of the American Finance 
Conference to be held here dur- 
ing Chicago automobile show 
week is just announced. Follow- 
ing executive and nominating 
committee meetings Tuesday, the 
sessions will get under way 
Wednesday morning at the Hotel 
Sherman with an address by 
President David B. Cassat. 

“Safety, the New Dynamic in 
the Motor Car Industry,” will be 
the topic of Paul G. Hoffman, 
president of the Studebaker Corp. 
“Trends in Interest. Rates,” will 
be discussed by Edwin W. Kem- 
merer, professor of international 
finance at Princeton University. 

Three open forums will be con- 
ducted Wednesday afternoon. 
Owen L. Coon, president of the 
General Finance Corp., Detroit, 
and J. F. Hudson jr., vice-presi- 
dent of the Interstate Securities 
Co., Inc., Kansas City, Mo., will 
have the subject, “Shall I Expand 
My Capital Structure?” 

Accounting Study 

Methods of accounting, along | 
with an analysis of purchases, 
will be presented by H. A. Finney 
of Chicago, and F. K. Schonlau, 
vice-president of the Motor Ac- 
ceptance Co., Evanston, Ill. Max- 
well C. King, vice-president of 
the Pacific Finance Corp., Los 
Angeles, will represent the bank- 
ers and Harry L. Soloman, vice- 
president of the Colonial Finance 
Co., Lima, O., will present the in- 
surance side of methods of meet- 
ing bank competition and insur- 
ance complications. 

Following the open forums, 
Arthur W. Newton, vice-president 
of the First National Bank, Chi- 
cago, is scheduled for remarks 
on the finance company situation, 
and John E. Davis, president of 
the National Guarantee and Fi- 
nance Co., Columbus, O., and C. 
F. Cunningham, president of the 
National Discount Corp., South 
Bend, Ind., will discuss terms and 
liquidity. 

To Visit Show 

Wednesday evening delegates 
will visit the automobile show. 

Edward C. Payton, management 
consultant of Cleveland, will talk 
Thursday on “Helping the Dealer.” 
Ernest M. Morris, president of the 
Associates Investment Co., South | 
Bend, will report on state legisla- | 


Pre-Show Events 
Hold Attention | 
For Chicagoans 





(Continued from Page 8) | 


experts in design, sales and serv- 
ice from the Pontiac factory. 

Chevrolet dealers and salesmen | 
will wind up Tuesday’s festivities 
with a dinner meeting and enter- 
tainment. This function will draw 
the largest attendance of any of 
the factory-dealer affairs. 

The principal event on Wednes- 
day’s program will be the open- 
ing meetings of the American 
Finance Conference, to be held 
in the Hotel Sherman. After ad- 
dresses of welcome by prominent 
officials of the organization, group 
meetings and round table discus- 
sions will be held throughout the 
rest of the day. The sessions will 
continue through Thursday, and 
will close with the annual ban- 
quet in the Sherman, Thursday 
evening. 

Another large affiliated group 
will convene Thursday morning, 
when the Trailer Moach Mfrs. 
Assn. opens its session with a 
meeting in a hall in the amphi- 
theatre. In the evening the asso- 
ciation will have an informal re- 
ception at the Hotel LaSalle, and 
will conclude its activities with 
all-day meetings at the LaSalle 
Friday. 
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American Finance Group to 


Annual Meet 


tion in 1937. “Finance Company 
Taxes” will be the subject of E. 
H. McDermott, Chicago. A. N. 
Benson, general manager of the 
NADA, speaks on dealer research. 


The opening address Thursday 
afternoon will be on “Arbitration 
Procedures,” by J. Noble Braden, 
executive secretary of the Ameri- 
can Arbitration Assn., New York. 
“Evolution of the Consumer” will 
be presented by G. Erle Ingram, 
special counsel, division of con- 
sumer credit, Wisconsin state 
banking department. A _ discus- 
sion on “The Future of Business 
—Promise or Threat?” by Willard 
L. Thorp, director of research, 
Dun & Bradstreet, Inc. New 


°36 N. J. Licenses 
Have Increased 


Over 1935 Total 


TRENTON.—A total of 32,001 
more motor vehicles were reg- 
istered in New Jersey during the 
first nine months of 1936 than 
during all of 1935, state records 
show. Figures indicate 935,860 ve- 
hicles registered during the 1936 
period as compared with 903, 859 
during 1935. Vehicles registered 
during 1934 totaled only 878,981. 

Of the 935,860 registrations thus 
far this year, 141,682 are listed as 
commercial vehicles, which is a 
gain of 730 over that class of reg- 
istration during the whole of 1935. 

A new record was also set in 
the number of licensed drivers in 


York, will conclude the address CENTER OF INTEREST at the Ford- Sieeeke automobile show, | New Jersey. The state department 


and will be followed by the an-| at the Hotel Astor, was the new Ford 60- 


nual business meeting. 


horsepower V-8 engine. In| reported 1,139,290 license 
the photo a lecturer is explaining its features. The engine is a com-| issued during the sise-neaaile o> 





Chrysler dealers and salesmen 
will assemble at the Knicker- 
bocker Hotel, Thursday evening, 
for a dinner and talks by several 
of the officials from the Chrysler 
factory. 


The annual banquet will close} panion of the larger 85-horsepower engine, and is d \ 
the convention Thursday. _ a a 


vide maximum fuel economy. 


OF MOTORDOM 
INSIST ON SAFETY PLATE GLASS 


THE MAKER 


recognizes the advantages of Safety Plate Glass 
All-Around to such a degree that today the 
majority of his cars are equipped with Safety 
Glass.The greater number of car manufacturers 
have wisely selected L-O-F Safety Plate Glass 
for their 1937 models. Surely no better evidence 
of the car manufacturer’s unrelenting search 
for greater safety can be found. 


MORE PROSPECTS...MORE PROFITS 


Now that practically all 1937 cars are equipped with 
Safety Glass All-Around, more people will replace with 
Safety Plate Glass when breakage occurs . . . This means 
more profits for you. A consistent national advertising 
campaign is selling the motorist on the importance of 
replacing with L-O-F Safety Plate Glass. If it is not 
within the scope of your service policy to handle glase re- 
placement in your own shop, you can have work handled 
promptly and efficiently by your local L-O-F dealer. 
Libbey - Owens: Ford Glass Company .. . Toledo, Ohio. 


| during all 1935. 


THE DEALER 


insisted that the cars he sold to his friends 
and neighbors be equipped with Safety Glass 
All-Around. When his customers come in with 
cracked or broken lights, the wise dealer re- 
places them with L-O-F Safety Plate Glass. He 
believes that as long as his customers drive 
their cars they are entitled to the same greater 
protection as originally provided. 


THE BUYER ; 

thought of his family when he bought his car 
and insisted on Safety Glass All-Around. When 
it becomes necessary to replace any of this glass, 
he thinks of them again and has it replaced 
with the same L-O-F Safety Plate Glass which 
the car manufacturer originally selected as 
superior. He does not trifle with the safety of 
his family by accepting a substitute. 


L 


BEY: Owens. 





riod of 1936 as against 1,097,072 
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Auto Workers’ Increases Impress Wall Street 


Hourly Wages 
Rise While Car 


Cost Is Lower 


By C. J. ALEXANDER 


NEW YORK.—Wage increases 
and bonuses for workers in the 
automobile industry were the talk 
of Wall Street for most of the 
week. Coming on the heels of up- 
ward revisions of pay in the steel 
mills, the move in the motor car 
plants went far toward offsetting 
charges in some quarters that 
only stockholders were participat- 
ing in this year’s improvement in 
corporate earnings. 

After all is said and done, the 
fact remains that hour wage rates 
in automobile plants have been 
rising steadily over the years 
while motor car prices have been 
going down. And in the past two 
years the industry has completely 
revised its scheme of production 
in order to remove the worst of 
the peaks and valleys in em- 
ployment. 


Industry Sets Pace 


This latter step was taken at 
the suggestion of the administra- 
tion in Washington and there is 
every reason to believe that the 
industry is going to be asked to 
set some more examples for in- 
dustry as a whole. At least, this 
is the feeling in local financial 
quarters. It is widely believed in 
Wall Street that the automotive 
business, with its outstanding 
success in achieving recovery, is 


Demand Remains 
Firm for Auto 
Steel Products 


NEW YORK.—“The outlook for 
continued maintenance of steel 
production for the automotive in- 
dustry is very favorable,” Charles 
R. Hook, president of American 
Rolling Mill Co., announced here. 


“The public demand for the new 
cars,” Hook says, “already has 
been felt in the steel mills and 
orders being received by manu- 
facturers indicate that production 
of automobile steel will continue 
firm for some time. 

“There is perhaps no better ex- 
ample of the value of industrial 
research than the joint effort of 
the steel producers and the auto- 
mobile manufacturers to produce 
better automobiles at lower prices. 
The two industries have worked 
hand in hand to develop new 
steels for specific purposes. With- 
out these special steels the mod- 
ern streamline automobile would 
hardly be possible at any cost. 

“A very important contribution 
to the automobile industry is the 
rolling of continuous sheets. The 
continuous sheet mill which the 
American Rolling Mill Co. devel- 
oped was first placed in opera- 
tion in our Ashland, Ky., plant in 
1923, just as the closed car and 
the all-steel body were coming 
into popular preference. 


“Today most of the big steel 
companies are turning out sheets 
by continuous mills at a volume 
that would not have been possible 
with the old handfed mills. Not 
only did this basic development 
make possible the production of 
sheets at lower costs but it en- 
abled the industry to produce 
sheets of a more uniform quality 
and in larger sizes, all of which 
assisted the automobile manufac- 
turer in his constant quest to pro- 
duce better cars at lower prices. 

“Although the general public 
may not be aware of this fact, 
under the policy of automobile 
manufacturers to pass savings in 
production costs along to the con- 
sumer, the continuous rolling mill 
has saved the public a substantial 
sum on the purchase of each 
car.” 





to be used by the administration 
as an example to be followed by 
other lines. That is far better 
than being held up as an example 
of what not to do and if the gen- 
eral effect is good, it may mean 
increased buying power all around 
and bigger sales for automobiles. 


The Stock Exchange was closed 
Wednesday and brokers took ad- 
vantage of the off-day in the 
Street to visit the automobile 
show on the opening day. They 
always are among the most in- 
terested visitors at Grand Central 
Palace. They are close observers 
of the various offerings and also 
of the interest shown by specta- 
tors at the exhibits. 


Wall St. Sends Scouts 


scouts to Detroit and other manu- 
facturing centers long before the 
opening of the show, they depend 
on attendance and public reaction 
to supplement their own opinions 
as to the probable success of vari- 
ous models. They often have an 
idea that such and such a car is 
going to be the “hit of the show.” 
Sometimes they are right and 
sometimes wrong. 

Those who were first-day visit- 
ors this year came away favorably 
impressed. They expressed par- 
ticular gratification over the 
marked changes from last year 
in body lines of most cars. They 
saw in this move a strong impetus 
to sales in the coming year. 

It was interesting to note that 
in connection with the opening of 
the show, the F. & B. Industries 
Service, published by Fenner & 
Beane, stock exchange house, pre- 
dicted for 1937 a 10 per cent in- 
crease in sales and strong recov- 
ery in profits. The earlier inclina- 
tion in Wall Street was to fore- 
cast for 1937 a volume little 
changed either way from the esti- 
mated production of 4,600,000 for 
1936. A 10 per cent gain would 
‘ift the output above 5,000,000 for 
the first time since 1929. 


Features stock marketwise in 
the week covered by the ADN 
averages included Chrysler’s run- 
up to new highs, strength in 
General Motors, sharp gains by 





Although Wall Street sends its| 


| meeting of Hupp Motor Car Corp. 


| will continue efforts to raise addi- 
| Monat working capital necessary to 


1936 

High Low NEW YORK 
71. 35% Allis Chalmers Mfg....... 
547s 30 American Car & Foundry. . 
697s 31 American Chain ......... 
54, 26% Auburn Auto ........... 
32% 21% Bendix Aviation ......... 
7644 45% Bethlehem Steel .......... 
63'% 41 Bohn Aluminum & Brass. . 
90 of PEE cacti pnevess 
64% BE I a ccdndanses ce 
15% 9, Budd Mfg. Co., E. G..... 
14 8% Budd Wheel Co........... 
ee) ON I OO once tae saus 
46's 23% Clark Equipment ......... 
4712 33 Cleveland Gr. Br.......... 
663, 391, Collins & Aikman........ 
847%, 44 Commercial Credit ....... 
83), 55 Commercial Inv. T. (2)... 
4 2% Continental Motors ...... 
9%, 4 Curtiss-Wright ........... 
21% 10Y, Curtiss-Wright A ........ 
182 133 du Pont de Nemours...... 
393/, SO, «bets BE. von ccccsccsccs 
47, 303, Electric Auto-Lite ....... 
551, 42% Electric Storage Battery... . 
40% 2314 Evans Products .......... 
124, 73 Federal Motor ........... 
344% 247%, Firestone Tire & Rubber... 
53 3414. General Electric (80c)..... 
77 537%, General Motors .......... 
554, ee Ge cca bnesascavams 
29, 13% Goodsich, B. F........... 
31% 21% Goodyeer Tire & Rubber. . 
4, 2 Graham-Paige ............ 
9 4% Hayes Body Corp......... 
33 221% Houdaille-Hershey B ...... 
22% 131 Hudson Motor .......... 
al, 1 Blame Motor 2.2.0 002000% 
1011 56% International Harvester ... 
141 388 Johns-Manville .......... 
28%, 20 Kelsey-Hayes Wheel ...... 
24%, 18 Kelsey-Hayes Wheel B..... 


Last Minute Wall Street Wires 
From C, J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





New York, 3:30 P.M.—Profit taking appeared to be the chief 
factor in « decline in prices of automotive stocks. Chrys- 
ler continued to lose ground after the sharp run-up 
earlier in the week and was off two points at its low. 
General Motors was less active and declined only frac- 
tionally. The tone was firmer at the close. 


Borg-Warner and Briggs and 
gains in Firestone and Goodrich. 
Averages Up 
The ADN averages for Nov. 10 
compared as follows with a week 

preceding and a year ago: 





Motor Wheel Ups 





Last This Year 
Week Week Change Ago | announced Nov. 9, as stockhold- 
24 Motors ......... 53.70 54.49 -+0.79 39.56 ; 5 
10 Car-truck co's... 56.62 57.34 4-0.72 42.11 =e vere notified of an — 
10 Parts-accessories 46.03 47.31 +128 35.45|im the quarterly dividend rate 
4 Tire-rubbers .... 31.18 31.97 -+0.79 16.49] from 25 cents to 40 cents a share. 
The latest averages represent| The fourth quarterly dividend of 
new highs for the year in all/40 cents, is payable Dec. 10 to 


groups. 

The brilliant earnings report is- 
sued by Chrysler Tuesday and the 
declaration of a $5.50 dividend 
gave strong indications that esti- 
mates of $11 a share for this 
stock for the full year are too 
low. This new dividend brings the 
total outlay for 1936 to $12 a 
share, which is higher than the 
previous estimate of earnings. 
The company is not likely to dis- 
burse more in dividends than 
earned and for this reason esti- 
mates are being raised by several 
dollars a share. The net for the 
first nine months was $9.63 a 
share, as against $5.35 in the like 
period of 1935. 


Hupp Meeting Delayed 
DETROIT.—The stockholders’ 


main in this city. 


with 42% 


and third were 25 cents each. 


of the corporation, 


or $1.60 per share for the year. 
The increase 


scheduled Saturday was put over 
to Dee. 7. Meanwhile officials 





resume operations. 








AUTOMOTIVE STOCK QUOTATIONS 


AT NOON, FRIDAY, NOVEMBER 13, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 





Noon 1936 Noon 
Nov. 13 Nov. 6 High Low NEW YORK Nov. 13 Nov. 6 
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betes . ee OE ee eee eee 
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tenes 62% 63% | 26%, 16% Republic Steel Corp............. 24 24% 
tesees 74/4 73¥2 174 124% Socony Vacuum ..............+. 16% 17 
teeees 88%, 82%] 93, 5% Sparks-Withington ............. 7% iH 
totes 2% 3 135% 13% Spicer Mfg. ......0.00s0cc000 34% 34% 
tenes 6% 6/2] 24, 162 Stewart-Warner ............:... 19% 20% 
beeen 19/4 19% | 15% DA Glebe. 6 nikésicscessccscess 98 151/, 
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betes 452 46% | 251% 12% Timken-Detroit Axle ........... 24 245g 
eevene 457g 46 74, 56 Timken Roller Bearing.......... 74 707g 
peaiag 321. 31 59 314%, U. S. Industrial Alcohol......... 414% 405, 
Se 9, 91, | 39% 16% (U. G. Babbitt. .nccccccccccssces BR 3833/5 

it 331/, 335% | 150% 942 Westinghouse E. & M........... 145 1462 
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Dividend to 40c 


LANSING.—Increased earnings 
by the Motor Wheel Corp. were 


stockholders of record Nov. 20. 
This dividend will amount to 
$340,000, half of which will re- 


The fourth quarterly dividend 
will bring the corporation’s total 
dividend payment this year to 
$1.10 per share for the 850,000 
shares of outstanding stock, or a 
total of $935,000. This compares 
cents a share in 1935. 
The first quarter dividend this 
year was 20 cents and the second 


Clarence C. Carlton, secretary 
announced 
that the dividend rate for 1937 
will be 40 cents a share quarterly, 


in the dividend 
rate, the huge volume of busi- 
ness in sight for the wheel di- 
vision and steel plant, and the 
heating division’s volume double 
that of last year are combina- 
tions which have pushed the stock 
up, according to company officials. 














Chrysler Corp. 
Earns $9.63 In 
First Nine Mos. 


NEW YORK.—Chrysler Corp. 
directors declared a dividend of 
$5.50 a share on the capital stock 
involving a disbursement of $23,- 
718,000. This brought dividends 
payable in 1936 to $12 a share or 
$51,772,600. A total of $2 a share 
was paid in 1935. The company 
reported for the first nine months 
of this year.record sales which 
produced net income for the pe- 
riod equal to $9.63 a share on the 
capital shares, against $5.35 a 
share in the like 1935 months. 

The latest dividend is payable 
Dec. 14 to stockholders of record 
Nov. 20. The company’s sales for 
the nine months to Sept. 30 were 
$479,819,688, as contrasted with 
$366,711,178 in the like 1985 
months. 

Net Income Large 


For the nine months ended Sept. 
30, consolidated net income was 
$41,975,327, after interest, depre- 
ciation, normal federal income 
taxes and provision for surtax on 
undistributed profits, equal to 
$9.63 a share on 4,314,391 capital 
shares of $5 par, against $23,184,- 
458, or $5.35 a share on 4,332,326 
capital shares in 1935 period. 

For the quarter ended Sept. 30 
net income was $12,501,591 or $2.80 
a share against $18,020,297, or 
$4.18 a share in the preceding 
quarter and $4,525,149, or $1.04 a 
Share in the September, 1935 
quarter. 

The consolidated balance sheet 
as of Sept. 30 showed current as- 
sets of $113,439,511, including cash 
of $53,885,307 and marketable se- 
curities of $14,893,879. Current 
liabilities were $41,639,775. A year 
earlier current assets were $87,- 
644,936, including cash of $48,344,- 
208 and marketable securities of 
$5,448,809. Current liabilities were 
$26,989,162. 

In the income statement for the 
nine months’ period there was 
$12,097,951 reserved for provision 
for federal, state and foreign in- 
come excess profits and undistri- 
buted profits taxes. Depreciation 
and amortization have been 
charged to cost of sales and ex- 
penses in the amount of $8,958,- 
598. 











































































Sales Increase 


Walter P. Chrysler, chairman 
of the board, stated the buying of 
both passenger cars and trucks 
has continued to show substantial 
improvement as compared with 
the last year and Chrysler Corp.., 
has both retained and strength- 
ened its position in the wider 
market for motor cars experi- 
enced during the period under re- 
view. 

Chrysler said that by the time 
stockholders receive the state- 
ment the new models will be on 
display throughout the country. 
They represent the highest devel- 
opment of automotive transpor- 
tation which engineering research, 
modern plant, up-to-date machin- 
ery and quality workmanship can 
produce, he stated. 


Timken Quarterly 
Profit $2,023,773 


CANTON, O.—Directors of the 
Timken Roller Bearing Co. an- 
nounced the company’s net profit 
for the quarter ended Sept. 30, 
amounted to $2,023,773, equal to 
84 cents a share, after provision 
for depreciation, taxes and all 
other charges except possible sur- 
tax and undistributed profits tax. 
The figures are subject to audit 
and year-end adjustment. 

Profit for the first nine months 
of the year amounted to $6,630,767, 
or $2.75 a share. 

A quarterly cash dividend of 
$1.50 a share was declared pay- 
able Dec. 5 to stockholders of 
record at the close of business, 
Nov. 18. 
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| leading GM brass hats taken in 
v . hei . ow . ; 
Chris | their youthful days. For instance, 


% arks By |the picture of President Sloan 
: Sinsabaugh | was taken in his cycling era. 


| There he is perched on the sad- 
| dle of a high wheeler, just a kid, 
(Continued from Page 1) while that of Knudsen shows him 


investigating the possibilities.| public relations, added to the en-| 2t the age of 20. 


Trailer manufacturers, too, are | joyment of the affair this time by 

here in large numbers and many| Presenting to each of us a copy > 

franchises are being taken up.| of “the family album,” described | Black & Decker Bonus 

It looks as if the impetus which|®@S being “a collection of photo-| TOWSON, Md.—Black and Decker 

will be given this new industry | 8raphs, tintypes, caricatures and/| Mfg. Co., makers of electric tools, 

by this official recognition will other memorabilia.” In the book} has announced a Christmas bonus, 

start assembly plants into re- I found pictures of not only the! payable Dec. 1, of two weeks’ pay 

newed activity and give a sound| Cars of yesterday as made by GM/ for all workers except new em- - 

send-off to the new baby. now, but also a section given over! ployes, whose bonus will be graded WILLIAM FLYNN, editor of Liberty, left, is enjoying the annual 
‘ P | to reproductions of pictures of 13! according to time of service. Chevrolet press party with W. E. Holler, Chevrolet’s sales manager. 


WANDERING THROUGH the| 
show, I find unsparing efforts| 
have been put forth to furnish 
novelties that will demonstrate | 
mechanical features of the new| 
models to the public. Take Hud-| 
son, for instance. Here, Bill | 
James has set up an “indoor driv- | 
ing” display which gave me a 
chance to disprove the old slander | 
of Jim Braden that “Chris Sinsa- 
baugh can’t drive an automobile.” 
James gave me an opportunity to 
squelch this slander by placing 
me on the driver’s seat which 
faces a motion picture screen di- 
rectly ahead. As I ran through | 
the gears, made easy by the elec- 
tric hand, the motion picture} 
started and gave me the impres- 
sion of driving on the open road} 
as it flashed before me. It was so} 
realistic that I found myself auto- | 
matically turning the wheel to} 
avoid the approaching traffic in | 
this imaginary drive. 


ae 


I could understand the “in- 
nards” while driving. I could lift | 
my eyes to a cutaway transmis- 
sion as I flicked the electric hand 

the cut-away transmission re-| 
sponded automatically, thus dem- | 
onstrating the operation of the} 
device which eliminates the gear- 
shift lever and the clutch pedal. 
Bill James has given me a cer- 
tificate of performance and I am 
sending a copy to Jim Braden, 
so I am hoping this ghost has 
been effectually laid to rest. 


* * * 


ACTIVITY OUTSIDE of the a 
shows as reflected by the social neers ' 2 Tokheim builds a complete line of 
calendar, has kept the Paul Prys ; 
on the go. This week we have 4 : yi ¢ : : 

ff mh one ompute 

been to Tom Corpe’s Buick Press 3 i PEREEOE EE y P a ed aL 
luncheon at the Waldorf on Mon- 2 a : 
day, the Ford luncheon and the r dielbetbed pumps — smart, rugged, dependable mod- 
Graham reception on Tuesday. , 
On the day the show actually els for any need or preference. In their 
opened we of the press found 
there were so many affairs of this 
sort that we had to divide our 
forces in order to make the 
circuit, which included the Olds- ts :s 
mobile banquet, celebrating the ee iF modern cars. Their dollar value is equally 
company’s 40th anniversary, and Bae 
Dodge’s newspaper party at the e 5 Pye ar tet 
Union League, possibly one of oo ie s impressive. When you buy, choose a 
the most pretentious of the week. ® : Tokheim. You'll get more for your money 


For those not of the press there E : 
— > poibaine® Ge oy _ oat —and a better pump; yet the cost is no 
et Oar eee more! Illustrated is Model 36B Money- 
It really was the crossroads of | fie k We Cc P 
the automobile industry, bringing : maser, a oney Computing pump. 
together the cream of the crop | 
of leading executives. I saw there 
more of the so-called brass hats | 
under one roof than at any time} 
since the abandonment of the fa- | 


mous annual dinners of the old| as 
National Automobile Chamber of i f 
Commerce. : | 


CHIEF OF Thursday’s events 

of this sort was the press luncheon i 

given by Willys-Overland, Thurs- : Permanently Accurate — Greater Dependability — Lower Maintenance Cost 
day noon, followed in the after- ; 
noon by the Studebaker recep- i i i i 

tion to the Paul Prys and General ! ii if 

Motors’ annual affair at the Uni- : i i | i $e) 365839811 OIL g VUE Ae & PUMP 610} 
versity Club. 





field they represent the same engineering 


and construction efficiency as the finest 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 

The GM reception always brings FORT WAYNE FOR 34 YEARS INDIANA 
together publishers, editors, 
writers, artists and “cousins of 
the fourth estate” and is remark- i} 
able for the attendance of celeb- ‘ 
rities from all parts of the coun- COMPARE 
try who gather to meet President ' 
Sloan, Executive Vice - President THE VALUE! 
Knudsen, Chief of GM _ Sales 
Grant and, of course, C. F. Ket-| 
tering, as well as leading execu- | 
tives of the various units. 


* * * 


PAUL GARRETT, director of 





This year The National Geographic Magazine has carried more automotiv: 


advertising than any general monthly magazine having a circulation 0! 
more than a million. 


Actual space orders on hand now for 1937 already exces 


the 1936 volume. 


The First Million are indeed first in the purchase 0 
cars, tires, oil, and gas. Are you going to sell thes 
buyers in 1937? 


NATIONAL GEOGRAPHIC MAGAZINE, WAsitnete 
Sell the First Million First tine 





